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The  Chicago  Tribune  Newspapers  Syndicate 
offers  —  beginning  December  2'^rd,  the 


OUTLINE  of  SCIENCE 

Edited  by  Prof.  J.  Arthur  Thomson 


The  Chicago  Tribune  has  pur¬ 
chased  all  newspaper  rights  to 
“The  Outline  of  Science”  by 
Prof.  J.  Arthur  Thomson. 

The  aim  of  this  work  is  to  give  in 
plain  language  an  outline  of  the  main 
scientific  ideas  of  today.  The  advance 
of  science  has  been  so  rapid,  and  its 
place  in  modern  life  has  become  so 
dominant,  that  any  work  which  aims 
as  this  one  docs  to  give  even  an  out¬ 
line  of  its  progress,  must  of  necessity 
cover  a  wide  diversity  of  subjects 
with  a  consequent  range  of  knowl¬ 
edge. 

The  text,  according  to  the  London 
Morning  Post,  is  “so  accurate  that 


the  expert  cannot  cavil  at  it,  and  so 
simple  that  the  general  reader,  who  J 
has  no  time  for  specialized  study,  can 
understand  it.”  Yp 

“The  Outline  of  Science”  will  be  .*• 
arranged  by  The  Chicago  Tribune 
Editorial  Staff  to  present  different 
phases  of  the  work  simultaneously. 

It  will  be  ready  in  half  page  mats  for 
publication  December  23rd.  There 
are  more  than  800  illustrations  in 
“The  Outline  of  Science.”  Many  of 
them  will  be  included  in  the  news¬ 
paper  presentation. 

Wire,  phone  or  write  for  options 
and  rates! 
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The  BIG  Link  in  the  Chain 

NEW  YORK  STATE 

WITH  HER  LARGE  NUMBER  OF  RETAIL  OUTLETS 


New  York  State,  with  a  total  population  of  10,385,227  people,  has  scat¬ 
tered  over  the  state 


29,203  Groceries  and  Delicatessen 
4,061  Retail  Dry  Goods  Stores 
2,760  Retail  Hardware  Stores 
10,919  Boot  and  Shoe  Retailers 


212  Department  Stores 
7,501  Retail  Confectioners 
4,340  Retail  Druggists 
6,076  Tobacco  Retail  Stores 


These  people  are  willing  to  buy  your  goods,  but  they  are  not  sufficiently 
interested  in  you  and  your  product  to  do  the  work  of  finding  your  goods 
among  these  retailers. 

Tell  the  buying  public  where  they  can  get  your  merchandise.  Don’t 
leave  it  to  guess  work.  Don’t  merely  intimate  that  the  goods  “are  for  sale  by 
first  class  dealers.” 

Tell  the  man  in  Buffalo  what  Buffalo  store  can  supply  your  goods.  Tell 
the  man  in  Glens  Falls  just  who,  in  Glens  Falls,  handles  your  goods. 

Tell  them  all  about  your  proposition. 

These  daily  newspapers  have  a  local  Home  influence  in  New  York  State 
and  are  the  kind  of  newspapers  that  believe  in  cooperation. 

Cooperate  with  them.  They  will  sell  goods  for  you. 
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There  are  more  home  owners  in 

Philadelphia 

than  in  any  other  city 


One  of  the  seven  wonders  of  Philadelphia  (  third  largest  population  in  the  U.  S.)  that 
E.  J.  Cattell,  former  city  statistician,  boasts  about  in  his  lectures  on  Philadelphia  is  that  this 
city  has  more  debtors  than  any  other  city  in  the  United  States. 

“Ah,  but  they  are  a  good  sort  of  delDtors, ’’explains  Mr.  Cattell.  “Philadelphia  holds  the 
record  for  the  highest  number  of  individual  home  owners.  In  our  city  there  are  240,000 
citizens  who  own  their  homes.” 

In  Philadelphia  there  are  about  four  hundred  thousand  separate  dwellings,  and  another 
hundred  thousand  in  the  suburbs  and  towns  su rounding  Philadelphia.  More  than  half-a- 
million  copies  of  The  Bulletin  are  sold  daily. 


Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly  every¬ 
body”  reads — 


PHILADELPHIA’S  NEWSPAPER 


In 

Philadelf^ 

nearly  evaybo^  reads 

JheBuUetml^ 


U.  S.  Post  Office  Report  of  net  paid  circulation  for  six 
months  ending  September  30,  1923 — 503,368. 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  published 
in  Pennsylvania,  and  is  one  of  the  largest  in  the  United 
States. 
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No.  30 


Gentle  EepJjpr 


By  D.  H.  TALMADGE 

EDITORIAL  NOTE. — Mr.  Talmadge,  a  veteran  of  Oregon  journalism,  won  the  prize  of  $50  awarded 
annually  by  Eoitoa  &  Puslisheb  for  the  best  Christmas  story  submitted.  His  story  appears  below. 


B 'IMPRESSIONS — ^thc  impressions  of  a  stroll  down  the 
street,  of  a  journey,  of  life  itself  so  far  as  one  has 
lived  it  here — are  sometimes  strange  and  mystifying. 
Often  it  is  the  case  that  one  remembers  most  vividly 
what  are  seemingly  the  least  interesting  and  most  incon¬ 
sequential  incidents  and  objects  and  persons.  Sixty  years 
and  more  ago  a  woman  washed  a  red  blanket  and 
stretched  it  upon  a  line  to  dry,  and  that  is  the  only  definite 
recollection  her  son  has  of  that  period.  He  closes  his  old  eyes  now 
and  drifts  back  to  childhood  through  many,  many  scenes,  and  always 
at  last  comes  to  a  red  blanket  swaying  in  the  wind.  It  is  the  e^ 
— the  beginning.  But  why  a  blanket?  God  knows. 

Nor  is  it  childhood  alone  that  gives  back  strange  memories. 
There  had  come  into  the  Register-Record  news  room  in  the  old 
days  men  of  much  worldly  fame  and  of  more  memorable  quality 
than  Gentle  Zephyr  Prunk,  yet  Gentle  Zephyr  Prunk,  like  Abou 
Ben  Adhem,  leads  all  the  rest.  1  shall  not  try  to  tell  you  why, 
because  what  one  does  not  fully  understand  one  cannot  fully  tell. 
With  this  much  of  wisdom  have  the  years  blessed  me. 

He  showed  up  at  the  Register- Record  one  Christmas  Eve,  when 
a  mighty  wind  was  blowing  from  the  northwest  and  the  air  was 
filled  with  biting,  stinging  snow  as  thick  as  fog.  He  was  inade¬ 
quately  clad,  and  he  was  soiled  of  face  and  hands,  and,  palpably, 
he  was  somewhat  more  than  half  frozen  and  a  bit  more  than  half 
starved.  We  looked  at  him  and  waited  for  the  whine.  It  did  not 
come. 

“I  wonder  if  I  might  have  a  pad  of  paper  and  the  use  of  a 
table?”  he  queried  smilingly.  His  voice  was  soft  and  of  a  peculiar 
sweetness. 

A  place  was  made  for  him  and  he  wrote  rapidly,  sheet  after 
sheet.  Then  he  gathered  the  sheets  together  and  shu£9ed  to  the 
Old  Man’s  desk. 

“Respectively  submitted,”  he  murmured  and  placed  the  sheets 
upon  the  desk. 

Presently  the  Old  Man  took  the  sheets  up.  He  was  plainly  an¬ 
noyed  and  of  two  minds  as  to  whether  he  would  humor  the  hobo. 
But,  perhaps  because  it  was  Christmas  Eve,  he  took  them  up  and 
began  to  read. 

One  minute,  two  minutes,  passed.  After 
that  a  crackle  such  as  lightning  makes,  a  rum-  ' 
ble  akin  to  thunder.  it t*' 

“My  God,  manl  is  this  true?” 

“Absolutely,  sir.  I  was  there,  and  as  the 
wires  are  down  I  thought—"  iMN  the  first 

So  it  was  that  this  odd  character  came  to  be  Herald  an 

known  to  us  at  the  Register-Record,  and  so  it  .r  u  u 
was  that  the  Register-Record  beat  every  other  Told  the  sbepi 

paper  in  the  United  States  that  night  with  Who  was  bom 

the  story  of  the  Cortonville  railroad  disaster.  Came  the  Kin( 
in  which  more  than  twenty  prople  were  killed  j 

oirtright  and  more  than  a  hundred  injured.  v  i  k  *i 

And  the  stranger’s  story  went  in  without  a  Knelt  to  nail  t 

blue  scratch  1  Him  whom  an| 

He  had  been  on  the  wrecked  train,  outside, 
and  had  taken  warning  in  time  to  jump  into  i,;,  name  li 

a  drift  of  snow  He  had  clung  to  a  snowplow  q 

for  twenty  miles.  He  was  glad  he  arrived  . 

before  the  paper  went  to  press,  extremely  glad.  Laymg  at  the 

He  was  in  need  of  a  lunch  and  other  things.  Gifts  of  m3nTl 

and  one  dislikes  to  ask  for  favors  when  one  Where  the  aid 

has  not  earned  them.  c,j  _f  1,-,^  a 

The  Old  Man’s  voice  shook  slightly  as  he  j  °  " 

pressed  a  bill  into  one  of  the  stranger’s  hands.  scatter 

"Go  and  feed  up — yes,  and  wash  up,’’  he  Keeping  dins  I 
ordered,  “and  come  bide." 


Ctjmtmaa 

ijAN  the  first  glad  Christmas  night. 
Herald  angels,  wrapped  in  light. 
Told  the  shepherds  where  he  lay. 
Who  was  bom  in  Christmas  Day; 
Came  the  Kings  with  gifts  of  gold. 
Gems  and  jewels  manifold. 

Knelt  to  hail  the  Child  their  Lord, 
Him  whom  angel  hosts  adored. 

In  his  name  let  each  one  bring. 

On  this  night,  an  offering; 

Laying  at  the  Lord  Christ’s  feet. 
Gifts  of  m3nTh  and  incense  sweet; 
Where  the  siek  and  weary  stay 
Sad  of  heart  on  Christmas  Day, 

Let  ns  scatter  comfort  wide. 
Keeping  thns  tme  Christmastide. 

Selected 


The  stranger  smiled  whimsically  as  he  put  the  money  into  his 
pocket. 

“Mr.  editor  and  gentlemen,”  he  bowed,  “permit  me  to  introduce 
myself.  My  name  is  G.  Z.  Prunk,  of  Nowhere  or  Everywhere,  as 
may  suit  your  fancy.  I  am  not  entirely  unknown  in  many  news¬ 
paper  offices.  I  come  and  I  go  away.  Sometime  I  shall  find  a 
newspaper  which  needs  me  vitally,  and  with  that  paper  L  shall 
remain,  but  in  the  happy  present  I  am  but  a  gentle  zephyr  parted 
for  a  brief  space  from  its  parent  wind.  1  am  very  grateful  to  you.” 

There  was  a  silence  after  he  had  gone,  a  losing  from  one  to 
another.  The  Old  Man  spoke. 

“G.  Z.  Primk — Gentle  Zephyr  Prunk!” 

And  the  name  endured. 

Gentle  Zephyr  Prunk  returned  presently,  radiating  smiles  from 
his  white  face  and  great  dark  eyes.  In  his  hand  was  a  copy  of  the 
Register-Record. 

“I  bought  it  on  the  street  from  a  girl,”  he  said.  “A  girl  selling 
papers  on  the  street  in  such  weather  I  Christmas  Eve  too  I” 

His  smile  faded  and  to  its  place  came  compassion  that  was  near 
to  pain. 

“I  ventured  to  ask  her  to  come  up  here.  I  want  to  know — I 
think  you  all  want  to  know — why  she  is  doing  it.  She  is  a  little 
girl,  hardly  more  than  a  baby.  You  don’t  mind,  do  you?” 

His  eyes  sought  those  of  the  Old  Man.  We  waited  for  the  usnal 
growl.  It  did  not  come.  Instead — wonder  of  wonders! — ^the  Old 
Man  laughed.  He  was  a  bachelor,  the  Old  Man,  sour  and  cynical. 
We  had  heard  him  laugh  before,  yes,  but  never  quite  like  this. 

Gentle  Zephyr  stepp^  to  the  door  and  led  in  the  girl.  Not  a 
very  charming  little  girl.  A  somewhat  toug^  looking  little  girl  in 
fact.  But  she  was  cold,  no  doubt  of  that.  Her  small  hands  were 
red  and  her  nose  was  blue  and  her  eyes  shone  with  half  frozen 
tears,  plainly  due  to  purely  pl^sical  causes. 

Gentle  Zephyr  placed  a  chair  near  the  stove. 

“Sit  down,  little  girl,”  he  said,  “and  get  warm.  After  you  are 
warm  I  am  going  to  ask  you  some  questions.” 

The  child’s  eyes  met  his  defiantly,  but  the  defiance  quickly  changed 
to  puzzlement.  Then  the  lids  quivered.  The  lips  trend)led.  .^d 
then  she  laughed. 

“All  right,”  she  said,  and  stretched  out  a 
spindly  leg  to  the  stove  and  rubbed  a  Irale 
in  her  stocking.  Presumably  there  was  a 
frostbite  under  the  hole. 

“Are  you  hungry,  little  girl?”  asked  Gentle 

Christmas  night, 

wrapped  in  Ught,  .  Obviously,  it  w«  her  intention  to  say  no 

i.  h  ^  hoarse  and  prideful  tone  of  voice,  and  she 

where  he  lay,  appeared  somewW  surprised  at  herself  when 

Christmas  Day;  she  said  yes  in  a  most  respectful  whisper, 

th  gifu  of  gold.  Gentle  Zephyr  draw  from  one  of  his  coat 

manifnlil  pockets  a  sandwich  and  from  another  a  flask. 

j  V.  •  I  j  "Milk,”  he  explained  quickly, 

hild  their  Lord,  Whereupon  we  all  laughed.  Not  much  to 

osts  adored.  laugh  at,  no,  but  something  was  affecting  us 

and  we  were  not  entirely  normal  at  the  mo- 
ch  one  bring,  ment — or  possibly  we  had  for  the  moment 

»  .  returned  to  normalcy.  And  you  should  have 

.  ,  .  seen  that  youngster  eat  and  drink  1  The  food 

Christ  8  feet,  and  drink  could  not  have  cost  more  than  fif- 

1  incense  sweet;  teen  cents  either  I  < 

I  weary  stay  While  she  was  eating.  Gentle  Zephyr  told 

Dav  *  sfoO'  oi  a  little  boy  who  thought  the  Star 

r™. ,  of  Bethlehem  lived  in  a  flat  in  New  York  and 

ort  wide,  colored  maid  and  derived  barrels  of 

Christmastide.  money  by  dancing  in  tights  and  singing  silly 
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BECK  BLAMES  PRESS  FOR  TRIVIALITY 
OF  MODERN  THINKING 


Man’s  Sense  of  Values  Lost  Under  Ocean  of  Printer’s  Ink, 
Solicitor  General  Says — Dailies  Pull  Strings, 

Puppet  Public  Dances 


it  creates  the  interest  which  it  subse¬ 
quently  gratifies. 

“If,  for  example,  there  had  never  been 
a  reference  to  the  Dempsey-Firpo  fight 
until  the  day  before  it  took  place,  and 
then  only  in  an  obscure  corner  of  the 
paper,  few  people  would  have  been  aware 
even  of  the  existence  of  these  favorite 
gladiators;  but  the  interest  in  them  was 
systematically  developed  by  three  months 


"The  older  newspaper  restricted  its 
columns  to  comparatively  few  topics. 
It  gave  the  mind  of  the  aeerage  man 
something  that  he  could  really  assimilate. 
Moreover,  its  allotment  of  space  was 
based  on  the  comparative  importance  of 
a  few  topics  which  it  .selected  as  news. 

"The  later  issue  of  the  Times  runs 
through  the  whole  gamut  of  human  life. 
“This  suggests  tlie  grave  question 


of  antecedent  publicity  until  every  man,  whether  the  mind  of  man  is  not  being 
rS  mind  is  being  submerged  in  the  well-bom  youth  of  our  country  should  whether  he  liked  a  prize  fight  or  not,  felt  submerged  in  an  ocean  of  printer’s  ink, 

an  ocean  of  printer’s  ink,  James  M.  be  trained  to  defend  in  these  critical  a  real  curiosity  to  know  who  would  be  and  whether  the  capacity  for  thought  and 

Beck,  Solicitor  General  of  the  United  days  our  institutions  the  classroom  has  the  winner.  This  is  excellent  for  Mr.  action  is  not  being  dulled  by  the  multi- 

States,  charged  Dec.  15,  speaking  in  New  been  largely  superseded  by  the  stadium.  Rickard,  who  is  reputed  to  have  made  plicity  of  subjects  which  each  day  are 

York  before  the  Pennsylvania  Society.  “Doubtless,  the  press  would  disclaim  $10,000,000  in  staging  these  spectacles,  crowded  on  his  brain. 

This  latest  critic  of  the  press  sug-  responsibility  for  this  degeneracy  in  our  but  those  of  us  who  b^elieve  that  the  age  “Let  me  suggest  an  analogy.  If  I 
gested  the  irKxlern  newspaper  was  con-  sense  of  values  by  its  familiar  claim  that  is  a  very  critical  one  and  that  if  the  were  to  take  a  walk  of  30  miles  out- 

tributing  largely  to  the  present  day  “loss  it  simply  gives  the  j^ple  that  which  frail  bark  of  our  institutions  is  to  keep  side  of  this  great  city,  I  would  see 

of  a  true  sense  of  the  values  of  human  interests  them,  but  this  is  only  a  half  afloat,  all  men  should  give  attention  to  from  morning  to  evening  many  beautiful 

life,’’  which  he  called  “a  sign  of  the  de-  truth;  for  while  the  newspaper  must  be,  the  affairs  of  government,  are  not  so  sights  of  ineffaceable  memory  in  the 

cay  of  civilization.’’  in  the  nature  of  the  case,  an  ‘abstract  enthusiastic.  hills  and  valleys  that  surround  New 

To  illustrate  his  meaning,  the  Solicitor  and  brief  chronicle  of  the  times’  and  “To  what  extent  is  the  modern  news-  York.  If,  however,  I  took  the  Twentieth 
General  compared  two  copies  of  the  New  must  show  to  the  spirit  of  the  age  its  paper  contributory  to  this  loss  of  a  true  Century  Limited  and  traveled  forty  times 

York  Times,  one  dated  April  26,  1898,  form  and  pressure,  yet  it  is  equally  true  sense  of  the  values  of  human  life?  Here,  as  far  in  the  same  time,  I  would,  when 

the  other,  Dec.  4,  this  year.  that  if  the  sense  of  values  of  the  average  again,  the  comparison  between  the  two  I  alighted  at  Chicago,  have  a  very  vague 

“The  earlier  issue  of  the  Times  con-  man  has  been,  as  I  claim,  distorted,  the  issues  of  a  really  great  newspaper  may  impression  of  crossing  a  few  rivers  and 

tained  12  pages  and  84  columns ;  the  later  press  is  largely  responsible,  for  too  often  be  helpful.  tunneling  through  a  few  mountains  and 


issue  40  pages  and  320  columns.  The 
Times  has  thus  quadrupled  in  size,  and 
if  the  quantitative  ideal  which  now 
governs  civilization  is  the  true  test,  the 
present-day  Times  is_  a  greater  news- 
4>aper,’’  Mr.  Beck  said.  “This  possible 
satisfaction  is  somewhat  lessened  when 
I  state  that  while  the  earlier  issue  con¬ 
tained  15  columns  of  advertisements,  or 
approximately  one-sixth  of  the  news¬ 
paper,  the  later  issue  contained  202 
columns  of  advertisements,  or  two-thirds 
of  the  issue. 

“The  day  of  the  full-page  department 
store  advertising  had  not  begun  in  1898, 
and  it  may  well  be  questioned  whether 
the  immense  dominance  of  a  few  full- 


GENTLE  ZEPHYR  PRUNK 

{Continued  from  page  3) 


passing  through  a  few  towns  and  cities. 

“Enlarging  the  metaphor,  we  are 
traveling,  as  the  press  indicates,  by  the 
express  train.  Images  flashed  upon  our 
consciousness  are  too  transient  for  in¬ 
telligent  assimilation.  Moreover,  the 
pernicious  habit  of  breaking  up  news¬ 
paper  articles  in  order  to  have  as  many 
T.  r-  *1  -7  u  -j  ..T-i-  r.  ■  X  j  I.  j  1  leading  topics  on  the  first  page  as  pos- 

songs.  It  was  a  pity.  Gentle  Zephyr  said,  Th^  Register-Record  has  a  daughter  gitie  causes  such  scattered  and  unsure 
that  the  little  boy  had  teen  taught  no  for  a  Christmas  gift!”  observances  that  it  tends  to  make  us  an 

tetter,  but  it  was  not  the  little  boy  s  fault.  He  placed  his  hands  upon  the  Old  ggg  of  scatterbrains.  If,  after  reading 

not  at  all.  Man’s  shoulders,  and  a  note  of  pleading  fragments  15  or  2)  different  and  un- 

“.\nd  why,”  he  asked  suddenly,  turning  entered  into  his  voice.  related  topics,  we  reach  one  clear  con- 

to  the  girl,  “are  you  selling  papers  on  the  “You’ll  take  her,  won’t  you?  You  elusion  or  form  one  useful  resolution, 

street?”  must.  It  will  be  the  test  thing  your  pa-  then,  tefore  we  do  anything,  the  evening 

He  waited  for  the  conventional  story  per_  has  ever  done/*  paper  comes  out  and  crowds  out  of  our 


page  advertisements  has  added  anything  of  the  widowed  mother  and  of  the  crip-  Then,  having  through  some  magic  re-  brain,  whose  capacity  is  limited,  the 

either  to  the  dignity  or  independence  of  brother.  It  did  not  come.  ceived  his  ^swer  without  words,  he  went  useful  impressions  of  the  morning, 

journalism.  “^fy  ®ont  went  away  with  a  man,”  re-  to  the  child  and  kissed  her  upon  the  “The  founders  of  this  Republic  were 

“Of  the  84  columns  of  the  earlier  plied  the  little  girl,  “and  did  not  come  and  she  clung  to  him,  sobbing,  clearheaded,  because  the  issues  of  life 

issue  there  were  32  columns,  a  little  less  back.  There  was  nothing  to  eat  in  the  ^t  the  door  he  turned.  ^  were  extremely  simple,  and  they  con- 

than ‘ one-half ,  which  were  given  to  na-  cupboard,  and  Rip  Royce  had  fell  down  ^ood  night  and  good  bye,  he  callM.  centrated  their  time  and  energies  upon 

tional  and  international  politics.  In  the  and  busted  a  leg  or  something,  and  his  ma  A  Merry  Christmas  to  you,  and  may  the  them.  Today,  the  mind  of  man  is  little 

later  issue  these  great  topics  are  only  said  I  could  have  his  corner  and  have  half  ^  '  more  than  a  moving-picture  show,  upon 

given  18  columns,  or  about  one-twentieth  the  money  if  I  wanted  to  sell  papers,  so  ^  ,  ,  , .  ,  whose  screen  events  are  momentarily 

I  hustled  out,  that’s  all.”  v  oo®*"  closed  softly.  The  wind  flashed  with  lightning  rapidity.  Thus 

“You  live  with  your  aunt?”  shrieked  louder  than  before,  then  for  a  hopelessly  confused  by  the  multiplicity 

“Did,  yep.”  moment  lulled.  of  subjects,  the  average  man  today  can- 

“Your  father  and  mother,  where  are  _  ^ s^w  Gentle  Zephyr  Prunk  not  concentrate  on  a  great  public  issue 


of  the  newspaper.  Exclusive  of  adver¬ 
tisements,  the  earlier  issue  gave  about  70 
columns  of  reading  matter,  and  the  topics 
selected  ran  in  a  much  narrower  channel 
than  the  later  issue — 

5  ‘columns  of  editorials. 

1  column  of  shipping  news. 

2  columns  of  dramatic  and  musical  re¬ 
views. 

13  columns  of  financial  news. 

2  columns  of  real  estate  news. 

4  columns  of  legal  news. 


they?” 

“D’  know.” 

“Who  are  the  Royces?” 

“  ’Cross  the  hall.” 

“Is  there  a  Mr.  Royce?” 

“Nope.  Mrs.  Royce  does  day’s  work 
and  Rip  sells  papers.” 


again.  But  twenty  years  afterwards  I  as  he  did  100  years  ago,  or  even  25 
met  the  Old  Man  in  Portland  on  the  west  years  ago. 

coast— a  grizzled,  kjndly-eyed  old  chap  “You  may  agree  with  me  in  this  diag- 
well  into  the  sixties,  journeying  for  recre-  ncsis,  but  you  may  ask,  what  is  the 
ation — and  he  told  me  of  the  Register-  remedy? 

Record,  which  he  had  come  to  own,  and  "Time  would  not  permit  me  to  dis- 
of  his  “daughter,”  a  writer  of  books  and  cuss  it  even  though  I  had  the  ability. 


-r  ,.u,u>iui3  ui  *1.6“*  Gentle  Zephyr  was  silent  for  a  time.  Ibc  motbcr  of  little  children,  and  he  sjwke  One  thing  is  clear — that  nothing  can  stop 

“These  comprised  the  chief  topics  Two  The  wind  shrieked  in  the  stairway  and  of  her  as  the  greatest  blessing  of  his  life,  the  influence  of  a  mechanical  age  in 

complete  absence-  the  one  was  humor,  windows  and  the  fire  m  the  stove  leaped  her  husband  and  her  children.  is  to  be  any  salvation  for  human  society, 

the  other  was  sports.  One-half  column  and  twisted  in  envy  of  the  freedom  of  „id^the 'oH  ^Mair^rf^n*inff  a 'h^nH  "af  i!‘^  i'"  utilization  by 

was  given  to  po^ry  and  jokes,  and  one  its  sister  elements  outside.  tte  Stn/r’  lengthpmg  hours  of  leisure, 

and  one-half  columns  to  sports.  This  “A  parentless  and  deserted  child— and  ^  I* 

allotment  to  athletics  has  grown  tenfold  it  is  Christmas  Eve!”  Gentle  Zephyr  -  --tinman  Mr  hw  v,.  . - - 

to  13  columns  in  the  present-day  Times,  spoke  musingly.  “God  forgive  them!” 


and  a  gentleman.  Mr.  Royce.”  necessary  that  he  should  be  given  a  truer 

“Mr.  Royce?”  I  fear  I  gasped  and  sense  of  the  values  of  human  life,  and 
Then,  as  now.  the  Times  refused  to  iPmay  have  Wn  a  trick  of  th'rsted-  stammered.  “Not— not  .RIP?— the  tey  this  should  be  the  missiem  of  the  grtat 

lower  the  tone  of  journalism  by  a  page  ows,  but  as  he  said  this  we  plainly  saw  Christ-  institutions  which  mold  human  thought, 

of  so-called  ‘comics.’  Possibly  no&  a  glow  of  light  about  his  head.  And  in  .nd  ^  ’ 

better  illustrates  the  degeneracy  cf  taste  that  moment  the  child,  acting  under  some  ^  ^  the  theatre.  ,  r  vr 

than  the  fact  that  a  quarter  of  a  century  mystic  influence,  ran  to  him  and  threw  fnd  tliA  nid  v  u 

ago  men  still  enjoyed  ‘Sir  John  Falstaff.’  her  bony  little  arms  around  his  neck.  A  That  night  we  sat  and  smoked,  the  Old  York  and  other  parH  of  _  the  country 

T^ay  it  is  ‘Andy  Gump  ’  The  two  child  of  the  streets  she  was,  a  waif,  who  L  and  talked  of  many  things,  were  excitea  by  the  hysterical  effort  of 

Dromios  of  the  ‘Comedy  of  Errors’  are  l<new  the  Christmas  Story  vaguely,  if  was  inevit^le  of  course  that  a^ngst  a  New  York  City  official  to  break  into 
r  now  almost  forgotten,  but  each  day  we  indeed  she  knew  it  at  all.  but  she  saw  ‘^e  rest  we  should  talk  of  Gentle  Zephyr  jail.  When  Mr.  Craig  who  seems 

have  the  monotonous  banalities  of  ‘Mutt  Love  in  Gentle  Zephyr’s  eyes  and  an-  ,  v  i  «  j  °  i  • 

swered  it.  never  came  back.  was  convicted  of  speaking  untruths  about 

“Where  do  you  live  little  girl?  Is  it  The  Old  Man  flicked  the  ash  from  his  a  United  States  Judge,  there  was  no 

far?”  ’  cigar  and  his  eyes  followed  for  a  space  sensation  at  all.  When  the  case  was 

She  told  him  and  he  put  her  gently  curling  of  the  smoke.  argued  on  appeal  there  was  no  sensation, 

from  him,  buttoned  his  threadbare  coat  “He  was,  I  suppose,  what  I  thought  But  when  it  was  decided  by  the  United 
‘‘If  Dempsey  and  Firpo  had  fought  25  and  went  out  into  the  storm.  An  hour  him  to  be  at  first,  a  wanderer,  a  trany.  States  Supreme  Court  that  Mr.  Craig 

years  ago,  the  newspapers  on  the  morn-  later  he  came  back,  and  found  us  waiting  vet  more  than  once  have  I  turned  to  the  had  taken  a  technically  wrong  procedure, 

mg  after  the  fight  might  have  given  a  as  he  had  left  us,  all  other  things  for-  story  of  the  railway  wreck  to  reassure  it  was  evidently  a  dull  night  in  the  news- 

column  to  it.  but  today  the  modern  news-  gotten.  myself  that  he  was  a  creature  of  flesh  and  pa^r  offices. 

paper  will  give  whole  pages  to  a  wholly  “Nameless,  quite  nameless,”  he  whis-  Wood  and  not  the  Blessed  Spirit  itself.  As  a  result  there  came  a  purely  arti- 
miimportant  and  rather  brutal  contest  for  pered  to  the  Old  Man.  “A  baby  turned  That  night  ,  was  not  unhke  a  ^ram.  ficial  sensation  which  swept  over  the  lani 
weekrand  months  before  the  event,  and  over  to  a  woman  to  be  cared  for  in  con-  From  the  wind  he  came,  to  Ae  wind  he  crating  for  a  little  time  a  hero  and 

for  weeks  thereafter.  Where  a  few  sideration  of  a  sum  of  money  to  be  paid  returned,  from  Nowhere  or  Everywhere,  doing  injustice  to  as  just  and  brave  a 

.  .  .  T-.  ,...*  — ..A  fo-A,,”  judge  as  sits  on  the  Federal  tench.  Wna> 

my  chief,  the  Attorney  General,  took  ni$ 


and  Jeff.’ 

“Today,  we  have  lost  a  true  sense  of 
values,  and  such  loss  has  teen  in  the 
past  the  significant  sign  of  the  decay  of 
a  civilization. 


D^th  as  may  suit  your  fancy.” 
matter.  “You  remember  his  very  words,"  I 


hundred  people  would  have  witnessed  the  monthly.  The  payments  stopped, 
prize  fight,  for  such  it  was,  a  quarter  perhaps,  perhaps  not.  It  doesn’t 

of  a  century  ago,  a  hundred  thousand  The  woman  has  deserted  her.”  Suddenly  said.  t  ■  j  *  -ru 

will  today  journey  from  the  four  ends  his  voice  rolled  out,  filling  the  room.  “I  cannot  forget,  nor  would  I  if  I  was  m  end  to  the  sensation.  The  case 


pen  in  hand  and  said  a  few  words,  there 


of  the  earth  to  see  Dempsey  and  Firpo  “Even  as  ye  have  done  it  unto  the  least  could.” 
punch  each  other  for  a  few  fleeting  of  these  little  ones,  so  ye  have  done_  it  _Nor  I,  I  confessed, 
moments. 

“'The  press  of  today  indubitably 
that  we  are  in  the  age  of  the 
drome,  that  even  in  our  colleges 


ceased  to  be  an  item  of  news. 

We  are  puppets  who  dance  and  cheer 


unto  me.”  He  paused,  his  eyes  a-shine  Then  for  a  long  time  we  sat,  our  minds  pretty  much  as  the  strings  are  pulled  by 
shows  with  a  wondrous  mingling  of  tears  and  intent  upon  thoughts  which  words  spoken  the  papers  left  at  our  doors.  Such  B 
hippo-  twinkles.  “Behold,  I  bring  you  tidings  of  might  destroy,  and  when  again  we  talked  the  power  of  the  press  over  the  emotions 
where  great  joy.  Unto  you  a  child  is  bom!”  it  was  of  other  things.  ..  .  of  the  people.  ,  - - 


\ 


Editor  &  Publisher  for  December  22,  1923 


PACIFIC  COMMUNICATIONS  A  DISCUtACE  -  BICKEL 


U.  P.  Chief,  Back  in  U.  S.  After  Circling  the  Globe,  Urges  Extension  of  Naval  Radio  for  Press 
Messages  Beyond  1927 — America  Now  News  Hub  of  World 


Can  FRANCISCO,  Dec.  18. — “Amer-  (By  Telegraph  to  Edito*  &  Pu>LisB»)  in  Russian.  The  result  was  an  utterly 

^  ica  is  the  news  center  of  the  world.  .  .  ,  r  .t-l  ■  ,  u  •  t:-  r  u  incomprehensible  mass  of  Russian  letters. 

“A  Washington  dispatch  on  any  item  m  supporting  in  very  way  the  fast  These  two  papers  with  their  English  a  young  Russian  courier  aboard  the 

of  international  interest  will  secure  Page  “"d  .solid  establishment  of  the  Federal  editions,  h^  a  (kily  circulation  of  more  train  who  spoke  some  English  went  to 
One  position  in  the  press  of  the  world  wireless.  Tremendous  efforts  have  teen  than  1,500,000  and  have  two  of  the  finest  the  telegrapher  and  there  discovered 
as  against  a  similar  item  from  London,  "wae  to  delay  or  prevent  this  Americ^  newspaper  plants  m  the  world.  v^-hat  the  operator  had  tried  to  do.  With 

Paris  Berlin,  or  Tokyo.  America  is  the  company  from  gaming  the  foothold  it  The  Nippon  Dempo  Tsushinsha  tes  this  as  a  clue  he  decided  to  try  to  decode 
news ’center  of  the  world  because  it  is  entitled  to  in  China,  without  success.  started  construction  upon  a  leased  wire  jt.  gome  hours  later  he  came  to  my 

the  creditor  nation  of  the  world.  The  .  >^9  single  factor  is  so  important  to  system  froin  Tol^p  t^agasaki,  which  compartment  with  every  evidence  of 
world’s  news  interests  run  where  the  American  trade  in  the  Far  East  than  the  will  cost  about  ^,000  and  which  is  great  interest  and  concern, 
money  rests.”  successful  establishment  of  this  service  the  first  leased  wire  system  in  the  Far  ••  .There  have  teen  some  big  battles  in 

This  is  the  summing  up  of  the  world-  and  the  g^rantee  of  the  permanence  of  East.  It  will  give  the  client  japers  New  York,’  he  said.  Tt  seems  to  have 
wide  news  situation  as  given  Editor  &  the  Naval  Radio.  .  ,  ^  of  the  Nippon  Dempo  Tsushinste  a  been  a  fine  riot.  A  leader  by  the  name 

Publisher  by  Karl  A.  Bickel,  president  ‘  Communication  with  Japan— one  of  tremendous  advantage  on  speed  and  in-  of  Gensey  fell  in  the  second  fight  and 
of  the  United  Press  Associations,  upon  the  greatest  newspaper-consuming  na-  sure  them  with  a  service  as  compre-  overturned  the  press  table  but,’  he  con- 
his  arrival  with  Mrs.  Bickel  on  board  ‘|ons  >»  the  world— has  become  so  bad  hensive  as  received  by  United  Press  eluded  with  a  puzzled  frown,  T  don’t 
the  Shinyo  Maru  direct  from  Yokohama  that  most  of  the  news  service  received  papers  in  North  America.  understand  how  the  pressing  table  hap- 

via  Honolulu.  Mr.  and  Mrs.  Bickel  hy  Japan  from  America  is  being  sent  In  Pekin,  the  home  of  the  first  daily  p^ned  to  be  there.’ 

reached  China  from  Moscow  via  the  via  London  and  thence  either  by  the  paper,  all  four  of  the  En^ish  language  -a  few  hours  later  at  Krasnoiarsk  ’ 

Trans-Siberian  Railroad.  Bickel  is  the  way  of  Siberia  by  the  Great  Northern  newspapers  and  ateut  12  Chinese  pa^rs  the  message  came  through  correctly  and 
first  American  press  association  execu-  hnes,  or  via  Ceylon  and  Hong  Kong  by  receive  United  Press  cables.  In  fact  clearly  and  the  three  Americans  aboard 
tive  to  make  an  extended  visit  to  Russia.  E-astem  Cable.  VVhen  I  left  Japan,  the  there  is  now  no  important  city  north  of  the  train  foregathered  in  the  cafe  car 
including  the  Moscow -to- Pekin  railroad  newsfiaper  publishers  and  press  associa-  Manila  in  the  Far  East  that  does  not  and  formally  celebrated  the  ‘battle’ 
journey.  When  Bickel  left  New  York  .men  were  conferring  upon  the  receive  United  Press.  The  service  is  “Interest  in  American  printing  equip- 

on  July  21,  he  had  no  intention  of  extend-  possibility  of  creating  a  Japanese  com-  also  going  direct  to  Swedi^  and  Sj^nish  ment  is  very  keen  all  through  Europe 

ing  the  trip  beyond  Moscow.  Events  mittee  on  cable  and  radio  using  news-  pajiers  and  through  the  British  United  and  Asia.  I  had  many  inquiries  in  re- 


Paris,  Berlin,  .Amsterdam,  Copenhagen, 
Gothenburg,  Stockholm  and  thence  to 
Moscow  via  Petrograd. 

He  was  at  Moscow  when  the  Japanese 
disaster  took  place  and  this  determined 
him  to  take  advantage  of  the  restored 
Trans-Siberian  service  and  go  direct  to 
Pekin. 

News  service  matters  took  him  to 
Manila,  Hong  Kong  and  Shanghai  and 
later  to  Seoul,  Osaka  and  Tokyo. 

During  his  trip  he  met  with  the  lead¬ 
ing  publishers  and  press  association  men 
of  Europe  and  Asia  and  concluded  a 
number  of  important  service  arrange¬ 
ments  that  will  enlarge  and  strengthen 
the  already  commehensive  organization 
of  the  United  Press.  While  enroute, 
Bickel  met  the  most  important  statesmen 
of  the  various  countries  he  visited  and 
had  an  exceptional  opportunity  to  dis¬ 
cuss  the  various  problems  that  face  the 
nations  of  the  world  with  these  national 
leaders. 

“It  is  imperative,”  he  declared,  “if  we 
are  to  maintain  this  position  of  news 


are  offering  long  term  credits  to  get  the 
business.” 


•-  ''>S«ry  ‘ 


AUTOMATIC  SENDER  TESTED 


Old  Time  “Key  Pounders’’  Endorse 
Intricate  New  Device 


tTrsina  snster  attention  to 
world  conununications,  Karl 
A.  Bickel,  accompanied  by 
Kn.  Bickel.  arrived  home  this 
week  from  a  world  tour. 


An  automatic  telegraphic  sending  ma-” 
chine  whkA  uses  a  standard  typewriteni  > 
keyboard,  the  invention  of  ^win/  Hi,. 
Pierson  of  Denver,  is  attracting  much- 
attention.  It  was  tested  out  before  the 
National  Convention  of  the  Old-Time 
Telegrajrfiers  Association,  held  here  re-- 
cently,  and  received  the  full  endorsement  • 
of  the  convention.  It  is  designed  to  facil¬ 
itate  sending  and  to  make  all  signals  of  • 
uniform  intensity  and  speed.  Signals  ■ 
spelled  out  on  the  standard  keyboard  at-  < 
tachment  are  regulated  by  small  cogs 
moving  on  a  revolving  cylinder  operated  i 
by  a  small  motot.  The  machine  can  be 
set  to  deliver  a  certain  word  or  message  < 
indefinitely  and  entirely  automatically. 


supremacy  that  immediate  steps  be  work  in  developing  service  at  low  rates  ficial  and  only  Russian  agency,  giving 

Uken,  both  privately  and  through  the  in  the  Atlantic.  us  the  exclusive  use  of  such  of  its 

Government,  to  see  that  the  disgraceful  “Unquestionably  some  such  committee  service  as  we  desire  to  utilize  in  North 

news  communication  situation  in  the  will  be  formed.  A  meeting,  which  I  at-  and  South  America.  m^h  «  r/n  T  ent 

Pacific  be  remedied.  Except  for  the  tended,  was  held  with  Viscount  Goto,  “The  agreement  also  gives  us  im-  after 

Naval  Radio  rate  between  San  Francisco  Secretary  of  Home  Affairs,  to  enlist  portant^  transmission  concessions,  and  j,imLlf  h^  left  a^  sinking'^ship* 


and  Manila,  including  Honolulu,  the  interest'.’  relief  from  certain  censorship  restric-  leii  a  smxing  snip. 

Pacific  press  rates  are  prohibitive.  If  Mr.  Bickel  reported  that  the  develop-  tions  hitherto  imposed.  Russian  censor-  china  RAT>in  dicht^  qi-ii  r» 
it  were  not  for  the  Naval  Radio  service,  ment  of  the  United  Press  in  both  the  ship,  however,  is  in  the  open  and  not  as  kaizivi  luunis  auLAZ 

American  press  communication  with  its  European  and  Asiatic  field  was  most  severe  as  is  practiced  by  certain  other  - : — 

own  territory  in  Hawaii  and  the  Philip-  satisfactory.  European  and  Asiatic  countries.  DeUwwre  Corporation  Takes  Over 

pines  would  be  virtually  strangled.  “The  United  Press  is  the  first  Ameri-  "Newspaper  business  in  Russia  has  California  Company’s  Titles 

Every  effort  must  be  made  to  see  that  the  can  press  association  to  export  an  Ameri-  greatly  improved  during  the  last  year,  t 

hands  of  the  Naval  Radio  officials  are  can  world  wide  news  report  to  European  reflecting  the  general  improvement 

strengthened:  that  its  personnel  is  kept  and  Asiatic  papers,"  he  stated.  throughout  the  entire  country.  The 

up  to  the  highest  standard  and  that  our  “Hitherto  the  business  of  world  wide  papers  are  mostly  four,  six  and  eight  c?.-!* 

people  are  made  to  understand  that  the  news  transmission  in  the  Far  East  and  pages  except  in  Moscow  and  Petrograd, 

most  effective  work  the  American  Navy  in  Europe  was  entirely  in  the  hands  of  where  they  sometimes  run  larger.  |" 

is  doing  today  in  the  Pacific  in  preserving  European  agencies,  most  of  whom  were  “Advertising  is  improving,  particularly  ^  lor  consiruCTiOT  ana  operation  ox 


Delaware  Corporation  Takes  Over  ‘ 
California  Company’s  Titles 
The  newly  organized  Federal  Tele- 


the  peace  and  establishing  American  na-  either  under  direct  governmental  subsidy  in  the  larger  cities.  Qrculations  were  *^^^*^*’5"*  p  Qxm^ 

tional  prestige  is  being  done  by  the  Naval  or  received  some  form  of  governmental  never  large  in  Russia  and  the  largest  I  ,  i  corporation  oi  America 

Radio  servia.  aid.  heard  of  was  175,000  daily  for  a  Moscow  T*l^ 


“Newspaper  publishers  at  Honolulu  “Newspaper  publishers  everywhere  are  paper.  .o.m  'rk-. 

and  Manila  are  exceedingly  concerned  sick  of  the  thought  of  propaganda  and  “The  papers  at  Omsk,  Irkutsk  and  'V  **  -tu 

kst  the  bill  permitting  the  commercial  anything  that  hints  of  it  has  but  slight  Qiita  run  four  and  six  pages  daily.  V, 

operation  of  the  Naval  Radio  until  1927  standing  in  their  minds.  The  well  known  There  are  four  papers  at  Outa  and,  I 

will  not  be  extended,  and  that  through  a  independence  of  American  press  associa-  was  told,  six  at  Vladivostok.  News  I  *  .iT  Company  ot  Call- 

mistaken  idea  as  to  the  value  of  the  scr-  tions,  combined  with  the  shift  in  the  interest  in  Russia  in  the  Far  East  is  tne  cninese  government, 

vice  to  the  nation,  the  Naval  Radio  per-  center  of  news  interest  from  Europe  to  very  keen,  the  Chinese  and  Japanese  p,  .  u/  o  j-  f 
sonnel  will  be  weakened  by  taking  the  America,  developed  a  demand  for  an  papers  paying  great  attention  to  it.  ABning  world  Kadio  Conterene* 

best  operators  away  for  fleet  duty.  American  service  which  we  are  meeting.  ^‘Mid-Siberia  received  its  first  word  A  commission  of  experts  meeting  ni 
Roth  Manila  and  Honolulu  publishers  The  United  Press  is  now  delivering  a  on  the  result  of  the  Dempsey-Firpo  fight  Geneva,  Switzerland  under  the  auspices 
»re  advocating  the  extension  of  the  bill  daily  cable  service  into  China — the  only  in  a  message  I  received  from  the  United  of  the  League  of  Nations,  have  made 
for  at  least  10  years.  This  would  ex-  American  service  in  China — a  service  Press  office  in  Moscow  and  which  preparations  for  the  calling  of  an  inter- 
tend  its  operation  to  1937  by  which  time  into  the  Hong  Kong  Crown  _  Colony,  reached  me  Sept.  19.  It  was  received  at  national  radio  conference.  Regulations 
private  operation  may  be  established  on  and  a  gn'eatly  enlarged  and  improved  a  small  station  just  west  of  Krasnoiarsk,  governing  international  uses  of  radio  are 
» basis  that  will  make  its  use  possible  and  service  into  Japan,  where  we  serve  the  about  2,500  miles  east  of  Moscow  and  expected  to  be  drafted.  It  is  likely  that 
practicable.  Nippon  Dempo  Tsushinsha  and  the  im-  about  the  same  distance  from  Pekin,  by  the  United  States  will  be  invit^  to  par- 

‘‘_At  the  same  time  the  entire  press  in  portant  Japanese  newspapers,  the  Osaka  a  Russian  telegrapher  who  knows  ticipate,  although  not  a  member  of  the 
China,  as  far  as  I  was  able  to  learn,  is  a  Mainkhi  and  the  Tokyo  Nichinichi.  English.  He  tried  to  copy  it  phonetically  League. 

.....  j  .....  .  .  .. 
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AD  MEN  DIFFER  ON  WHAT  IS  LOCAL, 
WHAT  NATIONAL,  COPY 


Chain  Store  and  Automobile  Space  Purchased  by  Agency, 
Furnishes  Problem,  Further  Replies  to  Post- 
Dispatch  Questionnaire  Show 


CHOULD  chain  store  advertising  be 
^  sold  at  the  local  or  national  rate? 

Is  automobile  advertising,  when  copy 
is  ordered  by  an  agency,  but  a  portion  of 
the  cost  billed  to  local  dealers,  local  or 
national  ? 

Newspapers  in  various  parts  of  the 
country  have  answered  these  and  other 
perplexing  questions  regarding  the  appli¬ 
cation  of  the  local-national  rule  in  widely 
differing  ways. 

“Chain  store  copy  is  measured  as  local 
except  when  it  comes  through  an  agency 
<Hi  a  commission  basis,”  reports  an  Ohio 
advertising  manager. 

“Advertising  of  chain  stores  such  as 
E>ouglas  Shoe  Company,  and  Warner 
Hats  is  billed  as  national,”  reports  an¬ 
other  daily. 

The  widely  divergent  practices  followed 
on  various  newspapers  in  regard  to  clas¬ 
sifying  local  and  national  copy  was  re¬ 
vealed  by  replies  to  a  questionnaire  sent 
out  by  the  St.  Louis  Post  Dispatch. 

Specific  answers  to  the  following  ques¬ 
tions  were  asked : 

1.  What  are  the  factors  determining 
whether  an  account  is  measured  as  local 
or  national  advertising? 

2.  If  one  of  your  local  manufacturers 
places  advertising  with  you  through  a 
local  agency,  is  it  considered  local  or 
national  advertising? 

3.  How  do  you  construe  automobile 
advertising  where  the  copy  is  ordered  by 
the  agency,  but  a  portion  of  the  cost  is 
billed  direct  to  the  local  dealer? 

4.  How  do  you  construe  the  advertis¬ 
ing  of  chain  stores,  such  as  Regal  shoes 
or  Truly  Warner  hats,  where  the  copy  is 
received  from  and  billed  to  an  advertis¬ 
ing  agency? 

Early  replies  to  the  questionnaire, 
printed  in  E^iToa  &  Publishee,  Nov.  24, 
showed  a  surprising  divergence  of 
opinion,  and  an  entire  lack  of  uniformity 
among  American  newspapers.  It  was 
confirmed  that  statements  of  lineage  of 
national  and  local  advertising  have  vir¬ 
tually  no  comparative  value,  since  copy 
carried  under  local  rates  in  one  daily  may 
be  classed  as  national  in  another. 

Further  replies  from  representative 
dailies  in  all  parts  of  the  country  to  the 
above  questions  follow : 

Paper  No.  1  (Texas)-^l.  We  measure 
all  advertising  emanating  from  points 
outside  our  city  as  national. 

2.  If  local  manufacturers  place  adver¬ 
tising  through  a  local  agency,  it  is  con¬ 
sidered  local,  unless  the  manufacturer  has 
national  distribution. 

3.  Automobile  advertising  ordered  by 
agency  and  a  portion  of  the  cost  billed 
direct  to  local  dealer  is  measured  as  na¬ 
tional 

4.  Advertising  of  chain  stores,  such  as 
Douglas  Shoe  Company,  where  copy  is 
received  from^  and  billed  to  advertising 
agency,  is  national. 

Paper  No.  2  (Ohio)—!.  If  the  adver¬ 
tiser  has  a  permanent  location  and  is 
doing  business  in  our  city,  he  is  entitled 
to  a  local  rate  according  to  space  used. 
Our  transient  local  rate  equals  our  na¬ 
tional  rate. 

2.  No  commission  is  allowed  on  local 
copy  placed  through  an  agency  except 
where  it  is  billed  at  national  rate. 

3.  Automobile  advertising  is  measured 
local  when  paid  for  by  the  dealer,  and 
national  when  charged  to  the  agency  or 
the  factory. 

4.  Chain  store  copy  is  measured  local, 
except  when  it  cooks  through  an  agency 
on  commission  basis. 

Paper  No.  3  (New  York) — 1.  A  con¬ 
cern  selling  at  retail  in  an  established 
location  is  classed  as  local. 

2.  It  is  considered  national  advertis¬ 
ing. 

3.  We  consider  it  all  national 

4.  Chain  store  accounts,  such  as  de¬ 
scribed,  are  local 

Paper  Na  4  (Chicago) — L  Aa  ac¬ 
count  is  adjudged  local  when  die  mer¬ 


chandise  advertised  is  of  retail  character. 
The  copy  must  be  in  the  shape  of  an  ap¬ 
peal  to  the  consumer,  directing  the  reader 
to  a  strictly  retail  store  or  stores. 

2.  Unless  a  manufacturer  operates  a 
retail  store  of  his  own  and  advertises  as 
a  retailer  for  a  certain  specific  address, 
his  copy  is  considered  national  in  charac¬ 
ter  and  charged  at  the  national  rate. 

3.  All  automobile  advertising  is  na¬ 
tional,  whether  paid  for  in  part  or  in  full 
by  the  factory  or  local  dealer.  No  aiito- 
mobile  advertising  is  charged  at  the  local 
rate. 

4.  Such  advertising  as  Regal  shoes. 
Truly  Warner  and  other  chain  stores 
operating  in  this  city  as  retailers,  is  car¬ 
ried  at  the  local  rate.  This  is  because 
their  merchandise  is  not  for  sale  in  any 
other  retail  establishment  and  only  for 
sale  in  the  strictly  retail  shops  owned 
by  such  chain  stores. 

Paper  No.  5  (Oklahoma) — 1.  We 
segregate  national  and  local  advertising 
strictly  in  accordance  with  where  the 
billing  is  rendered.  Operating  as  we  do 
on  a  flat  foreign  rate  and  a  sliding  scale 
local  contract  rate,  we  seldom  have  any 
difficulty  on  this  point.  The  local  con¬ 
tract  rate  being  less  than  foreign,  it  is 
to  the  advantage  of  local  manufacturers 
and  chain  stores  to  place  local  contracts 
with  us  and  to  permit  us  to  bill  them 
direct,  they  then  making  such  arrange¬ 
ments  as  may  be  necessary  with  their 
advertising  agencies. 

2.  The  only  difficulty  with  this  system 
is  that  it  does  not  make  our  record  of 
local  and  foreign  advertising  quite  ac¬ 
curate,  as  we  classify  as  local  some  ac¬ 
counts  which  are  in  reality  national. 

3.  Automobile  advertising  is  also  clas¬ 
sified  exactly  as  billed.  It  is  the  writer’s 
opinion  that  Mr.  Burbach  has  developed 
almost  perfectly  a  set  of  rules  for  clas¬ 
sifying  advertising,  but  the  problem  in  a 
city  of  this  size  is  much  less  acute  than 
in  the  larger  cities  and  we  have  not 
found  it  advisable  to  put  into  effect  such 
rigid  rules. 

Paper  No.  6  (New  York  State) — 1. 


We  classify  as  national  advertising 
manufacturers,  jobbers  and  wholesale 
distributors  not  doing  a  local  retail  busi¬ 
ness  or  giving  a  local  service  to  con¬ 
sumer  direct. 

2.  If  one  of  our  local  manufacturers 
places  advertising  with  us,  it  is  local 
only  if  sales  are  to  be  made  direct  to 
retail  purchasers,  or  if  the  advertising 
copy  is  for  strictly  local  service.  It  is 
regarded  as  national  if  it  is  done  in  the 
interests  of  local  dealers  or  general  pub¬ 
licity. 

3.  On  automobile  advertising  in  which 
the  charge  is  divided  between  the  dealer 
and  an  advertising  agency,  we  regard  the 
portion  charged  to  the  advertising  agency 
as  national  and  the  portion  charged  to  the 
local  dealer  as  local,  insofar  as  the  rate 
is  concerned,  but  we  have  been  in  the 
habit  of  classifying  the  advertising  as  na¬ 
tional  excepting  where  the  order  is  placed 
direct  by  the  local  dealer  for  the  full 
charge. 

4.  We  construe  the  advertising  of 
chain  stores  where  the  copy  is  received 
from  and  billed  to  an  advertising  agency 
as  national,  excepting  where  there  has 
been  a  strong  protest,  when  it  has  been 
accepted  at  local  rates,  without  allowance 
of  any  commission  or  discount. 

Paper  No.  7  (District  of  Columbia) — 

1.  I  believe  that  the  question  of  division 
of  the  lineage  into  local  and  national  is 
easily  solved  by  the  rate  itself,  especially 
where  the  foreign  rate  is  distinct  and 
divergent  from' die  local  rate.  I  agree 
with  Mr.  BurbKh  that  the  appeal  largely 
determines  the  division  also.  Where  the 
advertisi^  appeal  is  in  behalf  of  general 
distribution  and  sale,  then,  of  course,  the 
lineage  should  be  classified  as  national. 
Where  the  appeal  is  in  behalf  of  strictly 
localized  selling,  the  lineage  should  be 
local. 

2.  If  placed  through  a  regularly 
recognized  advertising  agency  and  at  our 
foreign  rate,  the  lineage  would  be  classi¬ 
fied  national.  We  do  not  recognize  any 
local  service  agency  that  might  place 
copy  of  a  national  advertiser  in  our 
columns;  therefore,  whatever  copy  they 
might  place  would  be  considered  local. 

3.  Automobile  advertising  is  national 
advertising  under  the  conditions  named. 

4.  If  copy  is  received  from  an  adver¬ 
tising  agency  handling  the  Regal  shoe  or 
Truly  Warner  account,  then  it  is  con¬ 
sidered  national  advertising,  but  should 
the  copy  be  placed  by  the  local  manager 
at  the  local  contract  rate,  then  it  would 
be  considered  local.  Chain  stores,  such 


as  local  chain  stores,  Piggly  Wiggly, 
Sanitary  Grocery,  etc.,  are  consider^ 
local. 

Paper  No.  8  (Kentucky) — 1.  All  re¬ 
tail  merchants  are  entitled  to  a  local  con¬ 
tract.  Other  firms  are  determined  ac¬ 
cording  to  the  nature  of  their  business. 
VV’e  do  not  allow  local  agencies  a  com¬ 
mission  on  advertising  that  is  classed  as 
local  advertising. 

2.  We  allow  a  local  manufacturer 
local  rates.  If  he  has  national  distribu¬ 
tion,  he  is  entitled  to  the  foreign  rate. 
Advertising  from  local  manufacturers 
placed  through  an  agency  is  not  entitled 
to  an  agency  commission. 

3.  Our  local  and  foreign  rates  on 
automobiles  are  the  same.  When  we  re¬ 
ceive  an  order  from  an  agency  with  in¬ 
struction  to  bill  half  the  cost  to  the  local 
dealer,  we  credit  half  the  advertising  as 
national  and  half  as  local.  We  do  not 
allow  agency  commission  on  the  part  that 
is  charged  to  the  local  dealer. 

4.  Regal  shoe  stores  are  entitled  to  a 
local  contract  if  the  bills  are  handled  by 
the  local  store.  If  the  copy  is  handled 
through  an  agency,  it  would  be  entitled 
to  the  foreign  rate  and  the  agency  would 
be  entitled  to  a  commission. 


AD  FALLACIES  DISCUSSED 


Mail 


Circulars  Far  from  “Direct," 
Agency  Head  Declares 
One  of  the  popular  fallacies  in  adver¬ 


tising  is  the  designation  of  booklets,  cir¬ 
culars  and  broadsides  as  “direct-mail"  ad¬ 
vertising,  declared  Roy  B.  Simpson,  pres¬ 
ident  of  the  Simpson  Advertisitw  ^rvioe 
Company,  in  an  address  on  “Fallacies," 
before  the  Sales  Managers’  Bureau  of  the 
St.  Louis  (Thambcr  of  Commerce. 

“Why  do  you  call  it  direct?”  asked 
Mr.  Simpson.  “As  a  general  thing  it 
goes  to  a  lot  of  people  who  did  not  in¬ 
vite  it  and  they  did  not  expect  it.  Is  ft 
more  direct  than  an  advertisement  in  the 
daily  newspaper  which  you  take  hone 
with  you,  or  in  the  magazine  which  your 
wife  invites  to  your  home  and  for  which 
she  pays  a  price? 

“The  argument  is  often  raised  that  the 
books  or  broadsides  which  you  send  to  an 
individual  are  more  personal  than  adver¬ 
tising  which  appears  in  newspapers  and 
magazines.  This  is  not  true,  otherwise 
you  would  not  find  the  tremendous  wast¬ 
age  of  advertising  material  which  is  seen 
in  the  vestibules  of  our  apartment.” 


‘1  THANK  YOU,  BOYS,  I  THANK  YOU”  ‘YOU  ARE  WELCOME,  MR.  FINK” 


“Oh,  Hr.  nnk.  Oh,  Kr,  Fink,  yon’rs  a  very  jolly  follow,  we  aU  think,’*  lanc  memhen  of  the  adrortUing  department  of  the  Hew  Tort 
World,  when  they  gave  Hal  Fink,  their  ohlef,  a  testimo^l  dinner  Deo.  19  and  preeented  him  with  a  mahogany  toUet  set.  Left  to  tight 
around  the  table  are:  Bamnal  Freedman,  Cheater  L,  Eakay,  H.  L.  Fyrke,  Jafferaon  Roe,  Oeorge  Ingraham,  Edward  Banbom,  Lonia  L^ 
oaater,  Jamea  Parker,  J,  Roy  Adanu,  R,  R.  Elliott,  Bidney  Hydeman,  Footer  Oilroy,  A,  D.  Reble,  Edward  FUnn,  R,  B,  Adama,  Hal  FW 
Joaepli  Holland,  Paul  D,  W^era,  Jamea  E.  Roe,  Timothy  Oonaan,  Borman  Chryatal,  Harry  Bwanaon,  Frederick  Blake,  Jamea  A,  Fraaeu. 
Oharlaa  Beaated,  W.  R.  Francia,  Dwight  Hunt,  Harman  Lane,  Oaoar  Lnoh,  Carl  P,  Pamay,  Thaodara  P.  Beymonr  (Amariooui  HewapaW 
PnUlabais’  Aaaooiation).  TeUgrama  of  oongratnlationa  were  reoelvad  from  J,  E,  Kiddleton,  Thomaa  P.  Diyden,  Joaeph  Z,  llareaoy,  ana 

Ftad  Jayeax,  Chicago  reprea^tatlTaa  of  the  World. 
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A  Mask  of  CiuFTSMANSHt?  Known  thb 
W0«LD  OVBR 

Yoti  c<n*t  ke«p  a  (rood  telepbooe  down. 

In  1877  Chtcagi^ns  at  the  first  Western 


EMPLOYEES’  MAGAZINE,  MOVED  TO  DAILY 
COLUMNS,  BUILT  MORALE 

Western  Electric  Found  Paid  Space  Beat  Narrower  House 
Organ  Method  of  Reaching  Workers — Ran 
Complete  Miniature  Newspaper 

By  WAIXACE  PIPER 

A  “SHOP  PAPER’’  published  as  a  ‘hat  we  should  organize  so  big  an  athletic  club. 

part  Of  a  daily  paper,  ^d  patterned  an.^Xyt'd-^^e  MgTeam®" 
after  a  daily  newspaper  with  such  fea-  a  i_  j  •  .  .  *  • 

tures  as  a  comic  strip,  a  sports  depart-  Another  advertisement  designed  to  in- 
ment.  and  timely  editorials,  is  the  method  crepe  the  working  force  was  illustrated 
adopted,  by  the  Western  Electric  Com-  with  an  out-pounng  of  the  word  “Hello  1  ’ 
pany.  It  published  Vol.  I,  No.  1,  of  the  reads  as  follows; 

Western  Electrical  World  in  the  Chicago  Words  That  Spell  Opportunity 

Tribune  with  the  following  announce-  “Hello:”  calls  the  telephone,  today  more  than 
;  ever.  The  growing  use  of  the  telephone  ac- 

eisv  n(  itc  -O''"'*  fur  the  active  business  conditions  at 

Every  city  Ol  ^ple  nwds  its  vVestem  Klectric— and  the  need  here  for  more 

newspaper.  Hence  the  Western  Electric  and  moix  men  and  wemen  to  make  telephones. 
World,  published  twice  a  month  for  the  This  is  an  opjiortunity  of  the  right  kind  for 

iofnrmatinn  of  our  emnloveea  and  their  It  means  steady  work 

mtormation  ^.our  employees  ana  ineir  ^t  ^ d  pay  with  the  chance  to  make  it  better. 

families  tn  Lhtcago— a  group  as  large  rtrn’t  ask  “Is  .there  opportunity  enough?” 
as  the  population  of  Aurora  and  Peoria  but  “How  can  i  measure  up  to  it?” 
combing.  It  also  tells  every  Chicagoan  advertisement  illustrated  with  a 

something  about  this  mdustry  which,  be-  telephone  instrument,  tagged  “Made  in 
cause  we  have  the  largest  telephone  fac-  Chiraso”  was  • 
tory  in  the  world,  with  a  payroll  and 
general  business  activities  in  proportion, 
plays  no  small  part  in  the  prosperity  of 
this  city.’’ 

This  miniature  newspaper,  which  oc¬ 
cupied  4  columns  by  15  inches  was  not 
devoted  to  exploiting  the  products  of  the 
company.  Instead  it  gave  actual  news  of 
the  workers  such  as  marriages  of  em¬ 
ployees,  births  in  the  families  of  em¬ 
ployees,  promotions  and  the  names  of 
newcomers  from  the  local  schools.  An 
editorial,  “The  ‘Covered  Wagon’  Up  to 
Date,”  obviously  based  on  the  moving 
picture  of  that  name  which  had  been 
showing  in  the  city,  pointed  out  that  “if 
geogra^y  has  been  tamed,  industry  has 
not”  and  that  there  was  still  the  lure  of 
adventure  in  industry.  A  four-section 
comic  strip  portrayed  the  youth  who  was 
waiting  a  day  before  starting  to  work  so 
that  his  tenth  anniversary  would  not  fall 
on  Sunday  and  he  could  be  prompt  in 
getting  his  service  badge. 

By  way  of  illustration  there  was  a  "Re¬ 
vised  Map  of  Chicago’’  which  showed 
"as  a  stone  thrown  into  a  pool  sends  out 
ripples  to  every  shore”  what  the  influ¬ 
ence  of  the  Western  Electric  organiza¬ 
tion  meant  to  Chicago.  Radiating  from 
the  employees  were  concentric  rings 
Their  families,”  “The  butchers,  bakers, 
garage  owners  and  other  business  men 
of  Chicago,”  and  last  the  families  of 
these  business  men. 

Such  advertising  as  this  is,  on  the 
face  of  it,  an  excellent  method  of  insti¬ 
tutional  advertising.  While  the  fact  of 
having  the  birth  of  a  son  printed  in  a 
shop  paper  that  circulates  only  among 
the  employees  is  gratifying  to  a  worker, 
it  is  far  more  pleasing  to  have  the  public 
at  large  know  that  he  is  of  sufficient  im¬ 
portance  that  his  personal  affairs  are  not 
lost  sight  of,  even  in  a  large  organiza¬ 
tion. 

It  is  also  an  excellent  means  of  enlist¬ 
ing  the  interest  of  prospective  workers 
because  the  plan  of  publishing  the  news 
of  the  workers  to  the  entire  city  does 
away  with  some  of  mere-cog-in-the- 
machinery  feeling. 

Using  the  newspaper  to  keep  the 
worker  sold  on  the  plant  and  to  interest 
likely  workers  is  not  a  new  idea  with 
the  Western  Electric  Company.  From 
time  to  time  it  has  used  a  space  three 
columns  by  twelve  inches  in  the  Chicago 
Tribune  and  the  Journal  of  Commerce  to 
describe  some  phase  of  the  industry. 

These  advertisements  were  run  under  a 
standing  art  heading  of  “Concerning  a 
Neighbor  of  Yours”  and  dealt  with  sub¬ 
jects  ranging  from  the  athletic  features 
to  interesting  women  readers  in  the 
household  appliances  manufactured  by 
the  company.  For  example  one  read : 

The  Biggest  .Athletic  Club  in  the  World 
Here’s  .i  record  that  Michiian  Boulevard 
can’t  match.  An  athletic  club  with  31.000  resi¬ 
dent  members  and  some  more  thousands  of 
non-resident  membe.s  in  all  ratds  of  the  world. 

Where?  .^t  the  Western  Electric  telephrne 
works  at  Hawthorne. 

Western  Electric  doesn’t  believe  in  doinR 
things  by  halves.  We  have  one  of  the  bisritest 
hidMstriai  plants  in  the  world  and  it  was  fitting 


Electric  plant  here  were  making  a  dozen  tele- 
(hones  a  week.  Now  they  make  3,500  a  day 
at  the  Western  Electric  Hawthorne  works. 

Every  Chicagoan  ought  to  be  proud  of  this 
growth,  because  the  men  and  women  of  this 
city  heli«d  to  bring  it  about. 

These  neighbors  of  yours,  by  their  diligent 
work,  have  produced  telephone  equipment  that 
is  well-nigh  mechanically  and  electrically  per¬ 
fect.  In  so  dcing  they  have  made  Chicago 
the  telephone  capital  of  the  world. 

Although  considerable  emphasis  is  laid 
upon  the  telephone  production,  the  com¬ 
pany  also  manufactures  electrical  equip¬ 
ment  of  different  kinds  and  as  a  part  of 
the  “Gmcerning  a  Neighbor  of  Yours” 
series  advertis^  them.  One  addressed 
to  women  was : 

Help! 

And  the  right  place  to  get  it. 

tio  to  a  Home  Appliances,  Inc.  shop,  say 
Western  Electric  six  times — and  you  can  take 
a  vacation  from  housework  the  rest  of  your 
life. 

The  six  Western  Electric  Appliances  do  an 
all-an.und  housekeeping  job.  They  take  the  back¬ 
ache  out  of  your  hardest  tasks. 

This  is  impiu'tant;  only  Western  Electric  has 
so  many  appliances  under  one  name  and  one 
stand.ard  of  dependability. 

(jet  the  Western  Electric  Line  all  the  way 
through  and  you  get  complete  service.  What 
is  more,  you  get  a  line  of  appliances  backed 
hy  an  organization  with  S3  years  of  experience 
in  the  electrical  industry. 

There  are  many  things  to  commend 
the  plan  of  having  a  “shop  paper,”  so 
to  speak,  in  the  daily  newspaper.  Aside 
from  the  gratification  that  will  come  to 
the  worker  of  having  a  larger  audience 
aware  of  his  or  her  affairs,  it  makes 
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HAWTHORNE  HARRY- 


-THIS  YOUNG  MAN  HAS  HIS  EYE  ON  THE  FUTURE 


Actual  news  of  workers— marriafoa.  births,  deaths,  new  positions— as  well  at  a  cartoon  and 
a  comlo  strip,  wore  included  in  the  Western  Eloctrio’s  *‘shop  paper,*'  printed  in  paid  space 
in  the  Chicaro  Tribune. 


Aotivities  of  employees  of  the  Western  Zleotrio 
furnished  the  keynote  for  a  sortes  of  imall  ads, 
of  which  the  abope  illustration  la  a  food 
examine. 

them  feel  a  more  important  part  of  the 
community. 

It  has  ^vantages,  too,  from  the  news< 
paper  angle,  as  occasional  readers  may  be 
converted  into  regular  ones  and  the  po¬ 
tential  purchasing  power  of  a  large  group 
of  employees  of  a  local  industry  may  be 
impressive  to  local  advertisers. 


IMMIGRATION  DISCUSSED 


Newspapers  and  Paper  Trade  Repre¬ 
sented  at  N.  Y.  Conference 

Many  prominent  persons  connected  with 
journalism  and  the  paper  trade  of  the 
United  States  attend^  the  National  Ii^ 
migration  Conference,  just  concluded  in 
New  York. 

Those  attending  included:  Miss  Mar¬ 
jorie  Shuler,  Christian  Science  Monitor, 
Boston;  C.  J.  Hill,  Boston  Herald;  H. 
Sundby-Hansen,  Foreign  Language  In¬ 
formation  Service;  J.  E.  Clark,  editor, 
Journal  of  American  Bankers  Associa¬ 
tion;  E.  Dakin,  Commerce  and  Finance; 
L.  L.  Stevenson,  Detroit  News ;  John 
Foster  Carr,  Immigrant  Publication  So¬ 
ciety,  Inc.;  Charles  Norman  Fay,  New 
York  writer. 

Others  were:  Ernst  R.  Behrend,  presi¬ 
dent,  Hammermill  Paper  Company;  W. 
F  Brunner,  Paterson  Parchment  Paper 
Company ;  Hugh  J.  Chisholm,  Oxford 
Paper  Company;  A.  D.  Coffin,  Windsor 
Locks,  Conn. ;  American  Paper  &  Pulp 
Association;  S.  Wilbur  Corman,  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies  ;  C.  A.  Crocker,  Crocker- McEl wain 
Company,  Holyoke,  Mass. ;  Philip  T. 
Dodge,  International  Paper  Company, 
New  York;  Gustave  Haustcin,  Ameri¬ 
can  Lithographic  Company,  New  York; 
Milton  E.  Marcuse,  Richmond,  Va., 
American  Paper  &  Pulp  Association ;  H. 
A  Moses,  Holyoke.  Mass.,  American 
Paper  &  Pulp  Association ;  Frank  Pres- 
brey,  American  Association  of  Advertis¬ 
ing  Agencies;  Frank  Seaman,  American 
Association  of  Advertising  AgenciM ; 
Nathan  H.  Seidman,  American  Associa¬ 
tion  of  Foreign  Language  Newspapers; 
George  W.  Sisson,  Jr.,  Potsdam,  N.  Y., 
Frank  L.  Stevens,  North  Hoosick,  N. 
Y.,  and  Henry  W.  Stokes,  of  the  Ameri¬ 
can  Paper  &  Pulp  Association. 


Mob  Wrecks  Newspaper  Plant 

A  mob  of  16  unmasked  men,  said  to 
have  been  rice  farmers,  attacked  the  of¬ 
fice  of  the  Stuttgar  (Ark.)  Free  Press, 
a  weekly  paper,  and  severely  beat  R.  A. 
Barry,  editor,  and  H.  A.  Lawson,  asso¬ 
ciate.  The  plant  was  wrecked,  presses 
and  linotype  machines  smashed,  type  scat¬ 
tered  over  the  floor,  and  the  oflxx  tom 
up  generally.  The  attack  was  the  out¬ 
come  of  articles  criticizing  the  Arkansas 
Rice  Growers  Cki-operative  Assodatran. 
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WEST  HAS  “ARRIVED”  AS  ADVERTISER 
EASTERN  EXPERT  REPORTS 


‘‘Optimism  of  Pacific  Slope”  Seizes  New  York  Observer,  Who 
Sees  Newspapers  Getting'  Bulk  of  1924  Coast  Community 
Ads — Impressed  by  Un-Advertised  Opportunities 

By  WILLIAM  A.  THOMSON 

Director  of  the  Bureau  of  Advertising,  American  Newspaper  Publishers*  Association 


towns  near  the  gateway  to  the  Imperial 
Valley,  and  the  man  behind  the  lunch 
counter  hands  you  a  small  package  of 
ripe  dates  for  “two-bits.”  You  get  all 
gummed  up  with  glorious  fruit  and  all 
steamed  up  with  enthusiasm  or  tempera¬ 
ture,  depending  on  the  season,  because 
the  thermometer  does  climb  unblush- 
ingly  to  120,  and  keeps  on  going  in  the 
summer  time.  The  date  palm,  to  thrive, 
must  have  “its  feet  in  water  and  its  head 
in  hell”  according  to  the  local  maxim. 

1  would  like  to  write  some  prophecies 


in  other  sections  of  the  United  States. 

Every  general  survey  of  the  field 
which  a  trip  like  this  makes  possible 
leaves  a  newspaper  observer  with  a  feel¬ 
ing  that  our  medium  is  making  solid 
progress,  but  that  it  has  more  than  a 
sizeable  job  of  unfinished  work  ahead  of 
it.  The  strength  of  the  competition 
which  newspaper  advertising  is  facing  is 
doubtless  a  compliment  to  its  general  ac¬ 
ceptance  today,  but  on  the  other  hand, 
if  it  does  not  remind  us  that  newspapers 
cannot  afford  to  relax  their  efforts  for 


A  signboard  man  contemplating  the  they  invariably  think  more  about  the  about  the  future  wealth  and  productivity  business,  we  shall  have  failed  to  grasp 
Grand  Canyon,  is  popularly  sup-  modem  advertising  rule  of  “going  where  of  these  valleys,  but  no  one  would  believe  one  of  its  significant  lessons, 
posed  to  dream  of  unattainable  ladders  the  going  is  go^." 


and  paint  brush¬ 
es,  while  a  news¬ 
paper  man,  upon 
looking  at  a  great 
Oregon  spruce 
tract,  is  expected 
to  ponder  the 
cost  of  news 
print  paper. 

But  when  you 
come  back  from 
a  9,000  mile  jour¬ 
ney  covering  the 
inside  fence  cor¬ 
ner  s  of  the 
United  States, 
you  are  tempted 
to  dwell  upon 
many  things  that  lured  your  fancy  and 
imagination,  before  you  return  to  a  con¬ 
sideration  of  the  business  which  took 
you  on  the  expedition. 

In  the  first  place,  to  the  Eastern  mind. 


Wu.  A.  Thomson 


Right  here,  it  is  interesting  to  note 
that  the  market  idea  has  taken  hold  in 
community  campaigns  in  surprising 
fashion.  Wishing  to  know  just  what 
they  are  getting  for  their  money,  some 
of  the  communities  have  asked  the  rail¬ 
roads  to  check  up  on  ticket  sales  and 
have  discovered  a  rather  amazing  dis¬ 
tribution  of  these  sales  by  sections.  It 
soon  becomes  obvious  to  them  that  some 
parts  of  the  country  are  more  suscepti¬ 
ble  to  invitations  to  travel  than  others 
and  here,  of  course,  newspaper  adver¬ 
tising  comes  into  play.  So  true  is  this, 
that  I  believe  in  1924  by  far  the  bulk 
of  all  money  spent  for  community  ad¬ 
vertising  will  go  into  newspapers. 

There  has  been  a  great  deal  of  talk 


Texas  and  the  Southwest  are  coming 
on  strong  with  cotton,  figs,  citrus  fruits 
and  pecans.  The  advertising  man  will 
see  in  these  industries  of  the  soil  many 
an  embryonic  prospect.  The  common- 
or-garden  student  of  economics  will  see 
in  the  developments  of  “back  country” 
the  future  growth  of  great  cities.  Manu¬ 
facturers  are  watching  the  sources  of 
raw  material  and  the  ever  increasing 
smoke  from  Western  and  Southwestern 
factory  chimneys  is  enough  to  make  even 
the  New  Yorker  feel  at  home. 

These  manufacturers  have  an  adver¬ 
tising  opportunity  which  some  of  them 
seem  to  understand  and  which  I  think 
newspapers  can  make  them  all  appreci¬ 
ate.  For  the  most  part,  they  are  new 


ZONE  RATE  RISE  MEANS 
SECTIONAUSM  IN  U.  S. 


about  the  “cost  of  getting  inquiries”  for  men  in  a  comparatively  new  country  and, 
this  type  of  advertising  and  competitors  like  all  pioneers,  are  not  bound  by  tra- 
of  newspapers  have  been  urging  that  the  dition.  The  rule  among  American 
latter  are  proving  to  be  the  most  expensive  manufacturers  of  the  older  school  has 
of  mediums.  Only  after  the  realization  been  to  produce  in  one  section  and  to 
that  newspaper  advertising  sends  people  sell  everywhere  else.  Distant  fields  have 


Added  Distribution  Cost  Would  Limit 

Influence  and  Circulation  of  Press, 
Oswald  Tells  Syracuse  Ad 
Men 

Syracuse,  N.  Y.,  Dec.  20. — If  the  zone 
postal  rate  should  be  further  advanced 
by  Congress  it  would  make  for  sectional¬ 
ism  in  the  United  States  and  destroy  the 
effectivenes  of  the  press  in  cementing  our 
ideals,  thought,  and  unity  of  action  as  a 
nation,  according  to  John  Clyde  Oswald, 
owner  and  publisher  of  the  American 
Printer,  in  his  address  at  the  third  an¬ 
nual  banquet  of  the  Syracuse  Advertis¬ 
ing  Mens’  Club,  Thursday,  Dec.  13. 

“The  tendency  will  be  to  restrict  maga¬ 
zines  and  newspapers  so  they  will  circu¬ 
late,  some  for  the  South,  some  for  the 


tT-  u  „  QftiiistpH  to  newspaper  aavcrtismg  senos  people  sen  evciywiierc  cisc.  Losiaiu  neius  nave  laie.  Some  tor  tne  SOUtn,  some  tor  the 

which  never  beco  y  J  inquire  at  the  railroad  office  instead  too  often  looked  alluring,  while  pastures  North  and  some  for  the  West,”  Mr.  Os- 

the  long  jumps  ot  the  tar  vvest,_  tne  ,  ->=  rir-Vi  _ .  : _ 


the  long  jumps  oi  me  l  ar  of  inducing  them  to  write  for  a  booklet,  just  as  rich  might  have  been  reached 

distance  traversed  seems  like  a  wl^n  comparison  through  the  back  door. 

^ing  until  you  remem  e  evident.  In  one  city,  ably  assisted  by  The  West  is  producing  a  surprisingly 

Pullnwn  porter  goes  sev^a  ,  the  local  newspaper  people,  we  convinced  large  amount  of  finished  products,  some 

as  this  every  few  months.  C  mate  chamber  of  Commerce  that  before  part  of  which  might  well  be  sold  to 

scenery  invariably  seize  the  ^  considering  any  advertising  they  should  Western  cities  through  newspaper  ad- 

of  the  returned  traveler,  ut  J"!  ^  make  an  investigation  of  their  market  vertising.  Many  a  manufacturer  out 

get  back  and  hear  ttat  you  opportunities  based  on  these  railroad  there  is  permitting  far-off  competition 


.  J*  .Via  pver  haH  and  oPPortumHes  based  on  these  railroad  there  is  permitting  tar-ott  competition  er.”  He  discussed  the  life  of  Franklin, 

Hii/Jcnn  npvpr  did  figures  and  to  our  astonishment,  they  to  take  a  market  from  under  his  nose  mentioning  in  particular  his  success  in 
Iwk  more  heLtiful  in  thdr°  Fall  finery,  thought  of  that  which  might  be  his  for  a  minimum  effort  portraying  to  Europe  the  spirit  of  Ameri- 

these  things  do  not  seem  nearly  so  in¬ 
triguing  as  they  did  on  the  brink  of  the 


'  Columbia  River 

So  on  down  through  the  gamut  of 
.tempting  topics.  I  had  a  strong  de¬ 
termination  to  turn  out  a  series  of 
essays  on  the  hospitality  of  the  Coast, 
the  optimism  of  the  Pacific  Slope,  the 
wonder  cities,  the  international  housing 
problem  and  the  tax  on  gasoline. 

But  on  coming  back  to  my  desk,  I 
find  myself  reverting  to  norrnal  adver¬ 
tising  type,  and  the  final  impression 
which  rises  large  in  my  mind  is  that  the 
West  is  becoming  a  big  national  adver¬ 
tiser.  Sure  of  itself  and  pleased  with 
itself,  it  is  determined  to  bring  other 
sections  of  the  country  out  there  to  look 
it  over  for  pleasure,  or  to  do  business 
with  it  for  profit. 

From  Vancouver  on  the  North  to  San 
Diego  on  the  South,  and  from  San 
Diego  on  the  West  to  the  Gulf  on  the 
East,  every  community  is  either  doing 
or  thinking  about  some  advertising. 
They  all  have  something  to  advertise 
and  they  all  realize  that  it  pays.  One 
city  that  has  spent  in  the  past  few 
years  about  $200,000  for  advertising  feels 
it  can  show  $8,000,000  worth  of  tourist 
business  as  a  result.  Western  Canada 
figures  that  every  family  which  can  be 
induced  to  cross  over  the  line  means 
about  $-^  in  business.  More  than  this, 
advertising  is  bringing  population.  It 
is  turning  villages  into  cities  and  the  city 
into  the  metropolis,  for  the  West  has  a 
lot  more  to  advertise  than  merely  vaca¬ 
tions. 

I  talked  with  representatives  of  fully 
20  Chamlicrs  of  Commerce,  and  to  a 
man.  they  were  all  enthusiastic  over  the 
possibilities  of  advertising. 

There  is  the  usual  battle  going  on  in 
each  communitv  between  competing 
mediums  for  these  advertising  funds. 
In  some  cases,  the  newspapers  do  not 
get  much  of  the  appropriation  the  first 
year,  because,  for  reasons  which  need  not 
be  discussed  now,  the  newlv  fledged  ap¬ 
propriation  goes  into  “general  publicity” 
the  magazines.  But  when  the  corn- 


idea  before. 

The  Western  Coast  is  much  interested 
in  putting  over,  through  its  advertising, 
the  “Pacific  Highway”  idea,  which 
Highway  consists  of  a  series  of  roads 
that  are  absolutely  perfect  for  almost 
all  of  the  distance  from  Vancouver  to 
San  Diego.  This  in  itself  marks  a 
notable  change  in  the  Western  viewpoint. 
Heretofore,  each  community  was  push¬ 
ing  its  own  claims  for  attention  and  pay¬ 
ing  little  heed  to  its  neighbors  except  to 
toss  an  occasional  brick  in  their  direc¬ 
tion.  But  unless  my  judgment  slipped 
a  cog  in  a  moment  of  enthusiasm,  it 
seem^  to  me  the  spirit  showm  in  the 
advertising  today  out  there  is  a  de¬ 
termination  to  advertise  the  Coast  in 
general  as  the  main  show  with  the  vari¬ 
ous  communities  as  the  individual  at¬ 
tractions  that  make  the  dazzling  pano¬ 
rama.  I  dont  think  it  is  too  much  to 
say  that  this  attitude  is  fostering  a  new 
co-operative  atmosphere  which  should 
be  of  significant  value  to  the  entire 
Western  country. 

No  man  ever  returns  from  a  trip  to 
the  Far  West  without  being  duly  im¬ 
pressed  by  the  un-advertised  opportuni¬ 
ties  of  that  amazing  section.  Virtually 
the  entire  lumber  industry  is  waiting  for 
the  guiding  hand  of  the  merchandise  and 
advertising  man.  The  same  may  be  said 
of  fish,  of  melons,  of  grapes  and,  in 
spite  of  some  little  advertising  done 
already,  of  figs  and  peaches,  walnuts 
and  olives.  And  it  is  evident  that  more 
and  more  advertising  will  have  to  be 
done  to  market  the  ever  increasing  crops 
of  nationally  knowm  fruits,  because  suc¬ 
cess  encourages  new  production  and  new 
consumption  must  be  created. 

The  California  date  will  soon  be  heard 
from  in  advertising.  The  magic  desert 
that  comprises  the  Imperial  and  its  sister 
valleys,  is  now  abloom  following  its  ir¬ 
rigation  bath — white  with  bursting  cot¬ 
ton  pods  and  green  with  many  other 
growing  things,  most  impressive  among 
which  are  the  date  orchards.  There  you 
see  the  long  rows  of  feathery  palm  trees 
each  with  its  great  clusters  of  luscious 
fruit. 

Luscious  is  right!  You  hop  off  the 


and  expense. 

It  strikes  me  as  being  significant  that 
the  Pacific  Coast  office  of  the  Bureau  of 
Advertising  has  been  frequently  asked 
of  late  to  help  Western  manufacturers 
in  making  an  analysis  of  markets  west 
of  the  Rocky  Mountains,  with  a  view 
of  determining  opportunities  for  sale  in 
easily  accessible  territories.  This  rather 
general  interest  in  the  idea  of  selective 
merchandising  and  advertising  may  have 
been  inspired  somewhat  by  a  number  of 
disastrous  experiments  on  the  part  of 
Western  manufacturers  with  “general 
publicity  and  prestige  advertising.” 
Many  of  these  producers  are  and  will  be 
big  national  factors  in  merchandising, 
but 
they 


fields  along  the  lines  of  market  develop-  advertised  products, 
ment  with  special  reference  to  supplying  W.  Howard  Burrill,  business  manager, 
the  home-made  trade.  Syracuse  Journal,  and  president  of  the 

In  virtually  all  the  cities  visited,  I  S.  A.  M.  Club,  who  supervised  the  event 
found  that  national  newspaper  advertis-  announced  it  took  six  men  four  nights  to 
ing  was  holding  up  well  in  volume,  al-  pack  the  bags,  and  two  trucks  were  us^ 
though  at  some  points  local  advertising  to  cart  the  products  to  the  banquet  hall, 
had  shown  a  decrease.  So  far  as  adver-  The  officers  of  the  S.  A.  M.  Club  are: 
rising  originating  in  the  West  is  con-  W.  Howard  Burrill,  president;  Charles 
cerned,  I  think  we  may  look  for  a  H.  Kaletzki,  vice  president;  Ralph  E 
rapidly  increasing  amount  as  the  years  Haven,  treasurer;  Thomas  M.  Gaffney, 
go  on.  The  “million  dollar  appropria-  vice  president;  and  John  A.  Plumb,  sec¬ 
tion”  was  a  verv  rare  bird  out  there  retary.  The  banquet  committee  consisted 
until  quite  recently.  It  is  by  no  means  of :  W.  H.  Burrill,  W.  B.  Cherry,  F.  St 
common  now,  but  at  least  three  adver-  Germain,  J.  A.  Plumb.  L.  A.  Armstrong, 
tisers,  the  size  of  whose  expenditures  I  M.  H.  Salmon  and  W.  J.  Kuhn, 
never  suspected,  told  me  that  they  had 
laid  out  more  than  that  sum  for  1924. 


The  West  has  always  been  referred  to 
as  a  “potential  possibility,”  but  I  am 
inclined  to  think  it  has  “arrived”  in 
many  respects  as  an  advertiser. 

It  was  very  gratifying  to  note  the 


DESCRIBES  GERMANY’S  “BIG  4” 


Ludwig  Stein,  Voesiche  Zeitung  Editor, 
Speaks  in  New  York 

...  “The  Big  Four  in  German  Industry" 

good  results  of  the  work  of  the  Bureau’s  were  described  Dec.  18,  bv  Ltidwie  Stein. 

_ _  1 _ t.  c _ T? _ aU-  _j*a-  \r  •  %  ’  ^  j 

/eituiiR 


^unity  advertisers  get  into  their  strides,  train  at  Indio,  one  of  the  below-sea-level 


newest  branch  in  San  Francisco,  the 
splendid  co-operation  which  it  is  receiv¬ 
ing  and  the  obligations  for  service  placed 
upon  it  by  advertisers  and  agencies. 
The  .sectional  meeting  of  newspaper  men 
held  at  San  Francisco  under  the  auspices 
of  the  Bureau  was  a  very  illuminating 
affair,  during  which  a  great  deal  of 
worth-while  progress  was  made  in  con¬ 
sidering  the  problem  of  helping  Pacific 
Coast  advertisers.  The  Bureau  hopes  to 
sec  meetings  of  a  similar  character  held 


and 

newspapers. 


foreign  editor.  Vossiche 
other  influential  Berlin 
speaking  in  New  York. 

“Stinnes  is  the  mightiest  personage  in 
the  German  Empire.”  Stein  said.  Neitt 
to  Stinnes  the  German  editor  placed 
.■\ugust  Thyssen. 

Other  memlsers  of  the  “Big  Four,"  ac¬ 
cording  to  Dr.  Stein,  are  Carl  Fri^ricli 
Siemens,  leader  of  the  electrical  industry, 
and  Felix  Deutsch.  brother-in-law  of 
Otto  H.  Kahn. 


wald  maintained.  He  stated  that  increas¬ 
ing  the  postal  rates  drive  out  national 
publications  as  such  because  it  would  be 
too  costly  to  circulate  them  beyond  cer¬ 
tain  zones. 

Mr.  Oswald’s  subject  was  “Benjamin 
Franklin,  the  First  American  Advertis- 
He  discussed  the  life  of  Franklin, 


ca.  As  the  most  popular  and  intellec¬ 
tual  figure  of  his  time,  Mr.  Oswald  said 
Franklin  did  more  to  create  good  will 
toward  .America  in  France  and  England 
than  any  other  American  had  done. 

“It  is  too  bad  we  have  not  had  men  in 
modern  times  who  could  fill  Franklin’s 
shoes,”  continued  Mr.  Oswald.  The 
speaker,  who  is  author  of  a  book  on 
Franklin,  related  incidents  to  show  that 
he  was  the  first  .American  advertiser. 

The  banquet  was  attended  by  alx)ut 
500  advertising  men,  advertisers,  and 
newspapermen.  The  entire  menu  con¬ 
sisted  of  products  marketed  by  local  ad¬ 
vertisers. 


.A  feature  of  the  evening  consisted  of 
great  many  more  will  find  that  the  giving  away  to  each  diner  two  large 
can  profitably  enter  competitive  bags  filled  with  78  different  samples  of 
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NEW  YORK  EVENING  POST  IS  SOLD 
TO  CYRUS  H.  K.  CURTIS 

Philadelphia  Publisher  Invades  Manhattan  Field — Takes 
Immediate  Possession — Price  More  Than  Million 
and  Half — Deal  Closed  Dec.  21 


NEW  YORK  PRINTERS 
WIN  $3  INCREASE 

Book  and  Job  Men  Benefit  Bjr  Judge** 
Decition — Scale  Now  $S3,  $56, 
$59,  Day,  Night,  Morn¬ 
ing  Shifts 


made  Rood  its  threat  and  is  now  operat- 
iiiR  as  oiKfii  shop. 

The  union,  pickets  and  others  are  en¬ 
joined  from  declaring  or  representing 
that  a  strike  exists  in  the  Hoe  plant.  The 
injunction  also  prohibits  members  of 
District  No.  15,  and  Eureka  Lodge  No, 
434,  from  inducing  persons  to  cease  work 
with  any  firm  or  coriioration  having  bus¬ 
iness  relations  with  Hoe. 


rpHE  NEW  YORK  EVENING  POST 
A  was  sold  Friday  afternon  to  Cyrus 
H  K.  Curtis.  The  consideration  was 
between  $1,600,000  and  $1,800,000. 

Stockholders  decided  upon  sale  at  a 
meeting  held  Friday. 

Notice  of  the  change  of  ownership  is 
to  appear  in  today’s  edition  of  the  Post. 
Mr.  Curtis  assumes  control  immediately. 
Tlie  new  proprietor  is  also  the  owner 
^of  the  Saturday  Evening  Post.  Ladies’ 
Home  Journal,  Philadelphia  Public 
Leifeer,  and  the  Country  Gentlentan. 

The  World  War  brought  a  series  of 
-^rapid  changes  in  the  ownership  and  man¬ 
agement  of  the  Evening  Post.  In  July, 
1917,  Thomas  W.  Lamont  bought  the 
newspaper,  terminating  the  long  pro¬ 
prietorship  of  the  V’illard  family.  Mr. 
Lamont  placed  Edwin  F.  Gay,  widely 
known  as  dean  of  the  Harvard  Graduate 
of  Business  Administration  (1908-19)  in 
charge,  January,  1920,  as  president  of 
the  Evening  Post  Company. 

Two  years  later  the  ownership  of  the 
Post  passed  into  the  hands  of  a  syndicate 
organized  by  Mr.  Gay,  from  which  the 
present  purchase  was  made. 

The  New  York  Evening  Post  is  the 
oldest  daily  in  the  larger  .American  cities 
which  has  kept  its  name  intact.  It  was 
founded  as  a  Federalist  organ  in  1801  by 
Alexander  Hamilton.  William  Coleman 
was  the  first  editor,  serving  from  1801- 
26. 

Dignity  was  emphasized  from  the  start. 
In  the  very  beginning  the  arrangement 
and  use  of  headings  was  carefully  studied. 

In  the  first  issue,  Nov.  16,  1801,  the 
paragraph  still  carried  at  the  head  of 
the  Evening  Post's  editorial  columns  ap¬ 
peared  in  the  prospectus : 

“The  design  of  this  paper  is  to  diffuse 
among  the  people  correct  information  on 
all  interesting  subjects,  to  inculcate  just 
principles,  in  religion,  morals  and  politics, 
and  to  cultivate  a  taste  for  sound  litera¬ 
ture.’’ 

William  Cullen  Bryant  became  asso¬ 
ciate  editor  in  1826,  and  in  1826  was 
appointed  editor-in-chief,  a  position  he 
held  until  1878.  .Although  he  lived  to 
be  83,  Bryant  gave  all  his  strength  to 
the  Evening  Post  until  the  very  day  he 
was  stricken  down.  William  Leggett 
served  under  Bryant.  These  two  men 
were  the  great  builders  of  this  old  New 
York  evening  newspaper. 

In  circulation,  however,  the  Evening 
Post  has  never  been  a  worldbeatcr.  A 
table  of  May,  1816,  nlaces  the  circulation 
at  1.600.  By  1860  it  had  grown  to  20,000. 
Recent  figures  show  the  Post  has  32,506 
subscribers,  the  highest  in  its  history. 

In  the  closing  days  of  1848,  John  Bige¬ 
low  became  one  of  the  proprietors  and 
editors.  His  official  connection  lasted  11 
years;  but  his  real  connection  was  life¬ 
long.  He  lived  at  the  time  of  George 
III,  Napoleon,  and  every  president  up 
until  the  year  of  his  death,  1911,  and 
always  maintained  an  interest  in  the  Post. 

During  the  Civil  War  the  news  pages 
were  in  charge  of  the  picturesque  Charles 
Nordoff,  one  of  the  first  men  in  this 
country  to  have  the  title  of  managing 
editor.^  He  stepped  into  office  in  1861. 
Born  in  Prussia  he  was  left  an  orphan 
in  the  United  States  at  9.  He  was 
reared  by  a  Methodist  minister.  Revolt¬ 
ing  from  ecclesiastical  rule,  he  ran  away 
to  sea.  At  one  time  he  was  printer's 
devil  on  the  old  New  York  Sun. 

Repeatedly  the  Post  scored  notable 
Civil  War  “beats,”  but  in  the  war  the 
newspaper  was  distinguished  chiefly  for 
its  poetry  as  the  Herald  was  for  its 
maps.  The  staff  of  Post  writers  with 
included  Walter  F.  Williams, 
Philip  Ripley,  and  VV'illiam  C.  Church. 

-At  the  death  of  Bryant  in  1878,  Parke 
f^dwin  became  editor.  Three  years 
later,  the  Post  was  suddenly  sold,  pass¬ 
ing  under  the  control  of  Henry  Villard. 
Then  the  Nation  began  to  be  issued  as  a 
weekly  edition  of  the  daily  newspaper. 


Villard  was  owner  from  1881  to  1900. 
During  this  time  Carl  Schurz  was  editor- 
in-chief,  1881-1883;  Horace  White,  asso¬ 
ciate  editor,  1881-1899,  and  editor-in- 
chief,  1900-1903;  E.  L.  Godkin  was  asso¬ 
ciate  editor,  1881-1883,  and  editor-in- 
chief,  1883-1899. 

Rollo  Ogden,  who  is  now  editor  of 
the  New  York  Times,  was  editor-in- 
chief  of  the  Post  from  1903  to  1920. 
Oswald  Garrison  V'illard,  son  of  the 
owner  of  the  Post  of  this  time,  was 
called  into  the  office  of  the  Post  from 
the_  Philadelphia  Press  in  1897,  and  re¬ 
mained  one  of  the  most  active  editorial 
writers  until  1917. 

HEARST  SUIT  PROGRESSES 

Defense  Open*  Case  in  Paper  Mill  Con¬ 
tract  Action 

The  defense  Drc.  20,  opened  its  case 
in  the  suit  of  William  R.  Hearst  to  cancel 
his  contract  to  buy  the  Dexter  Suli^ite 
Pulp  &  Paper  Mills  for  $3,500, (K)0  on 
the  ground  that  C.  F.  Zittel,  Hearst 
agent,  rreeived  a  bribe  of  $125,000  in  the 
transaction.  The  trial  is  being  heard  be¬ 
fore  Justice  Nathan  Bijur,  Supreme 
Court,  New  York. 

Max  D.  Steuer,  trial  counsel  for 
Hearst,  rested  his  case  Dec.  19. 

Former  Governor  Nathan  L.  Miller, 
attorney  for  the  paper  mill,  moved  for 
dismissal  on  the  ground  that  Mr.  Hearst 
had  failed  to  prove  that  the  defendants 
had  any  knowledge  of  the  corruption  of 
Zittel,  still  on  the  Hearst  payroll  at  $1,000 
a  week ;  had  failed  to  prove  there  was 
any  agreement  between  Paul  Smith,  Ad¬ 
irondack  hotel  man,  who  brought  the  mill 
to  the  attention  of  Mr.  Hearst,  to  divide 
the  commissions  with  Zittel ;  and  had 
failed  to  show  any  willingness  to  restore 
the  mill  to  the  condition  in  which  it  was 
when  Hearst  bought  it.  Mr.  Hearst  was 
on  the  stand  during  diree  days  this  week. 

RECEIVER  FOR  FOURTH  ESTATE 

Stockholder  and  EngraTing  Firm*  File 
Petition  in  Federal  Court 

Upon  petition  of  F.  J.  Runde,  a  stock¬ 
holder  and  since  May  1,  general  manager 
of  the  Fourth  Estate,  the  Galvanotype 
Company,  and  the  Defendam  Photo  En¬ 
graving  Company,  Judge  Knox  in  Fed¬ 
eral  Court  on  E)«.  18  appointed  Stuart 
John  Branden  receiver  of  the  Fourth  Es¬ 
tate  Publishing  Company.  The  petition¬ 
ers,  whose  claims  are  stated  at  slightly 
more  than  $5,000,  allege  that  the  com¬ 
pany’s  assets  are  $5,000,  against  $25,000 
liabilities. 

E.  F.  Birmingham,  founder  of  the 
Fourth  _  Estate  and  its  editor  and  pub¬ 
lisher  since  1894,  declared  that  the  stated 
assets  and  liabilities  were  “absurd”  and 
that  he  did  not  know  where  they  orig¬ 
inated.  The  petition,  he  said,  arose  from 
a  disagreement  among  the  stockholders. 
The  paper  had  met  all  its  obligations 
since  its  establishment,  he  said,  and  would 
continue  to  do  so. 

FAIRCHILD  TO  NEW  YORK 

Come*  from  Chicago,  Jan.  1,  a*  Herald 
Adyertiaing  Manager 

Hubbard  B.  Fairchild,  representative 
of  the  Munsey  magazines,  in  Chicago, 
will  become  advertising  manager  of  the 
New  York  Herald  Ian.  1,  succeeding 
William  E.  Severn.  Edwin  S.  Friendly, 
business  manager,  Herakl  and  Sun  & 
Globe,  announced  this  week. 

Mr.  Fairchild  has  been  with  the 
Munsey  organization  for  many  years. 
Mr.  Severn  was  formerly  advertising 
manager  of  the  Globe,  and  has  been  in  the 
local  field  for  many  years,  chiefly  as  auto¬ 
mobile  editor. 


New  York  book  and  job  printing  com¬ 
positors,  numbering  6,oOO,  members  of 
Typographical  Union  No.  6,  received 
a  $3  a  week  increase  in  pay  in  a  decision 
handed  down  this  week  by  Judge  Alfred 
J.  Talley,  General  Sessions.  The  judge 
was  acting  as  arbitrator  between  the 
printers  and  the  Printers’  League  Branch 
of  the  New  A'ork  Employing  Printers’ 
Association.  The  decision  is  said  to  add 
approximately  $1,000,000  to  labor  costs 
in  2,100  shops.  The  union  asked  for  a 
$10  a  week  increase. 

O^rative  immediately,  the  award  will 
continue  in  effect  until  Oct.  1,  next. 

The  new  wage  scale  gives  the  day  shift 
$53  a  week;  night  shift,  $56,  and  the 
‘‘lobster,"  or  early  morning  shift,  $59. 
The  award  also  provides  a  wage  of  $53 
a  week  for  machine  tenders  on  type  cast¬ 
ing  and  setting  machines  for  men  tend¬ 
ing  from  one  to  four  machines;  $54.50 
for  up  to  eight  machines ;  $56.50  for  men 
tending  from  nine  to  twelve  machines, 
and  $58.50  for  thirteen  or  more.  Machine 
tenders  on  the  night  shift  get  $5  extra. 
Apprentices  are  to  be  given  increases  in 
proportion  to  those  granted  the  journey¬ 
men  printers. 

The  demand  of  the  union  that  the 
printers  be  paid  on  legal  holidays  when 
they  are  not  at  work  was  denied  by 
Judge  Talley,  with  the  statement:  “I 
am  of  the  opinion  that  because  of  the 
general  character  of  the  business  and  the 
payment  of  overtime  the  demand  of  the 
union  is  unjustified.”  He  also  denied 
the  union’s  request  that  the  new  wage 
scale  be  made  retroactive  to  OcL  1. 

HUME  SCORES  TALLEY  AWARD 

Say*  N.  Y.  Job  Printing  Menaced — 
Want*  "Fighting  Re*i*tance’* 

Frederick  W.  Hume,  secretary,  Nation¬ 
al  Publishers’  .Association,  sounded  a 
pessimistic  note  when  he  spoke  Dec.  17, 
in  New  York,  before  the  New  York 
Employing  Printers  Association. 

“Only  through  research  and  stubborn 
fighting  resistance  can  you  hope  to  avert 
a  quick  and  sudden  catastrophe  to  your 
various  personal  investments,”  he  told 
association  members  attending.  He  was 
referring  particularly  to  the  $3  a  week 
wage  increase  awarded  book  and  job 
printing  compositors  by  the  decision  of 
Judge  Talley,  Dec.  15. 

“Here  we  are  with  another  million 
dollars  tacked  on  to  prodiKtion  costs,  to 
be  followed  by  similar  adjustments  in 
other  branches  and  with  other  trade 
unions,  which  will  add  more  millions  to 
the  expense  of  doing  business,  thus  com¬ 
plicating  still  further  the  vicious  economic 
circle,  all  predicated  on  a  pyramiding  of 
conditions  that  threaten  our  entire  in¬ 
dustrial  structure,  the  steps  of  which  I 
will  not  attempt  to  analyze. 

“Where  is  it  going  to  stop  and  what  is 
going  to  be  the  result? 

“Not  in  any  sense  of  posing  as  an 
economic  profdiet,  but  I  want  to  predict 
to  you  tonight  that  it  means  destruction 
of  your  investments  and  the  future  of 
the  commercial  printing  industry  on  the 
Island  of  Manhattan.” 

HOE  STRIKERS  ENJOINED 


Court  Prohibit*  Union  and  Picket* 
from  Tampering  with  Employee* 

-An  injunction  has  been  issued  by  the 
Supreme  Court  of  New  York  prohibiting 
all  interference  with  employees  of  R. 
Hoe  &  Co.,  printing  press  manufac¬ 
turers,  New  York.  Hoe  machinists  went 
on  strike  last  .August.  The  company 
is.sued  an  ultimatum  to  employees, 
threatening  to  start  business  on  an  open 
shop  Itasis,  and  offering  jobs  back  to 
loyal  workers.  When  the  majority  of 
strikers  refused  to  heed,  the  company 


PAPER  HANDLERS  ELECT 

N.  Y.  Union  Ban*  All  But  One  Sympa¬ 
thizer  of  Pre**men 

Paper  Handlers’  Union  No.  1,  of  New 
York,  this  week  voted  out  all  but  one  of 
their  officers  who  ordered  a  sympathetic 
strike  of  paper  handlers  during  the  recent 
strike  of  newspaper  pressmen. 

George  F.  Travis,  secretary,  survived 
the  election.  Other  officers  elected  for 
the  coming  year  are  Joseph  Barclay,  vice- 
president,  and  Jeremiah  O’Leary,  t^iness 
agent. 

Officers  of  the  International  Printing 
Pressmen  and  .Assistant’s  Union  consid¬ 
ered  the  election  results  as  a  vindication 
of  the  course  of  Major  George  L.  Berry, 
president,  during  the  New  York  strike. 

STAR  CLAIMS  EDmON  RECORD 

Washington  Daily  Printad  70-Paga 
Regular  I**ue,  Doc.  14 

Newspapers  continue  to  vie  with  one 
another  in  the  publication  of  large  regu¬ 
lar  editions. 

The  Washington  Evening  Star  now 
claims  the  record,  with  the  edition  of 
Friday,  Dec.  14,  which  consisted  of  70 
pages.  On  Dec.  16,  the  Columbia  Ty^ 
graphical  Union  met  and  passed  a  resolu¬ 
tion  congratulating  the  Washington  Star 
Newspaper  Company  on  its  achievement. 

“It  is  perhaps  peculiarly  fitting  that 
this  great  achievement  of  the  Evening 
Star  should  come  at  the  end  of  its  70th 
year  of  successful  endeavor  in  the  news¬ 
paper  field,”  the  resolution  read. 

The  Star  celebrated  its  71st  anniver¬ 
sary  Dec.  16. 

The  Paterson  (N.  J.)  News,  Dec.  14, 
equaled  the  record  of  the  St.  Louis 
(Mo.)  Post- Dispatch,  publishing  a  64- 
page  regular  edition.  Each  paper  weigh¬ 
ed  a  pound.  Nearly  7  tons  of  paper  were 
required  to  print  the  edition.  More  than 
300  pounds  of  ink  were  used. 

We*t  Virginia  Daily  Break*  Record 

Huntington  (W.  Va.)  Advertiser  broke 
all  state  records  for  the  size  of  a  regular 
week-day  edition  with  a  40-page  edition, 
E)ec.  14. 

Ex-Kai*er  Win*  Libel  Suit 
The  former  German  Emperor  this  week 
won  a  libel  suit  instituted  against  Herr 
von  der  Heydt,  editor-in-chief  of  the 
(General  Anzeiger,  for  having  published 
a  story  that  the  Kaiser  in  1895  caused 
the  suicide  of  Lieutenant  von  Hahnke, 
young  officer  attached  to  the  imperial 
yacht  Hohenzollern.  A  fine  of  300  gold 
marks  was  imposed.  Counsel  stated  the 
former  Emperor  did  not  desire  to  in¬ 
flict  punishment  so  much  as  to  have  the 
court  brand  the  story  as  an  invention. 
The  editor-in-chief  was  found  guilty  of 
deliberate  libel. 

Stereotyper*  Work  During  Fir* 

Fire  in  the  plant  of  the  New  York  Eve¬ 
ning  Journal,  238  William  street.  New 
York,  Dec.  13,  failed  to  prevent  printing 
of  the  final  edition  of  that  newspaper. 
Stereotypers  stuck  to  their  tasks  in  a 
smoke  filled  room  until  plates  were  fin¬ 
ished.  Molten  lead  ignited  rubbish  in  the 
stereotyping  department  and  dense  smoke 
reached  the  eighth  floor.  Damage  was 
trifling. 

Wil*on-L«wren*on  to  Join  Hear*t 

F.  A.  Wilson-Lawrenson,  formerly  ad¬ 
vertising  manager.  Union  Carbide  &  Car¬ 
bon  Company,  will  join  the  Hearst  or¬ 
ganization  about  Jan.  7,  in  a  capacity 
which  Hearst  officials  decline  to  disclose. 
Mr.  Wilson-Lawrenson  is  to  be  married 
Dec.  29  in  Birmingham,  Ala.,  to  Mrs. 
Lucille  Gaston  Jordan. 
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FREE 


STATE  ASKS  REPRESENTATION 
AT  LONDON  CONVENTION 


Inaugural  Lunch  at  Dublin  Assembles  Advertising  Interests 
to  Outline  Participation  at  Wembley  Next 
July — Committee  Formed 


By  HERBERT  C.  RIDOUT 

(.London  Editor,  Editob  &  Publishcb) 


TF  the  attitude  of  Dublin  advertisers  and 
advertising  men  is  any  guide,  the 
Irish  Free  State  is  fully  intent  upon  se¬ 
curing  representation  in  the  A.  A.  C.  of 
W.  convention  at  Wembley,  England, 
next  year. 

Your  representative  during  his  stay  in 
Dublin  noted  the  intense  enthusiasm  in 
the  “On-to-Britain”  movement  shown  by 
leading  advertisers  and  advertising  men 
and  it  was  clear  to  him  that  the  Irish 
Free  State  was  determined  to  play  its 
part  in  next  year’s  welcome  to  American 
delegates  and  subsequent  events. 

This  enthusiasm  found  its  first  active 
expression  in  a  luncheon  in  Dublin  in 
November,  at  which  advertising  and  pub¬ 
lishing  interests  of  the  Irish  Free  State 
were  fully  represented.  I  am  able  to 
give  the  following  report  of  the  pro¬ 
ceedings  by  the  courtesy  of  P.  T.  Mont- 
ford,  of  the  Freeman’s  Journal. 

Sir  Thomas  Robinson,  principal  of 
Messrs.  Hayes,  Conyngham  and  Robin¬ 
son,  who  presided,  said  that  until  re¬ 
cently  there  was  a  sort  of  hostility  be¬ 
tween  advertisers  and  advertising  pro- 
pie.  Many  people  felt  that  advertising 
people  were  out  to  “have”  them.  The 
feeling  had  to  a  great  extent  passed  away 
because  the  up-to-date  business  man  real¬ 
ized  that  he  could  not  get  along  without 
the  advertising  man.  They  had  to  make 
an  important  decision  in  reference  to  this 
advertising  convention.  In  this  country 
di^  had  attained  a  wonderful  position 
and  had  inherited  wonderful  responsibili¬ 
ties.  They  had  to  justify  in  the  future 
tlK  Irish  Free  State  as  a  great  business 
community,  and  it  was  up  to  them  to  take 
advantage  of  everything  to  advance  the 
country  and  promote  its  interests.  They 
were  told  too  often  that  agriculture  was 
the  great  industry  in  Ireland.  It  was,  of 
course,  but  they  had  great  industrial  en¬ 
terprise  and  it  was  up  to  them  to  give  the 
industrial  and  commercial  interests  such  a 
"boost”  as  would  justify  in  the  eyes  of 
the  world  the  position  they  had  claimed 
and  which  they  had  not  an  opportunity  of 
occupying. 

Brian  D.  O’Kennedy,  vice-president  of 
Kenny's  Advertising  Agency,  said  that 
the  convention  would  operate  in  two  very 
important  directions.  First  and  most  im¬ 
portant,  would  be  its  influence  on  the  pub¬ 
lic  It  would  teach  confidence  in  adver¬ 
tising.  The  second  aspect  of  the  conven¬ 
tion  was  its  educational  value  in  relation 
to  Aemselves.  The  greatest  minds  in  ad¬ 
vertising  today  would  reveal  their  secrets. 
They  would  learn  not  only  a  ^eat  deal 
alx>ut  the  technique  of  advertising,  but 
also  the  psychology  of  the  human  mind 
in  its  relation  to  advertising. 

“All  the  advertising  clubs  and  adver¬ 
tising  associations  of  one  kind  and  an¬ 
other  in  Great  Britain  will  be  repre¬ 
sented,”  he  continued,  “and  unless  we  are 
satisfi^  to  leave  our  interests  in  their 
hands,  we  must  secure  representation  for 
the  Free  State  and  act  now.”  Unhap¬ 
pily,  he  added,  the  only  advertising  club 
in  active  existence  in  Ireland  was  in 
Ulster  and  Ulster  had  long  ago  made  up 
its  mind  in  regard  to  the  convention  and 
was  vigorously  looking  after  its  interests. 
Were  they  in  the  Free  State — the  young¬ 
est  and  yet  one  of  the  oldest  nations  in 
Europe — to  prove  themselves  less  enter¬ 
prising,  less  ready  to  seize  opportunities, 
less  alive  to  their  own  interests,  than 
their  fellow-countrymen  of  the  North? 

Unless  they  were  prepared  to  have  this 
reproach  leveled  at  them  they  must  act 
at  once,  and  he  suggested  that  there  were 
two  alternatives  open  to  them,  either  of 
which  would  secure  representation  for 
them.  They  were — the  formation  of  a 
permanent  advertising  club,  association  or 
society,  constituted  cm  the  broadest  lines; 


or  a  temporary  org^anization  concerned 
solely  with  the  convention. 

P.  T.  Montford,  advertising  manager 
of  the  Freeman’s  Journal,  gave  an  ac¬ 
count  of  the  proceedings  at  the  convention 
held  in  Atlantic  City  during  the  past 
summer.  They  might  rest  assured,  he 
said,  that  the  Free  State  was  not  for¬ 
gotten  at  that  convention  nor  would  it  be 
forgotten  at  the  coming  gathering  in 
London.  He  had  discussed  the  matter 
with  leading  advertising  men  in  America 
and  they  had  promised  to  visit  this  coun¬ 
try  next  year. 

The  advertising  people  in  the  United 
States  were  spending  fabulous  sums  on 
advertising.  He  said  that  here  in  Dublin 
in  1920  steps  had  been  taken  to  form  an 
advertising  club,  but  events  that  had  oc¬ 
curred  since  then  explained  why  the  mat¬ 
ter  had  not  been  proceeded  with. 

He  suggested  that  they  should  now 
form  an  advertising  club.  By  so  doing 
they  would  be  completing  a  work  already 
begun.  In  addition,  they  should  have  a 
weekly  luncheon  day,  like  the  Rotary 
Club. 

T.  Grehan,  advertising  manager  of  the 
Independent  Newspapers,  proposed  a 
resolution  expressing  the  o^nnion  that 
this  country  should  be  represented  at  the 
convention;  that  in  order  to  secure  such 
representation  immediate  steps  should  be 
taken  to  form  a  suitable  organization  in 
Dublin. 

The  international  president  of  the  As¬ 
sociated  Advertising  Clubs  of  the  World 
had  promised  his  friend,  Mr.  Montford, 
that  he  would  endeavor  to  get  the  world’s 
convention  for  1927  held  in  Dublin,  and 
that  would  be  the  greatest  event,  from 
a  commercial  standpoint,  the  country  had 
ever  known. 

John  Eason  (Messrs.  Eason  &  Son) 
seconded  the  resolution  and  said  it  was 
very  hard  to  get  the  Irish  people  to  ac¬ 
cept  anything  except  a  boycott. 

Charles  McLoughlin  proposed  the  fol¬ 
lowing  resolution,  which  was  also 
adopt^ : 

.  “That  a  provisional  committee  of 
twelve  be  formed  to  consider  and  advise 
as  to  the  nature  of  the  organization  which 
should  be  formed  to  secure  effective  rep¬ 
resentation  of  Irish  Free  State  interests, 
and  that  this  committee  report  to  a 
further  meeting  of  the  general  body  of 
advertisers  and  advertising  men  here 
present  to  be  held  on  Dec.  5.” 

He  said  that  the  proposed  club  would 
be  the  means  of  bringing  into  touch  the 
advertising  organizations  of  the  different 
countries  of  the  world  and  that,  to  his 
mind,  would  be  a  useful  thing. 

H.  Jauncey  said  the  ramifications  of 
the  convention  in  London  were  stupen¬ 
dous,  tthat  it  was  nearly  impossible  to  ex¬ 
plain  what  its  scope  would  be.  He  bore 
out  all  that  Mr.  Montford  had  said  of 
the  ground  covered  by  the  convention  in 
Atlantic  City  and  it  was  in  the  interests 
of  the  Free  State  to  have  full  representa¬ 
tion  at  the  London  convention. 

J.  McConnell  and  other  speakers  hav¬ 
ing  supported  the  motion,  a  committee 
was  appointed. 

vote  of  thanks  to  Sir  Thomas  Rob¬ 
inson  brought  the  proceedings  to  a  close. 

.\mong  those  present  were  Messrs.  J. 
Booth  (Dublin  Opinion)  ;  E.  Brown 
(Walpole’s),  W.  E.  Calton  (Irish  Con¬ 
fectionery  Trades  Journal),  M.  J.  Cran- 
ley  (Leader),  A.  R.  Chapman  (secretary 
Dublin  Mercantile  Association),  R. 
Evans  (David  Allen  &  Sons,  Ltd.),  J.  C. 
M.  Eason  (Eason  &  Co.,  Ltd.,  publish¬ 
ers),  T.  A.  Grehan  (Irish  Independent), 
P.  J.  Gillespie  (Irish  Statesman),  Major 
Gibbs  (Pigott  &  Co.),  F.  R.  Higgins 
(Commercial  Publications),  H.  H.  Jaun¬ 
cey  (Temple  Press),  K.  J.  Kenny  (Prin¬ 


cipal  Kenny’s  Advertising  AgenejO.  T.  J. 
VV.  Kenny  (Irish  Newspaper  Owners’ 
Association),  J.  Lynch  (Lynch  Advertis¬ 
ing  Service),  Sean  Lester  (Director  of 
Irish  Free  State  Government  Publicity), 
P.  T.  Montford  (Freeman’s  Journal),  W. 
E.  Magill  (Advertising  Consultant),  W. 
P.  Murphy  ( Dublin  &  South  Eastern 
Railway),  C.  E.  McConnell  (McConnell’s 
Advertising  Agency),  Brian  O’Kennedy 
(Kenny’s  Advertising  Agency)  ;  W.  J. 
O’Keeffe  (Advertising  Agent),  D. 
Swords  (McConnell’s  Advertising 
Agency). 

Later  reports  from  Dublin  show  that 
this  meeting  has  created  a  gn'eat  interest 
and  a  large  number  of  other  commercial 
houses  have  expressed  their  sympathy 
with  the  movement  and  their  desire  to  aid 
in  the  cause  it  represents. 


HIGHAM  TO  VISIT  U.  S. 
FOR  TEA  CAMPAIGNS 

Hit  Differencet  with  Thirty  Club 
Settled,  He  Will  Alto  Puth 
"On-to-London- 1 924" 
in  Thit  Country 


Sir  Charles  Higham,  London  adver¬ 
tising  agent,  will  sail  for  another  visit 
to  the  United  States  on  the  Majestic 
Jan.  2,  according  to  a  cable  to  Editor  4 
Publisher  from  Herbert  C.  Rideout,  its 
London  editor.  Sir  Charles  and  the 
Thirty  Club  of  London  have  settled  their 
disagreement  over  the  conduct  of  prelim¬ 
inary  arrangements  for  the  Associated 
Advertising  Qubs’  convention  at  Wem¬ 
bley  next  July,  it  is  understood,  and  he 


BRITISH  AD  MAN  LAUDS 
U.  S.  SALES  METHODS 


London  Agency  Chief,  Back  from 
American  Tour,  Say*  England 
Has  Much  to  Learn  About 
Selling 


By  Herbert  C.  Ridout 
(London  Editor,  Edxto*  &  Publisbu) 

London,  Dec.  1. — H.  G.  Saward  of 
Saward,  Baker  &  Co.,  advertising  agency 
of  London,  who  has  just  returned  from 
a  visit  to  the  United  States  is  much  im¬ 
pressed  with  the  high  standard  of  sales¬ 
manship  throughout  America. 

Asked  at  the  Tuesday  convention  lun¬ 
cheon  in  London  what  his  impressions 
were  in  the  various  parts  visited  as  to 
the  feeling  regarding  the  visit  to  Eng¬ 
land  next  year,  Mr.  Saward  said: 

“Whenever  I  went  I  asked  the  definite 
question  whether  the  advertising  men  and 
salesmen  I  met  were  coming  to  the  con¬ 
vention.  Some  appeared  doubtful,  but 
after  a  little  exchange  of  views,  b^me 
anxious  to  come. 

“And  they  are  coming  with  the  idea 
of  learning  something  from  us.  Now< 
the  salesmanship  of  America  is  a  highly 
efficient  service.  Britain  has  nothing  so 
good.  Our  American  delegates  may 
teach  us  something  in  that. 

“In  advertising  agencies  and  their  work 
I  feel  we  have  little  or  nothing  to  learn 
from  America,  but  the  methods  of  each 
country  are  different  and  the  conditions 
also.  What  is  good  in  American  adver¬ 
tising  practice  would  not  suit  our  pub¬ 
lic  here.  None  the  less,  I  think  it  will 
do  us  all  good  to  exchange  ideas  and 
I  believe  our  advertising  agent  friends 
over  there  are  as  keen  to  meet  us  here 
as  we  are  to  welcome  them. 

“In  manufacturing,  things  are  differ¬ 
ent  again.  In  the  production  of  small 
goods,  where  big  quantities  make  it  pos¬ 
sible  to  standardize,  America  excels,  but 
in  big  productions,  built  to  last,  I  believe 
they  cannot  touch  Great  Britain. 

“I  cheerfully  admit,  however,  that 
American  selling  methods  are  better  and 
that  we  have  much  to  learn  before  we 
approach  their  high  efficiency  in  sales¬ 
manship  of  every  kind.” 

Ad  Women  Boost  for  London 

New  York  League  of  Advertising  Wo¬ 
men  held  its  monthly  dinner  meeting, 
Dec.  18,  at  the  Advertising  Club  of  New 
York.  Helen  M.  Hill  presided.  The 
program  for  the  evening  was  devoted 
largely  to  talks  concerning  the  conven¬ 
tion  of  the  Associated  .Advertising  Clubs 
of  the  World  to  be  held  in  London  next 
July.  An  “On  To  London”  film  was 
shown,  especially  prepared  for  the  A.  A. 
C.  of  W. 

James  Wright  Brown  of  Editor  & 
Publisher  told  of  his  recent  trip  to 
London.  Frank  K.  Arnold  of  the  Frank 
Seaman  Agency  outlined  some  of  the 
differences  between  English  and  Ameri¬ 
can  advertising  practises.  C.  J.  Masseck 
discussed  marketing. 

Newspaper  Uses  Christmas  Seal* 

Enterprise  (Ore.)  Record-Chieftain 
decorat^  each  copy  of  its  issue  of  Dec. 
6,  with  a  Christmas  seal. 


Sir  Charles  Higham 

is  coming  as  an  unofficial  ambassador 
of  British  advertising  interests  to  present 
important  matters  to  leaders  of  llit 
American  delegation  to  the  convention. 

He  will  stay  in  New  York  for  a  short 
time  and  will  also  visit  Philadelphia  and 
Boston. 

Further  reason  for  his  visit  is  the  fact 
that  the  India  Tea  Association  is  plan¬ 
ning  an  extensive  advertising  campaign 
in  the  United  States  under  the  direction 
of  Sir  Charles  to  increase  the  consunqi- 
tion  of  India  tea  by  Americans. 


U.  S.  TO  PROBE  DIPLOMA  MILLS 


Senate  Acts  on  Evidence  Obtained  hj 
Reporter  Brundidge 

Expose  of  “diploma  mills,”  the  work 
of  Harry  T.  Brundidge,  reporter,  St 
Louis  (Mo.)  Star,  this  week  came  to  the 
attention  of  the  United  States  Senate, 
when  an  investigation  was  ordered 
through  adoption  of  a  resolution  intro¬ 
duced  by  Senator  Copeland,  Democrat 
New  York. 

Inquiry  will  be  conducted  by  the  Com¬ 
mittee  on  Education  and  Labor,  of  which 
Senator  Walsh,  Republican,  Idaho,  is 
chairman. 

Editor  &  Publisher  carried  an  ac¬ 
count  of  the  expose,  when  first  reports 
of  Brundidge’s  investigations  were  made 
public. 

Brundidge  was  assigned  by  Frank  W. 
Taylor,  Jr.,  managing  editor,  to  unearth 
the  “mill”  in  Kansas  City,  where  it  was 
alleged  medical  diplomas  could  be  pof' 
chased  for  a  few  hundred  dollars.  He 
dropped  his  last  name,  and  as  Harry 
Thompson  attended  the  school  and  in  two 
months  became  an  M.  D. 

_  His  medical  diploma,  high  school  cer¬ 
tificate,  books  and  electrical  diagnosing 
machine  cost  about  $1,500.  After  two 
hours  study  he  obtained  a  chiropractor's 
diploma,  which  cost  him  $89.50. 

The  Star  broke  the  story  Oct.  15.  Since 
that  date  scores  of  other  newspapers 
throughout  the  nation  have  taken  up  the 
fight.  Brundidge  called  on  Presidenl 
Coolidge  recently.  The  Senate  resoh- 
tion  followed. 
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ntainR^nAckfertisersAlsc 
efcrTheDetroitNews 


Fountain  pen  advertising  in  Detroit  affords 
another  excellent  example  of  the  thoroughness  of 
Detroit  News  coverage  in  its  territory. 

The  fountain  pen  class  may  well  be  called  the  middle 
class — that  portion  of  the  population  that  does  most  of 
the  purchasing  of  nationally  advertised  goods. 

How  The  News  covers  this  desirable  section  of  the  popidation 
may  well  be  ascertained  from  the  fact  that  in  1923,  4  out  of  7 
national  fountain  pen  advertisers  used  The  News  exclusively: 
The  News  publishing  31,850  lines;  the  second  paper  printing  9,842, 
and  the  third  1,722  lines. 

The  Detroit  News  has  a  total  circtilation  of  275,000  week  day 
or  Sunday  and  goes  into  practically  every  English  speaking  home 
in  Detroit  and  suburbs.  • 

The  News  thus  reaches  every  and  all  classes  of  the  population. 
Just  as  the  Fountain  Pen  Advertisers  found  the  use  of  The  News 
most  profitable  in  reaching  the  great  middle  class  and  The  Pierce- 
Arrow  Motor  Car  Company  in  appealing  to  the  wealthier  buyers, 
so  did  the  Big  Yank  Shirt  Company  find  The  News  invaluable  in 
marketing  its  work  shirts  to  the  great  mass  of  die  laboring 
population. 

Advertisers  should  study  the  Detroit  field  intensively.  It  is  a 
striking  example  of  a  city  of  more  than  a  million  population  that 
can  be  thoroughly  covered  by  one  newspaper. 


How  Tkese  Advertisers 
Used  Detioit  Bipers 

IN  1923  TO  DEC  14TH 

Mm€uar*mmnt  in  Agmt*  Linmm 

SMsad  TUfd 

Aav*rtiwr  NEWS  I*npw  npar 

Parker  Pens  ....  14,504 
Wahl  Pens, 

Eversharp  Pen¬ 
cils  .  6,426  6,426  . 

Schaeffer  Pens 

and  Pencils  . . .  4,004  . 

Waterman  Pens  2,506  2,282  1,722 
John  Hancock 

Cartridge  Pens  .  2,436  . 

Dunn  Pens .  1,134  . 

Moore  Pens  ....  1,974  . 


ToUb . 31,850  9,842  1,722 


The  Detroit  News  Enables  Advertisers  to  Cover  All  Detroit 
and  Provides  the  Most  Unique  Opportunity  in  America 


The  Detroit  News 


275,000  Circulation  Week  Daya,  27Sfi00  Sunday 
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Again!  First  In  E 


I 


With  one  exception,  The  Pittsburgh  Press  pub¬ 
lishes  more  advertising  than  any  other  evening  and 
Sunday  paper  in  the  world!  The  Press  regularly 
and  consistently  leads  all  Pittsburgh  papers,  year 
after  year. 


During  the  first  eleven  months  of  1 923 
the  PITTSBURGH  PRESS  was 


22,24 


The  Press  omitted  more  than  2,000,0( 
which  could  not  be  published  on  accou 

Press  Leadership  and  Dominanctt 


DAILY 


FIRST! 


LINEAGE  FIGURES  F 


FIRST! 


Total  Advertising  (11  mot.) 

PRESS  .  .  .15,614,298 

2nd  paper  .  1 1,335,772 

Local  Display  (11  mot.) 

PRESS  .  .  .  9,722,1  IF 

2nd  paper  .  .  8,2 1  1 , 1  6f 

National  A 

1  PRESS 

>  2nd  pap 

SUNDAY  - 

- 

LINEAGE 

FIGURES  fI 

I 


FIRST! 


FIRST! 


FIRST! 


Total  Advertiaing  (11  mot.)* 

PRESS  ....6,635,384 

2nd  paper  .  .3,953,418 


Local  Display  (11  mot.) 

PRESS  . . .  .2,669,800 

2nd  paper. .  1,936,368 


National  Advertising  (11  mot.) 

PRESS  ....  798,896 
2nd  paper  382,704 


T 


“A  SCRIPPS-h(i[) 


0' 


I 
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VERYTHING!  Alwaysl 


1923, 


f 


Jtal  volume  of  advertising  published  in 

82 


AGATE 

LINES 


for  which  orders  were  received,  but 
imitations  in  size  or  evening  paper, 
er  Than  Ever  Before  in  Its  History 


lance  i 


For  more  than  ten  years,  The  Pittsburgh  Press  has 
dominated  the  great  Pittsburgh  market.  It  is  one 
of  the  wonder  papers  of  the  world. 

THE  PITTSBURGH  PRESS 

is  a  Scripp>s-Howard  newspaper — a  member  of  the 
greatest  newspaper  enterprise  in  the  world  today. 


MONTHS  1923 

- 

DAILY 

FIRST! 

FIRST! 

Claaaified  (11  moa.) 

Total  Circulation  (6  moa.,  GoTt.) 

PRESS  .7. 7.3,341,646 

PRESS . 169,004 

. 

2nd  paper  ..1,31  5,244 

2nd  paper  . .  .  109,770  < 

(Kveniiig) 

311  11  MONTHS  1923 


SUNDAY 


FIRST! 


ClaMified  (11  moa.) 

PRESS  . . ;  .2,140,544 

2nd  paper  . .  842,982 


Automobile  Adrrertiaing  . 

PRESS  ...  868,602 

2nd  paper  .  .  641 ,298 


Total  Circulation  (6  moa.  Govt.) 

PRESS  ....  239,005 

2nd  paper  . .  1 74,287 


NEWSPAPER” 


the  office  each  night  at  press  time  to  do  when  he  attended  St.  John’s  Military 
this.  School.  Entering  a  private,  on  gradua* 

“You  are  making  a  fool  of  yourself  tion  he  was  an  officer,  commanding  a 
working  so  hard,”  one  man  told  Mr.  company. 

Friendly  at  this  time.  “Take  my  advice.  The  military  training,  Mr.  Friendly 
let  up.  It  won’t  get  you  anywhere.”  says,  has  stood  him  in  good  stead,  both 
Friendly  didn’t  believe  him.  He  didn’t  physically  and  with  its  opportunity  for 
“let  up.”  The  man  who  offered  advice  executive  experience, 
was  left  behind.  “But  all  you  learn  in  school,”  Mr. 

In  about  two  and  a  half  years,  Edward  Friendly  will  tell  you,  “doesn’t  count 
P.  Coll,  assistant  business  manager  of  the  half  as  much  in  later  life  as  the  good  old- 
Times,  left.  Mr.  Friendly  was  invited  to  fashioned  principle — willingness  to  work, 
take  his  place.  “And  the  trouble  is,  nobody  believes 

For  eight  years,  Mr.  Friendly  held  this  it.” 

important  position.  The  newspaper  grew  - 

tremendously;  Mr.  Friendly  grew  with  Uphold.  Ban  On  Weekly 

the  new'spaper. 

One  day,  in  October,  1922,  when  he  Circuit  Judge  Hartman  last  week  set 
did  not  expect  it,  a  flattering  invitation  aside  a  temporary  order  issued  Dec.  1, 
came  to  him  from  Mr.  Munsey.  He  was  restraining  the  Police  Department  from 

to  be  business  manager  of  the  New  York  interfering  with  sales  of  the  St.  Louis 

Herald.  The  day  before  he  had  not  Sunday  Sun,  a  weekly  publication  de- 
dreamed  of  such  a  possibility.  voted  to  scandal  and  an  alleg;ed  expos4 

One  year,  and  a  little  more,  of  this  of  vice.  The  Sunday  Sun  is  published 
bigger  responsibility  has  not  in  the  least  in  Detroit,  where  the  company  has  head- 
slackened  Mr.  Friendly’s  willingness  to  quarters.  Judge  Hartman  held  that  an 
work  hard,  long  and  to  learn.  He  has  injunction  restraining  the  police  from 
been  through  big  times,  too.  The  com-  enforcing  a  criminal  statute  could  not 

bination  of  the  Sun  and  the  Globe  gave  be  maintained  unless  it  was  shown  the 

him  no  little  extra  work.  The  strike  of  applicant  would  suffer  an  irreparable 
the  pressmen  was  no  small  worry.  He  property  loss  through  police  interference, 
is  daily  proving  himself  suited  to  the  The  judge  added  that  no  such  evidence 
job.  was  introduced. 

“Look  here,”  he  may  tell  you  some  - 

Monday,  pointing  to  a  pile  of  important  adt 

looking  pa^rs  on  his  dwk.  “I  ha^^  iust  ^  E«ecuhve  Committee  Meet, 
brought  these  with  me  from  home,  where  Executive  Committee  of  the  Associated 
I  was  working  on  them  over  the  week-  Press  held  a  meeting  Dec.  19.  A  num- 
end.  ber  of  routine  business  matters  were 

“In  this  rush  of  present  day  business,  transacted.  Present  at  the  meeting  were 
everything  cannot  be  accomplished  at  the  E.  Lansing  Ray,  Clark  Howell,  Charles 
office.  I  do  a  pile  of  work  at  home.”  Hopkins  Clark,  Elbert  H.  Baker,  W.  L 
Perhaps  such  hard  work  would  be  dis-  McLean,  Frank  B.  Noyes,  Adolph  S. 
astrous  for  most  men.  That  is  where  Ochs,  B.  H.  Anthony,  Melville  E.  Stone, 
temperament  comes  in.  Mr.  Friendly  is  Frederick  Roy  Martin,  Kent  Cooper, 
temperamentally  fitted  for  hard  work.  Jackson  S.  Elliott,  Milton  Garges,  M.  A. 
This  was  apparent  in  the  early  days.  White,  L.  F.  Curtis,  and  J.  R.  Youatt. 


NEWSPAPER  MAKERS  AT  WORK 

- By  PHIUP  SCHUYLER _ 


WHEN  you  place  advertising 
in  a  publication  you  look 
only  for  results.  Circula¬ 
tion  is  necessary  and  territorial 
coverage  is  important — ^but,  in  the 
final  analysis,  ‘‘Nothing  counts 
but  RESULTS.” 


‘‘OPPORTUNITY 
KNOCKS  BUT  ONCE” 


To  obtain  the  best  results  in  the 
St.  Louis  40-Mile  Trading  Area, 
with  the  least  possible  duplication, 
use  the  two-evening-paper  combi¬ 
nation  which  necessarily  includes 


By  Anderson 

A  balloonless  comic  whose  funny 
situations  do  not  have  to  be  ex¬ 
plained  by  words.  Its  actors  DO 
rather  than  say  funny  things.  It 
is  the  kind  of  comic  that  children 
of  all  ages,  fathers  of  the  T.  B.  M. 
class,  toil-worn  mothers,  and  grand¬ 
parents  weighed  down  by  the 
solemnity  of  life — all  need  and  ap¬ 
preciate.  Daily,  in  one-column  mat. 


THE  ST.  LOUIS 


Nailunal  Advertl»lng  Representative 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

Wew  York  Chicago  Detroit  St.  LonU 

Atlanta  San  EYanclaoo  Loa  Angeles 


PHILADELPHIA 


INDEPENDENCE  SQUARE 
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ledger  loses  GERARD  “ 
COPYRIGHT  SUIT  I 

_  b 

P 

Court  Holds  Curtis’  Signature  Not  Bind- 
ing  for  Company  in  Action  v 
Against  K.  C.  Post  for  Print-  tl 

ing  War  Book  ^ 

_  V 

St.  Louis,  Dec.  18. — The  Public  Ledger 
Company  of  Philadelphia  never  owned  a 
copyright  on  Ambassador  James  W.  * 
Gerard’s  book,  “My  Four  Years  in  Ger¬ 
many,”  it  was  held  in  an  oiunion  of  the  S 
Unit^  States  Court  of  Appeals  filed 
yesterday.  This  opinion  upholds  the  de¬ 
cision  of  the  Federal  District  Court  of 
Kansas  City,  in  favor  of  the  Post  Print-  1 
ing  and  Publishing  Company  of  Kansas 
City,  in  a  suit  brought  by  the  Public 
Ledger  Company  for  publication  of  Am¬ 
bassador  Gerard’s  book  without  authori¬ 
zation. 

In  reviewing  the  evidence  presented,  the 
opinion  stated  that  on  April  10,  1917,  Am¬ 
bassador  Gerard  and  Cyrus  H.  K.  Curtis 
agreed  in  writing  that  Gerard  should 
write  a  book  on  his  experiences  in  Ger¬ 
many,  for  which  Curtis  should  have  the 
serial  and  book  rights.  After  the  manu¬ 
script  had  been  published,  or  at  the  ex¬ 
piration  of  eight  months,  the  copyright 
was  to  revert  to  Gerard,  who  was  to  re¬ 
ceive  $50,000  from  Curtis.  This  agree¬ 
ment  was  signed  by  Curtis,  personally. 

Counsel  for  the  Public  L^ger  argu^ 
that  since  Curtis  owned  all  but  5  slmres 
of  the  stock  of  the  plaintiff  corporation, 
Curtis  and  the  Public  Ledger  Company 
were  identical. 

'The  court  held,  however,  that  the  Pub¬ 
lic  Ledger  Corporation  was  a  legal  en¬ 
tity,  and  could  contract,  purchase  and 
sell  only  through  its  board  of  directors 
or  other  authorized  officers  or  agents. 

Hence,  it  was  ruled  that  the  Public 
Ledger  Con^ny  never  became  the  pro¬ 
prietor  of  Gerard’s  work  in  the  sense  ' 
that  it  was  qualified  to  obtain  a  copy¬ 
right  to  it,  since  the  proprietorship  nec¬ 
essary  for  such  a  copyright  was  never 
assigned  to  it — and  in  fact  was  denied  it 
W  the  agreement  between  Gerard  and 
Curtis. 

JOE  ZERBY  lU,  GIVES  PARTY 

Publitker’a  Grandson,  Aided  by  Daily, 
Fetes  1,500  Children 

Seven-year-old  Joe  Zerbey,  III,  only 
grandson  of  J.  H.  Zerbey,  proprietor  of 
the  Pottsville  (Pa.)  Evening  Republican 
and  the  Pottsville  Morning  Paper,  enter¬ 
tained  1,500  newsies  and  all  the  7-year-old 
Pottsville  school  children  at  a  birthday 
party  in  a  Pottsville  theatre,  Tuesday, 
Dec.  18. 

Special  arrang^ements  with  the  school 
authorities  enabled  the  children  to  be 
given  school  credits  for  attending  the 
entertainment,  which  consisted  of  recita¬ 
tions,  songs,  professional  acts,  and  mov¬ 
ies,  all  arranged  to  delight  the  young¬ 
sters.  Out  of  town  boys  and  girls  were 
lunched,  and  chaperoned  through  the 
leading  stores  in  the  afternoon.  'The 
week  previous  the  same  newspapers  en- 


POR  the  month  of  No¬ 
vember,  1923,  in  com¬ 
parison  with  the  correspond¬ 
ing  period  of  1922,  there  was 
a  gam  of 

10,109 

in  the  average  net  paid  daily 
(morning  and  evening)  cir¬ 
culation  of  THE  BALTI¬ 
MORE  SUN. 

Everything  in  Baltiinore 
Revolves  Around 

THE 

Homing  Iveoiag  Sonday 


tertained  the  teaching  staff  of  the  schotds 
of  Pottsville  to  the  number  of  1(X)  in 
public  recognition  of  the  community  up¬ 
building  work  done  by  scho(^  teachers. 
Friday  a  “Kiddies  Kan”  party  was  spon¬ 
sored  by  the  Santa  Qaus  of  the  Potts¬ 
ville  Morning  Paper.  Admission  to  this 
theatre  party,  which  was  attended  by 
about  5, COO  youngsters,  was  cans  of  food 
which  will  be  distributed  to  the  poor  of 
the  city. 

ASKS  FOREST  HRE  PROTECTION 

Senate  Bill  Would  Appropriate  $2,500,- 
000  AnnuaUy  for  Prevention 

Senator  Charles  L.  McNary,  Oregon, 
Dec.  15,  introduced  a  bill  in  the  Senate, 
providing  for  “the  protection  of  forest 
lands,  for  the  reforestation  of  denuded 
areas,  for  the  extension  of  national  forests 
and  other  purposes,  in  order  to  promote 
the  continuous  production  of  timber.” 
The  bill  was  referred  to  the  Special 


Select  Committee  on  Reforestation. 

.-\n  annual  appropriation  of  $2,500,0(X) 
is  sought  for  fire  prevention. 

The  Secretary  of  .Agriculture,  by  the 
bill,  is  authorized,  in  co-operation  with 
appropriate  officials  of  the  various  states, 
or  other  suitable  agencies,  to  recommend 
adequate  fire  prevention.  The  bill  car¬ 
ries  a  provision  that  in  no  case,  other 
than  for  preliminary  investigations,  shall 
the  amount  expended  by  the  Federal 
government  in  any  state  during  the  fiscal 
year  exceed  the  amount  expended  by  the 
state  for  the  same  purpose. 

U.  S.  Authorise*  Forest  Purchases 

National  Forest  Reserve  Commission, 
Dec.  15,  authorized  purchase  of  130,000 
acres  as  additional  units  to  the  Appala¬ 
chian  Forest  Reserve.  The  largest  tracts 
to  be  added  are  in  Virginia,  West  Vir¬ 
ginia,  and  Pennsylvania.  Surveys  of 
suitable  timberlands  for  the  reserve  sys¬ 
tem  are  also  to  be  made  in  Kentucky, 
Secretary  Weeks,  chairman  of  the  com¬ 


mission,  announced.  The  commission  now 
has  available  for  purchase  requirements 
$500,000.  General  Lord,  budget  director, 
has  recommended  that  (Congress  appro¬ 
priate  $1,000,000  for  purchases  during  the 
next  fiscal  year. 

$1,000,000  Paid  for  Quebec  Timber 
English  interests,  said  to  include  Lord 
Rothermere,  have  purchased  a  tract  of 
2,500  ^uare  miles  of  timberlands.  Crown 
lands  in  the  Province  of  Quebec,  in  the 
valley  of  the  Manicouagw  river.  There 
were  two  bidders,  the  Ontario  Pulp  and 
Paper  Company,  Thorold,  Ont.  (Chicago 
Tribune),  and  the  English  interests  repre¬ 
sented  by  Frank  Clarke.  The  successful 
bidder  pays  $1,0(X),(XX)  in  three  install¬ 
ments,  the  first  the  day  the  contract  is 
signed,  the  second  in  one  year,  the  third 
in  two  years  with  interest  at  6  per  cent. 
A  deposit  of  $50,000  is  required  to  guar¬ 
antee  fulfillment  of  conditions,  which  in¬ 
clude  construction  of  a  pulp  and  paper 
mill. 


HIS  CHRISTMAS 

IS  THE  THIRTIETH 
WHICH  MANY  OF  OUR 
MEN  HAVE  HAD  IN  OUR 
EMPLOY  •  FOR  OTHERS  IT  IS 
THE  TWENTY  FIFTH  •  •  *  A 
MAJORITY  OF  OUR  MEN 
INCLUDING  THE  OFFICIALS 
HAVE  BEEN  WITH  US  FOR 
FROM  FIVE  TO  TWENTY  YEARS 
OR  MORE  ♦  WE  ARE  PROUD  OF 
AND  DEEPLY  GRATEFUL  FOR 
'THEIR  LOYALTY  «  *  THE  GOSS 
PRINTING  PRESS  COMPANY 
*  «  CHICAGO,  ILLINOIS  •  • 


MR.  GEORGE  A.  EDDY »  OUR  PRESIDENT'  HAS 
BEEN  ACTIVELY  IDENTIFIED  WITH  THE 
COMPANY  NEARLY  THIRTY  THREE  YEARS 
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UVE  “SPECIAL”  SHOULD  BE  PUBLISHER’S 
SHADOW,  GILMAN  BELIEVES 

_  By  ROSALIE  ARMISTEAD  HIGGINS  - 


64^  HERE  has  been  nothing  spectacular 
about  my  career ;  any  success 
which  I  have  achieved  has  come  to  me 
through  hard 
.work,  not  only 
six  days  a  weel^ 
but  six  nights  a 
week.  I  believe  a 
man  can  have  al¬ 
most  anything  his 
heart  desires,  if 
he  is  willing  to 
work  for  it,”  said 
Louis  Gilman, 
founder  of  the 
firm  of  national 
newspaper  repre¬ 
sentatives,  G  i  1  - 
man,  Nicoll  & 

Ruthman. 

Certainly  that 
belief  is  true  in  Mr.  Gilman’s  case,  and 
aher  talking  to  him  a  little  while,  one 
decides  he  is  a  human  dynamo.  He  is 
well  informed  on  almost  any  subject  you 
mention  to  him,  but  when  it  comes  to 
his  own  business,  he  is  really  a  wizard; 
he  can  not  only  answer  almost  any  ques¬ 
tion  under  the  sun  concerning  the  busi¬ 
ness  of  special  newspaper  representation, 
but  is  equal  to  a  geography,  if  you  ask 
him  a  question  about  any  state,  in  which 
he  has  a  newspaper.  While  the  writer 
talked  to  Louis  Gilman,  his  telephone 
rang.  A  business  man  wanted  to  know 
the  assessed  valuatoin  of  all  business  and 
personal  property  in  his  cities  in  Connec¬ 
ticut.  Instantly  Mr.  Gilman  gave  the 
answer. 

His  brief  case  which  he  carries  with 
him  on  his  daily  calls,  to  use  the  familiar 
expression,  is  “heavy  as  lead,”  and  it  is 
this  tabulated  information  about  all  of 
the  states,  wherein  Mr.  Gilman  has  pa¬ 
pers,  which  makes  it  so. 

A  brief  resume  of  Mr.  Gilman's  life 
will  prove  interesting.  He  was  born  in 
Baltimore,  July  5,  18f^,  and  moved  with 
his  parents  to  Cape  May  County,  N.  J., 
at  the  age  of  seven,  where  his  father  tried 
farming  for  four  years.  When  he  was 
10,  his  parents  moved  to  New  York 
City,  where  he  attended  the  public 
schools.  In  1900,  at  the  age  of  14,  young 
Gilman  got  his  first  business  experience 
in  the  Pearsall  Advertising  Agency  as  an 
office  boy.  He  stayed  5  years,  advancing 
to  stenographer,  lx)okkeei)er,  solicitor 
and  finally  office  manager.  He  then  went 
with  Dan  Carroll,  special  newspaper  rep¬ 
resentative  as  office  manager  for  three 
years,  and  in  1908  went  out  as  a  solici¬ 
tor. 

Two  years  later,  Gilman  decided  that 
the  thing  he  could  do  for  somebody  else, 
he  could  do  for  himself,  and  so  he  op¬ 
ened  up  his  own  office  as  a  newspaper 
representative  at  the  age  of  26.  He  was 
joined  in  1916  by  Dan  Nicoll,  then  busi¬ 
ness  manager  of  the  New  York  Eve¬ 
ning  Mail,  and  the  name  was  changed 
to  Gilman  &  Nicoll,  In  1919,  Mr.  Nicoll 
returned  to  the  Mail,  of  which  he  is  now 
publisher,  selling  out  his  partnership,  and 
A.  G.  Ruthman  became  associated  with 
Mr.  Gilman.  The  firm  then  became  Gil¬ 


man,  Nicoll  &  Ruthman,  Mr.  Ruthman 
taking  charge  of  the  Chicago  office. 

.\sked  just  what  a  newspaper  repre¬ 
sentative  should  do  for  his  publisher,  and 
what  he  should  mean  to  him,  Mr.  Gil¬ 
man  said; 

“I  can  answer  that  question  in  a  few 
words  by  saying  that  a  real  newspaper 
representative  should  be  a  substantial 
shadow  of  his  publisher.  To  be  more 
explicit,  I  might  say  that  during  the  past 
20  years  the  newspaper  representative 
business  has  gone  through  a  process  of 
evolution  just  as  most  businesses  have 
gone  through,  particularly  when  in  their 
early  stages.  1  can  well  remember  some 
20  years  ago  when  a  newspaper  repre¬ 
sentative  had  nearly  all  he  could  do  to 
quote  rates  to  advertising  agencies  and 
some  advertisers,  and  go  around  and 
collect  the  orders. 

“Circulation  in  those  days  was  more 
or  less  a  matter  of  conjecture.  The 
newspaper  representative  business  has 
developed  to  a  point  where  it  is  today  a 
high  powered  and  scientific  business  get¬ 
ting  machine.  That  is,  if  the  newspaper 
representative  is  what  he  should  be. 

“A  newspaper  representative  must  first 
of  all  know  each  of  the  papers  he  repre¬ 
sents  thoroughly.  He  must  know  strong 
points  and  weak  points.  He  must  know 
the  kind  of  people  who  read  it  and  why. 
Then,  he  must  know  all  about  the  com¬ 
munity  it  serves,  the  type  of  people, 
what  they  do  for  a  living,  what  their  in¬ 
comes  are,  what  they  spend  most  of  their 
money  on,  and  even  how  much  money 
they  save.  Likewise  he  must  know-  how 
their  taste  runs  in  automobiles,  radio  ap¬ 
pliances,  talking  machines,  and  furniture 
for  the  home.  He  must  also  know  the 
kind  of  homes  they  like.  He  must  know 
how  many  of  them  use  electricity,  how 
many  of  them  use  gas.  He  should  even 
know  when  and  where  they  take  their 
recreation  and  how  they  take  it. 

“In  addition,  the  representative  should 
be  equally  as  well  posted  on  the  com¬ 
petitive  papers  in  the  same  city,  if  there 
are  any.  For  if  a  representative  does 
not  know  his  competitors  just  as  well 
as  he  knows  his  own  paper,  he  is  bound 
to  get  the  worst  of  it  in  a  close  fight 
for  business.  newspaper  representa¬ 
tive  must  be  prepared  to  jump  to  the 
most  distant  part  of  his  territory  at  a 
moment’s  notice  in  order  to  see  an  ad¬ 
vertiser  or  an  agency  at  a  psychological 
time.  Time  and  distance  are  a  big  ele¬ 
ment  in  securing  national  business  for 
newspapers,  and  a  representative  must 
know  how  to  make  the  most  of  his  time 
— how  to  annihilate  distance  quickly.  For 
after  all,  a  newspaper  representative  sells 
his  time,  and  that  only,  to  his  publisher. 
The  more  a  newspaper  representative 
can  make  of  his  time,  the  more  business 
his  publisher  will  get.” 

“Do  your  solicitors  visit  the  papers 
which  they  represent?,”  was  the  next 
question  put  to  Mr.  Gilman. 

“I  think  it  is  essential  for  a  newspaper 
representative  to  solicit  locally  in  the 
field  where  the  newspaper  is  published  in 
order  to  get  the  local  advertiser’s  view¬ 
point  as  to  why  his  paper  pays  best  on 


Louis  Gilman 


momo 

For  the  first  eleven  months  of  *23  the 
Columbus  Dispatch  published  19,419,664 
lines  exceeding  next  Ohio  newspaper 
(Cleveland)  by  over  1,900,000  lines. 

The  Columbus  Dispatch  regularly  pub¬ 
lishes  more  than  double  the  news  appear¬ 
ing  in  the  other  Columbus  evening  news¬ 
paper.  That  is  why  it  has  the 
Largest  Circulation  in  Central  Ohio 

unibujs 

Ohio’s  Gpeatest  Home  D>viLv2^:b^ 


certain  lines  of  advertising.  \Vc,  in  our 
organization,  have  had  our  solicitors 
visit  every  one  of  the  papers  we  repre¬ 
sent.  And  not  only  that,  we  have  had 
them  solicit  in  the  local  field. 

“Furthermore,  a  newspaper  repre¬ 
sentative  should  study  his  papers  and 
suggest  improvements  to  the  publishers. 
Such  suggestions  can  consist  of  im¬ 
provements  in  make-up,  in  features,  and 
in  ways  and  means  of  getting  additional 
circulation.  We  continually  watch  these 
matters  from  every  angle  and  keep  our 
publishers  informed  up  to  the  minute  on 
developments  in  these  lines. 

“Then  again,  a  representative  should 
be  able  to  share  his  publishers’  troubles 
and  lighten  their  burdens  generally.  For 
example,  one  of  our  publishers  during 
the  scarcity  of  paper  faced  suspension  of 
publication  unless  a  supply  was  received 
in  24  hours.  He  communicated  that  fact 
to  us  and  within  24  hours  we  had  an 
ample  supply  in  his  city,  although  it  was 
more  than  200  miles  from  New  York. 
Another  publisher  faced  a  strike  in  his 
composing  room  and  we  helped  to  devise 
ways  and  means  of  getting  men  to  re¬ 
place  the  strikers.  In  fact,  every  prob¬ 
lem  which  a  publisher  faces  should  be 
the  representative’s  problem  as  well. 
That  is  why  I  say  a  good  newspaper 
representative  should  be  a  substantial 
shadow  of  his  publisher. 

“Finally  a  newspaper  representative 
should  not  depend  upon  advertising 
breaking  before  he  solicits  it  for  his 
newspaper.  He  should  be  in  a  position 
to  create  new  business  and  should  do 
so  right  along.  This,  because  the  mortal¬ 
ity  of  accounts  in  the  national  advertising 
field  is  close  to  30  per  cent.  A  news¬ 


paper  representative  must  get  at  least 
30  per  cent  new  business  each  year  to 
break  even.  In  order  to  make  a  gain,  he 
must  create  more  than  that  much  new 
business  each  year.  Upon  the  success 
of  the  representative  in  getting  a  quantity 
of  new  business  above  that  figure,  de¬ 
pends  the  increase  he  will  show  for  the 
year.  That  is  why  we  have  a  staff  of 
more  than  12  solicitors  for  the  15  news¬ 
papers  we  represent. 

newspaper  representative  must  be 
able  to  go  out  and  represent  a  newspaper 
both  thoughtfully  and  aggressively,  as 
well  as  intelligently.  Brains  without 
shoe  leather  will  not  do  this  job;  neither 
will  shoe  leather  without  brains  do  it 
It  is  a  combination  of  both  backed  up  by 
aggressive  \vork  that  gets  the  business.” 

Gilman,  Nicoll  &  Ruthman  have  offices 
in  New  York,  Giicago,  Boston  and  San 
Francisco.  It  is  a  remarkable  fact  that 
not  a  woman  is  employed  in  any  of  the 
offices  of  this  organization.  When  that 
fact  was  commented  upon,  Mr.  Gilman 
said  that  it  was  not  because  he  did  not 
think  women  did  good  work,  but 
because  of  the  fact  that  in  his 
four  offices,  the  force  worked  fre¬ 
quently  until  midnight  and  later. 

“I  just  couldn’t  ask  a  girl  to  stay  that 
late,  and  I  don’t  suppose  I  could  get  one, 
if  I  tried,”  Mr.  Gilman  concluded  with  a 
smile. 


High  School*  Teach  Salesmanship 

Courses  in  salesmanship  are  being  made 
a  regular  part  of  the  curriculum  of  the 
Pittsburgh  high  schools.  Many  students 
are  enrolled.  The  courses  aim  to  give 
the  pupils  some  business  experience 
while  they  go  to  school. 


A  World’s  Record 

It  is  believed  that  the  Friday,  December 
14,  issue  of  The  Star  of  70  pages  estab¬ 
lished  a  World’s  record.  Never  before  in 
the  United  States  had  the  regular  "week¬ 
day  issue  of  a  newspaper  exceeded  64 
pages. 

The  paper  contained  over  429  columns 
of  advertisements,  the  voluntary  an¬ 
nouncements  of  National  advertisers, 
Washington  merchants  and  the  general 
public  and  was  printed  in  the  regular 
course  of  business  without  special  effort 
or  solicitation. 

It  is  thought  that  in  no  city  in  the  country 
has  advertising  been  developed  to  a  higher 
plane. 

The  Star’s  policy  for  years  past  of  rejecting  all 
undesirable  advertising  has  borne  fruit  and  the 
honest  advertiser  and  the  Washington  public  have 
been  the  greatest  beneficiaries. 

The  issue  of  this  great  newspaper  in  the  regular 
course  of  business  was  done  entirely  in  the  Star’s 
own  plant  and  the  paper  printed  and  circulated  on 
regular  schedule  time. 

%\\t  ^Uxmx 

„/  V. _ .x-  «ltN  *V»M*  liwaMtM  tMtIM  >iV 

WASHINGTON,  D. 

New  York  Office  [ 

Dsn  A.  Carroll  I 

IM  East  4Zd  Street 


c. 


CUcago  Office 
J.  E.  Luts 
Tower  Building 


Editor  &  Publisher  for  December  22,  1923 


*17 


NEWS  SERVICE  TO  FIGHT 
U.  S.  “QUERY”  RULING 


Consolidated  Press  Says  Western  Union 
Charges  Prejudicial  to  Newspapers 
— Loses  Appeal  to  Com¬ 
merce  Commission 


By  Sam  Bell 

IVttshitigton  Editor,  Editos  &  Puslisbeb 
Washington,  D.  C,  Dec.  19. — Al¬ 
though  the  question  of  what  type  of 
matter  is  entitled  to  press  rates,  raised 
for  the  first  time  before  the  Interstate 
Commerce  Commission  in  the  case  of  the 
Consolidated  Press  Association  against 
the  Western  Union  Telegraph  Company, 
has  been  decided  in  favor  of  the  tele¬ 
graph  company,  officials  of  the  Consoli¬ 
dated  Press  announce  that  a  new  com¬ 
plaint  will  be  filed  to  show  that  Western 
Union  charges  remain  arbitrary  and  pre¬ 
judicial  to  the  best  interest  of  the  news¬ 
papers. 

The  Commission’s  decision,  rendered 
Nov.  12,  but  not  announced  until  Tues¬ 
day,  Dec.  18,  found  that  a  message  sent 
by  the  Consolidated  Press  as  a  “query,” 
but  charged  for  at  commercial,  and  not 
press  rates,  by  the  Western  Union,  was 
not  a  “query”  in  the  meaning  of  the 
Western  Union  rules.  The  decision, 
written  by  Commissioner  Henry  C.  Hall 
was  adopted  by  a  vote  to  7  to  3, — 
Commissioners  Charles  C  McChord, 
Joseph  B.  Eastman,  and  Earnest  I.  Lewis 
dissenting.  Although  concurring  in  the 
majority  judgment.  Commissioner  Mark 
A.  Potter  said  that  he  did  so  from 
different  reasons  than  those  stated  by 
Commissioner  Hall.  The  Consolidated 
Press  mes.sage  in  question,  Mr.  Potter 
said,  he  regarded  as  a  “contract  for  ser¬ 
vice”  rather  than  “strictly  to  newspaper 
specials,”  usually  accorded  press  rates 
by  the  VVestern  Union  rules. 

Actually  the  action  of  the  Commission 
was  an  affirmation  of  a  judgment  ren¬ 
dered  in  the  same  case  about  a  year  ago 
by  a  division  of  the  Commission,  which 
had  overruled  the  judgment  of  an  ex¬ 
aminer  of  the  Commission,  who  heard 
original  evidence  on  the  complaint  of  the 
Consolidated  Press  and  had  found  that 
the  message  should  have  gone  at  press 
rates. 

Commissioner  Hall  and  those  who 
concurred  with  him,  with  the  exception 
of  Commissioner  Potter,  took  the  posi¬ 
tion  “that  the  purpose  of  every  query  to 
a  newspaper  is  to  sell  news  is  far  from 
obvious.”  The  record,  he  said,  showed 
that  queries  “are  sent  for  the  purpose  of 
enabling  a  newspaper  to  determine 
whether  it  has  space  available  for  and 
desires  to  publish  particular  dispatches, 
the  business  arrangements  concerning 
which  have  been  entered  into  prior  to 
the  sending  of  the  query.*” 

“Nor  does  it  appear,”  continued  Mr. 
Hall,  “that  every  query  either  expressly 
or  by  implication  mentions  the  price  of 
the  proposed  dispatch.” 

On  this  ground  the  commissioner  ad¬ 
judged  the  message  in  question,  which 
was  a  proposal  of  Consolidated  Press  to 
sell  the  Albany  (X.  Y.)  Times  Union  a 
series  of  stories  to  be  written  by  Robert 
T.  Small  while  with  the  late  President 
Harding;  a  commercial  message  be¬ 


cause  it  named  the  price,  described  the 
writer,  and  made  reference  to  other  news¬ 
papers  purchasing  the  series. 

As  the  result  of  the  final  decision  in 
this  specific  case  David  Lawrence,  presi¬ 
dent  of  the  Consolidated  Press,  announced 
today  that  the  fight  with  the  Western 
Union  was  to  prevent  what  amounts  to  a 
proposal  of  the  telegraph  company  under 
its  own  rules  to  charge  commercial  or 
press  rates  at  will  on  messages  obviously 
entitled  to  press  rates  by  all  the  traditions 
of  the  newspaper  game.  Many  a  mes¬ 
sage  now  sent  by  newspapers,  or  their 
correspondents,  marked  press  rates,  act¬ 
ually  are  charged  for  at  commercial  rates 
by  the  Western  Union,  and  the  news¬ 
paper  never  knows  it  unless  they  care¬ 
fully  check  their  toll  bills,  Mr.  Lawrence 
said. 

He  charged  the  Western  Union  with 
changing  their  rules  to  fit  the  situation 
after  the  Consolidated’s  complaint  had 
been  filed  with  Interstate  Commerce 
Commission,  and  he  asserted  that  a  sam¬ 
ple  message  based  upon  the  type  of  mes¬ 
sage  an  official  of  the  Western  Union  had 
cited  as  entitled  to  press  rates,  had  been 
billed  the  Consolidated  at  commercial 
rates.  Mr.  Lawrence  also  pointed  out 
the  danger  to  newspapers  from  the  clos¬ 
ing  of  news  sources,  particularly  subur- 


JEWISH  NEWS  SERVICE 
FOUR  YEARS  OLD 


Distinguisheil  Hebrew  Lea<lert  Attend 
AnniverMry  Dinner  in  N.  Y. — 
Zenfwill  and  Dr.  Stein  Speak 
— Progreas  De«cribed 


Distinguished  Jewish  leaders  and 
journalists  met  at  dinner  in  New  York 
Dec.  19,  celebrating  the  fourth  anniver¬ 
sary  of  the  founding  of  the  Jewish  Tele¬ 
graphic  Agency. 

Introduced  by  Dr.  Stephen  S.  Wise, 
toastmaster,  speakers  included  Israel 
Zangwill ;  Dr.  Ludwig  Stein,  foreign 
editor,  Vossiche  Zeitung,  Berlin ;  Gaston 
Liebert,  French  minister  plenipotentiary; 
and  Oswald  Garrison  Villard,  the  Nation. 

Jacob  Landau,  managing  director  of 
the  agency,  explained  its  organization. 

The  first  office  was  established  in  Lon¬ 
don,  followed  a  few  months  later  by  an 
office  in  New  York.  Now  the  agency 
maintains  offices  in  New  York,  London, 
Warsaw,  Berlin,  Paris,  and  Jerusalem. 
At  present  it  has  ISO  Jewish  newspaper 
subscribers,  and  in  addition  serves  the 


Herbert  Hoover,  and  James  J.  Davis. 

Besides  the  speakers  at  the  speakers 
table  were ;  Charles  T.  Thompson, 
superintendent,  foreign  division.  Asso¬ 
ciated  Press;  S.  C.  Latfiport;  Mrs.  Jacob 
Landau ;  and  Mrs.  Stephen  Wise. 

Others  attending  included :  Gershon 
Aronsky,  editor,  Jewish  Telegraphic 
Agency;  E.  Auerbach,  Jewish  Morning 
Journal;  Herman  Bernstein,  editor,  Jew¬ 
ish  Tribune;  Reuben  Brainin,  editor, 
Hatoren ;  Gedalia  Bublick,  editor,  Jewish 
Daily  News;  Vincent  G.  Byers,  city  edi¬ 
tor,  Associated  Press;  Percy  S.  Bullen, 
Daily  Telegraph,  London ;  Arthur  D. 
Carson,  Brooklyn  Standard  Union ;  Dr. 
A.  Coralnik,  associate  editor,  the  Day ; 
W.  W.  Davies,  La  Nacion,  Buenos  Aires, 
president.  Association  of  Foreign  Press 
Correspondents. 

William  Edlin,  editor,  the  Day ; 
Jacob  Fishman,  managing  editor,  Jew¬ 
ish  Morning  Journal ;  Rabbi  I.  Foster, 
Newark  (N.  J.)  Jewish  Chronicle; 
Jacob  1.  Freedman,  editor,  Jewish  Daily 
News ;  Israel  Friedkin,  publisher,  Jewish 
Morning  Journal ;  Jacob  Ginsberg,  edi¬ 
tor  and  publisher,  Philadelphia  Jewish 
World ;  Anton  Kaufman,  publisher 
Newark  (N.  J.)  Jewish  Chronicle;  M. 
Levitan,  city  editor,  the  Forward ;  Leonce 
Levy,  Le  Matin,  Paris;  Miss  Sophie 


111^  ui  news  3UU1V.C3,  ouuui-  Associated  Press  in  this  country  and 

ban  sources  by  the  ruling.  Either  these  Reuters  in  London.  Correspondents  are  Irene  Loeb,  New  York  Evening  World, 
sources  will  be  closed  or  the  newspaper  stationed^  in  Jerusalem,  Jaffa,  Salonica,  1.  Magidoff,  city  editor,  the  Morning 
must  bear  the  heavy  expense  of  paying  Constantinople,  Rome,  Berlin,  Bucharest,  Journal;  A.  Rothman,  AuMralian  Press 

CzernowitcH,  Reval,  Kovnow,  Warsaw, 

Riga,  Moscow,  Kiev,  Buenos  Aires, 

Johannesburg,  Charbin,  Paris,  Washing¬ 
ton,  Chicago,  Boston,  Pittsburgh,  De¬ 
troit,  San  Francisco  and  Denver. 

Brief  messages  of  congratulation 
received  by  the  Agency  were  read  at 
the  dinner  from  President  Coolidge, 


for  queries  at  commercial  rates,  Mr. 
Lawrence  asserted. 


Brotherton  Opens  Canadian  Agency 

N.  T.  Brotherton,  president  of  the 
Brotherton  Company,  Detroit  advertis¬ 
ing  agency,  is  president  of  a  new  adver¬ 
tising  agency  which  has  been  incorporated 
at  Toronto  under  the  name  of  the  Brother, 
ton  Company  of  Canada,  Ltd.  A  Ross 
Mahon,  formerly  with  McConnell  &  Fer- 
gusson,  London,  Ont.,  and  more  recently 
business  manager  of  the  Toronto  Globe, 
is  vice-president  and  general  manager. 
The  new  agency  will  handle  the  following 
accounts:  the  Ford  Motor  Company  of 
Canada,  Ltd. ;  Canadian  Oliver  Chilled 
Plow,  Ltd.,  Wehr  Brothers ;  Mercury 
Mills,  Ltd.;  and  the  Royal  Typewriter 
Company  of  Canada.  Ltd. 

Mahoney  to  Edit  New  Weekly 

Wm.  J.  Mahoney  is  editor  of  the 
Adams  (Mass.)  Grey  lock  Record,  week¬ 
ly,  scheduled  to  start  publication  Dec.  28. 
Fred  J.  Tangney  is  business  manager. 
Mahoney  has  worked  on  the  Springfield 
Republican,  the  Hartford  Times,  Hart¬ 
ford  Courant,  and  the  North  Adams  Her¬ 
ald.  Tangney  has  been  connected  with 
the  Pultz  Company,  Ltd.,  circulation  spe¬ 
cialists;  the  Lynn  Telegram-News,  the 
Waltham  Evening  News,  the  Plainfield 
(N.  J.)  Record  and  the  Boston  Telegram. 

Ad-Coupon  Ruling  in  Wisconsin 

.\  newspaper  in  Wisconsin  violates  the 
state  law  if  it  publishes  coupons,  which, 
when  accompanied  by  a  certain  amount 
of  money,  entitle  the  holder  to  merchan¬ 
dise,  according  to  a  ruling  handed  down 
by  the  State  Attorney  General’s  depart¬ 
ment.  When  such  a  coupon  appears  in 
a  newspaper  advertisement  the  newspaper 
is  merchandise  within  the  terms  of  the 
state  trading  stamp  law,  the  opinion 
reads. 


Association ;  David  Samoff,  vKe-presi- 
dent,  American  Radio  Corporation ; 
Samuel  Siegal,  Trumpet  Publishing 
Company,  Albany,  N.  Y. ;  Simon  Sham- 
roth,  publisher,  Boston  (Mass.)  Jewish 
Leader;  Armand  E.  Sieper,  Le  Havre- 
Eclair,  France;  Louis  Wiley,  business 
manager.  New  York  Times. 


The  Urbana,  Ill.,  Courier,  is  the 
new  paper  this  week. 


Furnished  full  page  matrices,  black  alone,  black 
and  red,  and  black  and  three  colors;  or,  as 
_  part  of  a  printed  comic  section. 

HERALD-SUN  SYNDICATE, 280  B’way,  New  York  City 


The  Ludlow 
will  reduce  your 
overtime  costs 

Among  the  chief  advantages  of  the  Ludlow 
.  System  of  composition  for  every  publisher, 
are  two  things — flexibility  and  economy. 

Under  the  stress  and  strain  of  the  “peak  load” 
of  heavy  editions,  as  well  as  under  every-day  con¬ 
ditions,  the  Ludlow  supplies  all  the  type  in  slug 
lines  that  can  be  set  most  economically  by  hand. 
It  produces  these  lines  in  clear-cut,  new  faces  in 
any  quantity  desired  and  in  sizes  from  6  to  60 
point  in  light  faces  as  well  as  in  big,  bold  and 
extended  faces. 

It 'is  the  ideal  system  of  composition  for  meet¬ 
ing  the  fluctuating  conditions  in  the  composing 
room  because  it  does  away  completely  with  hunt¬ 
ing  sorts,  and  supplies  the  printer  with  all  the  type 
he  needs  when  he  needs  it,  and  at  a  low  cost. 

And  it  positively  eliminates  the  dis¬ 
tribution  of  dead  forms. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue 

Sah  FiAiicucQL  N’ewYobk; 

Hearst  Itldg.  V^niCagO  606  World  Bldg. 
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October  29th,  1923. 

Elmer  B.  Boyd,  Esq., 

Daily  Home  News, 

New  Brunswick,  N.  J.,  U.  S.  A. 

Dear  Sir: — 

With  reference  to  your  letter  of  October  24th  we  wolild 
say  that  the  Pony  Autoplate  has  given  us  excellent  service 
since  installation.  We  can  recommend  it  highly. 

Under  separate  cover  we  are  forwarding  a  copy  of  paper 
as  requested. 

Yours  very  truly, 

D.  GEORGE  DUMARESQ, 
Business  Manager. 
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PONY  AUTOPL 


Finx  T.RAHWn  WIBB  OF  THE  ASSOCIATED  PRESS 
0*  m  Souram  NnriFAm  PmuHni  Amdciatidii  Ajn>  nu  Audit  Bumuu  or  Cibcdutiod« 

Durham  Morning  Herald 

FOBUSHBD  BY  THE  DUBHAM  HBRALD  CO,  hfc. 

B>  B  ROtUW,  Pm.  W. 
a  C  OOOWCIU  Tin  PM  mn  Sim 

DUBHAM,  N.C, 

October  28,  1923. 

Mr.  Elmer  B.  Boyd, 

New  Brunswick,  N.  J. 

Dear  Sir: — 

Answering  your  letter  of  recent  date  relative  to  Pony 
Autoplate:  We  have  been  using  one  of  these  casting  ma¬ 
chines  for  some  months  and  like  it  very  much.  It  is  faster, 
more  humane,  and  a  room  saver. 

Instead  of  having  to  find  room  for  several  machines,  we 
placed  ours  at  the  end  of  the  press  with  a  furnace  and 
pump,  and  by  so  doing  save  much  walking  and  lifting. 

If  you  should  install  one  we  feel  sure  that  you  would  be 
pleased  with  it,  Very  truly, 

THE  DURHAM  HERALD  CO.,  INC. 

Per  E.  Rollins. 
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THE  Beacon  Journal 


Akron.  Ohio 


October  26,  1923. 

Mr.  Elmer  Boyd, 

New  Brunswick,  N.  J. 

I^ear  Sir: — 

i  We  think  very  highly  of  the  Pony  Autoplate  Machine, 
two  of  which  are  installed  in  our  stereotyping  Department. 

,  We  have  been  able  to  get  out  a  better  paper  since  having 
them,  and  have  no  possible  objections  that  we  could  offer. 

'  Under  separate  cover  we  are  mailing  you  copy  of  today’s 
paper. 

Very  truly  yours, 

THE  BEACON  JOURNAL  CO., 

J.  H.  Barry,  Business  Manager. 


LATE 


■eipi9f  these  letters 
[OHOME  NEWS 
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OPIATE  MACHINE 


aper  pchinery  Corporation 
1  AvecI  New  York  City 


MACHINE 


The  Akron  Press 

Ute  Graatect  Newspaper  in  One  of  ONcis  Greatest  Cities 

Akron,  Ohio. 
THE  DAILY  HOME  NEWS,  October  25,  1923. 
New  Brunswick,  N.  J.  Attention  Mr.  Elmer  B.  Boyd. 
Gentlemen: 

I  will  attempt  to  answer  your  letter  of  October  22nd, 
relative  to  Pony  Autoplate,  in  a  perfectly  fair  and  honest 
manner  by  saying  that  we  have  had  wonderful  results  with 
this  machine.  We  could  not  ask  for  better  plates  than  we 
are  getting.  So  far  as  speed  is  concerned  we  have  very 
keen  competition  on  our  baseball  but  are  able  to  beat  this 
opposition  to  the  street  nine  times  out  of  ten.  This  in 
spite  of  the  fact  that  the  opposition  has  patent  lockups  on 
their  press  and  we  have  not.  A  copy  of  our  paper  is  being 
sent  to  you  for  your  inspection. 

Yours  very  truly, 

C.  McTAMMANY, 
Business  Manager,  The  Akron  Press. 


J 
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RFWRITF  MAN  SORROWS  >n  the  profession  would  be  welcome  at  Le  Matin  Conducting  Weekly  Lottery  that  the  newspapers  have  established  a 
KE-WRllt  nriAl'l  rr  regular  section  or  page  of  their  daily 

FOR  SINS  OF  CUBS  Bm.  regardless  of  ideals,  I  cannot  help  SZinntnVprizel  otnot  issues  for  news  of  disorders  only.  For 

but  think  that  if  the  teachers  would  look  i  ^  Tnd  Sometimes  as  '"Stance,  Stinnes  Deutsche  Allgemeine 

less  often  at  the  stars  while  guiding  the  '  anH  f^nrs  To  Zeitung  carries  two  columns  made  up  of 

Freak  from  College,  Their  Bland  destiny  of  their  embrvo  journalists,  the  .u.  rioh^o  mrtirin^  in  fhe  weekly  “nder  the  general 

Innocence  of  Dictation.  New.  graduates  would  fall  less  often  into  the  heading  “Strikes  and  Disturbances.”  The 


Innocence  of  Dictation,  News 
Values,  and  Deadlines,  In¬ 
spires  An  Office  Lament 

By  a  Rewrite  Max 


sradualc,  would  fall  less  often  into  the  ““y"'  heading  "Strikes  and  Distur 

diteh  when  they  faced  the  hard  cruel  SJf  UtXh  new,  sport  colnntn  he,  alongstde. 


world  of  newspaperdom. 


HOLIDAY  PROGRAM  COMPLETE 


they  are  regular  purchasers  of  Le  Matin. 
This  card  bears  a  number,  and  should 
it  prove  the  lucky  one,  they  merely  have 


Fingulin  To  Direct  Shoe  Campaign 

Alfred  V.  Fingulin,  of  Cleveland,  has 


bY  A  KEWRITE  JVIAX  fn  nrpcpnt  tlwair  VarH  with  a  rprtifirate  .  ^  ■‘■Ku.ai.,  ua  uas 

.  e  .  e  -  ,  present  tneir  caro,  wiin  a  ceriincaic  appointed  secretary  in  charge  of  the 

The  average  cub  reporter,  fresh  from  n.  Y.  Newspaper  Club  Will  Celebrate  from  their  news  agent  certifying  they  advertising  and  editorial  activities  of  the 
the  journalistic  school,  should  know  a  Entire  Christmas  Week  ,  regular  buyers  of  the  paper,  jijational  Leather  and  Shoe  Finders’  As- 

grcat  deal  that  he  doesn  t.  The  mam  .  ,  x-  xr  i  case  of  postal  subscribers,  a  num-  sociation,  and  will  direct  a  campaign  for 

trouble,  it  seems,  is  that  he  hasn’t  been  The  holiday  program  of  the  New  lork  ber  printed  on  the  wrapper  of  their  national  publicity  through  trade  and  daily 

taught.  Perhaps  he  hasn  t  listened.  Newspaper  Club  is  now  complete,  with  papers  will  suffice  for  them  to  take  part  newspapers.  He  also  takes  editorial 
d  he  young  reporter,  plunging  into  the  festivities  scheduled  to  start  on  Christ-  in  this  competition.  Every  reader  has  an  charge  of  the  Association’s  magazine,  the 

chaos  of  earning  his  living,  nine  times  out  mas  Day.  equal  chance  and  has  nothing  to  do  in  largest  publication  in  the  shoe  industry, 

of  ten,  is  assigned  to  a  police  beat.  If  he  Features  of  the  program  are  the  order  to  take  part,  other  than  comply  ^as  graduated  from  Western  Reserve 

works  for  an  afternoon  paper,  he  should  spwial  Christmas  entertainment  for  with  the  simple  formalities.  The  com-  University,  Oeveland,  and  entered  the 

first  know  his  deadlines;  he  should  be  children  of  newspaper  men,  Dec.  27,  and  petition  is,  of  course,  a  pure  lottery,  advertising  field.  He  has  done  consid- 


witn_  tne  simple  lormaiities.  me  com-  University,  Oeveland,  and  entered  the 
^tition  IS,  of  course,  a  pure  lottery,  advertising  field.  He  has  done  consid- 
distributed  by  Le  Matin  erable  writing  for  magazines,  and  has 


acquainted  with  the  use  of  his  telephone.  "Old  Timers'  Night,”  Dec.  29.  The  sum  to  be  distributed  by  Le  Matin  erable  writing  for  magazines,  and  has 

and  he  should  be  able  to  judge  in  a  small  The  committee  of  arrangements  for  the  is  1,000,000  francs.  gjjQ  been  handling  advertising  in  trade 

way  the  value  of  news.  children’s  day  includes  President  Charles  publications  for  shoe  concerns. 

He  doesn’t  bother  with  these  things  un-  (».  Hambidge,  vice-president  Gene  Fowl-  n.  Y,  News  Gives  Cupid  a  Boost  _ 

til  he  has  been  beaten  a  half  a  dozen  er,  F.  Darius  Benham.  Joseph  Jefferson  ...  .  _  . 

times.  O’N’eill,  Russell  Porter,  Charles  M.  An  incentive  to  matrimony  is  offered  Good  Merchandise  Leads  Buying 

Let  us  consider  the  first  item.  The  re-  Bayer,  Jack  Biims,  William  H.  Gregory,  employees  of  the  New  York  Daily  News  Boston  *  Better  Business  Commission 

write  man  is  crowded  to  the  limit  about  Philip  Hoyt  and  William  Hiilis.  that  after  Jan.  1,  approximately  95  per  cent 

10  minutes  before  the  edition  goes  over.  Arrangements  for  Old  Timers’  Night  all  who  have  been  m  the  newspaper  s  advertised  merchandise  shopped 

He  hasn’t  any  time  to  play  around.  A  are  being  made  by  a  committee  including  employ  for  one  year  or  more  are  digible  ^  months  was  good  value  4 

cub  calls  up  and  bothers  him  with  a  lot  \Villiam  Willis,  chairman,  Oiarles  G.  to  two  weeks  extra  ;^cation  wrth  pay,  £  j  j  ^  „  ’  . 

of  foolish  detail  when  about  30  words  Hambidge,  Gene  Fowler,  Hood  Me-  when  they  get  married,  provided  after  p^r^lue  Lack  of  publ^^ 

would  give  the  rewrite  man  time  to  write  Farland.  Bozeman  Bulger,  Wells  remain  m  the  employ  of  figures  show,  is  not  based 

a  stick  or  two.  Hawkes,  J.  Earl  Clau.son,  William  P.  *  ®  ews.  _  failure  to  secure  value,  but  on  repre* 


Good  Merchandise  Leads  Buying 

Boston  Better  Business  Commission 
reports  that  approximately  95  per  cent 


a  stick  or  two.  Hawkes,  J.  Earl  Clau.son,  William  P.  News. 

In  the  second  place,  most  of  the  young-  Beazell,  Ivy  Lee.  Robert  Livingston, 

sters  migrating  from  the  stately  halls  of  Robert  H.  Fuller,  Leo  Reading,  Augustin  Date  1 

education  to  the  drab  inside  of  a  news-  McNally,  Abe  Baerman,  and  managing  gg^ 
paper  local  room,  think  they  will  start  in  and  city  editors.  lare”  and 

to  hammer  out  their  own  copy.  The  complete  program  follows;  .^^gj 

They  are  under  the  impression  that  a  Dec.  25 — "Our  Own  Night”  for  mem-  .  -it 


Date  Set  for  Hecht-Smith  Trial 


Ben  Hecht,  author  of  “Fantasius  Ma- 
lare”  and  Wallace  Smith,  its  illustrator, 
both  well-known  Chicago  newspaper¬ 
men,  will  go  on  trial  Feb.  4,  on  a  charge 


sentations  under  which  merchandise  is 
advertised  and  sold. 

Lord  Alfred  Douglas  Guilty 

Lord  Alfred  Douglas  was  found  guilty 


college  education  is  a  short  cut  to  a  by-  ters  of  the  club  and  their  guMts;  Dec.  jgnding  obscene  matter  ’  through  the  of  libel  by  a  London  court.  Dec.  13,  and 
c  - ,  .  V,  1.1  -^Chess  and  Pool  Night  ;  ^c.  27—  Pascal  Covici  and  William  F.  sentenced  to  six  months  in  prison.  He 

The  first  time  a  new  reporter  gets  hold  afternoon  and  evening,  special  Christmas  ^jgGee  publishers  of  the  book  pre-  was  permanently  bound  over  in  the  sum 

of  a  telephone,  he  looks  at  the  trans-  entertainment  for  children  of  newspaper  viously  pleaded  guilty  and  will  be  sen-  of  £100  to  keep  the  peace,  failing  in 

mitter  and  forgets  his  name.  men.  whether  members  or  not,  including  fenced  that  day  which  he  will  have  to  go  to  prison  for 

The  deadline  is  usually  close  by.  When  a  Christmas  Tree,  presents  by  Santa  _  another  six  months.  The  suit  was  insti- 

he  finally  pulls  his  scattered  thoughts  to-  Claus,  music,  movies,  refreshments ;  Dec.  r..„  _ _  ‘"‘ed  by  Winston  Churchill,  who  charged 

pether.  the  storv  comes  out  backwards  28 — l  adies  Nieht  with  dannnir:  Dec.  Llailies  Kun  Ltisturbance  Lzepartment  t  .  rv«.. _ -i _ _ _ 


gether,  the  story  comes  out  backwards  28— Ladies’  Night,  with  dancing;  Dec.  Uisturbance  Uepartment  Douglas  of  printing  the  accusation 

and  upside  down.  The  lead  is  hidden  29— Old  Timers’  Night,  on  which  news-  Strikes,  disturbances  and  riots  have  that  he  issued  a  false  communique  after 
deep  in  a  mass  of  irrelevant  detail.  paper  men  of  another  day  will  be  the  become  so  general  throughout  Germany  the  battle  of  Jutland. 

His  voice  is  not  tuned  to  the  receiver,  quests  of  the  club, 
and  his  story,  to  the  rewrite  man.  sounds  _ _ _ 


like  a  lot  of  mixed  signals.  The  re¬ 
porter  should  have  been  given  a  six 
months’  course  in  talking  over  the  tele¬ 
phone. 


Editors  Set  Ethics  Standard 

A  standard  of  ethics  in  drawing  a  line 


Many  youngsters  have  the  idea  that  if  *■'  and 

a  police  hearing  lasts  two  hours,  it  is  -arred  publicity  was  adopted  by  the 

go^  for  the  front  page.  They  fail  to  G  alley  editorial  group  of  the  Ne- 

realize  that  a  group  of  men  could  stand  association  at  a  meeN 

bv  chatting  for  a  few  hours  might  offer  at  Grand  Island.  Neb. 

nothing  of  news  value.  The  majoritv  of  .T'lf  classification  of  unacceptable  pub- 
court  cases  are  that  wav  """"  lotteries  and 

Furthermore,  the  cub  fails  to  realize,  gambling  schemes.  The  declaration  will 
often,  that  time  takes  the  edge  off  a  story.  to.*’'"  "‘"tc  association  meeting  as  a 
I  remember  once,  when  I  was  on  the  re-  committee  report, 
write  desk  in  Chicago,  a  lad  new  to  the 

business  called  me  on  a  deadline.  He  Fire  Destroys  Haines  (Ore.)  Record 


talked  for  15  minutes.  i  r  xc  tt  • 

“There’s  no  news  in  that.”  I  told  him.  ,  equipment  of  the  Haines 

after  he  had  finished.  “What  makes  voii  Record  a  weekly  nesv;spaper.  was 

think  that  it’s  worth  anvthing?”  destroyed  by  fire  recently  'Temporarily 

“Well.”  was  his  reply,  “the  newspapers  '•’«  Pai^r  is  being  printed  at  the  plant 
pbyeti  it  for  headlines  two  weeks  ago."  Baker  (Ore.)  Herald. 

I  explained  to  him.  in  no  uncertain  - 

terms,  the  wherefor  of  his  foll>^  He  had  Fire  Wrecks  Pittston  (P; 
repeated  a  tale  a  fortnight  old  and  ex¬ 
pected  to  have  his  paper  reprint  it  on  the  Plant  of  ti  c  Pittston^  (P; 
strength  of  a  municipal  court  hearing.  daily.  _was  damaged  by  tire  t 
Let  the  schools  of  journalism  prosper,  of  825.00(1.  Dec.  14.  Until 


Fire  Wrecks  Pittston  (Pa.)  Press 

Plant  of  ti  e  Pittston  (Pa.1  Press,  a 
daily,  was  damaged  by  fire  to  the  extent 
of  825.000.  Dec.  14.  Until  the  plant  is 


T  hope  the  youngsters  in  the  profession  renly  for  oneration  the  Press  will  be 
will  absorb  idealism.  higher  standard  printed  at  Wilkes-Barre. 


INTERTYPE 

Standardized  and  interchangeable  typesetting  machines 
for  all  composition,  from  5-point  text  up  to  full  width 
36-point  bold,  and  60-point  bold  condensed,  on  .-lugs  up 
to  42  ems  wide.  See  our  full  page  next  week. 

INTERTYPE  CORPORATION 


General  Offices:  805  Terminal  Building, 


Brooklyn,  N.  Y. 


A  Rich  Territory  That  Can  Be  Success- 
fully  Covered  by  Advertisers  in 

THE  LOUISVILLE  HERALD 

Louisville  is  Alive,  Bustling,  Crowing  and  Prosperous 

Louisville’s  importance  as  a  manufacturing  center,  according  to  the 
dircct_ory  recently  issued  by  the  Louisville  Industrial  Foundation 
lists  758  individual  manufacturing  enterprises  employing  a  total  of 
58,813  workers  here.  The  survey  also  states  that 

$62)467,998.61  Annual  Wages  Are  Paid 

That  18  of  these  industrial  institutions  are  recognized  by  the  fact 
as  being  the  largest  of  their  kind  in  the  world,  that  seven  others 
arc  the  largest  in  the  United  States,  while  14  of  these  plants  lead 
all  competitors  in  the  field  south  of  the  Ohio  River. 

There  is  a  corresponding  increase  in  wages  of  employees  of 
$29,468,000  over  that  of  1919.  Newly  established  industries  are 
gaming  rapidly  and  older  ones  are  expanding  their  facilities.  Build¬ 
ing  permits  have  kept  pace  with  industrial  development  and  growth. 

Surely  a  Rich  Field  Advertisers  Should  Not  Overlook  Can  be 
thoroughly  covered  in  Louisville,  Kentucky  and  Southern  Indiana 

With 

. ‘JE 

~  CHICACiOIVENINGPOST  Foreign  Repreeentativma 

IkdiAnapolts  5tae.  ii  kelly-smith  co. 

I  IDUISVILIE  HERAU)  i  Marbridge  Building,  New  York 

j!  150fl(YM6UNTAlNyiPK5  I  Lytton*  Building,  Chicago 

DenverTYmes 

MuNciE  Star.  | 

^  TERBEmUTESlAR  g  . 

R.  J.  BIDWELL 

Yo^nvpuBLic^ir 


N.  Y.  DAILIES  COMPLETE  Pacific  Coast  in  the  Spring  to  continue  CLEVELAND  PREPARES  reach  the  telegraph  company  quarters  by 

r^n  dt  a  at  ***  investigations.  i-iz-v  way  of  ramps. 

DELIVERY  PLAN  The  trend  of  evidence  so  far  has  been  FOR  PRESS  ARMY  Newspaper  publishers  in  Cleveland  all 

-  strongly  against  an  embargo.  One  sug-  _  co-operated  without  regard  to  their  party 

gestion  made  was  that  if  an  embargo^  _ „ _ , _ .  .  affiliations  in  working  for  the  conven- 

was  levied,  it  should  not  come  into  effect  ‘  to  tion.  Among  the  strong  advocates  was 

for  some  years.  »*  Altered  to  FeciliUte  Work  of  Newton  D.  Baker,  formerly  Secretary  of 

-  1,000  Newspapermen — Will  War,  and  one  of  the  Democratic  wlicel- 

LE  FIGARO  INNOVATION  Place  529  Desks  horses  of  Cleveland. 


“r**  ”*-1^’**  was  levied,  it  should  not  come  into  effect so  ^  advocates  was 

to  Dealers— T.meA  Tribune.  for  some  years.  Be  Altered  to  FaciliUte  Work  of  Newton  D.  Baker,  formerly  Secretary  of 

World  Will  Try  Zone  -  1,000  Newspapermen — Will  War,  and  one  of  the  Democratic  wlicel- 

Plan  LE  FIGARO  INNOVATION  Place  529  Desks  horses  of  Cleveland. 

_  _  _  Lincoln  G.  Dickey,  general  manager  of 

New  York’s  newspaper  distribution  Introduces  Daily  Column  of  Uterary  To  take  care  of  the  1,000  newspape'r  comSjience^fOT  “fshffig‘  newTpa^rmm 
J  ®  ^80,  have  Notes  for  Book  Lovers  men  expected  to  be  on  hand  to  cover  the  and  the  delegates  to  the  convention  will 

as  fonow^**^  ^  By  G.  Langelaan  "f*  Convention,  Qeve-  be  provided  in  the  hall,  which  is  about 


plans,  almost  chaotic  a  week  ago,  have  Notes  for  Book  Lovers  men  expected  to  be  on  hand  to  cover  the  and  the  delegates  to  the  conventiOT  will 

fi^ii  ^  By  G  Langelaan  ^**j°”**  Convention,  Qeve-  be  provided  in  the  hall,  which  is  about 

outlin^  as  follows:  cy  u.  langelaan  land,  O.,  June  10,  several  alterations  will  two  minutes’  walk  from  the  Hollenden 

1.  The  American  will  ^stribute  its  (Por*s  Edito.  &  Publishes)  be  made  in  Public  Hall,  following  sug-  Hotel,  and  within  10  minutes’  walk  from 

own  morning  and  Sunday  editions  with  Le  Figaro  has  started  a  daily  column  gestions  offered  this  week  by  Repubican  all  of  the  big  downtown  hotels 

its  own  equipment  and  men  throughout  of  literary  notes.  In  introducing  this  national  committeemen,  ,who  visited 

the  city.  new  feature  Le  Figaro  points  to  the  Qeveland.  - 

2.  The  Herald  will  do  likewise  through-  greater  number  of  people  in  France  who  It  was  decided  to  set  up  529  desks  for  o  •  c  ci  l 

out  Manhattan  and  the  Bronx  and  the  since  the  war  are  taking  an  interest  in  the  use  of  newspaper  correspondents.  Price  Scores  Flemboyent  Ads 

Briwklyn.  worth  while  literature.  It  declares  that  These  will  be  located  in  front  of  the  Theodore  H.  Price,  of  the  New  York 

3.  The  Times,  Tribune  and  VVorld  will  the  standard  of  works  is  higher  than  large  stage,  slightly  elevated  above  the  Commerce  and  Finance,  urged  modifica- 

make  own  delivery  in  Manhattan  previous  to  1914.  main  floor  level,  and  somewhat  below  tion  of  flamboyant  advertising  when  he 

west  of  5th  avenue  and  north  of  23d  street  Readers  of  books,  says  Le  Figaro,  are  the  speakers’  platform.  Approximately  spoke  before  the  Kansas  City  Advertis- 


By  G  Langelaan  i  ^  Convention,  Qeve-  be  provided  in  the  hall,  which  is  about 

IP  ■  pj;  p  »  ^  u  9  ’  alterations  will  two  minutes’  walk  from  the  Hollenden 

(Paru  Edu^,  Edito.  &  Publish..  be  made  in  Public  Hall,  following  sug-  Hotel,  and  within  10  minutes’  walk  from 
Le  Figaro  has  started  a  daily  column  gestions  offered  this  week  by  Repubican  all  of  the  big  downtown  hotels 


Price  Scores  Flamboyant  Ads 


to  the  city  line.  East  of  5th  avenue  and  now  more  than  a  class ;  they  have  be-  500  other  political  writers  and  observers,  ing  Club  recently.  He  predicted  news- 
*  -w  Bronx  these  papers  come  a  large  part  of  the  public.  As  a  expected  to  attend  the  convention,  will  be  papers  would  print  news  in  tabloid  form 
will  be  distributed  by  the  Metropolitan  proof  of  the  increasing  interest  among  taken  care  of  on  the  main  floor.  and  show  this  is  what  the  public  wants. 

News  Company.  ......  masses  in  literature,  Le  Figaro  draws  Telegraph  companies,  press  associations  .Advertisers  and  publishers  should  get  to- 

BrTOklyn  has  been  divided  into  zones  attention  to  the  literary  criticisms  ap-  and  local  newspapers  will  have  space  in  gether  and  tone  down  excessive  display, 
for  these  and  contracts  have  been  pcaring  in  the  popular  evening  newspaper,  the  basement,  handy  to  the  newspaper  he  said,  stating  it  would  restore  saneness 

made  with  district  roen  m  each^  zone.  UIntransigeant,  as  well  as  in  the  Echo  correspondents.  Messenger  boys  will  and  effectiveness  to  the  two  professions. 
James  McKernan  is  resigning  as  circula-  de  Paris  and  L’Eclair.  It  also  points 
tion  manager  of  the  World  to  handle  the  to  the  fact  that  in  a  few  issues  a  new 

delivery  in  downtown  Brooklyn,  Park  weekly  paper.  Les  Nouvelles  Litteraires, - - 

Slope  and  Bay  Ridge.  The  Bavassi  devoted  entirely  to  literature,  has  been  "raE  LINOTYPE  USER  IS  KEPT  AHEAD  OF  THE  PROCESSION 

News  Company  will  deliver  the  Bedford  a  complete  success.  All  this,  it  contends,  - - 

section  and  Flatbush.  The  Lang  News  points  to  a  need,  not  for  a  weekly  literary 


Company  will  take  over  central  Brook-  review,  but  for  ilaily  treatment  of  mat- 
lyn  and  add  it  to  its  present  territory,  ters  literary. 


which  includes  Richmond  Hill,  Cypress 


special  corps  of  writers,  distinct 


Hills  and  Jamaica.  Rosen  Brothers  have  from  the  news  gathering  sUff,  will  be 
the  Williamsburg  and  Greenpoint  zones,  employed  exclusively  on  the  literary  notes 
Harry  Weinberg,  who  has  delivered  the  of  Le  Figaro. 

Coney  Island  section  will  add  to  it  Bor- - 


ough  Park.  Bensonhurst  and  Parkville. 

This  contract  and  the  delivery  systems 
of  the  American  and  the  Herald  will  be- 


New  Journalism  Course  Offered 

A  course  in  journalism  under  the  di- 


come  effective  Jan.  4.  There  are  several  the  department  of  English  will 

aspects  of  the  rate  to  be  paid  for  service  ^  "^xt  semester  at  Washingtim 

that  would  require  long  explanations,  but  Bouis,  Ch^ellor  H.  S. 

several  executives  said  that  the  commis-  bas  announced.  The  instructor 

Sion  to  distributors  might  be  summarized  ‘^e  course  will  be  announced  early  in 
as  50  cents  per  hundred  copies  of  the  January, 
daily  issue  and  $1  per  hundred  Sundays, 

No  service  charge  upon  retail  dealers 
has  yet  been  agreed  upon  by  the  con-  P  *  *. 

tractors.  The  .American,  it  is  under-  W  C  r  ITIlt 

stood,  will  deliver  free  at  the  dealer’s 

In  the  zone  where  the  Times,  Tribune 
and  World  will  make  their  own  delivery 
in  Manhattan,  the  former  two  have  for 
some  time  been  delivering  their  papers 
and  the  .American  News  Company  has 
attended  to  collections.  The  World  has 
delegated  both  delivery  and  collection  to 

the  American  News  Company.  FOR 

In  addition  to  delivery  on  the  east 
side  of  Manhattan  and  the  Bronx  the  _  _  i-b 

Metropolitan  News  Company  has  also  r  Ofty  Leading  Papers 

taken  over  delivery  of  the  Journal  of 
Commerce,  New  York  Staats-Zeitung- 

Herold,  the  New  York  Commercial  and  AMONG  THEM 

11  Progresso-Italo  Americano.  v  u  t  •». 


ROYAL  COMMISSION  TO  MEET 

Dominion  Pulp  Group  to  Resume 
Hearings  in  January 

The  Royal  Commission  on  Pulp  Wood 
will  resume  sittings  in  Ontario  the  middle 
of  January,  it  was  learned  this  week. 
Hearings  will  be  held  at  Port  Arthur, 
Sault  St  Marie,  North  Bav,  Cochrane 
and  other  points.  It  is  understood  the 
Royal  Commission  will  proceed  to  the 
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Tli«  largeet  .  morning  daily  circiilation 
in  Pitubnrgh 

^  yitlsburgl)  fosl 

morning  and  SUNDAY 

Daily  Circulation  ....118,000 
Sunday  Circulation  ...175,000 
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COLORED 
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FOR 
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New  Haven  Union 
Columbus  Republican 
New  Bedford  Standard 
Waterbury  Tribune 
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Vivid  Colors.  Excellent  Registry. 
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373  Fourth  Ave.t  New  York  City 
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The  t'ireulatlnii  Matrix 
Thr  SImb  i  Complete  Line  of 
Type) 

The  Spaceband 
The  Power-Driven  Keyboard 
The  Twf^Letter  Matrix 
The  Quiek-Chanpe  Manaiine 
The  Auxiliary  Maieaxine 
The  Split  Maicasine 
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Maitaalnes 
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Machine 

The  Seventy-two  Channel 
Man  asine 

The  Diitplay  Machine 
The  Text-and-I>i«play  Machine 
The  Multiple  IHutributor 
The  Two-Pitch  DUtrlbntor 
Screw 

The  Universal  Mold 
The  Four-Mold  Disk 
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The  Automatic  Font 
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The  Universal  Ejector 
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Sorts  Stacker 
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The  Text-and-Di«play  Machine 
with  Main  and  Auxiliary 
Man  aained  Operated  from 
One  Power-Driven 
Keyboard 


Quick 


Magazine  Changes 

”  C7 

The  first  Linotypes  were  one-face,  one-body 
marhines.  Today  Linotype  composition  is  as 
flexible  as  hand  ronipositioii.  The  Linotype 
operator  brings  any  magazine  on  the  machine 
into  operation  instantly.  Complete  changes  of 
magazines  are  made  by  simply  lifting  off  and 
on  from  the  front  of  the  niarhine. 

This  greatly  increased  usefulness  has  r» 
suited  from  a  long  series  of  Linotype  inven¬ 
tions,  such  as  the  Quick-Change  Magazine,  the 
Split  Magazine,  the  Front  Removability  of 
All  Magazines,  the  Automatic  Matrix  Locking 
Bar. 

Users  of  forty-six  thousand  Linotypes 
throughout  the  world  are  profiting  daily  from 
the  Linotype  Company's  policy  of  constantly 
developing  the  Linotype  to  meet  today 'a 
needs. 

(-.-LINOTYPE-*-'^ 

MERGENTHALER  UNOTYPE  CO. 

29  Ryerson  Street,  Brooklyn,  N.  Y. 

S.VN  FKANCISCO  CUICACO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Ageneimg  in  thm  Prineipol  Cities  of  the  World 


Composed  entirely  on  the  Linotype  in  the  Bodoni  Series 
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printer,  died  recently  at  Wheeling,  W. 

Col.  C.  H.  Prescott,  aged  66,  founder,  SPANS  50  YEARS  Mr.  Palmer  relates,  proceeding  to  tell 

*  xrrwnf nr  in-ii  i  r>TTr-uDv  -»  Biddeford  (Me.)  Journal  died  in  Saco,  how  he  gradually  wnthdrew  from  the 

^NDRtW  VVILLUUOHBY.^til  re-  Me.,  Dec.  19.  Born  in  Barnstead,  N.  H.,  „  ~  .  active  management,  leaving  Mr.  Edgar 

cently  proprietor  of  the  Harrison  studied  law  at  Boston  UniversHy.  351 -Page  Anniversary  Edition—  full  control. 

)  News,  died  at  his  home  Dec.  10.  jj^t  soon  entered  newspaper  work.  With  52  Individual  Advertisers  Repre-  In  1895  he  sold  Mr.  Edgar  the  con- 


NORTHWESTERN  MILLER  t 'S 


SPANS  50  YEARS 


his  _  home  Dec.  10.  jj^t  soon  entered  newspaper  work.  With  52  Individual  Advertisers  Repre-  In  1895  he  sold  Mr.  Edgar  the  con- 
He  had  been  prominent  m  Indiana  poll-  j,js  brother,  he  teught  a  weekly  news-  sented— Palmer  Presides  at  trolling  interest. 

paper  in  Biddeford,  which  he  developed  C  1  h  ati  Presided  at  a  celebration 

Vincenzo  DE  Santo,  correspondent  for  into  the  Daily  Journal  in  1884.  Owing  to  ee  r  on  banquet  given  by  the  Northwestern 

the  Chicago  Tribune  in  Italy  for  several  ill  health,  he  retired  a  year  ago.  -  Miller,  attended  by  3(X)  local  and  foreign 

years,  died  in  Rome,  Dec.  15.  A  close  G.  Reid  Yaple,  associate  editor,  Erie  Fifty  years  of  service  to  the  flour-mill-  representatives  .of  the_  milling  industry, 
friend  of  Premier  Mussolini,  he  furnished  (Pa.)  Times,  died  at  his  home  in  Erie  ing  industry  were  commemorated  in  the  Mr.  Edgar  was  the  recipient  of  numerous 


sented — Palmer  Presides  at 
Celebration 


the  Tribune  with  several  important  “in-  after  a  long  illness,  Dec.  18. 
side  stories,”  when  the  Fascisti  dictator  Adam  V.  Douglass,  aged  65,  fc 
seized  the  Italian  government.  editor  of  the  Keyser  (W.  Va.)  Tri 

John  B.  Mansfield,  aged  66,  Chicago  died  at  his  home  there  on  Dec.  13. 
newspaperman,  died  Dec.  18.  He  was  _ 

city  editor  of  the  old  Chicago  Times  for  .  '  _  . 

15  years.  Davey  Dies  in  Birmingham  more  than  20 

Miss  Mary  Buell,  for  many  years  B  A.  Davey,  advertising  man  of  Birm-  firms. 


after  a  long  illness,  Dec.  18.  anniversary  number  of  the  Northwestern  gifts  from  milling  associations  in  all 

Adam  V.  Douglass,  aged  65,  former  Miller,  Minneapolis,  a  volume  of  351  parts  of  the  world. 

editor  of  the  Keyser  (W.  Va.)  Tribune,  pages  printed  on  heavy  plate  paper.  Two  - 

died  at  his  home  there  on  Dec.  13.  hundred  and  four  pages  carried  advertis-  Six  Brother  Tesiins  in  Chicago 

_  ing  exclusively,  512  individual  advertisers  “Brother  teams”  to  apply  a  stage  term. 


being  represented,  and  of  these,  110,  or  are  numerous  on  Chicago  newspapers, 
more  than  20  per  cent,  were  Canadian  or  Among  the  leading  duets  are  Leo  H. 


lu.  O  rv.  auve.  IIH.,  oi  X.U m-  rJ  j  j  „  Fischer,  feature  sport  writer,  American, 

society  editor  and  then  Paris  fashion  cor-  ingham,  president  of  the  Advertising  Club  advertismg  and  Jo  ^scher,  artist.  Herald  & 

nu; - _x  u „i _  __j _ :j-_,  -t  _  d; _ and  text  pages,  many  of  the  reminiscenas  Examiner;  Eddie  Geiger,  assistant  sport 


respondent  of  the  Chicago  Tribune,  died  of  Birmingham,  and  president  of  a  Birm-  me  rOTiniKen«s  txaminer;  tddie  G«ger,  assi^nt  sport 

Dec.  14,  at  the  home  of  her  niece  in  ingham  advertising  agency,  died  Dec.  18.  -9”^- 

Great  Barrington,  Mass.  Mr.  Davey  suffer^  a  nervous  bre.ak<1own  ^  ^  V  department.  Herald  &  Ex- 

Matthew  B.  Lewis,  aged  65,  for  the  about  ten  days  ago.  He  had  suffered  nrjntine^  *^SMcial  a^oaees*  form*  the  desk, 

last  10  years  connect^  with  the  stereo-  with  high  Wood  pressure.  During  his  Lntis^ece^^nd  the  tawf  of  conteJits  Kc"f  depSS"  TribJn^;  ^“fi^ 

type  department  of  the  Pittsburgh  Sun  service  m  France  he  was  gassed  and  ^  ucparimciii,  iriumic, 

died  in  Pittsburgh,  Dec.  12.  were  said  to  have  ’ complete  history  of  the  growth  of  aS'^^'^ge^SreiS?!  fSl  bu"S 

William  B.  Folds,  aged  91,  of  Evans-  sudden  illness  and  death.  Since  jjjg  Northwestern  Miller  since  its  found-  reporter  Post ;  Morrow  Krum  and  Ty 

ton.  Ill.,  for  many  year^onnected  with  [V®  d>®ch^ge  he  has  s^nt  m^^  ing  in  1873  is  told  by  the  present  owner  Krumm,’  reporters.  Tribune;  Marion 

^  wniiam  C.  Edgar,  inter-  Gondeck  and  Frank  Gondeck,  reporter. 


his  home  Dec.  15. 

Mrs.  Nellie  G.  Hammond,  aged  64, 


wife  of ‘Louis  M.  Hammond,  business  own  ag^cy  Besides  his  artmties  as 
Rnctnn  ^  Tranorrint  President  of  the  association  and  the  com- 


polated  with  reminiscences  by  meii  promi-  American, 
ham  early  in  1^2,  where  he  started  his  ^he  publication’s  history. 


Charles  M.  Palmer,  now  of  the  firm 
of  Palmer,  DeWitt  &  Palmer,  newspaper 


Says  News  Stories  Are  Literature 

manager,  Boston  (Mass.)  Transcript,  Presiuem  oi  me  association  ana  me  com-  of  Palmer,  DeWitt  &  Palmer,  newspaper  p  .  .  .  oublisher  M  AllAi 

died  Dec.  14,  at  her  home.  West  Roxbury,  was  instructor  m  advertismg  for  brokers.  New  York  City,  who  acquired  ^9”®,  3 

,he  Southern  College  £  •siS,rf''s^TaSfc“  wS 

Mrs.  Betsy  W.  Burnham,  aged  69,  -  S'*®®*.  ?  I-  ’ o-7o°'!  e  in  the  French  press  that  he  is  sure  they 


Mass. 

Mrs.  Betsy  W.  Burnham,  aged  69, 
widow  of  Edgar  J.  Burnham,  for  many 
years  editor-in-chief,  Manchester  (N.  H.) 
Union-Leader,  died  recently  at  the  family 
homstead  in  North  Oiichester,  N.  H. 


Stasse  Dies  of  Injuries 


the  p^lication  in  1879  at  a  salary  of  $15  source  of  profit  if*  islS 


Union-Leader,  died  recently  at  the  family  Charles  L.  Stasse,  aged  48,  circula-  .  Minneapolis  then  had  i^rhaps  40,000 
homstead  in  North  Chichester,  N.  H.  tion  manager  of  the  Newark  (N.  J.)  j^hab'tants,  ^d  was  rapidly  growing, 

Fred  Feldman  one  of  the  founders  of  ^ews.  died,  Dec.  18,  of  injuries  received  The  influx  of  young  men  from  Extern 
rRfcD  rELDMAN,  One  OI  me  lounucrs  oi  u  .  struck  bv  an  automobile  colleges  and  business  houses  was  notable, 

the  Sun  Publishing  Company,  pub  ishers  ^nd  thev  ranidlv  took  their  ntare,  in  the 


L...!  1, AO  non  in  book  form.  He  has  started  a  serio 

Minneapolis  then  had  i^rhaps  40,000  known  as  Les  Grands  Reportages,  the 
habitants,  ^d  was  rapidly  growng.  ^  ^  ^ 

he  influx  of  young  men  from  Extern  ^  ^  convirt  life 

lieges  and  business  houses  was  notable,  ,  ^  j  ^ 


of  the  Springfield  (O.)  Sun,  died  in  q / 
Springfield,  Dec.  14,  following  an  extend-  iV 

Sed 

CoRNEUus  Guiney,  aged  67,  founder  j  j  0,^ 
and  for  many  years  publisher  of  the  St.  Toumal 
Paul  (Minn.)  Union  Advocate,  a  labor 
paper,  died  Dec.  8. 

Dennis  F.  Considine,  aged  76,  mem-  Wom^ 
ber  of  the  Old-Time  Printers’  Associa- 


driven  by  a  trioid,  Henry  j.  Auth,  ot  -na  mey  rap.uy  we.r  p.aces  m  me  America  contributed  by  Albert  Londro 
South  Orange,  busmess  manager  of  the  professioM  and  the  co^ercial  life  of  j_g  Parisien  M  Michel  saw 

Newark  Star-E^le.  Stasse  as  a  boy  ‘J’e  city,  he  wrote.  After  finding  my  , he  work  of  the  modern  reporter  is  r^ 
worki^  m  the  office  of  the  Orange  (N.  bearings  and  doing  considerable  locM  literature  and  will  find  an  even  wider 
J.)  ChrMiicle,  and  later  on  the  Orange  advertising  solicitation,  early  in  the  sprmg  circle  of  readers  than  that  of  one  particu- 
Joumal.  of  1880,  I  started  out  to  get  advertising 

from  small  millers,  furnishers,  and  ma-  **  ^  ’  _ 

chinery  builders  of  the  country.”  x  o  ui-  u  c.  i.  i  ■ 

Women’s  Wear  Artist  Seeks  Death  In  1881  Mr.  Palmer  purchased  an  in-  To  Publish  Stock  Journal 

A  •.  o  .  terest  in  the  Northwestern  Miller  and  in  (Zhester  White  Booster,  devoted  to  the 


To  Publish  Stock  Journal 


ucr  ui  me  wiu-aiiiic  iriiiucis  rvasoewi-  ...ava  m  me  aaui mne.Avi it  AiAiiiet  lAiiu  iii  Chcster  White  Booster,  devoted  to  the 

tion  of  Chicago  and  once  prominent  in  i*  January,  1882,  became  sole  owner.  Find-  interests  of  swine  breeding,  is  a  new  pub- 

Democratic  politics,  died  at  his  home  Dec.  t  u  *  i  n  m*””  '"8  it  necessary  to  obtain  an  editor  for  lication  to  ^  launched  in  Bellefontaiue; 

12,  after  a  long  illness.  the  publication,  he  thought  of  William  Q.  Frank  Lile  is  editor,  and  Hadley  Wil- 

Ei^ar  Felloes,  aged  60  head  of  the  I  expelled  to  recover.  Miss  Sutcliffe  ncss^wa^"’  ^  iiXn/lL7jd  loT^r nrL^' K! 

Portland  Oregonians  art  department  22  resiened  from  the  trade  newsoaoer  sav-  a.  ■£  t  u  **  u  u*  *  o  issued  from  the  press  of  the 

years  ago,  winner  of  international  prizes  jng  she  was  going  on  a  “long  journey”  ^  ^  ^  could  attach  him  to  Smith  Printing  Company. 

in  photography  and  one  of  the  founders  she  invited  friends  to  a  farewell  luncheon  i  - -  i 

of  the_  Ore^n  Camera  Oub,  died  at  San  gj  ,he  hotel,  left  them  when  presented  the  1 1 


Francisco,  Dec.  8. 


bill  for  $62.50,  and  going  to  the  top  floor. 


Elmer  Wilson,  manager  for  the  past  jumped.  The  top  of  an  automobile  broke 
22  years  of  the  Chicago  office  of  the  W.  her  fall. 

I.  Morton  Advertising  Agency,  died  sud-  _ 

‘^'daVid ‘'m.  ^Payne,  aged  68,  printer  on  Editor  Charged  with  Shooting 

the  Buffalo  Commercial  for  more  than  Tom  Lester,  editor.  Corpus  Christi 

30  years,  died  recently  after  a  long  ill-  (Tex.)  American  Standard,  a  weekly. 


Horace  Partridge,  printer  on  the  New- 


was  arrested  recently  charged  with  shoot¬ 
ing  Coulter  McQuiston.  The  shooting 


burgh  (N.  Y.)  News  died  Dec.  16,  vie-  is  said  to  have  been  the  outgrowth  of 
tim  of  an  automobile  accident.  the  publication  by  Lester  of  an  article  in 

Joseph  B.  Levens,  formerly  associated  his  newspaper, 
with  the  editorial  department,  Boston  _ 

Publishe.  Labor  Book 

Edgar  Rice,  aged  85,  formerly  editor  Wall  Street  Journal,  New  York,  has 


Edgar  Rice,  aged  85,  formerly  editor  Wall  Street  Journal,  New  York,  has 
of  a  weekly  newspaper  at  Marlboro,  just  issued  a  book  entitled  “The  History 


Mass.,  died  last  week.  ot  Urganized  f  elony  and  f  olly — A  Kec- 

William  F.  Clarke,  a  printer,  for  22  ord  of  Union  Labor  in  Crime  and  Eco- 
years  in  the  employ  of  the  Houston  nomics.”  The  book  reprints  a  series  of 
(Tex.)  Chronicle,  died  at  his  home  in  32  articles  which  appeared  in  the  Wall 


of  Organized  Felony  and  Folly — A  Rec- 


Houston  recently. 


George  W.  Armour,  an  Iowa  pioneer  ter  of  1922. 


Street  Journal  during  the  fall  and  win- 


Alway*  good,  but  better  thi»  year  than  ever 

REVIEW  OF  THE  YEAR 

Cartoon  by  Hanny—-4,  5  and  6  col.  sizes. 
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NATIONAL  PRESS  CLUB  ELECTS 


WHAT  OUR  READERS  SAY 


Backs  Classified  for  Used  Cars 

New  Yosk,  Dec.  18,  1923. 

To  Editos  &  Publisher: — I  don’t  agree 
with  Mr.  Shaw  that  display  advertising  is  more 
valuahle  in  selling  used  cars  than  classified  ad¬ 
vertising.  A  careful  check  of  12  months  used 
car  sales,  kept  by  our  company  on  a  daily  sales 
report  shows  that  S6  per  cent  of  our  used  car 
sales  was  due  to  classified  newspaper  advertis¬ 
ing,  24  per  cent  location  and  wrindow  display, 
and  20  per  cent  to  display  advertising. 

Classified  advertising  as  an  aid  in  the  suc¬ 
cessful  merchandising  of  used  motor  cars 
coupled  with  co-ordinating  window  display  and 
window  signs  cannot  be  ignored.  The  logical 
and  the  best  medium  for  the  successful  mer- 
diandising  of  used  cars  is  the  classified  ad¬ 
vertising  columns  of  those  daily  papers  which 
are  the  lending  classified  mediums. 

I  have  found  success  in  using  newspaper 
dassified  advertising  by  following  these  five 
cardinal  rules: 

1.  — Adequate  description  of  each  car. 

2.  — One  car  to  an  advertisement. 

3.  — Make  copy  newsy. 

4. — Change  copy  es-ery  day. 

5.  — Price,  address  and  telephone  number  in 
every  advertisement. 

More  people  read  tbe  classified  columns  than 
you  would  ordinarily  believe.  The  classified 
advertising  columns  are  highly  specialiaed  and 
the  most  completely  standardized  form  of  ad¬ 
vertising  in  existence.  Classified  advertising  is 
the  most  efficient  medium  which  can  be  em- 
plovrd. 

The  importance  of  the  care  which  should  be 
taken  in  the  preparation  of  classified  copy  can¬ 
not  be  too  strongly  emphasized.  Any  old  kind 
of  copy  will  not  do.  Everybody  and  anybody 
cannet  write  classified  copy — all  report  to  the 
contrary  notwithstanding.  A  successful  classi¬ 
fied  copy  writer  does  not  have  various  styles 
of  type,  white  spare  and  interesting  cuts  to 
Ul  DKk  on.  He  is  forced  to  attract  tne  buyers 
attention  by  forceful  words,  concise  argumertts 
and  sale  fcrce  It  must  not  be  forgotten  that 
tte  classified  columns  of  the  daily  newspapers 
are  the  market  place,  for  the  multitude.  The 
daily  perusal  of  these  classified  columns  of  the 
newspapers  is  a  "habit”  with  the  same  mnlti- 
tndc. 

Properly  written  classified  advertising  will 
always  give  direct  results.  People  read  classi¬ 
fied  advertising  with  a  definite  idea  in  mind  of 
purchasing  some  make  of  used  car.  Display 
advertising  of  used  cars  may  be  acknowleag^ 
to  create  a  desire  to  own.  Oassified  advertis¬ 
ing  actually  sells  used  cars.  A  well  written, 
terse,  descriptive  classified  advertisement  which 
indndes  a  "definite”  price  will  convince  the 
seeker  that  you  have  just  the  used  car  be  is 
looking  for.  He  is  bound  to  call  and  further 
convince  himself  by  personal  inspection  of 
the  car. 

The  average  person  wants  to  know  the  price. 
All  advertising  should  indude  that  important 
information.  Commosiplace  classified  savertis- 
ing  is  money  and  space  thrown  away.  Make 
your  copy  clear,  terse,  concise  and  convincing. 
Always  put  in  the  price  and  then  you  will  agree 
with  me  on  checking  up  results  that  "dassi- 
fieri  advertising  does  pay.^’ 

About  80  per  cent  of  our  used  car  advertis¬ 
ing  sppropriation  is  spent  for  dassified  adver- 
tinng. 

CHARLES  G.  PERCIVAL, 

Advertising  Manager, 
Peerless  Motor  Company,  N.  Y. 


and  just  in  their  support  also  of  the  interests 
of  the  wage  workers.  If  this  were  not  the 
case,  labor  leaders  would  surely  turn  to  laW 
papers. 

The  Leader  incident  further  serves  to  point 
again  to  what  every  newspaper  man  of  experi¬ 
ence  knows  to  be  tbe  fact,  viz.:  that  there  has 
never  been  a  really  successful  daily  or  weekly 
newspaper  printed,  dealing  in  politics  and  the 
usual  news  of  the  day,  that  was  not  under 
the  absolute  dictation  of  one  man.  Labor 
journals  hare  usually  been  managed  by  boards 
of  directors,  and  of  course  have  not  won  out. 

A  go<^  many  years  ago  Charles  A.  Dana 
was  a  witness  before  an  investigating  committee 
of  Congress.  A  dialogue  something  like  this 
took  place  between  himself  and  tbe  chairman, 
the  late  Hon.  Charles  E.  Boyle,  of  Pennsyl¬ 
vania: 

"Mr.  Dana,  you  are,  I  bdieve,  the  Editor  of 
the  Sun?” 

"Yes,  Mr.  Boyle,  I  am.” 

"Who  owns  the  Sun,  Mr.  Dana?” 

"It  is  owned  by  a  company  of  stockholders.” 

"What  do  they  have  to  do  with  the  Sun,  Mr. 
Dana.  ?” 

"Nothing  at  all,  Mr.  Boyle,  but  draw  their 
dividends.” 

Was  the  Sun  a  success  under  Mr,  Dana? 
Who’ll  tell  the  world  it  was  net?  The  history 
of  journalism  is  replete  with  like  instances  of 
personal  triumphs.  There  is  no  quicker  or 
more  effective  method  of  sinking  money  than  ^ 
givinjt  it  to  a  board  of  directors  to  spend  in 
printmg  a  newspaper.  J.  S.  R. 


Finds  Year  Book  Inwalnable 

McAlesteb,  Okla.,  Dec.  I,  1923. 

To  Entroa  &  Puilisheb:  Enclos^  please 
find  the  quety  sheet  filled  out  as  re<)uestcd  by 
you.  We’re  glad  to  lend  you  all  possible  assist¬ 
ance  in  getting  out  your  International  Year 
Book  Number,  for  we  find  it  invaluable  in  our 
work  here.  It  comes  handy  for  reference  in 
both  editorial  and  business  departments  almost 
daily. 

FRED  O.  COWLES, 
News-Capital  Company. 


Autkier.  of  N.  Y.  World,  Heads 
Washington  Group  , 

Washington,  D.  C.,  Dec.  20. — George 
F.  Authier  of  the  Washington  Bureau  of 
the  New  York  World  was  elected  presi¬ 
dent  of  the  Na¬ 
tional  Press  Club 
for  the  ensuing 
year  as  the  result 
of  a  ^irited  elec¬ 
tion  in  which  the 
so-^led  conser¬ 
vative  and  radical 
forces  of  the  or¬ 
ganization  split 
the  ticket.  Out 
of  the  220  votes 
cast  Mr.  Authier 
polled  124  against 
90  for  George  R. 

Holmes,  chief  of 
the  Washington 
Bureau  of  the 

International  News  Service.  Other  offi¬ 
cers  elected  were : 

Vice-president,  Henry  L.  Sweinhart, 
Havas  Agency,  unopposed,  215  votes; 
secretary,  John  P.  Coakley,  Newark 
Star-Eagle ;  treasurer,  A.  J.  Mont¬ 
gomery,  New  York  Herald;  financial 
secretary,  Raymond  Qapper,  United 
News. 

Frank  L.  Fisher,  National  Geographic 
Magazine,  and  Dan  E.  O’Connell,  Wash¬ 
ington  Times,  were  elected  for  two  va¬ 
cant  places  on  the  board  of  g;overnors. 

George  F.  Authier,  the  new  president, 
was  born  in  Vermont  in  1881,  but  his 
parents  moved  to  Ft.  Dodge,  Iowa,  when 
he  was  4  years  old.  He  is  a  graduate  of 


Grinnell  College,  and  became  connected 
with  Ft.  Dodge  newspapers  where  he 
secured  his  first  newspaper  experience. 
He  served  as  reporter,  chy  editor,  polit¬ 
ical  writer  on  newspapers  at  Helena  and 
Billings,  Mont,  and  Minneapolis,  where 
he  was  connected  for  some  years  with 
the  Minneapolis  Tribune  as  political 
writer.  He  was  city  editor  of  the  Tri¬ 
bune  for  a  time.  Seven  years  ago  he  came 
to  Washington  as  its  correspondent.  Later 
he  became  one  of  the  Washington  cor¬ 
respondents  of  the  N.  Y.  Herald,  but 
soon  made  a  connection  with  the  New 
York  World. 


EDITOR  LOSES  UBEL  SUIT 


Gboeos  F.  Autbisb 


WAR  ON  CENSORSHIP  OPENS 


Why  Labor  Papar*  Fafl 

PiTrasuROB,  Al,  Dee.  1. 

To  Editor  &  Publisher:  Tbe  suspensioa 
fim  of  tbe  New  York  Call,  organ  of  labOT,  amt 
then  of  its  successor,  the  New  Lork  Leader, 
in  connection  with  the  statement  of  S. 

Block,  president  of  the  Labor  Press  Asso> 
eialion,  that  there  are  700,000  members  of  or- 
paired  labor  groups  in  York  City,  causes 
m  to  wonder  why,  with  so  many  laborites  to 
mw  from,  it  has  been  proved  impossible  to 
keep  a  distinctively  labor  daily  alive  in  the 
yropalit.  The  reason  must  be,  as  Editor  & 
PmisHiR  pithily  suggests,  because  labor  finds 
wt  the  soiled  capitalistic  papers  are  fair 
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Mutt  Pay  )SOO  and  Run  RetractioB 
Dictated  by  Court 

A  libel  suit  growing  out  of  statements 
published  in  the  Breckenridge  (Mo.) 
Bulletin  in  February,  1920,  was  settled 
in  the  federal  court  recently  when 
J.  T.  Kenower,  editor  of  the  Bulletin, 
agreed  to  the  payment  of  $500  damages 
and  to  the  publication  in  two  consecutive 
issues  of  his  paper,  a  retraction,  dictated 
by  the  court. 

The  suit  was  brought  by  John  A. 
Schwab  of  Kansas  City.  It  was  the  out- 
gro^h  of  a  will  left  by  Mrs.  Serena 
White  of  Breckenridge,  who  bequeathed 
virtually  all  of  her  estate  of  $250,000 
to  Mrs.  John  A.  Schwab,  her  niece. 

Kenower  published  an  article  in  which 
he  intimated  that  Mrs.  Schwab  had  cer¬ 
tain  strong  boxes  and  valuable  papers 
left  by  Mrs.  White,  to  which  she  was  not 
enthW.  The  word,  “tricksters”  was  ap¬ 
plied  to  both  Mr.  and  Mrs.  Schwab,  the 
petition  in  the  suit  stated. 


Crad  Haada  Council  Datnanding  Fraa- 
dom  of  Art  and  Proas 

A  nation-wide  fight  on  all  censorship 
was  launched  in  New  York  this  week 
with  the  organization  of  the  National 
Council  to  Protect  the  Freedom  of  Art, 
Literature,  and  the  Press.  George  Creel 
is  chairman. 

The  new  council  grows  out  of  the 
Joint  Committee  for  the  Promotion  of 
Art  and  Literature.  As  now  reorganized 
the  National  Coimcil  includes  the  Auth¬ 
ors’  League  of  America,  Inc.,  Actors’ 
Equity  Association,  Inc.,  American  Dra¬ 
matists,  National  Ihiblishers’  Association, 
Inc.,  Gnema  Camera  Qub,  Printing 
Trades  Union,  American  Federation  of 
Musicians,  Motion  Picture  Producers  and 
Distributors  of  America,  Inc.,  New  York 
Em^oying  Printers’  Association,  Guild 
of  Free  Lance  Artists,  Motion  Picture 
Directors’  Association  and  the  Screen 
Writers’  Guild. 

"It  is  not  only  proposed  censorships 
that  will  be  fought,  but  the  repeal  of  ex¬ 
isting  censorship  laws  will  be  urged.  It 
is  tlw  principle  of  censorship  itself  that 
we  hope  to  crush,  for  the  censoring  of 
any  one  form  of  expression  carries  a 
threat  of  censorship  for  every  other  form 
of  expression,"  Mr.  Creel  has  announced. 


$95J2 

Spedmens  of  New  120  point  and  S4  point  Cheltenham 
Bold  Condensed  Advertising  Figures. 

Advertising  Figures  like 

-  these,  for  big  Special  Sales, 
now  can  be  cast  from  Ludlow 
matrices  in  any  quantity  desired 
right  on  your  own  Ludlow,  with¬ 
out  change  of  mold. 

These  new  figures  are  made  in  four  sizes: 
84,  96  and  120  point  Cheltenham  Bold  Con¬ 
densed,  and  in  144  point  Extra  Condensed 
Gothic.  Each  figure  is  cast  separately  the 
long  way  of  the  slug. 


As  the  supply  of  these  new  matrices  u  limited, 
we  suggest  that  you  place  yoiu  order  immediately. 

Ludlow  Typograph  Company 

2032  Clyboum  Avenue,  Chicago 


Ssn  Francisco  Office: 
303  Hearst  Bldg. 


New  York  Office: 
606  World  Bldg. 
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Now  as  to  the  more  permanent  resi-  high  in  quality.  There  is  nothing  too 
dents.  Many  of  these  live  in  Colorado  high  grade  or  too  high  priced  for  the 
Springs  because  of  the  rare,  pure,  dry  Colorado  Springs  market, 
air,  6,500  feet  above  sea  level,  which  is  Furniture,  carpets,  rugs,  draperies,  sil- 
vitally  necesary  for  them  from  a  health  ver,  china,  automobiles,  jewels,  gems, 
standpoint.  clothes,  fabrics — everything  fine  can  find 

Do  not  get  an  idea  from  this  that  this  a  market  in  Colorado  Springs, 
class  of  people  are  downhearted  or  lach-  Colorado  Springs  is  an  extremely  dressy 
rymose,  for  they  are  not — not  by  a  whole  city.  To  be  sure  there  are  the  old  time 
lot.  miners  and  cattle  barons,  who  still  cling 

Just  so  long  as  they  stay  in  Colorado  to  their  Western  dress;  there  are  the 
Springs  they  are  healthy,  and,  being  phil-  poorer  folks  who  are  not  so  particular  as 
osophical,  and  in  most  cases  financially  to  what  they  wear,  so  long  as  it  is  warm, 
comfortable,  they  make  the  best  of  it,  but  to  offset  these  there  are  the  aristo- 
and  live — really  live.  crats  who  not  only  can  afford,  but  know 

Then  there  is  a  large  percentage  of  what  to  buy. 
people  who  have  made  theirs — who  have  Frequently  Colorado  Springs  is  called 
health  as  well  as  wealth,  and  who  prefer  “Little  Lunnon”  and  formal  dinners,  for- 
Colorado  Springs  as  a  home  city  because  mal  teas,  formal  dances,  formal  theatre 
of  its  beauty,  its  society  and  its  almost  parties  are  so  commonplace  as  to  attract 
ideal  life.  absolutely  no  attention. 

Many  of  these  people,  loving  the  city.  Adjoining  Colorado  Springs  and  sepa- 
and  having  the  wherewithal,  have  erected  rated  by  mere  political  boundaries,  are 
most  exquisitely  beautiful  homes,  lux-  Broadmoor,  Ivywild,  Nob  Hill  and  Mani- 
uriously  furnished  and  plentifully  supplied  tou,  with  an  additional  5,000  permanent 
with  servants — ideal  in  every  way.  residents,  and  to  them  Colorado  Springs 

All  this  means  beauty,  luxury,  lavish  is  “down  town.” 
expenditures  of  money,  for  amusement  There  are  9,700  automobiles  owned  in 
must  be  manufactured  by  residents  for  Colorado  Springs,  and  for  the  most  part 
residents.  they  are  of  the  better,  more  expensive 

And  so  we  have  country  clubs,  golf  makes, 
clubs,  polo  fields  and  such  to  augment  the  Tejon  street  is  the  principal  business 
wonderful  walks,  drives  and  trips  through  street.  On  it  are  located  the  big  retail 
the  mountains.  establishments  of  the  city. 


Ami  to  our  other  frieiids  on  the  two  hundred 
and  more  newspapers  that  we  have  been  helping 
to  huild  Christinas  classified  patronage  we  extend 
the  same  wish — with  the  hope  that  we  have  done 
our  part  to  make  it  a  reality. 
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International  Classified  Advertising  Counsellors 
Otis  Building  Philadelphia 
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X — COLORADO  SPRINGS —  A  Nalion*s  Playground 

By  HARRY  R.  DRUMMOND 


'T’HE  story  of  Colorado  Springs,  even 
a  sordid,  commercial  standpoint, 
should  be  written  by  a  poet ;  for  Colo¬ 
rado  Springs  is  a  veritable  gem  of  a 
city — a  gem  in  a  wonderful  setting. 

This  is  a  pertinent  paragraph,  for  the 
one  big  business  bet  in  Colorado  Springs 
is  health  and  happiness — and  the  health 
seekers,  tourists  and  moneyed  people  who 
choose  a  more  or  less  retired,  quiet  life, 
regardless  of  the  price,  make  up  the  big 
part  of  the  population,  floating  and  other¬ 
wise,  of  Colorado  Springs. 

In  1920  Colorado  Springs  had  30,105 
inhabitants,  but  that  is  not  fair  (in  this 
case  the  Government  figures  really  do 
an  injustice)  for  the  so  called  “floating 
population” — tourists  and  health  seekers, 
constantly  changing — of  course,  amounts 
to  between  5,<KK}  in  winter  to  about  20,000 
in  summer,  and  they  are,  for  the  most 
part,  pretty  “heavy  sugar”  people. 

It  is  hard  to  say  whether  Colorado 
Springs  ranks  first  as  a  health  resort 
or  a  picture  gallery — a  picture  gallery 
painted  by  (J^  Almighty  and  rivaling 
anything  that  Corot,  or  Tissot,  or  Dore 
or  Jules  Guerin  ever  dared  attempt. 

The  natural  scenic  beauty  of  Colorado 
Springs  has  not  been  defiled  by  man. 
The  city  has  been  made  as  beautiful  as 
the  country  in  which  it  nestles,  and  the 
modern  conveniences  are  housed  in  build¬ 
ings  as  dainty  and  artistic  as  clever  ar¬ 
chitects  with  practically  unlimited  ex¬ 
pense  accounts  could  devise. 

Literally  tens  of  thousands  of  tourists, 
seeking  beauty  and  ideal  climatic  condi¬ 
tions  go  to  Colorado  Springs  every  sum¬ 
mer  ;  stay  there  a  while,  enjoying  ideal 
surroundings,  ideal  climate  and  ideal 
companionship — leaving  with  regret  and 
a  solemn  vow  to  return. 


There  are  some  8,000  homes  in  Colo¬ 
rado  Springs,  60  per  cent  of  which  are 
occupant  owned.  And  hotels?  Well,  ra¬ 
ther!  Literally  oodles  of  them,  ranging 
from  the  majestic  Broadmoor,  out  at 
Cheyenne  Canon  and  the  Antlers,  at 
Pike’s  Peak  and  Cascade  avenues,  down 
the  gamut  to  the  inexpensive  ones,  all 
busy,  all  making  money  and,  for  the 
most  part,  entertaining  moneyed  people. 

Many  of  the  permanent  residents  be¬ 
came  rich  in  Leadville  in  the  old  days 
and  in  Cripple  Creek  in  more  recent 
times — became  rich  and  went  “back  east” 
where  they  fretted  and  stewed  and  became 
generally  homesick  for  the  mountains  un¬ 
til,  finally  they  returned  to  the  mountains 
and  settled  at  Colorado  Springs  to  live 
their  lives. 

Poor  folks  there  are,  too,  of  course, 
poor  folks  whose  lungs  demand  their 
living  in  the  rarified  air — but  for  the 
most  part  these  people  get  by  in  pretty 
good  shape,  working  for  their  more  for¬ 
tunate  fellow  unfortunates  who  give  pref¬ 
erence  to  weak  lunged  people,  perhaps 
because  of  a  fellow  feeling. 

Few  cities  in  the  country  approach 
Colorado  Springs  for  natural  or  man 
made  attractions,  for  it  must  be  under¬ 
stood  that  Colorado  Springs’  only  excuse 
for  existence  is  health  and  happiness. 

There  are  practically  no  manufacturing 
industries  in  Colorado  Springs  and  the 
little  farming  done  in  the  surrounding 
country,  while  profitable,  is  inadequate 
to  supply  the  local  markets. 

This  preamble  is  not  so  much  to  boost 
Colorado  Springs  as  to  alibi  its  existence 
— for  Colorado  Springs  is  a  place  where 
money  is  spent — lots  and  lots  of  money. 

.\s  a  retail  market  Colorado  Springs 
rates  from  high  medium  to  extremely 


Giddings  and  Kirkwood  is  the  big  de¬ 
partment  store  of  Colorado  Springs,  the 
store  where  the  best  trade  in  the  city 
buys. 

Kaufman  &  Co.,  is  second  in  volume  of 
sales,  but  Hibbard’s,  third  in  gross  sales, 
is  second  in  quality,  while  the  Boston 
Store  is  fourth,  both  in  volume  and  quali¬ 
ty- 

Collectively  these  four  stores  sell  some 
$3,500,000  a  year,  and  there  are,  in  all, 
218  retail  stores,  doing  some  $12,000,000 
annually. 

Pike’s  Peak  Avenue  is  also  an  import¬ 
ant  retail  street,  and  quite  a  bit  of  retail 
trading  is  done  on  Cascade  Avenue. 

While  Colorado  Springs  is  not,  in  re¬ 
ality  a  major  market,  it  is  an  important 
market,  and  from  the  very  nature  of  its 
population,  both  permanent  and  floating, 
is  a  market  no  national  advertiser  can 
afford  to  overlook — for  Colorado  Springs 
is  a  prosperous,  money  spending,  fun  lov¬ 
ing  city — much  larger  than  statistical  data 
indicates. 

A  survey  of  the  register  at  the  Broad¬ 
moor,  tlie  Antlers  or  half  a  dozen  other 
“good”  hotels,  will  reveal  names  inter¬ 
nationally  famous,  people  from  all  over 
the  world,  who  gather  at  Colorado 
Springs  for  recreation  and  health,  and  an 
evening  in  one  of  these  hotels  will  show 
“evening  clothes”  that  rival  the  best  New 
York  hotels — and  they  are  not  unusual — 
they  are  the  ordinary  thing,  don’t  you 
know. 

Promoting  ‘‘Home  Paper  Week” 

New  York  Press  Association  is  pro¬ 
moting  what  it .  calls  “Home  Paper 
Week,”  to  be  observed,  Feb.  3-9,  to  “sell” 
the  idea  of  the  community  service  ren¬ 
dered  by  the  local  newspaper.  Jay  W. 
Shaw,  of  Elmira,  field  secretary  of  the 
New  .York  State  publishers,  is  in  charge 
of  the  plan.  The  Service  Sheet,  pub¬ 
lished  by  the  New"  York  State  (Zollege 
of  .Agriculture,  Cornell  University,  in 
the  interest  of  country  newspapers,  is 
backing  the  compaign  with  suggestions 
and  ideas. 


NOVEMBER  AD  GAIN  4  PER  CENT 

Three  of  28  Citie*  Ran  Behind  1922  in 
Newspaper  Lineage  Total 

Gains  were  made  by  newspapers  in 
25  of  the  28  cities  compared  for  Novem¬ 
ber,  1923-1922,  in  the  advertising  lineage 
statistics  compiled  by  the  New  York 
Evening  Post  Statistical  Department. 
The  total  gain  was  about  4  per  cent,  the 
1923  total  being  121,023,413  agate  lines, 
against  115,608,155  lines  in  November, 
1922.  Of  the  123  newspapers  listed, 
gains  were  made  by  83,  38  showed 
losses  and  comparisons  were  unavailable 
in  two  cases.  The  summary  by  cities 
follows ; 

1923  1922  Gain 

•Vew  York _ 14,698,850  1  4,532,812  166,03* 


NT 


Chicago  .  7,228,677 

I'liiladelphia. . .  7,725,160 

Detroit  .  4,937,156 

Cleveland  ....  4,347,000 

St.  Louis .  4,223,700 

Boston  .  5,861,129 

Baltimore  ....  4,770,666 
Los  Angeles..  8,522,255 

ButTalo  .  3,735,465 

San  Francisco.  4,874,131 
Milvsaukee.  . . .  3,390,320 
Washington...  4,348.392 
Cincinnati  . . .  3,602,700 
New  Orleans..  3,162,439 
.Minneapolis...  3,076,899 

Se.attle  .  2,784,628 

Indianapolis...  3,079,638 

Denver  .  2,198,364 

Providence  ...  2,805,310 
Columbus  ....  3,453,915 
Louisville  ....  3,090,542 

St.  Paul .  2,500,764 

0.akland  .  2,130,128 

Omaha  .  2,262,505 

l!irmingh.am. . .  2,143.904 

Kichmond  ...  t . 

Dayton  .  3,254,734 

Houston  . 2,814,042 


6,85  8,63  6  3  70,041 

7,586,028  139,132 

4,581,836  355,320 

3,972,900  374,100 

4,195,220  28,480 

5,925,645  *64,516 

4,413,688  356,978 

7,904,768  617,487 

3,440,855  294,610 

4,650,100  224,031 

2,959,554  430,766 

4.307.5  6  3  40,829 

3.5  42,50  0  60,200 

3,039,113  123,326 

3,215,654  *138,755 

2,591,470  193,158 

2,934,393  145,245 

2,386,412  *188,048 

2,795,2  1  7  10,093 

3,233,196  220,719 

2,762,082  3  28,460 

2,433,858  66,906 

1,807,036  323,093 

2,171,323  91,182 

1,710,520  433,384 

t .  t . 

2,980,082  274,652 

2,675,694  1  38,348 


.Totals _  121,023,413  115,608,155  5,415,25* 

•Loss.  tFigures  not  received. 

Daily  Honors  Oldest  Resident 

:  .-Austin  (Minn.)  -Herald  devoted  vir¬ 
tually  its  entire  edition  Dec.  8,  to  a 
review  of  the  history  of  the  past  century 
in  honor  of  the  100th  birthday  of  Mrs. 
Nancy  Clark,  oldest  resident  of  the  com¬ 
munity.  ■  . 


Christmas 


Christmas,  with  “Merry”  tacked  on  the  front  end 
of  it,  is  something  that  all  of  us  wish  our  friends. 

Quite  often,  though,  it  is  a  little  more  than 
that — whenever  we  have  done  something  to  make 
the  season  cheerful  and  prosperous  for  those 
whom  we  wish  well. 

We,  as  a  firm,  want  to  extend  a  Merry  Christmas 
to  those  of  our  friends  in  the  newspaper  world 
for  whom  we  have  not  been  privileged  to  make 
the  holiday  season  successful  in  a  more  substantial 


Scandinavian  News  Print 
100,000  Tons  per  Annum 

Inquiries  Solicited 

Newsprint  Paper  Corporation 

33  West  42nd  St.,  New  York  City 

Telephone  Longacre  1116. 


When  you  come 

to  London — 

One  of  the  things  that  of 
a  certainty  will  impress 
you  will  be  the  ubiquity  of 
JOHN  BULL.  With  an  in¬ 
fluence  second  to  none  in 
the  Country,  this  great 
paper  reaches  all  sections 
of  the  spending  public  in 
Great  Britain. 

JOHN  BULL  hmt  tha  larg9»t  Nat  Paid 
Sols  ol  mny  two-panny  waakly  in  tha 
world.  No  Bonuaaa.  No  Compotitlons. 


iBatly  mail 


BRITAIN’S  NATIONAL 
NEWSPAPER 


Some  items  trom  London,  England,  that  will  show  how  the  Advertising  and  Publishing 
Men  of  Great  Britain  are  preparing  and  building  for  the  Great  Advertising  Convention 
in  London,  in  July,  1924. 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Eoitoi  &  Poslisbes) 

London  Office — Hastings  House,  10,  Norfolk  Street,  Strand,  W.  C.  2 


Penetrates  every  day  throughout 
the  length  and  breadth  of  the 
British  Isles. 


Its  nation-wide  influence  is  in¬ 
dispensable  to  the  American 
Salesman  planning  to  create  a 
demand  in  Britain. 


DAILY  MAIL 


For  Advertising  Rates  and  Particiilars 
write: 

PHILIP  EMANUEL, 
Advertisement  Managtr 
ODHAMS  PRESS.  LTD. 

57-5».  Long  Acre.  London,  W.C2.  Eng. 


New  York  Offices 
ZM  Broadway 
Telephone:  Worth  7270 


"In  Boston  It’s  the  Post” 


Tuesday  Luncheon  News: — The  Harwood  (  St.  James  Advertising  &  Pub- 
Tuesday  htnchetms  at  the  Holborn  Res-  li^hing  Company)  ;  R,  J.  Sykes  (London 
taurant  are  well  attended  every  week  i  fess  Exchange,  Ltd.), 

and  arc  much  appreciated  by  the  Greenly  added,  “You  can  assure 

enthusiasts  anxious  to  keep  in  touch  your  .\merican  friends  that  both  Mr. 
with  the  movement.  .\t  every  luncheon  Thomas  and  myself  will  do  everything 
up  to  now  some  special  feature  has  our  power  to  make  their  visit  as  pro- 

marked  the  occasion  and  nothing  arouses  ductive  and  pleasurable  as  possible.” 
more  interest  than  the  knowl^ge  that  London  Is  Not  Backward: — The 
some  visitor  from  America  is  present,  statement  in  the  editorial  columns  of 
On  Dec.  4,  the  visitor  was  H.  H.  Field,  t-uiTOR  &  Pi.blishkr  of  Nov.  13,  that  the 
the  \ew  York  representative  of  the  International  Program  Committee  had 
Daily  Mail  and  Associated  Newspapers,  ^ailerl  to  elicit  from  London  a  program 
who  is  home  for  Christmas.  He  gave  outline  did  not  take  into  consideration 
us  the  latest  news  from  your  side,  and  tl*?  'I’**!  Ilic  London  Program  Cora- 
warned  Londoners  that  they  would  have  fuittee  had  barely  been  formed  and  had 
to  furbish  up  their  knowledge  of  their  certainly  riot  had  sufficient  time  for 
own  city  for  the  .\merican  delegates  worthy  deliberations  on  such  a  subject, 
would  want  to  know  everything  they  ®  matter  of  fact  \V.  S.  Crawford’s 
could  tind  out  about  historic  Lon-  committee  had  despatched  its  suggestions 

don.  He  cited  two  amusing  ques-  time  and  about  the  third  week  in 

tions  put  to  him  bv  interested  November  a  cable  was  received  in  Lon- 

Americans  in  New  York,  and  admitteo  don  acknowledging  the  program  outline 
that  their  unusual  character  “floored"  and  offering  Harry  Tipper’s  congratula- 
him.  Mr.  Field  was  given  a  hearty  re-  ‘'?ns  upon  its  character.  So  alls  well 
ception  and  received  many  congratula-  the  Program  Committ^. 

tions  upon  his  appointment.  Yorkshires  Fine  Lead: — Thomas 

Lou  Holland’s  Message  :-Consider-  McDougall  must  a  Proud  man  these 
able  interest  has  been  shown  here  in  Lou  he  sees  how  Yorkshire  has  re- 

K"sir“a5,e,  ™, 

m  which  he  referred  to  the  fact  that  new  nkeJ........  ...;»i,  mn  v _ i  ou;— 

world-wide  mark^s  for  American  made  j 

and  advertised  pr^ucts,  and  new  Amen-  ^  ^  ^  ^ 

can  markets  for  Euroj^an  made  and  ad-  announced  a  contribution  of 

vertis^  goods,  would  1^  two  of  thej^m-  Yorkshire  Post, 

mediate  and  dm^t  results  of  the  I^ndon  ^  j 

convention.  The  statement  has  been  convention  luncheon  at  the  Holborn  Res- 

widely  quoted  here  as  indicating  the  high 

importance  of  the  convention.  made  known. 

More  Continental  Interest: — In  ad-  Publicity  Interest  Is  Growing: — 
dition  to  the_  news  already  given  of  Eu-  One  excellent  and  not  altogether  unex- 
ropean  activities  in  connection  with  the  pected  result  of  the  attention  being 
W  embley  convention,  information  reaches  focused  in  Britain  on  next  year’s  conven- 
me  that  Italy  is  expected  to  take  ^rt  in  tJon  is  the  remarkable  awakening  of  in- 
the  proceedings.  Sydney  R.  O^ke,  an  terest  everywhere  in  the  subject  of  ad- 
Englishman  in  Italy,  has  been  devoting  vertising.  Some  of  our  best  London 
himself  to  convention  propaganda  work  speakers  are,  giving  their  time  to  visiting 
there.  Mr.  Clarke  _  visited  Turin  and  the  provincial  centres  in  response  to  invi- 
Milan  and  in  both  cities  aroused  the  in-  tations  to  talk  on  advertising.  Last  week 
terest  of  all  advertising  men  and  the  (Nov.  20),  H.  Samson  Clark,  actively 
points  put  forward  by  Mr.  Garke,  on  associated  with  convention  arrangements. 


Circulation  Average* 
for  1922 


BOSTON  DAILY  POST 

396,902 


is  4iffelrent 

The  home  delivered  circula¬ 
tion  of  the  News  in  Indian¬ 
apolis  exceeds  that  of  the 
morning  daily  and  the  other 
evening  paper  combined. 

Tl\e  Indianapolis 


Copies  Per  Day 


BOSTON  SUNDAY  POST 

401,643 


Copies  Per  Sunday 


Firtt  in  Local,  General  and 
Total  Display  Advertising 


Quality  Circulation 

is  circulation  that  re¬ 
sponds  to  advertising. 

Get  it  in  the 

NEW  YORK 
EVENING  JOURNAL 


EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN.-nMES 

TlMy  cover  South  Central  Ohio 
Completely. 

Fertiaa  Raprsssatatlve 
ROBERT  E.  WARD.  INC. 

•  Se.  Wabesh  Ave.  SM  Ptftfc  Avew 
CUcece  Nsw  Yiili 


Sfrut  Hlaurn 

is  New  Haven’s 
Dominant  Paper 
Circulation  over  37,000  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 
TWO  New  Haven  papers  COMBINED. 

^»iii  Haurn 

Tk4  Julius  Mathews  Special  Agency 
ooston  —  New  York  —  Detroit — Chicago 


The  Deseret  News 

SALT  LAKE  CITY,  UTAH 

17,493  automobiles  in  the  city; 
58,641  in  the  state.  Tire  and 
accessory  people  take  notice. 
Foreign  Representatives 
CONE.  HUNTON  A  WOODMAN 
New  YoA  _  aoemgo  Debett 
Kaneaa  Oty  St.  Louie  Atisuta 
Pacific  Coast  Representatives 
CONGER  A  JOHNSTON 
Los  Anceles  San  Frandeco 


In  Milan,  the  American  Qiamber  of  clared  that  the  importance  of  publicity 
Commerce  gave  a  luncheon,  where  Mr.  as  a  preventive  of  unemployment  was  not 
Clarke  told  the  story  of  the  convention  sufficiently  appreciated.  It  was  an  un¬ 
to  London  and  this  has  been  followed  up  questionable  fact  that  manufacturing  and 
by  the  secretary  of  the  Americ^  Cham-  distributing  Arms  who  consistently  ad- 
ber  of  Commerce.  Mr.  N.  Edmiston,  grt-  vertised  in  the  newspaper  press  were 
ting  in  touch  with  the  Overseas  Commit-  rnuch  better  able  to  withstand  periods  of 
tee  in  London,  with  the  object  of  securing  trade  depression  than  non-advertising 
a  big  delegation  from  Italy.  Mr.  Garke  firms. 

has  since  gone  on  to  Florence.  'Transportation  Arrangements: — The 

A.  B.  A.  A.  Planning  Big  Things: —  London  &  North  Eastern  Railway, 
From  what  A.  J.  Greenly  tells  me,  ex-  through  W.  M.  Teasdale,  was  first  of  the 
ccllent  progress  is  being  made  by  the  British  railroads  to  offer  free  transporta- 
members  of  the  Association  of  British  tion  to  American  delegates  over  their 
Advertising  Agents  to  deal  with  that  system,  which  extends  up  the  east  coast 
side  of  the  convention  which  covers  the  and  central  Britain.  Now  the  London, 
advertising  agenev  business  in  this  coun-  Midland  and  Scottish  Railway  has  of- 
try.  'The  Agenev  Convention  Sub-Corn-  fered  to  conduct  a  party  of  the  Amer- 
mittee  has  bwn  formed  and  has  met  on  ican  delegates  over  its  west  coast  route 
several  occasions  already.  At  the  last  on  a  tour  to  Scotland,  visiting  en  route 
meeting  R.  Winter  Thomas,  of  the  Win-  the  chief  industrial  districts  in  the  Nortlj 
ter  Thomas  Company,  Ltd.,  was  elected  of  England. 


Lm  Anprin,  CUB. 

»MI  DaRy  Avtraca  fVriilurtnu 
Swora  aovtmmtat  Statvmvat.  Bit  Mootha 
■adlnf  March  81,  IMS.  1M,800  Dally.  Mx 
Moatbi  Badlac  Bapt.  BO,  IBS,  14S,MB 
Dally.  Incraaaa  la  DaUy  Avarsta  Clreala- 
tlOB.  80.847. 
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FACTS  ABOUT 

WEST 
VIRGINIA 


Do  You  Know  That 
West  Virginia  Has — 

The  largest  patent  medicine  company  in  the 
world. 

Largest  electrical  porcelain  plant  in  the  world. 
Largest  stogie  factory  in  the  world. 

Largest  sanitary  pottery  in  the  United  States. 
Largest  sheet  glass  factory  in  the  world. 
Largest  shovel  factory  in  the  world. 

Largest  tannery  in  the  world. 

Largest  axe  factory  in  the  world. 

The  deepest  well  in  the  world. 

More  coal  than  any  State  in  the  Union. 

Most  home  owners  per  capita  of  any  State  in 
the  Union. 

Here  is  a  wonderful  field  for  advertisers — 
nearly  1,500,000  people  within  the  influence 
of  the  daily  newspapers  listed  below. 

Advertise  in  this  “market  by  itself”  where 
people  have  money  to  buy  your  product. 
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UR  OVN  Voi5!£> 
or  LetTbRS 
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ttNawa  . (S)  MU 
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tNaws  . (E)  lS,2n 

fNaws  . (S)  U,7U  JO 

B.  C.  Statement,  AprQ  1,  1921. 
tGovernment  Statement,  April  1,  1921. 
**A.  B.  C  Statement,  Sept.  10,  1921. 
ttGovemment  Statement,  Sept  X,  1921 


By  JAMES  MELVIN  LEE 

T)RUCE  BLIVEN  in  his  article,  “Our  which  may  be  obtained  upon  application 
^  Changing  Journalism”  in  the  Atlan-  to  the  Illini  Publishing  Company,  Cham* 
tic  Monthly  for  December  tells  the  work-  paign,  Illinois, 
ing  press  very  little  that  is  new  but  he  •  •  * 

does  review  for  the  lay  reader  numer-  IJENRY  JUSTIN  SMITH,  Newt 
ous  factors  which  working  together,  have  Editor  of  the  Chicago  Daily  News, 
changed  somewhat  materially  the  Ameri-  and  author  of  that  newspaper  classic 
can  newspaper.  “Deadlines,”  contributes  to  the  current 

But  even  the  working  press  may  well  issue  of  Brentano’s  Book  Chat,  an  ar* 
be  reminded  of  these  changes.  The  more  tide  entitled  “Chicago’s  Literary  Whirl- 
important  of  them  are  catalogued  some-  pools.”  It  contains  the  news  that  Har* 
what  categorically  as  follows:  court  Bruce  &  Co.,  will  publish  shortly 

First,  the  ascendancy  of  the  afternoon  over  “Mid-West  Memories”  by  Smith’s  aSSO* 
the  morning  paper  (because  papers  live  on  ad-  <.Jate  on  the  News  Harrv  Hansen  Mr 

vertising,  advertising  is  directed  at  women,  ^laic  on  me  xvews,  narry  nansen.  Mr, 

and  women  have  more  leisure  in  the  evening  Smith  confesses  that,  in  spite  of  frequent 
than  earlier).  smoke  talks  on  suburban  trains,  he  does 

Second,  a  consequent  premium  put  on  haste,  know  exactlv  what  Hansm  has  writ, 
which  means  that  the  news  is  more  and  more  ™  w  ?  i  ^  •  V 
presented  in  fragmentary,  "alceletoniz^,”  and  ten  but  he  feels  fairly  sure  that  the  txx^ 

often  garbled  form.  Will  go  further  than  any  previous  work 

haL‘‘‘din‘‘’Jo^^"to  TS.erto°L^?'^^;^‘?f  i  Chi««» 

people  who  are  almost  illiterate,  but  possess  the  WTlierS. 
buying  poiwer  which  the  advertiser  seeks.  ♦  ♦  ♦ 

=uint‘‘‘de^^tir*rflaSbi'^i^  JOHN  GALSWORTHY,  the  well 

journalistic  English.  This  is  primarily  due  to  O  known  novelist,  published  in  the  Lon* 

bi^use  of  wfaiw  the  man  who  writes  is  less  and  entitled,  International  Thought :  The 

less  often  the  man  who  has  personally  seen.  Key  to  the  Future.”  Its  theme  may  be 
Fifth,  a  steady  tendency  to  condense  news  in  flip  eivh.rantinn  “Tli« 

articles  into  mere  tabloid  summaries.  'ITiis  is  expressed  m  tne  SUO-CaptlOn,  llie  ex- 
due  to  the  great  increase  in  the  physical  volume  Change  Ot  international  thought  IS  thc 
of  advertising,  and  the  desire  nevertheless  to  only  possible  Salvation  of  the  world.” 

"‘’sifr"  wrde*?''and^  wMer^’S^'  of  syndicated  , 

material,  so  that  newspapers  all  over  the  cotm*  itnanCC,  Mr.  v^lsworthy  tums  tO 

try  are  partly  identical  from  day  to  day  in  their  that  of  the  press.  His  Comment  on  news* 
contents.  This  is  true  not  OTly  of  telegraphic  papers  deserves  the  thoughtful  considera* 

news,  obtained  from  one  of  the  three  great  f-  ^  _ _  ... _ :_i  ® 

newsgathering  assodations,  but  of  “feature”  hcm  of^every  editorial  writer: 
articles,  drawings,  even  editorials.  Today  this 
process  is  being  extended  to  the  local  news, 
through  the  development  of  co-operative  systems 
of  gathering  and  distributing  at  leait  the 
routine  items  in  each  municipiJity. 

Seventh,  the  great  invested  capital  and  earn¬ 
ing  power  of  a  successful  papa'  today.  Be¬ 
cause  of  this  fact — the  result  of  the  increase  in 
advertising— ownership  has  slipped  out  of  the 
hands  of  the  editor,  whose  type  of  mind  is 
rarely  compatible  with  large  business  dealings, 
and  has  passed  to  that  of  wealthy  individuals 
or  corporations.  This  means  that,  in  the  over¬ 
whelming  majority  of  cases,  the  editorial  atti¬ 
tude  of  the  paper  reflects  the  natural  con¬ 
servatism  of  these  “capitalistic”  owners,  or  is 
of  a  wishy-washy  type  which  takes  no  vigorous 
stand  on  any  subject. 

Eighth,  the  passing  of  rivalry  from  the 
editorial  to  the  business  office.  Since  the 


The  Press  is  manned  by  a  great  crew  ot 
writers,  the  vut  majority  of  whom  have  in 
private  life  a  higher  standard  of  fair  play  than 
that  followed  by  the  Press  ship  they 
They  would,  I  believe,  be  the  first  to  confess 
that.  Improvemrat  in  Press  standards  of  inter* 
national  and  pi^itical  fair  play  can  only  corns 
from  the  individual  writers  who  make  up  the 
nyts.  And  such  reform  will  not  come  until 
editors  and  journalists  acquire  the  habit  of  ex¬ 
changing  thought  internationally,  of  broaden¬ 
ing  thar  minds  and  hearts  with  other  points 
of  view,  of  recognizing  that  they  must  trett 
as  they  would  themselves  be  treated,  (inly  in 
short,  when  they  do  as  they  would,  most  of 
them,  individually  choose  to  do,  will  a  sort  d 
word-miasma  cease  to  breed  international  sgnes 
and  fever. 


to  seek  constant  improvement  in  his  paper.  In¬ 
stead,  rivalry  has  been  transferred  to  the  busi¬ 
ness  and  circulation  departments.  The  chief 
journals  of  each  city  struggle  hard  for  the  cov¬ 
eted  post  of  leader  in  volume  of  advertising. 
Circulation  men  fight  to  the  death  for  every  last 
hundred  subscribers.  Unfortunately,  their  race 
for  added  sales  is  reflected  editorially  in  the 
production  of  journals  which  more  and  more 
represent,  not  an  editor’s  nctio 
paper,  hut  a  circulation  manager' 
go^  seller. 


_  _  _  _  Many  members  of  the  working  press 

textual  contents  of  newspapers  are  so  largely  will  differ  from  the  view  express^  in 
identical,  there  is  no  longer  the  fierce  editorial  the  preceding  paragraph,  but  most  of 
rivalry  which  Werly  inspired  .the  journalist  P  ^ 

Galsworthy : 

The.  Press,  has  great  pqwa  and  professes 
high,  ideals;  it  has  much  virtue;  it  does  great 
service,  but  it  does  fTcater  harm  when,  for 
whatever  remsem,  it  diverges  from  truth,  or 
from  the  principles  of  fair  play, 

.  One  cannot  help  wishing  that  Gals- 

.ri!)n°  manSgm”  ^i~ 

thinks  newspapers  have  diverged  from 

Mr.  Bliven  has  had  exceptional  op-  ‘ 
irtunities  to  study  press  tendencies.  At 
one  time  he  was  a  teacher  of  journalism 

in  a  California  university  and  later  ^  somewhat  severe  during  the 

on  the  editorial  staff  of  the  San  Francisco  P^.  t  r-  i  ^ 

Bulletin.  Coming  to  New  York  City  he  - 

-was  associated  for  some  time  with  Li^‘»«  Age  for  Dec.  1. 

Printer’s  Ink  before  he  went  to  the  New  a  a  a 

York  Globe  where  he  successively  held 
the  positions  of  editorial  writer,  manag¬ 
ing  editor,  and  associate  editor.  When 

thatnews^per  wasteughtby  Mr  Mun-  „  ^ 

second,  “The  League  of  Nations:  World 
of  the  New  Republic.  ^  Court  or  World  Qub,”  by  St^hane  Lau- 

a  xirk-rtriTD  zanne,  editor  of  Le  Matin,  in  the  issue 

^NOTHER  contribut^  to  tlw  Decern-  g  originally 

ber  Atlantic  Monml^  ^o  is  a  appeared  in  the  English  Review  for  No¬ 
newspaper  man  is  Neil  Forbes  Grant,  vember. 
foreign  editor  of  the  Morning  Post  of 

London.  His  contribution,  entitled,  “The  a  a  a 

Curbing  of  Personality,”  outlines  what  T'DITORIAL  WRITERS  will  find 
the  present  generation  requires  of  its  ar-  several  suggestions  for  copy  in 
tists.  “Labor’s  Money,”  by  Richard  Boded 

*  *  *  (Harcourt,  Brace  &  Co.).  Labor  unions 

"I^LMO  SCOTT  WATSON,  instruc-  are  buying  newspapers,  eftablishinf 
tor  in  Journalism  at  the  University  banks  and  are  doing  a  lot  of  interesting 
of  Illinois  has  done  something  well  worth  things  which  should  receive  editorid 
while  in  his  “History  of  Auxiliary  News-  mention.  “Labor’s  Money”  g(ives  valitt- 
paper  Service  in  the  United  States.”  bl«  information  about  these  new  financial 
Every  newspaper  that  uses  boiler  plate,  a^ncies  which  are  taking  control  froo 
patent  insides,  or  syndicated  material  absentee  ownership  and  are  putting  it  in 
should  write  for  a  copy  of  this  pamphlet  the  hands  of  the  unions,  themselves. 


'T*  WO  articles  in  the  Living  A^  should 
be  mentioned  in  this  connection.  The 
first,  entitled  “Two  Kinds  of  Newspa¬ 
per,”  is  in  the  issue  for  Nov.  17;  the 
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TIPS  FOR  AD  MANAGERS 


George  Batten  Comply,  383  Madison  ave> 


Potts-Tumbull  Company,  Tower  Btdff.*,  ^ 
North  Michigan  avenue,  Chicago.  Sending 
out  copy  schedules  on  Portland  Cement  Aseo* 
ciation.  This  will  be  used  in  newspapers  gen> 
erally. 

Frank  Presbrey  Company,  247  Park  avenue. 
New  York.  Placing  orders  with  some  Mid- 


V  1.  i>cw  xorK.  riacing  oraers  wiin  some 

nue.  New  York.  Making  mth  new,-  newspapers  for  the  Atwood  Grape  Fruit 

papers  in  varies  S.  D.  Warren  Company.  80  Maiden  Lane,  N.  Y.;  placing 

Company,  Boston.  Mass.  York  QtT  newspapers 


Company,  80  Maiden  Lane,  N.  Y.,  placing 


Company,  oosion.  York  Qty  newspapers 

Brandt  Advertising  Agency  Tribune  Bldg.,  for  Henry  Hcidc,  Inc.,  Heidc  Jujubes,  New 
7  South  Dearborn  street,  Chicaga  Placing  York,  N.  Y. 

copy  on  Delson  Knitting  Con^any.  ^  RandaU  Company,  Book  Bldg.,  De- 

Charles  Blum  Advertising  Corporation  1116  troit,  Mich.  Placing  account  for  Akron  Lamp 
Walnut  street,  PhUadelphia,  Pa.  Placing  Company,  Akron,  O. 

orders  with  some  newspa^rs  th^  have  roto-  Advertising  Agency.  34  West  33rd 

gravure  sections  for  EUm  G.  Hess.  Patn-  York.  M^g  l.OOO-line  yearly 

cian  pecans,  Manheim,  contracts  for  the  American  Lead  Penefl  Com- 

Campbell,  Moss,  Johnson,  21  £ast  40th  street,  pany. 

*sX"a“venue  ^New  ^  Remington  Agency,  1280  Main  street. 
&  book  publishers,  72  5th  avenue.  New  jj  T^Renewing  i,me  newspaper  con- 

__  tracts  for  the  Foster  Milburn  Company, 
Chambers  Agency,  247  Park  avenue.  New  »Doan*s  Kidney  Pills.”  Buffalo.  N.  Y. 

York.  Reported  to  ^  J**""*;  Frmd.  Semmm.  Inc.,  470  4th  avenue.  New 

Auto  Vacuum  Freezer  Company,  220  West  42nd  york.  Making  contracts  for  E.  L  Du  Pont  de 
street.  New  York.  „  .  n-  Nemours  &  Co. 

Conovw-Mooney  Con^y,  H^is  Tr^t  Sliumnn-H*ws  Advertising  Company,  230 
Bldg.,  rw^v  Ohio  street,  Chicago,  n*  Re^^d  to  be 

tracts  for  the  Cudahy  g  pa  y.  placing  account  for  Aladdin  Industries  Ther. 


D’Arcy  Advertising  Com^y,  International  malware,  609  West  Lake  street,  Chicago.  HI.; 
Life  Bldg.,  Chicago,  Ill.  Placing  aixount  tw  placing  orders  with  a  selected  list  of  news- 


the  White  Motor  Truck  Company,  Oeveland, 
Ohio. 


papers  for  Rattland  Manufacturing  Company, 
transformers,  200  North  Jefferson  street,  Chi- 


Dorrance,  Sullivan  Sc  Company,  130  West  cago. 

42nd  street.  New  Ywk.  Placing  orders  and  c.  Brewer  Smith  Advertising  Agency.  27 
insertions  in  Metropolitan  centers  from  coast  School  street,  Boston.  Mass.  Sending  out  re- 
to  coast  for  the  Dover  Manufacturing  Com-  newal  copy  for  the  United  States  and  Canada 
pany,  Dover,  O.,  manuf^turers  of  Dover  Leonard  Ear  Oil. 

Domanco  Electric  Irons.  Makmg  yearly  con- 

tracts  with  daily  and  Sunday  newspapers  in  Snodgws  A  Gnpiiess,  Inc.,  4»  5th  avenue. 
New  England,  New  York  and  Ohio  for  Boyce  New  York.  Racing  account  for  the  Inde- 
Veeder  Company,  "Boyce-ite,”  Long  Island  E^d'mt  Starch  Company,  Fluffy  Ruffles 
City,  N.  Y.;  placing  account  for  Concordia  Starch,  76  Vanck  stret.  New  York, 
sak’ Hosiery  Mills,  “Blue  Line”  lUk  hosiery,  Walter  B.  Snow  Sk  Staff,  60  High  street. 
Philadelphia.  Making  contracts  New  Boston.  Mass.  Placing  account  for  the  Craf- 

England  daily  newspapers  for  Frait  Nut  tex  Company,  Boston,  Mass.  Planning  to  use 
Cereals,  Inc.,  Fruit*Nut  Cere^  and  Fruit-Nut  metropolitan  newspapers  in  1924  for  the  Tri- 
Health  Bread,  Somerville,  Bu^s.;  pining  mont  Manufacturing  Company,  Roxbury,  Mass., 


newspaper  campaigns  to  run  in  Eastern  Massa¬ 
chusetts  and  Rhode  Island  for  Whiting  Milk 
Products  Co.,  “Tinkle”  Milk  products,  Bos¬ 
ton,  Mass. 


manufacturer  of  Trimo  fowls. 

Stewart'Dnvid  Advertising  Agency,  400  North 
Michigan  avenue,  Chicago.  Again  renewing 
some  of  their  newspaper  contracts  for  Wm. 


Gardner  Advertisfaag  Agency,  1®7  Iwcust  Wrigley,  Jr.,  Company,  chewing  gum,  Chicago, 


•treet,  St  Louis,  Ma  , Making  miiK*  m  placing  copy  in  Mid-We«t 

tracts  m  one  year  fo^Jier  &  ^les  Milling  account  of  the  Dnz  Company 
Company;  making  4.200-lme  yearly  coatracts 

for  King’s  Food  Products  Corporation.  ' _  _  _ 


Mid-West  papers  on  the 
Company  (washing  pow- 


Glamr  Corpmw^  234  Boylston  s^t,  avenue,  Cleveland.  Ohio.  Placing  account  for 

t^_  Mass.  Sendmg  out  renewal  oiders  and  .  jj-,,  Manufacturing  Comnanv.  valves. 


s  Company,  1632  Euclid 


Christmas  ^7  for  the  Tirser  Company.  Cleveland.  Ohio, 
makers  of  the  Harvard  Cigar. 


the  IHll  Manufacturing  Company,  valves. 


Gmy  Advertising  Compmiy,  14th  &  Oak  ^  Thonsaa  AditartWiy  Cnham  Bldgj, 

Kansas  Oty.  MTcSing  IS  lines.  24  Jacksonville.  Fla.  Again  placing  or^rs  ^ 
times  for  ^  H.  J.  Whittier. 

B^to^  Ma^"'^^ning  “rmpaigS^for  *^6  J-  ^altar  Tkonam  Com^y,  14  East  Jack- 
North  &  Judd  Manufacturing  Company,  New  Jon  Boulevard.  Chica^.  List  of  newspapers 
Britain,  donn.,  manufacturers  of  harness  and  being  prepared  on  Richardson  Roofing  Corn- 
automobile  hardware,  under  the  trade  mark,  pany.  Lockland.  O..  to  inclnde  four  pages  of 
Anchor  Brand  Hardware  Products.  Reported  olack  »nd  white.  Newspapers  that  have  roto 
to  be  placing  account  for  the  Rand  Company,  lection  to  receive  3,600- line  schedules. 

Visible  Indexes,  North  Tonawanda,  N.  Y.  Louis  V.  Urmy,  41  Park  Row,  New  York. 

Hanff-Metager,  Inc.,  95  Madison  avenue,  Using  500  lines  in  one  year  in  farm  papers 
New  York.  Adding  newspaper,  to  their  list  for  the  De  Laval  Company. 


to  be  placing  account  for  the  Rand  C2ompany, 
Visible  Indexes,  North  Tonawanda,  N.  Y. 

Hanff-Metager,  Inc.,  95  Madison  avenue. 
New  York.  Adding  newspaper,  to  their  Hit 
for  &  S.  Kresge  Company  “Cameo”  Phono- 


for  &  S.  Kresge 
graph  Records. 


V-C  Advertiwr,  Scrvico  Corponithai,  220 
West  42nd  street.  New  York.  Placing  three 


E  T.  Howard  Company,  33  West  42nd  street,  inches,  three  times  with  some  Pennsylvania 
New  York.  Again  placing  holiday  copy  with  newspapers  for  Sanitex  Company,  1123  Broad- 
newspapers  for  L.  E  Waterman  Cbrnpany,  way.  New  York. 

“Ideal”  Fountain  Pens.  Advertiakig  Company,  141  West  36th 

Qmrle*  W,  Hoyt  Compony,  Little  Bldg.,  street.  New  York.  Placing  orders  with  some 
Boston,  Mass.,  and  New  York.  Placing  ac-  New  York  City  newspapers  for  Midfielin  Tire 
count  for  the  Independent  Development  Co.,  Company,  Milltown,  N.  J.,  and  245  West  45th 


“Alumo”  skates.  Little  Bldg.,  Boston,  Mass. 
Johnston- Ayres  Conpnny,  525  Market  street, 


street.  New  York. 

Walz-Weinstock  Agency,  Inc.,  Parsons  Bldg.. 


San  Francisco,  Cal.  Reports  will  place  sched-  Buffalo.  N.  Y.  lacing  account  for  Kendaii 
ules  with  some  Pacific  Coast  newspapers  to  Refining  Co..  “Kenco  Motor  Oil”  and  “Kendall 


•tart  in  February  or  March. 

WyBe  B.  Jones  Agency,  107  Chenango  street. 


Gasoline,”  Bradford,  Pa. 

WoHd*s  Dispensary  Medical  Assodatian,  Dr. 


^ghzmrnn,  N.  Y.  Making  yeariy  contract,  pierc,-.  Medical,  Buffalo,  N.  Y.  W.  H.  Stuart 
for  the  F.  W.  Clements  Products  ^mpany,  above  company  is  stopping  at  the 

makmg  ywly  contracts  for  the  Woodward  Br„iin  Hotel.  New  York,  and  is  renewing 


Products  Company. 

KUng-CibMin  CompMiy,  230  South  State 


newspaper  contracts. 

Young  Sc  Rubicam,  609  Atlantic  avenue.  Phil- 


Ti,  TM  • _ _ .  ■  uun,  «  nuDicoui,  ouif  /suaniic  avenue,  i-nii- 

^  account  for  t  adelphia.  Pa.  Reported  to  be  placing  account 

Pratt  Food  Company.  ^  Morris  &  Co,,  Paul  Jones  Middy  Blouses. 

Lord  Sc  Thomas.  Corporation  Bldg..  Los  Baltimore.  Md. 

Angeles.  Cal.  Planning  newspaper  campaini 
in  large  cities  in  Eiast  and  Middle  West  for  — 
die  C^ifornia  Prune  and  Apricot  Growers.  San 

C  P.  McDonald  Company,  Fisk  Bldg.,  New  The  Strip  Feature 

York.  Now  placing  account  for  the  Penn-  _ _  _  — _ _ 

•ylvania  Rubber  Company,  Jeannette,  Pa.  WT  W 

B.  G.  Moon  Company,  Proctor  Bldg.,  Troy,  MB  ■  ■  ^  I  ^  1  1  IT  T 

N.  Y.  Placing  orders  with  some  Western 

^h^r^  Knitting  Company.  gy  ALEXANDER 

MoM-Qiase  Company,  425  Franklin  street,  A  L  ^ 

Buffalo,  N.  Y.  Placing  orders  with  newspapers  J\  DriSlCly  ITlOVinff  CplC 

in  selected  sections  for  Niagara  Wall  Paper  e  j  I 

Company.  Niagara  Falls,  N.  Y.  OT  mOdem  yOUtll. 

Mumm-Romer  Company,  314  East  Broad 
street,  Columbus,  (^io.  Making  10.000-line  ' " 

Company.  for  the  Capital  City  Products  Humail  i  11  t  C  T  C  S  t  | 

J^  F.  Murray  Advertising  Agency,  598  hlllTinr _ ^OT'  51 

Madison  avenue.  New  York.  Renewing  some  IHJlllUl  lx  v/  X  <* 

newspaper  contracts  for  R.  L.  Watkins  Com-  t 

P»ny,  Mulstfied  Cocoanut  OKI  and  Liquid  Arvon,  otlL-K.  COnilC  I 
Cleveland.  Ohio. 

Newell-Emmett  Company,  120  West  32nd  PrOofs  OH  request. 

•treet.  New  York.  Placing  orders  with  news-  _ 

American  Chicle  Company,  Chewing  Gum,  The  ART  CRAFTS  GUILD,  Inc. 

wi  p  .  T  V  510  N.  Dearborn  St. 

C.  F.  W,  Nichols  Cosnpany,  20  East  Jackson  a 

Boulevard,  Chicago.  Pteparing  copy  to  be  CHICAGO 

g»ed  in  Western  Coast  papers  on  &  W. 

btraos  Company. 


ILLINOIS 


Within  the  boundaries  of  Illinois  lies  the 
mineral  center  of  the  United  States.  It 
ranks  fourth  for  total  mineral  output. 

The  chief  mineral  output  of  Illinois  is 
coal,  the  producing  coal  fields  having  an 
area  of  about  42,900  square  miles.  It  also 
produces  lead  and  zinc  ore  and  has  the 
largest  zinc  smelters  in  America.  It  heis 
extensive  deposits  of  sand  and  gravel  and 
also  vast  deposits  of  clay  and  limestone. 

Illinois  has  come  to  be  one  of  the  leading 
states  in  the  manufacture  of  cement  and 
clay  products.  Deposits  of  ganister  glass, 
sand  and  oil  shale  are  also  found  which 
may  ultimately  become  of  considerable 
economic  importance. 

Petroleum  *  and  natural  gas  ranked 
second  in  importance  to  coal,  this  fact  plac¬ 
ing  Illinois  ninth  among  the  states  in  this 
industry. 

These,  you  understand,  are  natural 
resources.  Do  you  wonder  that  Illinois 
is  rich? 

"Hiese  Illinois  daily  newspapers  are  the 
intimate  home  papers.  Use  them  regu¬ 
larly. 


* 'Aurora  Beacon>News . 

...(E) 

16,3S1 

.088 

.058 

Bloomington  Pantagraph 

17,841 

.05 

.08 

ffChicago  Herald-Examiner 

(M) 

337,364 

.88 

.88 

ffChicago  Herald- Examiner. 

....(S) 

754,601 

1.00 

1.00 

Chicago  Daily  Journal . 

...(E) 

117,483 

jte 

.24 

ft  Chicago  Tribune . 

. . .  (M) 

667,628 

.80 

.80 

ftChicago  Tribune . 

....(S) 

877,467 

1.18 

1.15 

**La  Salle  Tribune . . 

....(E) 

3,041 

.028 

.028 

"Moline  Diapatch . 

. . . . (E) 

10,148 

.04 

.04 

fPeoria  Journal-Transcript. 

.(M&E) 

32,648 

.10 

.09 

"Peoria  Star . 

....(E) 

27,083 

.078 

.06 

ffRock  Island  Argua . 

....(E) 

10,408 

.048 

.048 

"Sterling  Gaxette . 

....(E) 

8,758 

.03 

.03 

*A.  B.  C.  Statement,  Apr3  1,  1923. 
fCoTernDMnt  Statement,  April  1,  1923. 
**A.  B.  C.  Statement,  Sept.  30,  1923. 
ttGowemment  Statement,  Sept.  30,  1923. 


28 


Editor  &  Publisher  for  December  2  2,  1923 


E  D  I 


WHAT  IS  PROGRESS? 

Bruce  BLIVEN,  now  editor  of  the  New  Re¬ 
public  and  once  managing  editor  of  the  New 
York  Globe,  is  the  author  of  an  article  on  “Our 
Changing  Journalism”  in  the  current  issue  of  the 
Atlantic  Monthly.  It  is  interesting,  but  not  in  the 
least  convincing  in  its  conclusions. 

Just  why  an  experienced  newspaper  man  should 
pick  mechanical  progress  as  the  deteriorating  element 
in  modern  journalism  is  rather  hard  to  understand. 
So  long  as  the  author  bases  his  case  on  short¬ 
comings  of  the  press  that  are  purely  intellectual  he 
is  on  safe  ground  even  though  the  remedy  is  largely 
one  of  a  living  wage.  But  to  say  that  an  improved, 
more  easy  to  read,  and  more  rapidly  produced  printed 
page  is  in  any  way  to  blame  for  journalism’s  weak¬ 
ness  is  ridiculous.  This  is  especially  true  when  it 
c<Hnes  from  a  man  so  recently  on  the  inside,  that  he 
should  know  the  facts. 

Mr.  Bliven  confuses  two  elements  in  making  news¬ 
papers  ;  namely,  what  the  public  wants,  and,  secondly, 
what  the  press  gives  them.  In  one  place  he  says, 
“The  mass  public  prefers  scandalous  gossip  to  intelli¬ 
gent  discussion  of  economic  and  social  problems.” 
Standing  alone  this  sounds  well,  but  will  not  Mr. 
Bliven,  as  a  former  managing  editor,  tell  the  readers 
of  the  Atlantic  Monthly  what  in  the  daily  news  grist 
is  gossip  and  what  is  serious  discussion? 

Is  he,  like  those  other  critics  who  are  not  so  well 
informed,  referring  to  the  so-called  sensational? 

If  so,  may  we  not  ask  him,  in  all  seriousness, 
whether  or  not  causes  of  murder,  suicide,  divorce  and 
robbery  do  not  constitute  intelligent  discussion  of  eco¬ 
nomic  and  social  problems? 

Love,  hate,  and  death  are  the  only  causes  of  the 
present  economic  and  social  problems  that  arc 
troubling  the  world  today. 

“While  mechanical  progress  is  thus  strengthening 
the  arm  of  inferior  journalism,  it  is  also  developing, 
in  at  least  two  fields,  products,  which  many  persons 
believe  will  seriously  cripple,  if  they  do  not  supplant, 
the  daily  press,”  writes  Mr.  Bliven.  “These  are  the 
motion  picture  and  radio.” 

Even  Mr.  Bliven  dismisses  the  motion  picture  with 
a  paragraph  but  of  the  other  he  adds,  “the  grounds  for 
expecting  radio  to  supplant  the  newspaper  are  better.” 

Just  why  it  should  be  decided,  in  such  an  off-hand 
manner,  that  an  exalted  town-crier  is  to  take  the 
place  of  the  printed  word,  capable  of  preservation,  in 
the  dissemination  of  public  information  is  beyond  the 
wildest  dreams  of  its  more  intelligent  promotors. 

Contrary  to  the  expressed  beliefs  of  the  author,  we 
already  have  conclusive  proof  that  the  practical 
mechanical  development  of  radio  is  going  to  mean 
better  newspapers  judged  from  the  most  critical 
standards. 

During  the  recent  World  Series,  to  which  Mr. 
Bliven  refers,  radio  killed  the  sale  of  hurriedly 
assembled  extras  that  had  nothing  to  recommend 
them  but  final  scores.  That  want  was  filled  by  radio. 
The  immediate  needs  of  the  follower  of  baseball  were 
satisfied  much  more  quickly  than  the  press  had  been 
able  to  do  it  in  the  past.  For  the  details  of  the  game, 
however,  it  was  necessary  to  wait,  as  usual,  for  the 
printed  accounts. 

Radio  may  mean  a  removal  of  circulation  incentive 
that  was  actuated  only  by  the  desire  to  be  first,  but, 
in  return,  it  has  given  us  time  in  which  to  write  and 
edit  for  intelligent  discussion. 

Mechanical  progress,  in  face  of  the  evidence,  cer¬ 
tainly  means  greater  human  relaxation  and  better 
•  newspapers. 


The  West  is  advertising-minded  and  has  manv 
things  worth  advertising,  according  to  William 
A.  Thomson,  director  of  the  Bureau  of  Adver¬ 
tising  of  the  American  Newspaper  Publishers’  Asso¬ 
ciation,  who  has  just  returned  from  a  swing  around 
the  country.  This  was  to  Ije  expected.  The  West  has 
been  taking  .stock  and  finds  that  she  has  an  over¬ 
abundance  of  good  things  to  sell.  It  is  natural  that 
she  should  ttirn  to  advertising  as  the  quick  and 
economical  way  of  making  sales.  Newspapers  will 
reap  the  greatest  return  from  this  movement  because 
they  are  the  great  common  medium  that  connects  the 
discriminating  buyer  with  the  market  of  things  that 
are  worthwhile. 


RIAL 


CI|riBtma0 


LUKE  11:  1-20 

(Weymouth  Modern  Translation] 

JUST  at  this  time  an  edict  was  issued  by 
Caesar  .\ngU8tn8  for  the  registration  of  the 
whole  Empire.  It  was  the  first  registra¬ 
tion  made  during  the  governorship  of  Qui- 
rinius  in  Syria;  and  all  went  to  be  regis¬ 
tered — every  one  to  the  town  to  which  he 
belonged.  So  Joseph  went  up  from  Galilee, 
from  the  town  of  Nazareth,  to  Judaea,  to 
David's  town  of  Bethlehem,  because  he  was 
of  the  house  and  lineage  of  David,  to  have 
himself  registered  together  with  Mary,  who 
was  betrothed  to  him  and  was  with  child. 
But  while  they  were  there,  her  full  time 
came,  and  she  gave  birth  to  her  first-bom 
son,  and  wrapped  Him  round,  and  laid  Him 
a  manger,  because  there  was  no  room 
for  them  in  the  inn. 

Now  there  were  shepherds  in  the  same 
part  of  the  country,  keeping  watch  over 
their  sheep  by  night  in  the  open  fields, 
when  suddenly  an  angel  of  the  Lord  stood 
by  them,  and  the  glory  of  the  Lord  shone 
round  them;  and  they  were  filled  with  ter¬ 
ror.  But  the  angel  said  to  them,  “Put 
away  all  fear;  for  I  am  bringing  you  good 
news  of  great  joy — joy  for  all  the  People. 
For  a  Saviour  who  is  the  Anointed  Lord  is 
born  to  you  to-day,  in  the  town  of  David. 
.\nd  this  is  the  token  for  yon:  you  will 
find  a  babe  wrapped  in  swaddling  clothes 
and  lying  in  a  manger.” 

And  immediately  there  was  with  the  angel 
a  multitude  of  the  army  of  Heaven  praising 
Cod  and  saying,  “Glory  be  to  God  in  the 
highest  Heavens.  And  on  earth  peace  among 
men  who  please  Him!”  Then,  as  soon  as 
the  angel  had  left  them  and  returned  to 
Heaven,  the  shepherds  said  to  one  another, 
“Let  us  now  go  over  as  far  as  Bethlehem 
and  see  this  that  has  happened,  which  the 
Lord  has  made  known  to  us.” 

So  they  made  haste  and  came  and  found 
Mary  and  Joseph,  with  the  babe  lying  in 
the  manger.  And  when  they  saw  the  child, 
they  told  what  had  been  said  to  them  about 
Him;  and  all  who  listened  were  astonished 
at  what  the  shepherds  told  them.  But  Mary 
treasured  up  all  these  things,  often  dwelling 
I  on  them  in  her  mind.  And  the  shepherds 
returned,  glorifying  and  praising  Cod  for 
all  that  they  had  heard  and  seen  in  accord¬ 
ance  with  the  announcement  made  to  them. 
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WITH  OUR  FRIENDLY  CRITICS 

This  week  America  commemorated  the  twentieth 
anniversary  of  the  Wright  brothers’  mastery  of 
the  air  with  many  demonstrations  of  man's 
power  above  the  ground  that  were  notably  free  from 
accidents  or  mishaps  of  any  kind. 

Probably  the  most  interesting  thing  of  the  day— 
Dec.  17,  1923 — was  the  interview  of  J.  P.  Yoder  with 
Orville  Wright  in  his  Dayton  home.  It  was  critical 
of  the  press,  but  constructively  so.  Strange  thoi^h 
it  may  seem,  Mr.  Wright’s  greatest  thrill  in  life  did 
not  come  at  Kitty  Hawk,  N,  C.,  when  his  first 
machine  left  the  ground,  but  many  years  before,  when, 
as  a  boy  of  eleven,  he  built  a  printing  press  so  good 
that  it  brought  a  master  pressman  from  Denver  to 
his  Ohio  home  to  see  him.  The  ambition  of  the 
Wright  brothers  then  was  to  be  newspaper  publishers. 
Failing  family  fortune  made  them  bicycle  repair-men 
instead,  but  in  reading  the  story  one  cannot  help  but 
feel  the  longing  to  be  a  newspaper  publisher  remained. 

Yoder  quotes  the  surviving  Wright  brother  as 
charging  that  aeronautics  have  been  retarded  by  too 
much  color  and  too  much  publicity  that  has  led 
people  to  expect  tix)  much.  He  points  out  that  there 
has  been  considerable  newspaper  discussion  every 
time  there  is  an  aeroplane  accident,  but  that  it  is  little 
realized  that  the  air  mail  of  1922  and  1923  carried 
out  ninety-three  per  cent  of  its  mileage  program 
without  an  accident.  Last  year,  it  is  added,  the 
achievement  was  ninety-six  per  cent. 

Measured  by  accidents,  Mr.  Wright  claims  Inat 
aviation  compares  favorably  with  any  other  means 
of  transportation. 

Mr.  Wright  is  not  alone  in  his  criticism  of  the 
press  for  the  manner  in  which  it  overplays  certain 
stories,  and  by  so  doing,  actually  retards  achievement 
It  is  this  same  tendency  that  is  the  basis  of  the 
charges  again.st  the  press  that  were  made  before  the 
Pennsylvania  Society  by  James  M.  Beck,  Solicitor 
General  of  the  United  States,  on  December  15. 

There  is  much  merit  in  the  complaints  of  both 
critics  but  there  is  certainly  nothing  to  be  alarmed 
about.  There  is  no  “sign  of  the  decay  of  civiliza¬ 
tion”  as  Mr.  Beck  would  have  us  lielieve,  and  he  lost 
his  case  by  his  attempted  comparison  of  the  contents 
of  a  copy  of  the  New  York  Times  of  today  with  a 
single  issue  of  twenty-five  years  ago  to  the  advantage 
of  the  latter.  Mr.  Wright  kept  on  much  safer  ground 
and  every  editor  will  no  doubt  willingly  agree  with 
him  that  it  has  been  the  colorful  and  sensational  in 
aviation  that  has  always  been  given  the  big  headlines. 

The  press  was  only  in  its  swaddling  clothes  in  1858 
and  was  giving  more  concern  to  thrills  than  facts. 
Citing  the  space  given  to  the  Dempsey-Firpo  fight 
as  an  example  of  the  decadence  of  the  press  is  with¬ 
out  value,  unless  it  is  compared  with  space  given  by 
the  same  press  to  education  and  religion.  The  space 
given  to  Mr.  Beck  and  Mr.  Wright  would  probably 
be  classified  as  educational  by  the  modern  editor. 

The  new  press  presents  the  facts,  including  what 
others  think  are  the  facts,  even  about  the  press,  and 
permit  tlie  public  to  do  its  own  thinking. 


CIRCULATION  BUILDING 

Despite  competition,  magazines  claim  to  be 
steadily  increasing  their  circulations.  Why? 
The  answer  is  not  diflicult.  The  magazines 
have  turned  to  the  ncwsiwiiers  to  advertise  themselves. 

Tlie  American  Magazine  heralds  each  issue  with 
full  page  newspaper  copy.  The  Curtis  Publishing 
Company  has  liccome  a  consistent  newspaper  adver¬ 
tiser.  Indeed  the  lists  of  magazines  felt  called  upon 
to  desert  their  own  much  flaunted  advertising  columns 
to  gain  publicity  in  the  daily  press  is  impressive. 

Of  roui  sc,  it  is  impossible  for  one  to  learn  ho* 
much  these  magazines  are  siiending  for  their  new*" 
paiier  cam(viigns.  Many  millions,  it  is  certain.  And 
the  ne-.vsi)a|)crs  welcome  these  millions  and  give  fall 
merchandising  value  in  return. 

Newspa()ers  will  not  be  the  losers  and  rnagazm* 
circulation,  through  newspaper  advertising,  will  gam- 
The  iiiafiTizincs  which  leave  advertising  to  their  rivals 
will  also  rede  to  them  circulation.  There  could  te  W> 
higher  tribute  to  the  value  of  newspaper  advertising 
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bt'torc  the  tiraiiite  City  tlll.^ 
_  __  Coninurcial  Oiih. 

r'r.KolJNiVL  Bertram  R.  Brooker  has  been  appointeJ 

promotion  manager  of  the  Toronto 
— Globe.  Mr.  Brooket  was  formerly  busi- 
iKTllL'R  E.  BR.\UN,  president  of  ness  manager  of  Marketing,  that  city, 
the  Pittsburgh  Post  and  Sun  Pub-  and  at  one  time  promotion  manager  of 


FOLKS  WORTH  KNOWING 


defeated  Mayor  .\.  Manning  of  Brock¬ 
ton,  Mass.,  for  the  otlicc  of  mayor,  was 
formerly  a  reporter  and  editor  on  the 
Brix'kton  daily  newspapers. 

lames  T.  Sullivan,  automobile  editor 


lishing  Comiviny,  accompanied  by  Mrs.  the  Manitoba  Free  Press. 

Braun  and  their  daughter,  are  spending  William  Fanjuhar  Paystm  has  joined 
the  lliristmas  holidays  in  the  Bahamas.  Success,  New  York,  as  business  manager. 

William  Randolph  Ilearst  has  pur-  Mr.  Payson  was  formerly  president  of  the 
chase<i  24  head  of  pure  bred  Shorthorn  Atlas  Advertising  Agency,  Inc.,  and  at 
cattle  from  the  Donald  Wotxlward  one  time  was  man.aging  editor  of  Vogue, 
farms  at  LeRoy.  X.  Y.,  and  will  use  Richard  Barrett,  national  advertising 
them  as  fimndation  for  a  milking  herd  manager.  Seattle  Post-Intelligencer,  is 
for  his  western  ranch.  leaving  the  Hearst  organization  Jan.  1,  to 

Clark  Morrison,  publisher  Oswego  become  assistant  business  manager  of  the 
(X.  Y.l  Palladium,  observed  his  84th  Vancouver  (B.  C.)  World, 
birthday  recently  by  spending  a  full  day  H.  H.  Irish,  formerly  circulation 
at  his  desk.  His  connection  with  the  manager.  St.  Louis  Times,  has  gone  to 


merly  busi-  L"*  K.  G.VYl.ORD  has  for  20  years  lames  T.  Sullivan,  automobile  editor 
,  that  city,  been  eslitor  of  the  Oklahoi^  City  Boston  tMass.t  Globe,  recently  addressed 

manager  of  Daily  Oklahoman,  during  which  time  his  the  Cluimber  of  Commerce  of  .\ubum, 

newspaper  has  Me. 

increased  in  cir-  Miss  Elizabeth  Murray,  of  the  Cliicagto 
from  j^jt  staff,  was  a  guest  of  honor 

**  *  party  given  recently  to  celebrate  her 
*  approaching  marriage  in  January  to 

Joint  Foley.  Forty-seven  members  of 


Palladium  dates  back  to  1804. 


the  Rochester  (X.  Y.l  Journal  and  Post- 


Robert  W.  Sawyer,  publi.sher  Rend  Express  in  the  same  capacity.  Frank 
(Ore.l  Bulletin,  was  a  recent  visitor  at  Sluka.  his  assistant  succeeds  him  on  the 
Washington,  D.  C.  Times. 

Victor  H.  Lovejoy,  proprietor  of  the 

Jefferson  (la.)  Bee,  recently  underwent  THE  EDITORIAL  ROOMS 

an  operation  in  a  IVs  Moines  hospital.  fcirrtj,'!)-  ROBIXSOX,  conductor  of 


r  present, 

sight^  gave  **  the  Charles  B.  l>oherty  and  Rupert  B. 
Dailv  Oklahoman  Ripley  have  joined  the  city  staff  Boston 
its  first  circula-  (Mass.)  Post. 

tion  boost.  One  Robert  Ross,  formerly  Toledo  Blade 
Saturday  that  city  hall  reinirter,  has  resigned  and  is 
year,  when  the  wintering  in  the  South, 
situation  between  j_  I'lonahey,  cartoimist,  Cleveland 
_  _  _  Russia  and  Japan  Plain  Dealer,  gave  IffO  original  drawings 

t.  N.  UATtoio  haj  bewnie  criti-  the  annual  Christmas  sale  held  by  the 

believing  war  Women’s  (Tub  of  Cleveland.  Proceeds 
might  be  declared  on  Sunday,  he  arranged  vvent  to  the  club. 


for  the  Sunday  night  .\ssociated  Press 


. — ■  - -•  - . —  .V  •  1  t.  _  -  John  A.  Chapman  of  the  editorial  staff, 

1  operation  in  a  IVs  Moines  hospital.  fcirpp'n-  ROBIXSOX,  conductor  of  paper  in  Oklahoma  was  at  News,  has  been  put  in 

L  W.  Matthews,  publisher.  Rich  Hill  "*■  “Philosopher  of  Folly”  column  in  *  wk  ■  cliarg^e  of  a  radio  column. 


L  W.  Matthews,  publisher.  Rich  Hill  “Philosopher  of  Folly"  column  in 

(Mo.)  County  Republican  has  been  ap-  the  ClevelaiKl  I’lain  IValer,  was  toast- 
pointed  postmaster  of  Rich  Hill.  master  at  the  annual  banquet  of  members 


lack  Williams,  proprietor  of  the  "f  Club,  Dec.  8.  wfthin  s^inie  sv'l'i^il  tVachiiig."' . — -  - 

\Vaycross  (Ga.)  JournaEHerald,  was  F.  J.  Mc<:arthy.  m.anaging  editor.  OkUh.unan  experienced^  ^F^r^  IMward  T.  Ingle  of  the  copy  desk  of 

formally  presented  the  C.  B.  Knight  (Tiicago  Herald-Kxammer,  lias  returned  circulati”  ^  ‘h*-  Toledo  Blade,  is  recovering  from  a 

silver  loving  cup,  IVc.  13.  offered  by  the  to  the  New  T  ork  American.  IV fore  go-  ^  ,  a  •  j  r>  i  serious  attack  of  blood  poisoning. 

Waycross  Kiwanis  Club  for  public  ing  to  Giicago  he  was  managing  editor  When  GaHord  lomed  the  Daily  Okla-  w  p  yr  u  f  rWvils  l.ake  N  D 
service  of  the  Suiidav  American  homaii  m  I’^Od,  he  had  a  background  of  ,  ‘''a”in  i .  Neiiy  ot  ueviis  t.^Ke,  w.  u.. 

.V  .  ...  .  .  several  vears'  cxoerience  in  executive  returned  to  the  reportorial  staff  of 

David  E.  Faville,  son  of  E.  K.  Faville,  W  .  F.  Crosby  has  K-en  put  in  charge  cditorial  positions ^fter  leaving  Colo-  St.  Paul  Pioneer  Press,  which  he 

^itor  of  the  IWand  ((Ve  )  Western  of  the  radio  department  of  the  Xew  ork  rado  Coll w  he  .i^ame  Colorado  Springs  left  to  enter  the  air  service  during  the 

U  •  r  correspondent  for  the  Denver  Times  a^d  WorW  War. 

11  a  JaekRai’er.  humsirist  for  the  Cleveland  later  the  IVnvcr  Republican.  He  then  Herbert  R.  C^ilt.  managing  editor,  St 

^  Press.  re«ntly  .addressed  the  New  worked  on  the  Colorado  Springs  Tele-  Paul  Disiwtch- Pioneer  IVess,  addressed 

^ 'irk  Railway  (Tub  at  a  banquet  in  New  graph  until  he  resigned  to  take  the  the  St.  Paul  Assixiation  of  Credit  Men. 

w  1  J  •  editorship  of  the  St.  Joseph  (Ma)  Dec.  11,  on  "How  the  Newspaper  Forms 

Hugh  Murray  has  resumed  his  duties  Dick  Smith,  manairinir  eilitor.  Kansas  Gazette.  From  the  Gazette  he  went  to  Its  (')oinions.*’ 


"Philosopher  of  Folly"  column  in  «  •  ■  cliarge  of  a  radio  column, 

the  (Tevelaixl  Plain  Dealer,  was  toast-  On  unday  the  $200.(XX),0(W  ^Itimore,  w-  ratherine  Brown  Toledo  fO ) 

master  at  the  annual  banquet  of  members  Md.,  fire  broke  out  and  did  declare  eilitor  has  resigned  to  re- 

of  his  Contributors  Chiil.  Dec.  8.  Whh  n  SC  -me  TeaX’ig 

Ch  e  ’  OkUh.Il;iun  exp^Heiired^  i  per  ^  IMward  T.  Ingle  of  the  copy  desk  of 

Chicago  Herald-Kxammer,  lias  returned  circulation.  Toledo  Blade,  is  recovering  from  a 

to  the  M'w  lork  American,  w fore  go-  j  •  •  j  *1,  n  -i  ru,i  serious  attack  of  blood  poisoning, 

ing  to  Giicago  he  was  managing  editor  When  Gaylord  loined  the  Daily  Okla*  \f  n  v  11  r  -i  1  v  n 
of  the  Sund.av  American  hon'an  1^.  he  fiad  a  background  of  ,  ^fartin  P.  Kelly  of  Devils  Uke.  N  D 

...  P  1^  '.  .  .  *  •  i.  .  several  vears'  experience  in  executive  ka*  returned  to  the  reportorial  staff  of 

nf'^br  thr  cditorial  positions.  After  leaving  Colo-  St.  Paul  Pionwr  Press,  which  he 

of  the  radio  dipartment  of  the  New  \ork  Collie  he  .Tccame  Colorado  Springs  'fft  fmer  the  air  service  duriiui:  the 


)  ork  Railway  (Tub  at  a  banquet  in  New  graph  until  he  resigned  to  take  the  the  St.  i’aul  .\ssiKiation  of  Credit  Men, 


editorship  of  the  St.  Joseph 


Dick  Smith,  managing  etlitor,  Kansas  Gazette.  From  the  Gazette  he  went  to  Its  Opinions. ’’ 


Dec.  11,  on  “How  the  Newspaper  Forms 


as  meinlx'r  of  the  executive  committee  City  Post,  was  injunxl  recently  when  run  the  C^lahoman. 
and  general  management  of  the  Hearst  down  bv  a  motor  car.  - 


publications.  He  resigned  last  summer 
to  engage  in  work  as  a  newspaper  ad¬ 
visor. 

C.  S.  Nation  one  time  publisher  of  the 
(Tianute  (K.aii.)  Blade  and  later  the 
Timesett,  has  been  named  postmaster  at 
Chanute. 


e  (iklahoman.  Flilmiiiid  A.  Qiester,  for  7  months 

=  private  secretary  to  former  .\mcrican 
Mrs.  Ida  Bailey  .\llen,  domestic  science  Grover  F.  Sexton,  veteran  of  the  Legion  Commander  ,\lvin  M.  Owsley, 
editor.  New  York  Mail,  addressed  women  Record  Herald  and  (Tiicago  Herald  &  has  retiirneil  to  the  reportorial  staff, 
of  the  Carroll  Giib,  New  York,  Dec.  13,  Examiner,  is  hack  on  the  staff  of  the  Mobile  (.Ma.)  Register, 
on  the  study  of  vitamincs.  latter  paper.  p-  u,,  ..filmed  from  the  eoi 


on  the  study  of  vitamincs. 

Ti^ertt,  h^ri^n‘na^‘*'^stl^ter"a^  ,  .  kTiarles  Darliniflon.  10  years  in  edi-  de^k  of  the  Buffalo  News  ami  will  go  to 

Chanute  *ke  New  \ork  Tribune,  has  sigiuxl  a  tonal  and  advertising  deiiartments  of  Florida  where  he  has  purchased  an 

Inhn  rivd..  n.vL'ald  ..ditor  and  nnh  cotlract  with  the  Famous- Players-  the  IX-s  Moiiu's  (la.)  Capital,  has  pur-  orange  grove, 

lisher  of  the  .\mcrican  PrUiter,  recLlv  Company,  pder  which  he  will  chaswl  the  West  IVs  Momes  P^  „all.  staff  poet,  Portland 

..n  .U-  ••cJI continue  to  supervise  productions.  will  devote  his  tlllW  to  that  publication.  (Vreonian  had  one  of  her  noems  nnh- 


Jed  Fiskc  has  resigned  from  the  copy 


gave  a  lecture  on  the  “Evolution  of 
Printing.”  at  the  Springfield  Public  Li- 


uitinue  to  supervise  productions. 
“Bugs"  Baer,  syndicate  humorist  for 


that  publication. 


Grace  F„  Hall,  staff  poet,  Portland 
Oregonian,  had  one  of  her  poems  pub- 


Bruce  Grant  has  returned  to  the  re-  lished  in  a  late  issue  of  the  Poetry  Re- 


brary,  under  the  auspices  of  the  Publicity  ‘ke  New  York  .\merican,  motored  to  write  desk  of  the  (Tiicago  Herald  &  view,  I.ondon. 


Qub  of  Springfield. 


Sir  Herbert  Morgan,  K.  B.  E.,  chair-  krother. 


Macon.  Ga.,  recently,  where  he  visited  Examiner  after  an  absence  of  several 


man  of  the  British  National  Reception 
Committee  for  the  London  A.  A.  C.  W. 
convention  next  July,  wh«i  has  been  visit¬ 
ing  the  United  States,  sailed  for  home 
on  the  steamship  Majestic  recently. 

IN  THE  BUSINESS  OFFICE 

S.  C.\DY,  advertising  manager. 


George  V'aii  Den  Berg,  former  re¬ 
porter,  of  Rix'kland  (111.)  Star  has  be- 


Henry  M.  Paynter  Jr.,  of  Chicago,  is  F'raiik  J.  Percy,  of  the  Chicago  Herald  the  practice  of  law  in  Washington, 


now  on  the  staff  ai  the  New  York  &  F'xamiiier  sport  staff,  has  been  trans 


D.  C..  specializing  in  patent  claims. 

Edgar  V.  Moone,  editorial  writer 


American.  .  .  „  .  Edgar  V.  Moone.  editorial  writer 

Arthur  H.  Peavy,  reportorial  staff.  Qiarles  R.  Corbin,  in  the  slot  for  the  sknix  City  (la.)  Tribune,  has 
Macon  (Ga.)  Telegraph,  has  been  elected  Toledo  (O.)  Blade,  is  instructing  a  class  electetl  post  historian  Monahan  Post, 
general  secretary  of  the  Macon  (Tiamber  in  journalism  at  the  University  of  Toledo,  .\mericaii  Legion,  second  largest  post  iii 
of  Commerce.  William  A.  Rullivant,  Republican,  who  the  Uiiitetl  States. 

James  M.  Kerr,  of  Lexington,  Ky.,  is  _ 


•  Oklahoma  City  Oklahoman,  has  kead  the  sports  staff  on  the 

hew  made  advertising  manager  of  the  M.icon  ((la.)  Telegraph. 

Wichita  (Kan.)  Beacon.  For  several  Edward  H.  Butler  has  returned  to  his 
years  he  was  connected  with  the  Hutchin-  desk  at  the  Buffalo  (N.  Y.)  News  after 
son  (Kan.)  News,  becoming  head  of  the  recovering  from  an  operation. 

‘Ippartment,  before  going  to  j.  C.  Ingram,  of  the  New  York  Ameri- 
the  Oklahoma  City  Oklahoman  a  year  can  staff,  has  obtained  a  leave  of  absence 


and  a  half  ago. 

J.  V.  Rogers  has  joined  the  merchan- 


to  spend  the  winter  in  Florida. 

John  T.  McCutcheon.  George  .\de. 


dising  .service  of  the  Giicago  Tribune  Mereilith  Nicholson,  Sidney  Smith  and 
after  some  time  in  the  business  survey  Carey  Orr  were  among  the  guests  at  the 
department  of  the  same  ncwspaiicr.  lOth  annual  dinner  of  the  Indiana  Society 

Arthur  Q.  Davis  has  been  made  mana-  of  Giicago,  Dec.  LS. 
ger  of  the  classified  advertising  depart-  William  Mack  of  the  Toledo  News- 
ment  of  the  Sioux  City  (la.)  Tribune.  Bee  reportorial  staff  has  resigned  to  go 
E.  \V.  Bralcy  is  a  new  member  of  the  to  Washington  as  secretary  for  Congress- 
local  .advertising  staff,  Sioux  Falls  man  Isaac  R.  Sherwixxl. 


(S.  D.)  .\rgus-Lcader. 


.\rthiir  A.  Giapman.  assistant  Sunday 


1  magazin* 
,  will  ga* 
their  ri'-ab 
could  be 
advertis®!’ 


Charlie  Schimpf,  of  the  advertising  de-  Magazine  ixlitor.  New  York  Tribune,  was 
partment.  Mobile  (Ala.)  Register,  has  recently  initiated  an  associate  member 
joined  the  advertising  staff,  Jackson  of  Sigma  Delta  (Tii  by  the  Colorado 
(Miss.)  Garion-Ledger.  chapter  of  the  fraternity,  at  the  Uni- 

C.  N.  Refield,  (Tiicago  Tribune  mer-  '••''■sify  of  Colorado, 
chaiidising  department,  has  been  trans-  Walter  S.  .\dams  has  Ix'cn  made 
ferred  to  the  automobile  advertising  de-  inanagiiig  eilitor  of  the  Pomona  (Cal.) 
partment.  Progress.  .\dams  came  to  California 

T.  G.  Davanev,  advertising  manager,  two  ye.ars  ago  from  the  Finillay  (O.) 
Gmaha  Bee,  addressed  the  Fort  D<xlge  Republican,  where  he  was  city  editor. 
Ha.)  .Advertising  Club  and  retailers  re-  Prior  to  that  he  was  a  rejwrter  on  the 
ccntly.  Springfield  (Mass.)  Republican. 

Douglas  V  Martin,  Jr.,  m.anager  pub-  Giarles  Lee  Bryson,  president,  (Tiicago 
kcity  department.  St.  I-oiiis  Glohe-Demo-  Press  Club,  has  left  the  rewrite  desk  of 
rrat.  recently  discussed  problems  of  the  Chicago  Herald  &  Examiner  to  enter 
publishing  a  daily  newspaper  in  an  ad-  the  book  business. 
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Editor  &  Publisher  for  December  22,  1923 


Wilfrid  Fleisher,  for  tile  past  18  months  years.  H.  A.  Schule  becomes  vice-presi-  rector  of  the  Iowa  committw  on  public  J.  Kenneth  Mullin,  Universal  Service 
in  Europe  for  the  Unit^  Press,  will  dent  of  the  Agate  Service.  utility  information,  Des  Moines,  jvas  a  bureau  manager^  at  San  _  Antonio,  Te^ 


leave  New  York  December  27  for  Tokyo, 
■where  he  will  join  the  staff  of  the 
Japan  Advertiser,  of  which  his  father, 
B.  W.  Fleisher,  is  general  manager.  Mr. 
Fleisher  will  also  represent  the  New 
York  Times  as  Tokyo  correspondent. 


Douglas  Wakefield  Coutlee  has  been  speaker  at  a  recent  meeting  of  the  Daven-  has  bem  ordered  to  Mexico  to  cover  the 
-  — ■  *  -■ - - - revolution  for  his  service. 


made  director  of  the  mail  order  division 
of  the  Charles  C.  Green  Advertising 
Agency.  Mr.  Coutlee  was  formerly  as¬ 
sociate  with  the  George  Batten  Com¬ 
pany,  the  Frank  A.  Munsey  Company 
and  Popular  Science  Monthly.  Later  he 
was  president  of  Donglas  Wakefield 
Coutlee,  Inc.,  and  more  recently  with 
Ruthrauff  &  Ryan. 

Coring  F.  Overman,  editorial  staff. 


port  Advertising  Club. 


WITH  THE  SPECIALS 


NEW  PLANTS  AND  EQUIPMENT 


staff.  New  York  Daily  News. 

William  Soskin,  from  assistant  manag¬ 
ing  editor  late  New  York  Leader,  to 
coyp  desk,  New  York  Mail. 

G.  H.  Sallans,  from  telegraph  editor. 
Saskatoon  (Sask.)  Star,  to  Hamilton 
(Ont.)  Herald.  W.  T.  Webb,  city  hall 
reporter.  Saskatoon  Star,  has  been  given 
the  telegraph  desk  replacing  Sallans, 
while  T.  E.  Porter  takes  the  city  hall 
beat. 

Peter  T.  Levins,  from  assistant  city 
editor,  Hudson  (N.  Y.)  Dispatch  to  re¬ 
porter,  New  York  Daily  News. 

Walter  King,  from  Chicago  Herald- 
Examiner,  to  copy  reader,  Salt  Lake 
(Utah)  Telegram. 

Owen  Downes,  from  music  critic,  Bos¬ 
ton  (Mass.)  Post,  to  music  department, 
New  York  Times. 

Robert  Shand,  from  the  copy  desk. 


R.  DAVID,  formerly  assistant  to 
•  the  publisher  of  the  Milwaukee 
(Wis.)News,  has  joined  the  San  Fran¬ 
cisco  staff  of  M.  C.  Mogensen  &  Com¬ 
pany,  Inc.,  Pacific  Coast  newspaper 
representatives. 

Spokan^  (Wash.)  Chronicle,  has  joined  Krogness,  San  Francisco,  fenced  and  construction  will  be  con- 

the  Carl  W.  Art  Advfi'®'"®'  Awnrv  been  appointed  western  advertising  tinned  dnrimr  the  winter  and  sorinir. 

Spokane,  as  copy  writer. 


TTTICA  (N.  Y.)  Deutsche  Zeitung, 
German  newspaper,  will  erect  a 
new  $10,000  brick  and  steel  structure  at 
317  Lafayette  street,  Utica,  for  a  new 
home.  Excavation  work  has  been  com- 


HOLDING  NEW  POSTS 

T^ORMAN  H.  MATSON  from  As- 
sociated  Press  bureaus,  Paris,  Lon¬ 
don,  and  Rome,  to  staff.  New  York 
Mail. 

N.  A.  Hellinger,  from  Zits  Weekly,  to  the  Carl  W.  Art  Advertising  A^ncy,  represmtativrforThe'New  tinned  during  the  winter  and  spring. 

XT„...  Spokane,  as  copy  writer.  representative  tor  tne  ivew  lorx  neraia  c..„  Uo, 

Fred  E.  Eriksen  identified  with  dairy  ^  , 

advertising  for  many  years  has  joined  -  Swan,  special  representative. 


the  staff  of  the  Cramer-Krasselt  Com¬ 
pany,  Milwaukee,  Wis.  He  will  special¬ 
ize  in  dairy  and  general  agricultural 
advertising. 

H.  W.  Schaefer  has  resigned  as  city 
editor  of  the  Birmingham  (Ala.)  Age- 
Herald  to  open  an  advertising  and 


Boston,  Mass.,  has  recently  been  pro¬ 
moted  to  a  colonelcy  in  the  United  States 
Army  Reserve  (3orps. 

Hamilton  Delisser,  Inc.,  has  been  ap¬ 
pointed  national  advertising  representative 
of  the  Reading  (Pa.)  Herald-Telegram. 

Lorain  (Ohio)  Journal  has  appointed 


publicity  agency  there.  Schaefer’s  ex-  Powers  &  Stone,  Inc.,  publisher’s  repre- 


perience  covers  more  than  a  year  with 
the  B.  F.  Goodrich  Rubber  Company,  a 
year  as  director  of  public  information 
with  the  American  Red  Cross  at  Atlanta, 
Gia.,  and  nearly  ten  years  with  various 
newspapers  of  the  South. 

C.  Brewer  Smith,  head  of  the  C. 
Brewer  Smith  Advertising  Agency, 
Boston,  Mass.,  has  just  returned  from  a 
month’s  tour  of  Europe. 

James  T.  Wetherald,  head  of  the 


sentative.  New  York,  as  its  national  ad¬ 
vertising  representative. 


NEWS  SERVICE  AND  SYNDICATES 


P’EORGE  E.  HOOK  has  been  trans- 

VT  fu-  ■XT..,,  .-♦off 


New  York  American,  to  copy  desk,  New  James  T.  Wetherald  Advertising  Agency, 


York  Daily  News. 

Paul  Paddock,  from  assistant  city  edi¬ 
tor,  Chicago  News  Bureau,  to  staff, 
Popular  Mechanics  Magazine. 

Henry  F.  Auger,  from  Worcester 
(Mass.)  Telegram,  to  city  staff,  Boston 
(Mass.)  Post. 

George  Smedal,  Jr.,  from  staff,  Sioux 
Gty  (la.)  Tribune,  to  Cedar  Rapids 
(la.)  Gazette. 

Mrs.  Norine  Wintrow,  from  Lansing 
(Mich.)  Capital-News  to  feature  writer, 
Toledo  Blade. 

Kent  Hunter,  from  staff,  Chicago  Daily 
News,  to  Chicago  Herald  &  Examiner. 

Perry  S.  Freeman,  from  manager. 
United  Press  bureau,  Lansing,  Mich.,  to 
court  house  reporter,  Toledo  Blade. 

Jack  Knox,  from  New  York  Sun  sport 
staff,  to  Herald  &  Examiner  sport  desk. 

O.  Q.  Millar,  from  city  editor,  Ogden 
(Utah)  Standard- Examiner,  to  news 
^itor,  Fresno  (Cal.)  Republican. 

Milt  Saul,  from  reporter,  Dallas 
(Tex.)  Times-Herald,  to  news  editor, 
Houston  (Texas)  Dispatch. 

F.  C.  Bishop,  from  staff,  Dallas  (Tex.) 
Times-Herald,  to  traveling  representa¬ 
tive  for  a  newspaper  syndicate. 

Stanley  Kunsman,  from  circulation  de¬ 
partment,  Reading  (Pa.)  Times  to  dis¬ 
trict  manager  of  the  Harrisburg  (Pa.) 
Telegraph. 


from 


Boston,  Mass.,  has  returned 
extended  trip  to  California. 

Miami  Advertising  Company,  with 
$25,000  capital,  has  been  incorporated 
under  Ohio  laws  to  do  business  in  Day- 
ton,  O.,  by  Robert  G.  Corin  and  Saleum 
S.  Markham. 


International  News  Service,  to  manager, 
Philadelphia  bureau. 

Helen  Rowland,  newspaper  writer,  has 
joined  King  Features  Syndicate,  Inc., 
New  York,  for  which  she  will  write  her 
“Meditations  of  a  Married  Woman”  and 
“Sayings  of  Mrs.  Solomon”  series. 

Waltham  (Mass.)  News  has  obtained 
the  United  Press  wire  service. 


Springfield  (O.)  Morning  Sun  has  m- 
stalled  a  new  Intertype  machine. 

Lincoln  (Ill.)  Courier-Herald,  now 
located  in  its  new  home  in  the  Odd 
Fellows’  Building,  Lincoln,  has  installed 
a  complete  Ludlow  equipment. 

Plans  for  a  new  building  for  the 
Athens  (O.)  Messenger  costing  $75,000 
are  being  drawn.  Fred  W.  Bush  is 
owner  and  editor. 

San  Antonio  (Tex.)  La  Prensa,  morn¬ 
ing  Spanish  daily,  has  announced  im¬ 
provements  to  cost  $10,{X)0,  including 
remodeling  of  the  editorial  and  com¬ 
posing  rooms. 

Orlando  (Fla.)  Sentinel  has  installed 
new  equipment  consisting  of  a  Ludlow 
machine  and  13  fonts  of  matrices. 

Saratoga  Springs  (N.  Y.)  Saratogian 
has  installed  a  Ludlow  typesetting  ma¬ 
chine. 

Remodeling  of  the  plant  of  the  Viroqna 
(Wis.)  Vernon  County  Gnsor  at  Viro- 
qua,  Wis.,  has  been  accompanied  by  m- 
stallation-of  the  Ludlow  system. 

Piqua  (O.)  Call  has  installed  a 


WITH  THE  AD'VER'nSERS 


MARRIED 

pAUL  AUGSBURG,  rewrite  desk, 

Chicago  Tribune,  to  Miss  Ann  Ever- 
bach  of  Philadelphia.  Dec.  15. 

Charles  Thornburgh,  editor,  Alexan¬ 
dria  (Xeb.)  Argus,  to  Miss  Pearl 
Stewart,  at  Alexandria. 

Silliman  Evans,  Washington  corre¬ 
spondent,  Fort  Worth  (Texas)  Star- 
Telegram.  to  Miss  Lucille  McCrea,  of 
Cisco,  Texas,  last  week. 

Miss  Gladys  Akers,  society  editor. 

Champaign  (Ill.)  News-Gazette,  to  Dale 
B.  Esmond  of  that  city,  Dec.  12. 

Miss  Maryan  Alexander,  daughter  of  department. 


PMIL  MAURICE  SCHOLZ,  president 
World  Wide  Advertising  Corpora¬ 
tion,  has  been  re-appointed  Captain  in 
the  United  States  Army  Officers  Reserve 
Corps,  for  a  period  of  5  years.  He  was 
formerly  publisher  of  the  New  York 
Evening  Post. 

Charles  E.  Vautrain,  of  the  advertising 
staff  of  the  American  Writing  Paper 
Company,  has  been  elected  president  of 
the  Holyoke  (Mass.)  Publicity  Club. 

Norman  O.  Mick,  assistant  advertising 
manager.  Burroughs  Adding  Machine 
Company,  has  been  appointed  advertis¬ 
ing  manager,  succeeding  the  late  George 
B.  Sharpe. 

George  S.  Madden,  former  newspaper 
advertising  man,  and  lately  with  the  H. 
P.  Wasson  Company  of  Indianapolis, 
Ind.,  has  taken  up  his  work  as  head  of 
the  advertising  staff  of  the  W.  H.  Rolland 
store,  Bloomington,  Ill. 

E.  L.  Colegrove,  trust  promotion  man 
for  the  Union  Trust  Company,  Cleveland, 
was  recently  tendered  a  farewell  dinner 
by  the  Financial  Advertisers’  Association 
of  that  city.  He  has  accepted  a  position 
with  the  Guaranty  Trust  Company  of 
New  York. 

George  C.  Dorsey,  advertising  manager, 
Marshall  Field  &  Co.,  wholesale,  has  been 
transferred  to  promotional  work  in  the 
rug  department. 

Herman  B.  Van  Velzer  has  joined  the 
Burgess-Xash  store,  Omaha,  as  assistant 
advertising  manager. 

Mrs.  Byron  Alger  beginning  Jan.  1, 
will  be  associated  with  V-C  Advertisers’ 
Service  Corporation.  She  lias  resigned 
as  head  of  the  Vogue  magazine  pattern 


E.  D.  .\lexander,  publisher  of  the  Stay- 
ton  (Ore.)  Mail,  to  Oscar  L.  Hagen,  of 
Portland,  Tlianksgiving  day. 

Charles  Cary  Colt  of  the  magazine  de¬ 
partment,  Boston  (Mass.)  Transcript,  to 
Miss  Amy  Lee  of  Boston,  Dec.  1. 


IN  THE  AGENCY  HELD 

H.  RANKIN  COMPANY 
disposed  of  its  interest  in 
Agate  .Advertising  Service,  Chicago,  to 
Rudolph  F.  Turyna,  who  has  directed 


w. 


has 

the 


S.  E.  Carter  has  been  made  advertising 
manager  of  Ely  &  Walker  Dry  Goods 
Company,  St.  Louis.  Several  months 
ago  he  was  named  editor  of  the  firm’s 
house  organ. 

Fred  E.  Johnston  of  Dallas,  Texas, 
advertising  man,  has  been  appointed  by 
Lou  E.  Holland,  president  of  the  As¬ 
sociated  Advertising  Gubs  of  the  World, 
as  a  member  of  the  program  committee 
for  the  London  convention. 


Joe  Carmichael,  former  city  editor. 


the  affairs  of  the  service  for  the  past  12  Davenport  (la.)  Daily  Times,  now  di- 


Educate 
the  Churches 


The  vast  majority  of  the  readers  of 
every  newspaper  are  interested  in 
Christianity.  The  news  of  the 
churches  is  read  by  them  even  though 
they  do  not  demand  extras  as  they  do 
when  the  home  team  is  in  a  close 


corner. 


These  church  people  are  the  solid 
substantial  element  of  your  com¬ 
munity.  Why  not  educate  them  to  the 
value  of  adequate  display  space  by 
some  form  of  cooperative  advertising. 


Proofs 

available. 


of  250  word  ads  are 


HERBERT  H.  SMITH 

Chairman  copy  committee 

518  Witherspoon  Building,  Philadelphia,  Pa. 
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Duplex  rotary  press,  replacing  the  flat  by  J.  H.  Pittman  to  Thomas  Dovery  Qub  of  St.  Louis,  and  Walter  B.  Weisen- 

bed  type  formerly  used.  of  Eugene,  Ore.  burger,  retiring  president,  have  returned 

Liverpool  Daily  Post  and  the  St.  Samuel  A.  Head,  former  city  editor,  ^rom  a  trip  to  the  Southwest  with  a  party 

Ocments  Press  Sunday  Times  have  in-  Buffalo  Enquirer,  has  purchased  the  directors  and  officials  of  the  National 
stalled  the  Ludlow  system  of  all-slug  Lackawanna  (N.  Y.)  Sun,  which  sus-  Commerce,  St.  Louis, 

composition  in  their  plants.  pended  publication  on  Dec.  &  Mr.  Head  Buffalo  Artists  Club  has  been  formed, 

aeveland  (O.)  Ameriiska  Domovina,  "ill  convert  the  publication  into  a  to  include  newspapermen,  writers,  artists 
a  Slovenian  tri-weekly  newspaper  has  weekly.  With  him  will  be  associated  musicians.  .Alexander  O.  Levy  is 

moved  to  a  new  plant  at  6117  St.  Clair  Thomas  C.  Bodkin  and  Jacob  J.  Barber,  temporary  chairman, 
avenue.  J''->  fornier  publishers  of  the  Lackawanna  Ben  Franklin  Gub  of  Willamette 

Rose  City  Park  (Ore.)  Herald  has  yalley,  printers  and  newspaper  men,  will 


moved  into  a  new  home  and  has  installed 
a  new  Babcock  Optimus  press. 


Johnson  Printing  Company,  Moline,  'ts  next  meeting  at  Salem,  Ore., 

111.,  which  has  published  four  community 

papers  for  years,  has  added  the  Elmwood  Austin,  Tex.,  has  been  chosen  for 


Lowell  (Mass)  Courier  Citizen  re  lor  years,  nas  aaaea  tne  mm wooa  /\usiin,  lex.,  lias  Deen  cnosen  tor 

cently  purchased  new  Ludlow  equipment,  gazette,  San  Jose  Jourml  and  Yates  City  the  next  semi-annual  meeting  of  the 
The  Courier-Citizen  is  preparing  to  move  ^he  syndicate  now  Tei«s  Women  s  Press  Association,  to 


into  its  new  building  about  Jan.l. 


publishes  the  Morton  News,  Bartonville  be  held  in  May,  1924. 

News,  Goodfield-Carlock  Times  and  Boston  (Mass.)  Pilgrim  Publicity  As- 


Construction  was  started  last  week  on  Green  Valiev  Banner  all  of  Illinois  A  •  »■  u  ^  j  u  ki- 

the  new  home  of  the  Lubbock  (Tex.)  R  fohnsS  of  Sfa  II  head^^^^  sociation  has  undertaken  the  publication 

Plains  Agricultural  lournal  which  will  jonnson  oi  reoria,  ill.,  neaas  tne  com  of  Advertising  News,  a  local  weekly  for 
Flams  Agricuiiurai  journal,  wnicn  win  pa^y  vvhich  was  launched  6  years  ago,  Boston  advertisinir 
be  converted  from  a  monthly  magazine  au.cinDnus 


to  a  weekly  newspaper. 

Hornell  (N.  Y.)  Tribune  has  ordered 


SPECIAL  EDITIONS 


San  Antonio  (Tex.)  Press  Club  has 
been  organized  among  the  newspaper 
workers  of  that  city. 


community. 


a  new  deck  for  its  Hoe  press.  A  new  pED  BLUFF  (CAL.)  NEWS,  a  44-  ^  p 

building  IS  planned  for  the  near  future.  IX  p  Bureau  edition  Dec  7  •  Association  will  hold  its 

rvrnniMt  it.  c  il  1  ^oiiion,  ucc.  /.  annual  convention  in  Amarillo,  Tex.,  on 

ne?plant  ^Dec.'^il).  ^De^iS  cT^ilS  nivert7y  iditfoi  dST"***  "  J' 

publisher,  held  a  reception  for  state  o^  Denison  (la.)  Bulletin,  a  Golden  Ju-  Uie'iro"^am“om^tter*Sam“B«swen 

bilee  edition,  a  history  of  fifty  years  of  edito^r  fJid  publisher  of  the  (SarS 
that  papers  life,  Nov.  28.  (Texas)  News,  is  president  of  the  as- 

Elkader  (la.)  Register  and  Clayton  sociation. 

County  Messenger,  a  32-page  farm  San  Francisco  Advertising  Gub  elect- 
bureau  edition  Dec.  7.  ed  the  following  officers  at  a  recent 

Terrell  (Tex.)  Tribune,  a  24-page  meeting :  John  J.  Cuddy,  president ;  Har- 
-  -  edition,  Dec.  12,  on  the  completion  of  ly  T.  Watson,  vice-president;  Eton  E. 

News,  until  recently  conducted  by  the  new  plant  of  the  Anderson  Motor  Gi' 

Frederick  Foulk.  Company. 


w 


CHANGES  OF  OWNERSHIP 

H.  WILLS  and  W.  B.  Holland 
•  have  purchased  the  Rye  (N.  Y.)  edWon,'"  Dec.' 'll,' on ‘thr'completion  of 


S.  L.  Boeman  has  sold  his  interest  in 
the  Chatsworth  (Ill.)  Plaindealer  to  A. 
A.  Raboin  of  Clifton,  Ill.  Associated 
with  Raboin  are 
field. 


ilman,  secretary ;  W.  W.  Douglas,  treas¬ 
urer  (re-elected).  Members  of  Ae  ex¬ 
ecutive  committee  are :  Charles  H.  Wool- 
ey.  Miss  Georgia  Ashford,  Melville  Cres- 
well,  Hayden  Lothers,  A.  E.  Lawrence. 


REPUTATION 

In  Color  Printing 

“Our  colored  comic  sec¬ 
tions  are  printed  in  Saint 
Louis  by  The  World  Color 
Printing  Company — premier 
color  printers  with  a  “Rep” 
that  means  everything  to 
us.  We  get  better  work  at 
all  times  than  we  could 
possibly  turn  out  ourselves. 

“You  can  always  bank  on 
live  and  harmonious  colors 
printed  in  perfect  registry, — 
ideally  printed  comic  sec¬ 
tions. 

“Theirs  is  a  service  built  on 
22  years  of  consistently  su¬ 
perior  color  comic  printing !” 


So  Say  Those 
Who  Know 


ASSOCIATIONS 

S.  J.  and  K.  R.  Porter-  lyrEWSPAPER  editors  and  publishers  The  club  amended  its  constitution  at  the 
from  Northeast  Missouri  will  meet  'iS?* 

J.  T.  Price,  formerly  proprietor  of  at  Columbia,  Mo.,  Jan.  18  and  19.  Dean  OTicers  wll  be  held  m  19^.  The 

Rockport  (Mo).)  Atchison  Cxiunty  Walter  Williams,  University  of  Missouri  *bove  officers  will  serve  until  1925. 
Journal,  has  purchased  the  San  Antonio  school  of  journalism,  and  T.  C.  Alford,  _.^nual  midwintn  meeting  of  the  Vir- 
(Tex.)  Texas  Republic,  a  Republican  of  the  Kansas  City  Star,  will  speak.  ginia  Press  Association  will  be  held  at 
weekly,  formerly  conducted  by  the  late  Members  of  the  executive  committee,  Richmond,  Va.,  Jan.  25  and  26,  the  execu- 
\fose  Harris.  R.  G.  Callahan  recently  Iowa  Press  Association,  and  Iowa  Sec-  hve  committee  has  announced, 
has  been  its  editor  and  publisher.  tion.  Country  Newspaper  Publishers,  ,  Oklahoma  Press  Association  will  hold 

Housonian  Publishing  Company,  which  held  a  session  recently  at  Ames.  J.  L.  Hs  annual  midwinter  meeting  at  Oklaho- 
publi^es  the  Hugo  (Tex.)  News  and  the  Benjamin,  of  Nevada,  one  of  the  pub-  City,  Jan.  4  and  5.  Wallace  Odell, 
Hugo  Housonian,  has  b^n  sold  to  W.  Ushers  of  the  Nevada  Journal,  secretary  president  of  the  N.  E.  A.,  and  H.  C 
E  Schooler,  publisher  of  the  (3ioctaw  of  the  national  organization  of  Country  Hotaling,  secretary,  will  attend. 

County  Democrat,  by  E.  F.  Stumpf  of  Newspaper  Publishers,  and  Herman  Roe,  Newspaper  editors  and  business  office 
Hugo  and  L.  B.  Myers  of  Ardmore,  Northfield,  Minn.,  president,  addressed  workers  in  Northern  Pennsylvania  formed 
Okla.  They  recently  acquired  control  the  meeting.  the  Northwestern  Press  (jlub  at  Titusville, 

of  the  Little  Rock,  (Ark.)  News.  Portland  (Ore.)  Press  Gub  held  an  Pa.  The  following  officers  were  elected: 
Schooler  will  consolidate  the  two  plants.  qIjJ  fashioned  corncob  smoker  attended  president,  E.  T,  Stevenson,  Titusville 
F.  R.  Bergh  has  sold  the  Strandquist  by  150  members  Dec.  13.  Herald;  vice-president,  C.  B.  Menold, 

(Minn.)  Press  to  H.  G.  Johnson  and  Qg^eland  Advertising  Gub  held  a  Tri^ne-Rgi^licM ;  secr^ 

0.  W.  Yngve.  rty”  the  evening  of  Dec.  12.  H.  W.  Thayer,  Titusville  Herald; 

F.  W.  Hughes  has  sold  the  Elgin  (la.)  MemberV appeared  in  rustic  costumes.  treasurer,  (^rge  F.  Turnbull,  Oil  Ggr 
Echo  to  R  P  Strauch.  a  i  L  •  t  xt  Derrick.  Executive  committee,  H.  B. 

^  F  Smith  nuhlisher  Snvder  fTex.)  k  if  I  Klingensmith,  Meadville  Tribune-Re- 

S^^f^Z^Thnes  has  onSaJ^^e  r Publican;  A.  C.  McIntyre,  Oil  City  Bliz- 
sS  ^  “td ;  G.  A.  Davis,  Oil  City  Derrick;  E. 

Myder  Si^al,  pubhs^  by  Curry  &  iML  Annual  election  of  the  Portland  Ad-  W.  McNall,  Titusville  Herald,  and  J.  A. 

but'c^°raZ**nuhlis^*^°"*°  vertising  Gub  has  apparently  ended  with  Murrin,  Franklin  News-Herald;  publicity 

published.  ^  victory  for  the  “progressive-independ-  director,  C.  W.  Johnston,  Oil  Gty  Der- 

J.  M.  Workman,  and  Mrs.  Workman,  ent”  ticket.  This  element  won  out  over  rick, 

publishers  Falls  Gty  (Nc*.)  ^umal,  the  candidates  of  the  official  nominating  Annual  meeting  of  the  ranadian  Puln 

have  sold  their  paper  to  Virgil  Falloon,  committee,  many  of  whom  withdrew  be-  Paner  Association  and  the  Newv 

«d.,l.  ,p»d  ,h.  winter  to  Cel,. o™..  fore  .he  vote  officer,  are:  he^  SS, 

Guy  E.  Campbell,  city  editor.  Cedar  president,  Paul  T.  Shaw ;  vice-presidents,  Montreal  Canada 

Falls  (la.)  Record  for  several  years  W.  J.  Pipenbrink  and  Thomas  R.  King;  winnlt^  Pr...  ri.,K 

retired  Dec.  15  to  assume  management  secretary-treasurer,  A.  L.  Steel ;  direc-  nn  nS  in 

of  a  weekly  paper  at  Pierson,  Woodbury  tors,  Roy  Burnett,  Ward  Coble,  George  t  ^ 

county.  Iowa"  ^^ich  he  purchased.  R.  Grayson.  John  H.  Hartog,  E.  B.  ^ 

Malone  (Tex)  Register  a  weekly  has  Hyatt,  William  P.  Merry  and  Charles  gcain  comnussiOT. 

Z  y  l'L  pKs  to  K  L  Bat!  B."wegman.  Exe^twe  offi«s  ^  the  Adverti^ 

toile  of  Abilene,  Tex.  Des  Moines  (la.)  Advertising  (Hub  Z Z 

Albert  P.  Langtry  has  purchased  the  bas  announc^  its  first  amual  GridirOT 

Waltham  (Mass.)  News  from  its  former  dinner  will  be  held  Jan.  29.  It  wdl  be  - 

owners,  the  C  A.  Pierce  &  Co.  patterned  after  the  Washin^on  Gridiron  SCHOOLS  OF  JOURNAUSM 

Clarion  (la.)  Wright  County  News  dinners  but  ^th  purely  local  reference  SCHOOLS  OF  JOURNAUSM 

has  been  sold  to  A.  S.  Koonce,  recently  ,.A  jomt  Christmas  luncheon  of  the  pROF.  JAMES  MELVIN  LEE,  Di- 

of  the  Alpine  (Tex.)  Avalanche.  Women  s  Advertising  Gub  ^d  the  Ad-  JT  ^^^or  of  the  School  of  Journalism, 

World  published  ^Sn  o^cZleZ  was  Slf^.  11  llT 


The  World  Color 
Printing  Co. 

Bit  1900.  R.  S.  Gnble, 
President,  St  Louis,  Mo. 

**Color  Printmre  to  the 
Nation**  Publuhmrs^ 
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CARPENTER’S 

WORLD  TRAVELS 

'Wasltln0ton  D.  C. 


for  the  last  20  years  at  D^  Moines,  la.. 


class  for  business  women  and  girls. 


In  Portland,  Me. 

simI  its  Inimsdlsts 
trsding  tsevitoty 

the  Evening  Express 

— Hw  p.pv  tha  tom  hoBar* 

Am,  by  /or,  thm 

Largest  Circulation 

LatMt  V.  8.  aaasna  agniea  (IMO)  ooMazaS 
with  Timm*  aat  paid  aty  OlmlaUaa  ladlaata 
that  MOmz  tbaa  M  tt  avary  M  Faitlaad  M»mm 
taka  Um  Zzptan.  “A  Tnily  Tfarkihla  Oa^ 
afaaal” 


_  _  __  _  .  *  .J  1..  aU  viaoo  AVFi  uuaiiicas  vvvriidCAA  cum 

^  Cht'S'S  (T«n.)  Ad  aub%J^ha^  Marble^  Collegiate  Church,  New  York, 

papers  cbattanoc^  manufacturers  place  an  c.  .i  .  t  •  r  ♦  .t,  tt  • 

^  uv  Sharon  owner  of  thTannual  A.  A.  C  W.  con-  Sti^ents  of  journalism  at  the  Uni- 

™  Davenport  publication.  The  consol-  in  London  vcrsity  of  Iowa,  Iowa  City,  held  their 

itoted  paper  will  be  known  as  the  Cath-  Medin  Council  the  welfare  deoartment  annual  Wayzgoose,  or  printer’s  banquet, 

S  of  the”(Sicago’  Tribune,  electS  Holt  Dec-  Atout  100  representatives  of 

win  be  suspended.  Onderdonk  president  at  the  annual  elec-  university  publications  were  present  A 

^P.  T.  Atkins,  editor,  Pineville  (Ky.)  tion.  Arthur  Durkin,  business  survey  sp^l  edition  of  the  Daily  Iowan  was  «(irflnt1n  (^riltESS 

Son,  has  sold  his  interest  to  Herndon  J.  department.  Sam  Canty,  composing  room.  ^wza-wwaa.aw-  wjayz 

tvans  of  Frankfort,  Ky,  Atkins  will  be-  Paul  Kutz,  press  room,  and  Celeste  Hor-  Prof.  L.  L.  Flint,  head  of  the  school 

publisher  of  the  Norton  (Va)  ton,  advertising  department,  were  elected  of  journalism.  University  of  Kansas,  is 

Progress.  to  the  (3ouncil.  instructing  a  night  class  in  adverting 

Kdso  (Wash.)  News  has  been  sold  C  F.  G.  Meyer,  president.  Advertising  at  Kansas  Gty,  Kan. 
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For 

Newspaper 

Buildings 

An  orp^anization  of  engineer 
specialists  under  direction  of 
a  trained  newspaper  man, 
and  specializing  solely  in 
newspaper,  publishing  and 
printing  buildings. 

S.  P.  WESTON 

Newspaper  Buildings 
Mechanical  layouts 
Production,  Operation 

120  We«t  42nd  St.  New  York 


If  you  want  Evening  Circula¬ 
tion  in  Baltimore  use 

THE  NEWS 

If  you  prefer  Morning 
Circulation  use 

THE  AMERICAN 

That  is  what  the  local  mer¬ 
chants  are  doing  and  that  is 
what  we  offer  you. 

NO  FORCED  COMBINA¬ 
TIONS  when  you  buy 

THE  BALTIMORE  NEWS 

and  The 

BALTIMORE  AMERICAN 


5,523,798 

LINE  GAIN 

for  first  9  months  of  1923 — 

The  largest  gain  of  any 
newspaper  in  the  world — 

DETROIT  TIMES 

over  200,000 

Daily  and  Sunday 


Pew  Paper*— (U  anp) — tnrpaaa  Am 

TRENTON  TIMFS 

NEW  JERSEY  ^ 

AS 

A  Food  Medium 

A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising —  is  the  best  feature 
carried  by  the  Times 
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^HE  wedding  of  Maj.  Clark  Howell,  of 
the  Atlanta  Constitution,  to  Miss  Mar¬ 
garet  Carr,  of  Durham,  N.  C.,  gave 
Southern  publishers  and  editor  friends 
and  associates  of  Major  Howell  an  op¬ 
portunity  to  display  their  liberality  in 
featuring  the  important  event.  The  press 
agent  work  was  done  through  the  office 
of  the  S.  X.  P.  .A.  Maj.  John  S.  Cohen, 
of  the  .Atlanta  Journal,  prepared  a  story 
of  the  wedding  and  a  lay-out  cut,  from 
which  mats  were  made  and  sent  to  about 
50  Southern  newspapers.  The  story  and 
cut  appeared  either  on  the  day  of  the 
wedding  or  the  following  Sunday  morn¬ 
ing.  Tear  sheets  were  collected  and 
mailed  to  the  major  so  that  he  and  his 
bride  could  look  them  over  while  on  the 
high  seas  en  route  to  Europe. 

The  above  was  not  all.  Major  Howell 
and  bride  and  several  newly-weds,  who 
sailed  on  the  same  steamer  from  New 
York,  were  photographed,  and  even  made 
the  object  of  special  attention  by  the 
movie  cameraman.  The  photographs  were 
syndicated  by  at  least  one  syndicate  con¬ 
cern.  and  it  wa,s  also  noted  that  they  ap¬ 
peared  in  the  "roto”  section  of  a  number 
of  Southern  papers.  It  goes  without 
saying  that  the  genial  general  manager  of 
the  Atlanta  Constitution  will  have  no 
cau.se  to  complain  as  to  the  amount  of 
publicity  given  his  wedding. 

Press  agency  work  is  not  a  part  of  the 
activities  of  the  S-  N.  P.  A.  Major 
Howell's  case  is  the  one  exception.  How¬ 
ever.  a  precedent  has  been  established, 
and  the  several  bachelor  members  of  the 
association  who  may  be  seriously  consid¬ 
ering  emulating  the  example  set  by  Clark 
may  feel  assured  that  they  will  not  be 
neglected  when  it  comes  to  playing  up 
such  an  important  event.  There  are  other 
considerations  which  might  be  men¬ 
tioned.  but  as  silver  services  come  high, 
it  is  thought  best  to  say  nothing  about  it. 
— Secretary  \V.  C.  Johnson  of  S.  N.  P. 
A.,  in  Association’s  Bulletin. 

*  *  . 

66 ML^HA’  do  they  do  it? 

“New  A'ork  papers  sent  out  inter¬ 
views  with  E.  W.  Howe  making  him  slide 
his  g’s  at  the  end  of  participles  ;  they  made 
him  say  ‘danged’ ;  they  made  him  re¬ 
mark  all  sorts  of  smart  alec  things  that 
he  never  did  in  his  life.  Their  stories 
would  have  been  much  better  had  they 
stuck  to  the  proper  grammar  and  simple 
English  which  E.  W.  Howe  has  been 
writing  for  50  years. 

“There  is  one  writer,  Margaret  Mc¬ 
Bride.  whom  I  regret  to  find  falling  into 
the  fallacy  that  Kansas  writers  must  be 
ungrammatical  hoboes.  Margaret  very 
likely  grew  up  in  Iowa.  Mr.  Howe  never 
used  slang  in  his  life.  He  never  swears. 
His  English  is  as  perpect  as  Secretary 
Hughes  or  William  Howard  Taft’s.  _  He 
has  something  to  say  and  he  says  it  in 
simple  understanding  English.  Why 
should  some  snippy  little  reporter  fancy 
her  story  is  improved  by  making  E.  W. 
Howe,  whose  simplicity  of  excellent  Eng¬ 
lish  has  made  him  known  all  over  the 
United  States,  whose  subscribers  are  edu¬ 
cated  thinking  men  and  women  say :  ‘some 
young  feller  asked  me  to  dinner — I  didn’t 
want  none  of  their  danged  cookin’.’ 

“Everybody  out  here  knows  he  never 
used  such  absurd  language.  Margaret 
might  as  well  quote  Lloyd  George  speak¬ 
ing  in  similar  manner.  I  have  known 
E.  W.  Howe  since  I  was  a  little  bit  of 
a  girl.  I  practiced  the  first  song  I  ever 
sang  in  public  before  him.  I  showed  off 
my  first  party  dress  to  him.  He  taught 
me  ever>’thing  I  know  of  newspaper  re¬ 
porting.  And  one  of  the  things  he  taught 
me  was  not  to  quote  any  one  as  saying 
something  he  did  not  say,  or  use  the  lan¬ 
guage  he  would  not  have  used.  The 
suggestion  is  thrown  out  here  for  Mar¬ 
garet  McBride  and  others  of  her  ilk,  who 
are  doubtless  younger  than  1,  and  have 
much  to  learn  as  interviewers.  Aside 


from  the  foolish  interpolation,  Margaret 
McBride  told  exactly  how  Mr.  Howe 
feels  about  ‘new’  women,  ‘do  goods,’  and 
movies.  But  she  certainly  irritates  me 
leaving  off  those  f’s  and  g’s  and  a’s.” — 
Mrs.  Ralph  Tennel  in  the  Sabetha(  Kan.) 
Herald. 

«  *  « 

^HE  only  man  in  the  world  who  ever 
received  a  trip  to  Europe  with  all  ex¬ 
penses  paid  for  writing  one  joke,  just 
one.  Such  is  A.  L.  Bixby,  Lincoln,  Neb., 
newspaperman. 

Mr.  Bixby  has  another  distinction  in 
newspaperdom.  He  is  the  next-to-the- 
oldest  “colyumist’’  in  point  of  service 
on  any  newspaper  in  the  United  States. 
For  the  last  31  years  Mr.  Bixby  has 
been  conducting  his  daily  “colyum”  for 
the  Nebraska  State  Journal  of  Lincoln. 
One  other  “colyumist,”  Frank  L.  Stan¬ 
ton  of  the  .Atlanta  Constitution,  leads  him 
by  a  short  period  of  service,  Mr.  Bixby 
admits,  but  he  expects  to  wear  Stanton 
out  before  long  and  jump  into  first  place. 

“I  joined  the  Nebraska  State  Journal 
31  years  ago,  coming  from  a  weekly 
newspaper,”  said  Bixby,  “and  was  as¬ 
signed  to  be  exchange  editor.  However, 

I  hadn’t  been  on  the  job  a  week  before 
the  boss  asked  me  to  write  a  column  for 
the  editorial  page  and  I’ve  been  doing  it 
ever  since.” 

Perhaps  you’re  wondering  about  that 
journey  to  Europe.  Here’s  how  Bixby 
tells  the  story.  There  was  a  certain 
banker  in  a  Nebraska  town  as  tight- 
fisted  as  a  heavyweight.  Bixby  drew  a 
pen  picture  one  day  about  the  coming  of 
the  millennium  or  something  of  the  sort 
and  intimated  that  about  that  time  his 
banker  friend  would  be  taking  a  party 
to  Europe  and  paying  the  bills. 

Next  day  the  banker  called  him  up. 
“We  don't  wait  for  the  millennium,”  he 
said,  “we  go  at  once.  Pack  your  grip.” 
So  they  went  and  it  was  two  months  in 
Europe  for  the  Nebraska  “colyumist” 
with  all  expenses  paid.  The  return  was 
made  on  the  Lusitania,  its  second  voyage 
across. — Portland  Oregonian. 

*  •  ♦ 

'T'HE  following  tribute  to  the  Minne- 
sota  press  by  John  Talman,  ap¬ 
peared  in  the  Minnesota  Editor,  a 
paper  published  by  the  Minnesota  Edi¬ 
torial  Association  during  the  State 
Fair  at  St.  Paul : 

To  THE  Minnesota  Press 
By  John  Tatmcn 

O,  champions  of  the  people's  rights, 

With  tireless  zeal  and  worthy  aim. 

You  may  not  reach  commanding  heights 
Of  honors,  wealth  or  fame; 

Alert,  progressive,  free  and  bold, 

To  the  truth  loyal  as  of  old. 

Indifferent  to  blame, 

To  you  the  state  and  nation  owe 

More  than  your  thankless  beneheiaries  know. 

When  perils  hidden  or  revealed 

With  menace  irk  the  common  good; 

When  error  in  fair  mask  concealed 
And  specious  attitude 
Its  evils  sows  with  lavish  hand. 

And  civic  welfare  doth  demand 
Prc4ectifn  from  such  broed 
Of  cankering  ills,  their  hand  you  stay 
And  set  our  footsteps  firm  in  safety's  way. 

For  the  communal  weal  are  bent 
Yoi.r  energies  to  conscience  wed; 

The  pure  beams  of  enlightenment 
On  night-dark  paths  you  shed; 

The  weak  you  strengthen,  fill  with  cheer 
The  heart  grown  sad  with  tcil  severe 
And  apprehension  dread. 

Hope  finds  revival  in  your  glance 
And  routed  are  the  ghouls  of  ignorance. 

O,  North  Star  press!  Thou  art  supreme 
In  all  that  makes  for  goodliness. 

The  fields  of  thine  endeavor  teem 
With  fruits  mankind  to  bless. 

The  shade  of  Franklin  must  delight 
In  view  of  thine  all-conquering  might, 
Unknown  to  fear's  duress. 

Corruption's  wiles  and  honor's  foes 
Vanish  like  morning's  mists  beneath  thy  blows. 


1,318,2T2 

LINES  GAIN 
in 

10  MONTHS 

remarkable  record  of 

The  Washington  Times 

(EVENING  EXCEPT  SUNDAY) 

The  Washington  Herald 

(MORNING  AND  SUNDAY) 

recently  purchased  by  the  Hearst 
organization,  is  “keeping  up  with 
The  Times,”  gaining  96.276  lines  in 
foreign  lineage  alone  during  the 
same  period. 

G.  LOGAN  PAYNE 

Publisher  and  General  Manager 


In  New  York — 

300,000  Practicing 
Radio  Amateurs 

Greater  New  York  City  is  today  a  thoroughly 
aroused,  wide  open  radio  market.  It  presents 
the  heaviest  concentration  of  radio  purchasing 
power  anywhere  available.  Conservative  esti* 
mates  indicate  that  there  are  over  300,000  prac¬ 
ticing  amateurs  in  the  Metropolitan  district: 
and  that  this  \ast  body  of  radio  purchasers  wQl 
be  doubled  within  the  coming  twelve  to  eigh¬ 
teen  months. 

For  Radio  Advertising 

DieEVenimgMjul 

NEW  YORK,  N.  Y. 


87tfi  Year 
of  Publication 


Foreign  Represen tatlvt: 
Paul  Block,  Inc.,  N.  Y. 
Kew  York— Chicago— Bostoa 


FIRST 

Advertising  Record 
Eleven  Months,  1923 

Agate  Lines 

The  New  A'ork  Times.  .21,994,574 
2nd  N.  Y.  Newspaper. ..  15,254,710 
3rd  N.  Y.  Newspaper. .  .11,707,528 
4th  N.  Y.  Newspaper. .  .10,125,864 
5th  N.  Y.  Newspaper...  8,648,898 

The  New  York  Times  pub¬ 
lished  32%  of  the  total  vol¬ 
ume  of  advertising  printed  by 
New  York  newspapers  in 
eleven  months. 


AIILW  \l  KKI 


U  the  ideal  try-ont  market 
Representative  in  aiao  —  net 
too  large  nor  toe  amalL  First 
city  in  diversified  indnstiiea. 
Located  in  world’s  richotl 
dairying  section.  Covered  at 
one  cost  by  the  sole  use  of— 


’The  Miltwaukec 

lOUKNAL 

FIRST- by  Metlt 


THE  BOSTON 
AMERICAN 

haa  the  largest  evening 
■ale  in  New  England. 

It  sells  for  3c  per  copy — 
its  competitors  sell  at  2c 
per  copy. 


A  Special  Opportonity 
To  Bay  a  Stereotype  Press 

Dne  to  the  coneolidatkn  o(  Ihe 
ETeninc  Standard  and  The  Daily  Star 
at  New  Rochelle,  N.  Y.,  the  onder- 
ngaed,  the  owners  of  the  Standard- 
Star  hare  for  tale, 

A  2i-PAGE  HOE  PRESS 

Which  it  surplus  equipment  and  will 
be  disposed  of  as  soon  as  possible.  This 
is  a  30-pan  Hoe  Rotary  Press,  a  su¬ 
perior  niadine  in  many  ways  and  ca^ 
able  of  turning  out  a  fine  product.  It 
it  in  tunning  operatioa  daily  and  may 
be  inspected  by  prospective  purchasers 
at  any  time. 

It  has  a  capacity  of  4,  6,  8,  10,  U, 
16  and  20  pages  of  8  columns,  12  emt. 
It  will  print  20,000  per  hour  of  4,  6,  8, 
or  10  pages  inset,  or  10^000  per  hour 
of  U,  16  or  20  pages  collect.  With  the 
press  is  also  a  stereotype  equipment. 

The  equipment  will  be  offer^  at  an 
advantageous  price  to  the  purchaser. 
For  further  particulars  call  or  addrete 

WESTCHESTER  NEWSPAPERS,  he. 

T.  Horaid  Forhse  New  RocheOs 


riRST  Ilf  fVBUC  SMRVlCt 

The  World  and  the  Eve¬ 
ning  World  have  a^  oom- 
binH  circulation  daily,  of 
650,000  for  $1.20  per  agate 
Ihie  gross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  goods 
advertising;  are  read  by 
more  jobl^rs,  department 
and  chain  store  buyers,  and 
by  more  retailers;  offer 
more  circulation  per  dollar 
and  a  more  concentrated 
ciiculation;  a  reader  and  a 
dealer  influence  more  local¬ 
ized  than  any  other  morn¬ 
ing  and  evening  combination. 

Advtrtisi  «a  Ntwspaftrt 
ty  the  Peer 


Cte  Cl 

Pyitaar  Bid 
MelWs  Biddhig, 
Chicago 


New  Yeth 
Ford  BdMag. 
Detroit 


pOLLAR  PUIXER3 

Adv0rtinnt  and  circulation  manattrs  art  always  on  tkt  lookout  for  now 
idrat  that  mil  inertatt  advtrtising  rtetiffi  and  win  new  circulation.  Your 
idea  for  inertasing  advertising  or  circulatton  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Eoiroa  &  Pus- 
LisBza  u^l  pay  $1  for  each  idea  pnnted  under  this  head.  The  fact  that 
the  idea  it  now  being  used  in  your  city  does  not  bar  it  from  the  department. 

Address  your  communication  to  the  Dollab  PuLt-ia  Eorroa.  When  they 
appear  dtp  them  and  mail  them  in  and  receive  ooyment.  Unavailable  ideas 
will  not  be  returned. 

^NE  of  the  best  stunts  a  big  advertising  January  is  stock-taking  month  for  the 
concern  has  ever  put  across  in  Qeve-  average  retail  store,  and  affords  an  op- 
land  daily  newspapers  was  that  of  general  portunity  to  go  after  lineage  from  a 
manager  Victor  W.  Sincere  of  the  Bailey  class  of  merchants  who  ordinarily  con- 
Company  department  store,  December  4,  tribute  little  revenue  to  the  paper.  Go 
when  he  took  two  full  pages  in  each  of  after  the  firms  supplying  modem  business 
the  afternoon  newspapers — the  Press  and  systems,  which  cover  a  wide  range,  and 
the  News,  each  having  close  to  the  same  sell  them  the  idea  of  telling  their  story 
general  circulation.  About  100  items  of  to  retail  merchants  and  commercial  houses 
merchandise  were  featured  in  boxed  sec-  at  a  time  when  the  latter  are  most  sus- 
tions,  each  box  being  from  an  inch  to  ceptible  towards  the  purchase  of  systems 
five  inches  in  depth  and  all  of  them  two  that  will  save  them  time,  trouble  and 
columns  in  length.  Each  boxed  ad,  de-  money. — From  V.  M.  Kerr,  68  Rosedale 
scribing  some  article,  was  a  certificate  avenue,  Ottawa,  Ont. 

good  for  a  discount  on  the  purchase  price  - 

of  the  article  described  in  the  boxed  ad.  jhe  kodak  business  was  increased  con- 
The  certifimt«  were  worth  from  a  fw  siderably  for  one  of  our  local  stationery 
emts  to  $47.^  each  m  payment  for  the  dealers  when  he  voiced  his  idea  through 
articles  described.  The  boxed  ads  were  tj,e  newspapers  of  giving  away  a  kodak 
proi^rly  keyed  and  every  purchaser  pre-  f^ee  with  the  purchase  of  not  less  than 
senting  a  certificate  was  given  the  dis-  three  packs  of  films  for  the  machine.  The 
count  named  on  rts  face.  H.  E.  R.,  Hack-  were  not  expensive  cameras  but 

ensacK,  N.  J.  were  suitable  for  the  average  amateur. 

-  This  d^ler  also  got  a  large  volume  of 

One  newspaper  checks  up  on  national  developing  and  finishing  business  from 
magazine  advertisements  on  lines  not  these  customers. — Jas.  W.  Hesse,  Topeka 
unusually  advertised  by  the  manufactur-  Journal,  Topeka,  Kans. 

er  in  the  newspapers.  Copy  is  then  draft-  _ 

ed  for  these  lines  fj  ne%j^paper  space  and  ^  large  Boston  clothing  firm  last  week 
a  pro  rata  rate  established  for  t^  loc^  carried  advertisements  three  columns  wide 
dealers  who  are  then  approached  with  by  six  inches  deep  in  all  of  the  news- 
the  proposition  that  through  the  local  jbat  city  advertising  a  special 

newsi»per,  they  ‘hopk-up  and  get  the  ,3,^  overcoats.  In  each  ad 

bwefits  of  the  niagazine  advertising.  The  ,,.^5  ^  ^^bich  the  advertiser  asked 

plan  has  worked  out  successfully  in  sev-  ,be  would  be  purchaser  to  clip  and  pre- 
eral  instances,  each  of  which  of  course,  ,be  store,  it  being  good  for  a  dis- 

means  space  otherwise  Iwt.-Bert  A.  .^unt  of  $10.  from  the  purchase  price 
Teeters,  Lock  Box  295,  Springfield,  Ohio,  or  ovircoatjn  the  .sale.-C.  L. 

■  Moody,  Lynn,  Mass.,  Telegram-Xews. 


The  live  merchant  is  always  on  the 
lookout  for  new  and  original  plans  to 
make  his  Anniversary  Sale  something  to 


The  Oil  City  (Pa.)  Blizzard  in  a  double 


be  remembered,  and  the  A.  J.  FreiLn,  .r?  T 

Ud..  department  store  in  th4  city  sue-  f"  aixl  thirty  theatre  ickets 

ceeded  to  a  remarkable  degree  recently.  u-'” 


As  the  big  feature,  it  built  a  compo- 


names  published  in  jumbled  up  fashion 
with  their  business  slogans.  Within  two 


board  miniature  of  the  front  and  one  r 

end  of  the  store,  and  then  covered  every  ?  r  received.-Ja^s 

available  inch  of  the  exposed  surface  Concord  street,  Boston. 


with  32-  223  one-cent  pieces,  which  were 
glued  on.  It  then  offered  prizes  ranging 


The  classified  pages  can  be  made  more 


m  WISCONSIN 


The  Sunday  Telegram  has 
B)  FAR  the  largest  circu¬ 
lation  of  ANY  Wisconfin 
newspaper.  It  is  fast  gain¬ 
ing  the  recognition  of  na¬ 
tional  advertisers  who  seek 
to  capture  this  rich  market. 

investigate: 

l  earn  the  truth  of  the  latest 
audits,  and  you'll  use  the 


iHilUmiihcc  ITclcornm 

RFPIIFSENTATIVES — 

t.  UGAN  SAYNt  CO  .  Chitilc.  DitriU. 
5t.  Lfl'ili,  Arielef 

PURNS  &  SMITH.  Hra  Yrli,  flCHUa. 


from  automobiles  to  merchandise  for  the  interesting  by  the  insertion  of  little  news 
closest  estimates.  The  exhibit  was  set  items,  not  just  ‘'fillers”  but  real  newsy 
in  one  of  the  store  s  windows  for  the  en-  pickups  of  five  or  six  lines  each.  This 
tire  duration  of  a  23  day  sale  and  at-  pign  (,,ay  seem  radical,  but  it  has  been 
tracted  thousands  of  estimates.  Then  tried  with  success.  By  this  plan,  many 
the  count  was  made  by  auditors  and  re-  persons  would  read  the  classified  adver- 
sults  announced.  This  can  be  adapted  tisements,  who  seldom  do  it. — F.  C.  Day- 
and  used  in  stat«  where  games  of  chance  ton,  Schenectady  (X.  Y.)  Union-Star, 
are  barred,  for  it  qualifies  as  a  game  of 
skill — there  is  nothing  to  prevent  anyone 

counting  the  cents,  but  it’s  not  as  easy  as  To  make  it  easier  for  “laymen”  to  un¬ 
it  sounds. — From  V.  M.  Kerr,  68  Rose-  derstand  display  rate  charges,  one  news- 
dale  avenue,  Ottawa,  Ont.  paper  issues  a  sheet,  “blocked”  off  on 

- -  each  side  in  various  dimensions,  showing 

_  1  •  j-  „  what  the  dailv  charge  is  for  space  that 

Patients  in  a  hospital  enjoy  reading,  ,3^  jine  rate  is  al^  quoted 

Many  of  them  have  their  paper  delivered  „„  jbe  sheet.-Bert  A.  Teeters,  Lock 
to  them  while  they  are  ill  but  there  are  295,  Springfield,  Ohio, 
those  who  cannot  afford  to  subscribe. 

Try  and  sell  the  idea  to  some  merchant 

to  have  delivered  to  every  hospital  a  cer-  Men’s  and  women’s  clothing  stores  can 
tain  number  of  papers  every  day,  an  es-  stimulate  sales  through  winter  advertis- 
timated  number  perhaps  could  be  gotten  ing  by  picturing  a  thermometer  each  day 
from  the  hospital  authorities,  the  mer-  registering  the  coldest  temperature  the 
chant  to  pay  the  carrier  direct.  If  one  night  before.  Feature  furs,  coats,  gloves, 
merchant  would  not  care  to  furnish  papers  scarfs  and  other  cold  weather  apparel  in 
to  every  hospital  on  account  of  the  large  connection  with  the  ads.  This  plan  is 
expense  incurred,  the  idea  could  be  sold  also  applicable  to  advertising  of  summer 
to  as  many  as  it  would  take  to  care  for  wear.— Frank  D.  Hicks,  University  of 
the  patients  in  all  the  institutions.  On  Iowa,  Iowa  City,  Iowa. 

each  paper  a  small  sticker  would  be  pasted  _ 

stating  that  the  paper  was  delivered 

through  the  courtly  of  the  certain  firm  The  work  of  wrapping  a  bulky  Sunday 
and  that  they  wished  for  the  patient’s  newspaj^r  keeps  many  people  from  send- 
speedy  recovery.  It  is  a  good  advertise-  ing  copies  regularly  to  friends  and  rela¬ 
ment  for  the  merchant  and  increases  the  tives — former  “home  town”  residents 
circulation  of  the  paper  by  a  good  many  now  in  distant  cities.  Many  extra  copies 
copies.  Incidentally  it  may  make  new  can  be  sold  by  providing  a  single  news- 
subscribers  from  some  of  the  patients. —  dealer  with  a  number  of  rolled  and  ready 
Jas.  W.  Hesse,  Topeka  State  Journal,  for  mailing,  and  then  advertising  the  in- 
Topeka,  Kans.  ,  ...  novation. — P.  S. — San  Francisco. 


!=W  H  AT-5- 

is  tha  aura  routa  to  ineraaamd 
advartiaing  ravanaa,  graator 
proaparity  and  mora  praatiga 
for  1924  ? 

A  Groat  Circulation  Gain 
Before  the  Cloae  of  1923. 

8,340  NEW,  paid-in-advance 
subscribers  added  to  The 
Nashville  Banner’s  circula¬ 
tion — and  only  two  of  the 
four  periods  of  the  campaign 
ended.  One  more  proof  of 
Hollister  supremacy  I 


ORQANlZmCN 

hergmIlmthtUraregIrtm 
SCO  MBWiTT  Bug,  LoqAnaain.CAA- 
f  ^  *-—..**.*-  a — n-wi- 

Wfa*  or  write  earo  of  NaoboSla  Boaear 


IN  NEW  ORLEANS  NOW 
irS  THE  STATES 

Largeat  aftemoao  city  drcolation 
Largcat  aftemooo  drcnlatioa  ia  Now 
Orleant  trading  territory. 

Totel  dally  ovor  S1,IM 
Total  Suoday  over  n,ISS 
US  adoorriiteg  gala,  1AZS>4S2  agate 
Iteoa 

Greateit  record  in  tho  Sooth. 

Get  complete  inlormatioo  on  New 
Orleana  oituatkm  before  deciding  on 
advertising  campaign. 

ReereoeBted  by 

JOHN  M.  BRANHAM  CO. 

Chicago,  Atlanta,  St.  Lmda,  Kanana 
Qty,  Su  Franc  lace 
and 

S.  C.  BECKWITH 

SPECIAL  AGENCY 
NEW  YORK  CITY 


A  MARKET  MAGNET 

for 

Electrical  Sales 


Buffalo — where  cheap  electrical  cur- 
rent  rates,  made  possible  by  Niagara 
Falls  power  make  electrical  appliance 
telling  easy  when  combined  with  judi¬ 
cious  newspaper  advertising.  All  you 
need  is  the  pulling  power  of  the 
BUFFALO  EVENING  NEWS  ALONE. 
A.  B.  C.  Total  Net  Paid  119,754  Sep¬ 
tember  30.  1923 

BUFFALO  EVENING  NEWS 

Edward  H.  Butler 
Editor  and  Publisher 
KELLY-SMITH  CO. 

National  Representatives 
Marbridge  BMg.  Lytton  Bldg. 

New  York.  N.  Y.  Chicago.  IIL 


OVER 


64,000 

LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

DesMoines 

Capital 
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Editor  &  Publisher  for  Decemb  er  22,  1923 


STAFF  HONORS  BURRILL  dard.  But  he  returned  East  and  went 

with  the  Journal  a^in.  .  .  _ 


CAMERAMEN'S  WAR  ENDS 


ON  55TH  BIRTHDAY  Mr.  Burrill  hnally  bought  the  Journal 

_  at  a  bankruptcy  sale.  From  business  .  a  •  •  r-  _ _ ■'  _ •'  ■”*  _ _  _ 

Syracu-  Journal  Publi.her  Presented  worked  his  way  up  losing  Arnu.hce  Fr.ca.  lenience  and  safety. 

'  newspaper  prospered  1^914  A  truce  between  the  Washington  police  When  these  passes  are  issued  I  also 

Volume  of  Congratulatory  cetters  ^^5  elected  publisher,  and  m  1922  he  and  news  photographers  has  resulted  to  department  a  general 

at  Surprise  Party — 35  Years  became  president  of  the  Journal  com-  from  the  complaints  lodged  with  the  order  containg  instructions  to  the  police 

with  Paper  pany.  Under  his  management  the  Jour-  District  of  Columbia  commissioners  by  a®  to  the  proper  attitude  of  officers  not 

_  nal  has  taken  its  place  with  the  leaders  news  photo  men  roughly  handled  by  only  toward  news  photographers  but  all 

c  XT  V  n.  90  n  “  circulation  of  more  than  ten  times  patrolmen  at  the  Armistice  Day  cele-  bona  fide  news  writers  as  well” 

Syiwcuse  N.  Y.  Dec^^.-Harv^  D  ^3  t  as  when  he  was  first  connected  Oration  for  Woodrow  Wilson.  Through  - 

Burrill,  publisher  wnth  it.  The  paper  is  now  housed  in  one  the  intercession  of  Wilton  J.  Lambert,  ,  „  .  a  , j  r 

Syracuse  Journal,  was  given  a  of  the  most  modern  newspaper  plants,  de-  employed  as  counsel  by  the  White  House  Award  Cupt 

nf  rnm-  exclusively  to  newspaper  publish-  \ew  Photographers  Association  to  ad-  Iowa  Press  association  meeting,  Jan. 

_____  ^  r  iw®t  fbe  matter,  Daniel  Sullivan  super-  24-26,  will  be  the  occasion  for  presenta- 

TVr  Thursday,  D«.  20,  the  actual  date  of  intendent  of  the  Washington  Police  has  tion  of  four  silver  cups  for  excellency  in 
10^  •  v.r>nnr  nf  blurrell’s  birthday,  a  birthday  dinner  sent  a  letter  to  Mr.  Lambert  which  is  as  Iowa  newspaper  fields.  The  association 
i.-=  «ti,  WtMav  Burrill  home,  where  follows :  will  give  a  trophy  for  best  make-up  of 

an-  conKratu'ai’ons  were  tendered  the  “j  have  issued  instructions  for  the  papers  in  towns  under  1,000  population: 

carv  nf  his  bappily  Surprised  and  successful  pub-  printing  of  a  special  news  photographers  the  Des  Moines  Register  and  Tribune,  a 

"nnnprtinn  with  ''sher.  pass  for  issuance  to  all  bona  fide  news  cup  for  towns  over  1,000;  the  Iowa 

the  newsoaoer  photographers  operating  in  the  District  State  college  chapter.  Sigma  Delta  Oii, 

\hnnt  12'i^  JOURNALISM  TEACHERS  TO  MEET  of  Columbia,  which  pass  will  admit  them  will  give  cups  for  papers  showing  most 


celebrations  and  other  meetings  of  like 
character,  subject  of  course  to  sudi 


Ae  Journal  vv„hington  Police  to  Issue  Cards  Fol-  •‘easorable  and  necessary  restrictions  as 
a  bankruptcy  sale.  From  business  *  .  a  •  •  r-  be  necessary  for  the  public  con- 

anager  in  1904  he  worked  his  way  up  lowing  Armisbce  Fracas  venience  and  safety, 

id  the  newspaper  prospered.  In  1914  a  truce  between  the  Washington  oolice  “When  these  passes  are  issued  I  also 


.\bout  125  em¬ 
ployees  of  the 


within  all  police  lines  established  on  the  noteworthy  community  enterprise  for 


T^.vr^ai  fatniMv  ..r...  —  •  o  n  occasioos  of  fires,  explosions  and  other  both  daily  and  weekly  publications.  G. 

’eluding  a  num-  Take  Stock  of  Present  Courses  calamities  attracting  large  numbers  of  L.  Caswell,  managing  director  for  the 


including  a  num¬ 
ber  of  prominent 
citizen  friends. 


people,  and  also  on  the  occasion  of  public  association,  is  preparing  the  program. 


a  complete  surprise. 


Newspaper  Web  Presses 


her  of  prominent  Chicago,  Dec.  27  people,  and  also  on  the  occasion  of  public 

citizen  friends.  Stock  will  be  taken  as  to  the  content 
H.  D.  Busrill  were  present  The  of  courses  in  journalism,  when  the  C*Y  O 

event  was  made  .American  Association  of  Teachers  of  .1 

a  complete  surprise.  Journalism  holds  its  convention  Dec.  27,  M  ^X. 

One  of  the  features  of  the  banquet  was  28  and  29,  in  Chicago.  R.  R.  Barlow,  For  NewtDl 

the  presentation  to  Mr.  Burrill  of  a  University  of  Minnesota,  secretary  and  ** 

bound  volume  of  congratulatory  letters  treasurer,  this  week  made  public  the  pro-  "  " " ""  " 

from  175  of  his  newspaper  associates  and  gram.  Newspaper  Web  PreMe. 

150  employees  of  the  company.  The  lat-  Meetings  will  be  held  with  the  Ameri-  No.  450-Hoe  Right  Angle  Quad,  32  pp. 
ter  consisted  of  signed  letters  from  every-  can  Association  of  Schools  and  Depart-  No.  396— Goss  Straight  Line  Quad,  32  pp. 

one  on  the  staflf  from  the  newsboys  up.  ments  of  Journalism  and  the  American  S°' 

The  other  letters  were  from  Fred  Fergu-  .Association  of  College  News  Bureaus.  no'.  427— Goss  haW^tone  color  prSst  for  oomic 

son,  Westbrook  Pegler,  Robert  J.  Ben-  President  F.  W.  Beckman,  Iowa  State  sections,  etc. 

der  and  Raymond  Dapper  of  the  United  College,  will  open  the  conclave.  Dean  No.  ®  pp^  .Web  F^ss 

News  Service;  R.  W.  Howard  of  the  E.  W.  Allen,  president,  American  Asso-  Na  4®lG^s^(5!^er  beT^b  pre^^ 

Scripps-Howard  Papers ;  cartoons  by  ciation  of  Schools  and  Departments  of  No.  457 — Campbell  Multicolor  flat  bed,  8  pp. 

Goldberg  and  Fontaine  Fox;  and  a  per-  Journalism,  and  W.  P.  Kirkwood,  presi-  Comp»“y.  ^ 

sonal  tribute  from  Harold  McGrath,  dent,  American  Association  of  College  ■  m  Ave.,  wew  York  city. _ 

author.  The  volume  was  the  work  of  News  Bureaus,  will  speak.  Prtitanf  OhiAmm 

Louis  D.  Burrill,  son  of  the  publisher.  Other  speakers  include:  Charles  H.  j  .  .  , _ . 

who  has  been  compiling  it  since  last  June.  Dennis,  managing  editor,  Chicago  Daily  Amoricn 

At  the  banquet  Thomas  M.  Gafney,  News;  Ivy  L.  Lee,  advertising  expert;  print- 

publisher  of  the  Industrial  Weekly,  told  Miss  Genevieve  Forbes,  Chicago  Tribune,  ^  ^ 

“What  a  Young  Man  of  55  Ought  to  and  W.  J.  Bleyer,  University  of  Wis-  &  Co.,  96  Bedcman 

Know.”  Stewart  F.  Hancock  actol  as  consin.  *  _ 


SUPPLIES  &  EQUIPMENT 

For  Newspapor  Making 


N.Y.  DAILY  NEWS 


HALP.TOMES 


Bmet  in  thm  World 


Madm  by 


POWERS 


St.,  New  Y<wk  Gty. 


toastmaster  and  other  remarks  were  - - 

B^Sui^r^^nd^dTthe  r^rtis  SAYS  MILK  UNDER-ADVERTISED 

reminiscences  of  his  newspaper  days  from  - 

newsboy  and  cub-reporter  to  publisher  Only  $1  of  Every  $400  Spent  for  Space, 
and  president  of  the  company — ^his  life-  Dalrvmen  Hear 

long  ambition.  Mr.  Burrill  was  born  in 

the  little  suburb  of  Geddes.  Milk  producers  should  advertise  more 

In  1^7  he  became  a  newsboy  for  the  than  they  do  at  the  present  time,  E.  R. 
Journal.  Later  he  became  a  correspon-  Quackenbush,  manag^  of  the  Pittsburg 


ADDRESSING  and 
MAILING  MACIflNES 


fH—  W— thiahi—  DeaU»>MiMr  Drtie 
trllk  fan  antonatie  SMk  boMB  caakeb 


dent  for  the  paper  for  a  pass  on  the  District  Dairy  Council,  declared  recently 
G^des  horse-car  line.  Later  he  became  at  the  annual  meeting  of  the  Interstate 


a  stenographer  in  the  office  of  Attorney  Milk  Producers’  Association  held  in 
General  Stewart  F.  Hancock.  In  1886,  Philadelphia. 


at  the  age  of  17,  he  became  a  cub  re-  Mr.  Quackenbush  pointed  out  the  pro¬ 


porter  on  the  staff  of  the  journal.  At  the  portionate  amounts  spent  in  advertising 
time  there  were  only  three  men  on  the  other  commodities,  and  added  that  <mly 
editorial  staff.  The  circulation  of  the  one-fourth  of  the  people  in  th»  United 


ioumal  at  that  time  was  about  4,000.  States  drink  enough  milk  to  keep  healthy, 
le  often  went  to  his  home  on  Saturday  Here  is  the  comparison:  Cranberries, 


night  without  his  "salary”  because  there  $1  in  every  $250  spent  for  advertismg; 
was  not  enough  of  the  week’s  proceeds  a  soft  drink  (Coca  Cola),_  $1  in  every 
to  pay  all  employees.  In  1891  he  went  $5;  apples  (Skookum),  $1  in  every  $50; 
West  and  for  a  short  time  was  Butte  oranges  (Sunkist),  $1  in  every  $135; 
correspondent  for  the  Anaconda  Stan-  milk,  $1  in  every  $4(X). 


Any  mail  list  of  over  3,000 
can  be  handled  more  economi¬ 
cally  with  our  improved  method 
than  any  other  system. 

Get  away  from  Linotype  and 
Galley  system.  Put  the  mail  list 
in  the  circulation  department. 

One  person  can  keep  up  a 
daily  list  of  about  25,000  names, 
making  all  corrections  and  ad¬ 
ditions. 

Write  us  for  particulars  giv¬ 
ing  size  of  list  and  frequency  of 
issue,  and  a  list  of  the  users  of 
our  system. 


USED  EY  THE 


HAMILTON  JOURNAL 

Hamilton,  Ontario 

We  refer  you  to  them  for  their 


*7e1£CT1McW 

'Wnt’o.coN^ 

CMtCAOO 


^eUWE  IWtMWOWPUS 


POLLARD-ALLING  MFG.  CO. 

220-230  West  19fh  St.,  New  York  aty 


MAIN  OmCE 
riflMr  Building 
S4S  a  Detrboni  St. 
CBICAOO 


EA8TCSN  oma 
Htilirklie  BuUdliit 
Brondviy  tt  84th  a 
NSW  TOU 


Directory  of  Leading  Features 


roa  SAiLT,  ernrsAT  Am  weiullt  vzwsPAFzas. 


Dog  Cartoon 


Fiction 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 


EVER  SEE  A  SOO  UtUOHt 
ROBERT  L.  DICKEY 

draw*  a  little  family  of  dog  charaetera  that  are 
almoat  human.  For  your  Sunday  paper.  3-col. 
Cartoon. 

XotropoUtan  Newip,  SeTTlca,  150  Naaaan,  N.  T. 


LET  US  BUILD  YOUB  CIRCULATIOH 
Famoii*  stories  by  famous  authors 
Service  for  Authors,  SS  West  4Sd  St.,  Haw  York, 


Humor 


Women’s  Page  Features 


YOUR  HOME  AVD  YOU 
By  HELEN  KENDALL. 

Gives  up-to-the-minute  ideas  on  home-making 
and  bouse  furnishing.  Daily  for  your  women's 
page.  Illustrated. 

KetropoUtan  Hewap,  Bervioe,  150  Naaaan,  H,  T, 


THE  THIBTEEHTH  GIRL 
5,000  words. 

Lewis  Wilson  Appleton,  Jr., 

1922  East  Paeiflo  St.,  Philadelphia,  Pa. 


Comic  Strips 


Photo  News  Service 


Write  us  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Unographs  and  are  sold 
with  our  guarantee.  Be  sure 
to  state  model  wanted  when 
writing. 


"BRnrODIO  VP  BUX”— “HARX  A  PETE" 
6-«oI.  atrlpa — hitting  on  nil  cylindars. 
OtlaaMa  Htwppapar  Sanlea,  7M  R'way,  H.  T. 


BZltD  U8  TOUR  RXWB  AlTD  PRATURES 
plctnraa.  We  pay  $8  aad  tB  tor  each  aecaptad. 
Xadal  a  Hark  art. 

IM  East  4M  St.,  Haw  Talk  Olty. 


IRE  UNOCRAPfl  CONPANY 
5tTnron,iowi.iLiL 


R.  HOE  &  CO. 


Far  Oaa  HwaAvd  Yam  lha 


IVma  md  Prtatfagr  MacSIaflT 
al  AS  Klada 


Quality  First — 
Progress  Always 


Wa  alwaya  cany  a  fall  Una  of  prtia 
and  Staraa-raam  aapnUaa,  ineladlat 
blaaketa  of  all  Idndi,  kalTaa,  mbb«A 
ehaek  woads,  matrix  paper,  Imperial 
aad  domaatle  tiaaoe,  btiuhaa.  ehmo 


aad  domaatle  Uaaoe.  btiuhea.  ehma 
kali,  oaontma,  paper  roB  tmelcih  elA, 
an  at  tlw  lowaot  prioaa  eonaiataat  wiik 
Hoa  ki^  qoaHtr. 


504-810  GRAMD  SmEBT 

NEW  YORK  ernr 

Na  T  WhAar  Stnoi 


Editor  &  Publisher  for  December  22 
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Introduction  to  Employer  and  Employee 


SITUATIONS  WANTED  SITUATIONS  WANTED  HELP  WANTED 


4^  A  WORD  lor  advertisements  under  this 
classification.  Cash  with  order.  For 
those  unemployed  one  insertion  (adv.  not  to 
exceed  St  words)  FREE. 

Advertising  Manager  or  Assistant — $4.t0t. 

I’niversity  grailuate.  with  8  years'  intensive 
adverti-iing  ex|»erience.  seeks  immediate  c»xn- 
necticn.  luxate  anywhere.  Formerly  adyer* 
tising  manager  i>f  Southern  daily;  service* 
promotional  manager  N.  Y.  newspat»er.  Abil¬ 
ity  copy- writing,  layouts.  pro<lucti*m.  sales 
promotion,  |)ersonal  soliciting.  supervising 
salesmen.  Wire  or  wTite,  ‘‘Reliable.*’  35  t)cean 
Place,  Brooklyn,  N.  Y. 


Business  Executive, 

38,  now  employed;  seven  years’  exjierience  on 
morning  and  evening  pajicr  of  circulation  of 
13,U)0.  Can  handle  any  branch  of  business 
office  detail.  Marri€<i.  Can  furnish  l>est  of 
references.  Wants  similar  position  in  Cali* 
iomia.  C*8R5,  Editor  &  Publisher. 


CircuUticn  Manager  (1.CM.A.) 

12  years'  experience,  morning  or  evening 
newspaper.  Four  years  in  present  position. 
35  years  of  age.  C-884,  care  Editor  &  Pub¬ 
lisher. 


Circulation  Manager. 

Competent  from  years  of  actual  experience;  a 
thorough  investigation  into  my  credentials  w’ill 
convince  you  that  I  can  measure  up  to  your 
requirements.  My  record  will  prove  my  abil¬ 
ity.  Xo  objection  t*>  location.  Age  36.  1  re¬ 

spectfully  solicit  your  investment  of  a  two- 
cent  stamp  for  detailed  particulars.  Address 
Box  C^890,  Editor  &  Publisher. 


Circulation  Manager 

10  years’  experience,  desires  to  connect  with 
Southern  newspaper  where  constructive  meth¬ 
ods  of  increasing  your  circulation  and  putting 
it  on  a  paying  basis  will  be  appreciated. 
Present  salary  $60.00  per  week.  Would  con¬ 
sider  commission  basis  or  by  your  circulation. 
Desire  to  make  change  on  or  before  Jan.  1st. 
Reference  furnished  from  former  connections. 
C-883,  Editor  &  Publisher. 


Mechanical  Superintendent. 

In  charge  ol  large  Eastern  daily  can  be  coo* 
suited  in  a  confidential  capacity  by  any  pub¬ 
lisher.  Expert  information  or  advice  will  be 
given  as  to  installation,  organization,  system, 
or  anything  technical  in  connection  with  in¬ 
creasing  efficiency  or  reducing  expenses  in 
newspaper  mechanical  departments.  Consult 
an  expert,  practical  mechanical  man.  with  32 
years’  mechanical  newspaper  experience  in 
some  of  the  largest  Eastern  dailies.  Explain 
as  concisely  as  possible  what  is  wanted.  I 
will  advise,  and  we  will  come  to  a  mutual 
agreement  as  to  fee  on  the  basis  of  results 
achieved  by  following  such  advice.  Address 
all  communications  to  Box  C-816,  Editor  & 
Publisher . 


Newspaperman, 

exceptionally  qualified  seeks  permanent  connec¬ 
tion  with  national  advertising  agency.  Ad¬ 
dress  Box  C-820.  care  Elditor  &  I^blisher. 


Fermanent  Position  as  Editor 
or  editorial  writer  on  daily  newspaper,  or 
weekly  or  monthly  magazine  is  wanted  by 
I'resbyterian  minister,  age  38,  married,  thor¬ 
ough  colle^ate  and  theological  education, 
varied  experience,  widely  travelled,  and  highly 
recommended.  Now  editing  and  publishing 
small  weekly  newspaper  in  addition  to  min¬ 
isterial  work.  Wish  to  give  full  time  to  jour¬ 
nalistic  work.  .Address  C-900.  Editor  &  Pub¬ 
lisher. 


Reporter, 

willing  .'ind  capable  of  doing  anything  from 
district  work  to  foreign  coTres|»ondcncc,  must 
break  bick  into  game.  24  years  old,  healthy, 
single,  Christian,  college  education.  C-895, 
Fditor  &  Publisher. 


6c 


A  WORD  for  sdvertlseiiiHits  under  this 
classiftestion.  Cash  with  order. 


Circulation  Manager. 

Who  has  ambitions  to  get  ahead  but  who  has 
reached  the  limits  of  possible  promotion  in 
present  location.  Must  have  had  experience 
in  hiring  and  training  canvassers  and  be  will¬ 
ing  to  locate  permanently  in  some  large  cities 
l>etween  .Atlantic  and  Pacific.  Further  ex¬ 
pansion  of  already  large  circulation  organiza¬ 
tion  creating  several  desirable  positions  with 
earning  possibilities  ranging  from  $2,600  to 
$5,000  per  year.  Answer  with  full  particulars 
regarding  last  ten  years*  experience,  and  ref¬ 
erences  as  to  personal  habits  and  character. 
Ernest  .A.  Scholz,  Circulation  Director,  But- 
terick  Publishing  Company,  Butterick  Bldg., 
New  York  City. 


FrVsman 

v'p.iited  to  sell  I>ry  M.ats  as  a  side  line.  Liberal 
c(  mmission.  (  -7^.  Fditor  &  Publisher. 


Reporter  or  Desk  Man, 

30.  married,  seven  years*  experience  in  edi¬ 
torial  and  news  departments.  Now  employed 
but  desires  change  around  New  Year.  Mid¬ 
dle  West  preferred,  but  will  consider  any  offer. 
References.  Address  C-892,  care  Editor  & 
Publisher. 


Small  City  Editor 

Evening  daily;  eollege  town  5,500,  southern 
Ohio!  handle  .AP  telephone  report;  write  all 
heads,  etc.  Old  established  paper;  permanent 
position  to  right  man.  $35  and  extras  run 
from  $6  to  $10  week.  News- Journal,  Wilming¬ 
ton,  Ohio. 


Circu!atian  Promotion  Manager. 

10  vears’  exF^ricnce,  32  years  old.  married, 
wants  connections  w'ith  publication  in  city  over 
50,00  .  iTomote  and  sell  on  merits  of  pub¬ 
lication.  Specialized  on  Home  Delivery  Serv¬ 
ice.  .Address  C-894,  Editor  &  Publisher.  ^ 

Experienced  Business  Executive  , 

desires  connection  with  Eastern  newspaper  or 
allied  interests.  Trained  in  all  departments  of 
newspaper  publishing,  provincial  arid  metro¬ 
politan.  Excellent  references.  Available  im¬ 
mediately.  Address  C-854,  Editor  &  Publisher. 


Financial  Man 

A  trained  financial  man  in  the  publishing 
business,  40  years  old,  is  open  for  an  engage¬ 
ment  with  the  new  year.  Have  been  through 
the  mill  in  every  form  of  accounting  and 
systematizing  in  moderate  size  papers.  Held 
executive  position  with  large  New  York  news¬ 
paper  organization.  Many  years*  experience 
in  complete  charge  of  important  departments. 
Well  cquipiied  for  auditor,  secretary -treasurer 
or  similar  line.  Record  will  bear  the  closest 
scrutiny.  Address  Box  C-897,  Editor  &  Pub¬ 
lisher. 


General  Executive. 

.An  all- round  well  equipped  newspaper  man, 
40,  at  lilierty  January  first.  Served  appren¬ 
ticeship  on  newspaper  in  S'luthem  city  of  201), • 
OOO,  going  through  every  branch  of  business. 
Filled  important  executive  position  in  big  New 
York  publishing  orgfanization.  Served  as  busi¬ 
ness  manager,  advertising  manager  and  gen¬ 
eral  manager  successively,  on  paper  in  large 
eastern  city.  Good  salesman,  familiar  with  na¬ 
tional  advertising,  adept  at  all  kinds  of  pro¬ 
motion  work,  will  fit  in  general  executive 
scheme.  Now  in  East  but  will  go  anywhere. 
Record  will  l>ear  the  closest  investigation. 
Address  Box  C-8%.  Editor  &  Publisher. 


YOUNG  HEADS  N.  W.  PRESS 


Coast  Men  Meet  in  Spokane,  Dec.  10 
— Bixby,  Vice-President 

J.  F.  Young,  business  manager,  Spo¬ 
kane  (Wash.)  Spokesman-Review,  was 
re-elected  president  of  the  Pacific  North 
west  Newspaper  Publishers’  Association 
at  the  annual  meeting  held  in  Spokane. 

Other  officers  elected  were,  A.  G.  Bix- 
by,  assistant  to  the  publisher  of  the  Se¬ 
attle  Times,  vice-president;  S.  R. 
Winch,  manager,  Portland  Oregon  Jour- 
jal,  treasurer;  Harvey  J.  Kelly  of  Spo- 
jane,  executive  secretary.  Other  mem- 
bets  of  the  executive  board,  to  serve 
wth  the  officers,  are :  Frank  I.  Sefrit, 
Mlingham  (Wash.)  Herald:  W.  E. 
Hartmus,  Portland  Oregonian ;  F.  J. 
Burd,  I'ancouver  (  B.  C.)  Daily  Province. 

The  business  session  was  followed  by 
a_  luncheon  at  which  the  Spokesman-Re- 
and  the  Gironicle  were  hosts.  Hen- 
ty  Rising,  president  and  managing  edi- 


SiUatian  Wanted  a*  Mechanical  Superintendent 
or  as  Foreman  of  Pressroom  of  newspaper, 
afternoon  preferred,  in  city  of  75,000  or  over. 
18  years*  experience,  5  years*  actual  pressroom 
experience,  13  years*  experience  as  press 
erector  and  service  man  for  the  Goss  Printing 
Press  Co.  Also  have  a  thorough  working 
-knowledge  of  all  mechanical  departments  of  a 
newspaper.  Employed  at  present  by  the  Goss 
Printing  Press  Co..,  as  service  and  trouble 
man.  Desire  to  leave  road  and  settle  down. 
C-901,  Editor  &  iSiblisher. 


Special  Representative. 

Man  with  nine  years’  advertising  agency  and 
fifteen  years*  daily  newspaper  experience  would 
like  to  take  charge  of  I^cific  Coast  branch 
for  reliable  special  representative  having  a 
g<Mxi  list  of  dailies;  am  personally  acquainted 
with  every  space  buyer  on  Pacific  Coast;  age 
46;  married;  references  the  best;  at  liberty 
alniiit  March  1st.  If  interested  address  C-887, 
Editor  &  Publisher. 


Trade  Paper  Representative  in  Philadelphia. 
Ext>erienced  newspaper  man,  age  32,  special¬ 
izing  in  financial  and  business  news,  familiar 
with  advertising,  seeks  connection  with  trade 
or  general  business  publication  as  editorial  or 
advertising  representative,  or  both,  in  Phila¬ 
delphia  and  vicinity;  will  do  special  work. 
Address  C-SS**,  Editor  &  FAiblisher. 

BUSINESS  OPPORTUNITIES 

A  WORD  for  adverdsements  under  this 
classification.  Cash  with  order. 

Chicago  Representative. 

Executive,  fairly  experienced  in  publishing  and 
allied  interest,  having  office  in  business  dis¬ 
trict.  offers  part  time  to  large  eastern  Com¬ 
pany  desiring  representation  in  Chicago. 
Terms  reasonable.  C-879,  Editor  &  Publisher. 


tor  of  the  Chronicle  presided.  In  the 
evening  a  banquet  was  given  in  honor 
of  the  visiting  delegates,  Mr.  Young  pre¬ 
siding. 

During  the  afternoon  the  Northwest 
School  of  Printing  was  inspected  and 
the  visitors  taken  on  a  motor  tour  of 
the  city. 

Those  attending  the  conference,  in  ad¬ 
dition  to  those  mentioned  previously,  in¬ 
cluded:  J.  G.  Kelly,  publisher,  Walla 
Walla  Bulletin:  D.  W.  Ifft,  publisher, 
Walla  Walla  Union;  J.  E.  McPherson, 
auditor,  Tacoma  News-Tribune;  G.  A. 
Disher,  business  manager,  Ottawa  Citi¬ 
zen;  H.  M.  Sage,  business  manager  Mis- 
soulan;  Philip  Jackson,  assistant  publish¬ 
er,  Oregon  Journal ;  Mrs.  J.  B.  Best, 
publisher  Everett  Herald;  Arthur  Hook¬ 
er,  secretary-treasurer,  Spokane  Chroni¬ 
cle  :  G.  W.  Roche,  advertising  manager, 
Spokane  Chronicle ;  W.  H.  Cowles,  pub¬ 
lisher,  Spokesman-Review ;  G.  F.  Law, 
business  manager,  Portland  Telegram. 


Wutted. 

An  experienced  newspaper  man  with  $2S,000 
to  take  management  and  become  part  owner 
of  a  daily  newspaper  in  city  of  50,000.  A  good 
opportunity  for  a  man  who  knows  how.  Ad¬ 
dress  C-8TO,  care  of  Editor  &  Publisher. 


Wanted. 

Advertising  manager  for  second  newspaper  in 
a  45 -thousand  Ohio  city,  and  who  can  sn^du* 
ally  assume  business  management.  Must  be 
of  unquestioned  good  character  and  a  good 
record  for  ability  to  produce.  Will  pay  top 
price  for  a  top  man  and  offer  future  in  profit 
sharing  or  stockholding.  All  communication  in 
strict  confidence.  Address  C-853,  Editor  & 
Publisher. 


STAFF  SALUTES  FORMER  DAILY 


Hold  “In  Memorinm”  Dinner  for  Old 
Philadelphia  Telegraph 

An  “In  Memorian’’  dinner,  attended  by 
80  former  members  of  the  old  Philadel¬ 
phia  Evening  Telegraph  staff  who  were 
present  when  that  publication  went  to 
bed  for  the  last  time.  June  29,  1918,  was 
held  in  Philadelphia  Dec.  17. 

.\mong  those  who  recalled  old  times 
were  Barclay  H.  Warburton,  formerly 
editor  and  publisher  of  the  Telegraph, 
and  now  Director  of  Public  Works, 
Philadelphia;  George  A.  Waite,  former 
TelegrajA  manapng  editor  and  now 
an  optician ;  William  Murphy,  editor  of 
features.  Evening  Public  Ledger;  Nor¬ 
man  McLeod,  retired;  Marshall  Bain- 
bridge  and  Amos  Coath,  dealers  in  yarns 
and  wool ;  A1  Haug.  assistant  managing 
editor,  Camden  Courier;  James  H.  Lam¬ 
bert.  secretary  to  the  director  of  public 
safety :  Henry  M.  Neeley,  managing  edi¬ 
tor  of  “Radio  in  the  Home,"  Philadel¬ 
phia  ;  Budge  Rhinehart,  secretary  to 
Senator  Pepper ;  Bugs  Weatherby,  of  the 
.\ssociated  Press,  New  York  City ; 
Bushnell  Diamond,  King  Syndicate, 
New  York  City;  Bart  Campbell,  with  the 
Hearst  org^anization  in  Washing^ton,  D. 
C. :  James  Mcfjovem,  Evening  Public 
Ledger ;  Joseph  Marshall,  Bulletin, 
Philadelphia ;  Reynolds  Moorhead,  Phila¬ 
delphia  Inquirer;  Frank  McLane,  In¬ 
quirer;  “Jim"  Potter  head  of  the  Cunard 
Lines  in  Philadelphia ;  Frank  Lee.  finan¬ 
cial  editor,  Evening  Public  Ledger ;  Bill 
Gorham,  of  Boston,  Morris  Sheck,  of 
Newark;  Lew  McLaughlin,  Frank  Ban¬ 
der,  Harry  Stanton  and  Harry  B.  Nason 
Jr.,  assistant  city  editor.  Evening  Public 
i.edger. 


— Sales — 
Appraisals 

NEWSPAPER 

PROPERTIES 

Palmer,  DeWfit 
&  Palmer 

Fmifie  Comtf 

U,  C.  MOORE  SIS  CMmom  Drive 

Beverly  HilU,  Calif. 


Unusual  Opportunities 

Daily  A  Wadtly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Nmpspepm  mti  MRfgftii 

Profmtim 

Time*  Building,  New  York 

EtfUitktd  IflR 


I  WE  CONNECT  THE  WIRES  I 

LJEAR  TE!— PUBLISHERS  of 
*  the  Hiddle  Weit!  We  knew 
a  city  editor  in  Ohio  whose  11 
years’  Intenaiva  newtiiapar  train- 
ing,  coupled  with  ttronc  person- 
allty  and  unfailing  tact,  qualify 
him  to  handle  year  local  ataff. 
Haa  auceeaafally  held  managing 
editorahlp.  He’a  SO,  married, 
amUtioua.  Hire  onr  Ho.  U,1I4 
and  watch  him  make  good! 

Fernald's  Exchange, Inc 

Third  natV  BLoU..  SpeiNOFiEL*.  Mass. 


We  a 
wamt  H 

Yma  here  thooght  of 
rwu  nail.  But  let  ns  tal  yen  hanr  ptnae 
H^Sdngn  can  ho  mode  •  I 


BURRELLE 

145  Ul.ye«t  Si.  N.  Y.  Qlr 

Eotnbliabad  a  Quarter  of  m  Camf/ 


WANTED 

Younff  energetic  man  who  has  had 
experience  in  building  circulation  in 
small  city  and  metropolitan  territory. 
Man  with  farm  paper  experience  in 
addition  would  be  acceptable  if  he  can 
qualify  as  to  production  abilities. 
Remuneration  in  accordance  with  ex¬ 
perience  and  ability.  High-clats  man 
wanted. 

Address  Box  C-888t 
c/o  EDITOR  AND  PUBUSHER 


Publisher’s  $155,590  Suit  Delayed 

E.  J.  Murray,  publisher  of  the  Kla¬ 
math  Falls  (Ore.)  Record,  must  segre¬ 
gate  his  causes  for  action  before  his 
$155,590  damage  suit  against  the  officials 
of  Klamath  County  can  be  brought  to 
trial,  according  to  a  ruling  made  by  Fed¬ 
eral  Judge  Bean  at  Portland.  The  ac¬ 
tion  was  based  on  injuries  d^lared  to 
have  been  suffered  following  disputes 
over  possession  of  the  publishing  com¬ 
pany. 


LEACOCK  s  LAUGHTER 

Are  Regular  Week-End 
Visitors  in  More  Than 

2,3  83,5  2  0 

Homes  in  North  America 
Every  Week  in  the  Year. 
Why  Not  Bring  LEACOCK 
to  Sunday  Morning  Break¬ 
fast  with  Your  Family  of 
Readers) 


METROPOLITAN 
NEWSPAPER  SERVICE 
iimnmriliam  Elttr,  Jr.,  Ctu’l  Ugr. 

WO  NASSAU  ST.  NEW  YORK 


THE  WORLD’S 
GREATEST 
NEWSPAPER 


FEATURE  SERVICE 

WRITE  OR  WIRE  FOR  SAMPLES 
AND  RATES 

NEA  SERVICE,  INC. 

1200  W.  Third  St.,  Cleveland,  O. 


Million 

Dollar 

Hearst 

Features 

The  World’a  Greataet  CircnlatioB 
Boadars 

Intemstional 
Feature  Service,  Inc. 

New  York 


Sixty  of  America's  Greatest 
Newspapers  Have  Bought 

“BIG  AMERICAN 
PROBLEMS 

AS  SEEN 

BY  BIG  AMERICANS” 

The  most  successful  feature 
being  offered  today. 
Syndicated  by 

U.P.C.  NEWS  SERVICE  Inc. 

243  W.  39th  St.  New  York 


Editor  &  Publisher  for  December  22,  1923 

HUNCHES 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  cati  be  used  locally.  Editor  &  Publishsb  tvi//  pay  $1  for 
each  hunch  published  under  this  head*  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clif  them  and 
mail  them  tn  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


One  southern  newspaper 
clips  individually  all  items 
like  Hunches  and  Dollar 
Pullers  and  distributes  them 
every  Monday  morning,  one 
to  each  member  of  the  staff. 
Consideration  of  the  kind  of 
writing  in  which  the  various 
reporters  have  most  experi¬ 
ence  is  taken  but  every  mem¬ 
ber  of  the  staff  is  urged  to 
work  on  the  idea  given  him, 
regardless  of  what  it  may  be. 
On  Friday  evening  these  tips 
are  supposed  to  have  ma¬ 
terialized  into  full  fledged 
feature  facts  or  foibles  to  fill 
up  the  Sunday  edition. — 
David  Resnick,  St.  Louis 
Times,  St.  Louis,  Mo. 


the  city  in  these  folks  who  have  had  some 
literary  success.  It  would,  therefore,  be 
a  good  idea  to  get  the  photos  of  some 
of  the  city’s  successful  literary  people 
and  to  then  run  their  photos  with  write¬ 
ups  telling  about  the  stuff  thgy’ve  sold 
and,  perhaps,  giving  short  extracts  from 
their  work. — Frank  H.  Williams,  1920 
Spy  Run  avenue,  Fort  Wayne,  Ind. 

“Paper  Faces  vs.  Human  Hearts,’’  is  a 
subject  upon  which  a  clever  reporter  can 
build  a  feature  which  will  titillate  the  in¬ 
terest  of  every  feminine  reader  of  his 
paper — and  every  male  reader  as  well. 
The  story  seeks  to  discover  whether  the 
fair  sex,  after  gazing  upon  tjje  perfect 
types  of  manly  beauty  in  the  collar  and 
h^rdashery  advertisements  find  their 
own  sweethearts  and  husbands  a  trifle 
disappointing  by  comparison.  The  opin¬ 
ions  of  a  number  of  women  should  be 
quoted,  which  allows  discussion  of  the 
subject  of  just  what  quality,  regardless 
of  looks,  attracts  a  woman  to  a  man.  Il¬ 
lustrations  of  the  handsome,  dumb,  faces 
of  the  collar  ad  youths,  liven  the  story. 
A  Philadelphia  newspaper  used  the  idea 
with  a  two  column  head  and  four  cuts. 


Raggedy 

Ann 


Johnny  Gruelle 
U  the  world’s 
cleverei t  juvenile 
fiction  genius. 
He  writes  and 
illustrates  our 
little  daUy  bed¬ 
time  story. 


M^HAT  clubs  or  other  places  can  the  If  not  cleverly  handled,  however,  this 
young  people  of  both  sexes  go  to  in  story  can  be  an  awful  dud — \V.  L.  B., 


your  community  to  get  mutually  acquaint¬ 
ed?  Under  what  circumstances?  What 
romances  and  other  human  experiences 


What  classes,  which  sex,  what  races  are 


have  resulted?  Tlie  bigger  your  city,  the  the  best  patrons  of  the  pawn  broker? 
more  angles  this  story  offers,  but  even  the  These  questions  will  form  the  basis  of  a 
small  town  should  present  some  possible  story  that  will  uncover  plenty  of  human 
material.— James  M.  Mosely,  39  East  interest,  takes  of  wasted  fortunes,  disap- 
Concord  street,  Boston,  Mass.  pointed  loves,  supposedly  wealthy  dow- 

-  - - -  agers  borrowing  on  jewels  to  get  pin 

.Assign  one  of  your  most  talented  fea-  money  and  the  like. — John  G.  Baker,  Mil- 
ture  story  writers  to  ride  street  cars  waukee  Journal. 

from  dawn  to  dusk  for  material  for  one,  - 

several,  or  a  long  series  of  daily  human  A  few  months  ago  it  was  declared  that 
interest  stories  about  the  persons,  the  lit-  Mah  Jongg  would  almost  entirely  re¬ 
tie  acts  of  chivalry,  and  the  display  of  place  bridge  in  American  life.  Has  it 
human  selfishness  he  observes.  Permit  done  so  in  your  community?  Talk  with 
him,  perhaps,  to  stray  from  the  usual  tbe  shop  keepers  who  handle  games,  and 
news  columns  policy  and  editorialize  a  bit  also  interview  a  few  of  the  society  lead- 
with  his  reflections.  .A  column  one  day  ers  and  get  their  opinions.  Which  game 
can  be  written  about  the  drudges  who  is  the  most  popular,  and  is  the  popularity 
go  to  their  toil  at  6  .A.  M.  The  next  day  of  Mah  Ton<»g  increasing  or  waning  at 
can- be  described  the  types  who  go  to  their  the  -psent  time? — Cyril  E.  Lamb,  309 


tasks  at  7  :30  A.  M.  .Another  story  about  Ballard  street,  Ypsilanti,  Mich. 

the  10  o’clock  shoppers,  another  about  - 

the  all-day  riding  bill  collectors,  another  Music  hath  charms  to  soothe  a  broken 
about  the  afternoon  matinee  crowds,  down  mind.  If  you  are  not  aware  of  the 
wonderful  copy  and  hints  of  imaginary  use  of  music  in  treating  insanity— and 
stories  are  waiting  in  the  facial  expres-  most  persons  are  not— you’d  be  surprised 
sions  and  the  conversations  overheard  on  to  find  out.  If  there  is  an  asylum  in  or 
your  city’s  street  cars.— David  Resnick,  near  your  city  you  can  get  a  good  story 
St.  Louis  Times,  St.  Louis,  Mo.  by  interviewing  some  official  on  this  sub- 

-  ject.  The  number  of  musical  instruments. 

Good  stories  might  be  obtained  through  the  variety,  the  extent  to  which  they  are 
exchanging  material,  between  Northern  in  use,  the  most  popular  tunes,  the  man- 
and  Southern  writers.  For  example,  a  ner  in  which  patients  react  to  various 
story  on  how  the  holiday  season  is  spent  pieces,  and  best  of  all  a  statement  on  the 
in  the  South  would  prove  of  interest  to  proven  value  of  music  in  relieving  af- 
Northern  readers.  No  snow,  in  fact,  so  flicted  minds  and  aiding  a  return  to  men- 
mild  that  even  bathing  can  be  indulged  tal  normalcy  would  be  among  the  in- 
in,  seems  odd  to  Northerners.  Southern-  gredients  on  the  story.— John  H.  A.  Kelly, 
ers,  on  the  other  hand,  oftimes  wonder  223  East  Oak  street,  Norristown,  Pa. 

how  winters  are  passed  in  the  North.  - 

Tell  them,  as  though  quoting  from  a  let-  An  English  paper,  published  I  believe 
ter.  thev  will  like  it.— R.  C.  Bolton,  Jr.,  at  Hull,  got  wonderful  results  about  15 


A  N«w  Yark  Cotporattoa 
Nonia  A.  HtMa,  Mcr. 

WaHd  BMc.  N«w  Yorii 


Ulionias 

Compang^ 

deneral  Offices’ 

Memphis,  ^Tenn. 

^  ^ 

inci'ease  uoui* 
Locnl  Displai)* 
10,0(10  lilies  Moiilhlu 
Wilh  Our 

Weekli)  Business' 
Rev’ieuf  Pu^e 

Loo  A  us  up  iji 
Dim  ou  Br'adsfi-f'^i’s 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  Feature  Service 

241  WEST  58TH  STREET 
N*w  York  City 


315  West  97th  street.  New  York  City. 


years  ago  by  starting  a  discussion  on 
“Why  I  Go  To  Church.”  along  with 


FarSntdr«mdSlimiiyM*apVtf9 
htomaiional  New*  Servico 

n  Sanw  It.  Ihw  Ttik 


To  interest  the  general  public  in  local  “Why  I  Do  Not  Go  To  Church.”  The 
inventors  and  their  work,  an  Ohio  news-  letters  were  printed  side  by  side.  They 
paper  conducted  an  exhibit  showing  some  caused  a  sensation  and  hundreds  of  people 
of  the  models,  drawings,  photos,  etc.  The  wrote  for  and  against  the  church.  In 
exhibit  attracted  wide  interest.  Several  tbe  end  it  did  much  good  to  the  cause 
contracts  were  closed  between  inventors  of  the  church,  if  I  remember.  Of  course, 
and  manufacturers  directly  as  the  result  tbc  editor  was  impartial. — J.  B. 

of  the  exhibit. — Bert  A.  Teeters,  Lock  - 

Box  295,  Springfield,  Ohio.  Front  page  editorials  written  by  promi- 

-  nent  citizens  of  the  town  have  been  a 

There  are  in  every  citv  quite  a  number  circulation  builder  for  a  Southern  Minne- 
of  people,  generally,  who  have  literary  sota  daily.  The  editorials  are  in  single 
aspirations  and  who  have  been  successful  column  rule  and  are  limited  to  100  words, 
in  selling  verse,  fiction  or  articles  to  The  mayor  started  them  off  and  they  ran 
various  magazines.  And  there  is  always  for  six  weeks. — A.  R.  Buckingham,  The 
a  lot  of  interest  among  other  people  of  News,  Austin,  Minn. 
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IF  EVER  A  MARKET  OFEERED 

An  Opportunity  it  is 


THE  SOUTH 


A  feature  which  makes  a  further 
increase  in  the  purchasing  power  of 
the  South  is  that  the  climatic  and  soil 
conditions  are  adapted  to  a  greater 
variety  of  crops  than  in  any  other  part 
of  the  United  States. 

The  growing  season  is  so  long  that 
there  is  no  danger  of  crops  being 
frozen,  either  in  the  spring  or  fall,  the 
grazing  season  is  long,  pasture  land  is 
excellent,  large  variety  of  forage  crops 
can  be  grown,  land  values  are  increas¬ 
ing. 


The  South’s  resources  in  soil,  timber, 
coal,  iron  ore,  sulphur,  oil  and  numer¬ 
ous  other  mineral  deposits,  give  to 
this  section  a  combination  of  advan¬ 
tages  and  ease  of  development  un¬ 
matched  elsewhere  in  any  equal  area 
on  earth. 

Another  very  great  source  of 
revenue  in  the  South  is  the  millions  of 
dollars  poured  into  the  Southerner’s 
pockets  bv  the  thousands  of  tourists 
who  flock  to  the  numerous  play 
grounds  the  whole  year  through. 


The  prospects  are  nowhere  so  promising  for 
good  returns  on  an  advertising  investment 
today,  as  in  Southern  newspapers,  particularly 
those  covering  the  states  in  this  list. 
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HE  CONSOLIDATED  PRESS 
ASSOCIATION  is  the  only  wire 
service  in  America  operated  hour  by 
hour  on  a  schedule  which  permits  editors 
to  depend  every  day  on  the  regular  transmission  of 
Sports,  Financial  dispatches,  Foreign  Cables,  Wash¬ 
ington  dispatches.  Business  News,  Special  Features 
and  Final  Bond  and  Curb  tables. 

From  one  end  of  the  continent  to  the  other,  the 
wires  of  the  C.  P.  A.,  operated  at  a  high  degree  of 
efficiency,  do  not  vary  five  minutes  a  day  in  regularity 
of  schedule.  This  is  because  the  C  P.  A.  need  not 
concern  itself  with  “spot”  news  but  concentrates  on 
specialties  that  fit  into  particular  departments  of  the 
daily  newspaper. 

On  days  when  big  news  stories  are  breaking  and 
the  news  associations  are  compelled  to  use  th(  ir  wire 
space  for  general  news,  the  C.  P.  A.  sticks  to  its  reg¬ 
ular  schedule  thus  enabling  a  newspaper  to  keep  faith 
with  its  readers  in  furnishing  a  high  grade  financial 
page  and  assuring  the  public  of  distinctive  feature 
dispatches  for  all  parts  of  the  newspaper  apart  from 
the  long  stories  that  have  unavoidably  monopolized 
wire  space. 

The  C.  P.  A.  report  whether  delivered  by  wire  or 
as  “pony”  mail  service  is  more  than  a  supplement — it 
is  a  service  of  special  dispatches  that  make  a  news¬ 
paper  different  from  its  competitors  and  distinctive 
in  its  field. 


The  Consolidated  Press  Association 

Executive  Offices.  Evening  Star  Building,  Washington,  D.  C. 

New  York  Chicago  San  Francisco  Paris 

Eighth  Floor  Fourth  Floor  Third  Floor  Fourth  Floor 

World  Building  Daily  News  Bldg.  Spreckels  Bldg.  19  Rue  d'Antin 


